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Calculating Machines. Chandler Service Corp'n Steel Equipment Corn’n..... co ccesdccsevis ba 
Erie Calculator Co vase 188 Fox, Jeorge E.. & Co Terrell’s Equipment Co. ......0.-cccrseeres Lr 
Felt & Tarrant Mfg. Co 243 Imperial Methods Co Van Dorn Iron Works Co., The........ 86, 87 
Meilicke Caleulator (Co...... 236 Macey Co., The Yawman & Erbe Mfg. Co...... 78, 79, 199 
Monroe Calculating Machine Co 123 Shaw-Walker Co 122 Filing Cabinets, Wood. 
Times-Into Co The 221 Wabash Cabinet Co., The 167 Boston Index Cash Os...» é:-6sovewsnuulen 226 
Card Cases. Wagemaker Co. ; 136 Browne-Morage Cad. oo ocsiseeccssesereuebe 23 
Stauder Engraving Co 214 Yawman & Erbe Mfg. Co 78, 79, 199 Globe-Wernicke Co., The...........-.06. 70, 71 
Cash Registers. Desks, Imperial Methede OO.....s0cetscessvenpwte 4) 
National Cash Register Co., The 81 Bentley & Gerwig Furniture Co 46 Macey GO., DiOidssvecteccendsiaee .114 
Chair Pads and Cushions. Clemetsen Co : 165 Manual Arts Furniture Co..............-+ 217 
Economy Seat Co.. 168 Dornette, J., & Bro. Co., The 166 Shaw-Watlker CO. .c.cescdssseendues sweney 122 
Felt Products Mfg. Co. 219 Englewood Desk Co.. 181 Wabash Oabinet Oi oe sic. sicsoevvncvesanae 167 
Fox, Geo. E., & Co 105 Excello Products Corp'n 173 Wagemaker 00. .occ.cccccsssssdebeossecees 130 
Polar Mfg, Co. 227 Franklin Mfg. Co., The 130 Wels Mile. OO. cccccsessndes 107, 108, 109, 110 
Widney Co., The 205 Gunn Furniture Co., The : Yawman & Erbe Mfg. Co.......... 78. 79, 199 
Chairs. Imperial Desk Co..... 2 Filing Specialties, 
Conrades Mfg. Co 105 Jasper Manufacturing Co 22 Advance Paper Box Co..........seesee0es 209 
Cook, ©. A., Co 201 Macey Co., The ; 114 Bushnell, Alwah, & OO. .cscccsccscdus csnen 88 
Crocker Chair Co er: 231 Metal Office Furniture Co 152 Diemer, Jebn F.,: OOsccécisvcssncaceeeass .120 
Grand Rapids Office Chair Co 208 National Desk Co.... 231 Hano-Weinkrantz Co., Inc...........++-0% 101 
Karpen, S., & Bro.. iota 172 Olsen Company, 0. C. S 228 Funt, Fo. We vs0.c.0s.cnnt ines bacwee 211 
Milwaukee Chair Co 207 Orpin Desk Co 16 Imperial Methods OOcooss060c0vancdeenauee 90 
Murphy Chair Co 229 Rishel, J. K., Furn. Co 104 Macey ©a., TOO. rcccsecosrcissceseeeuneanmen 114 
Nichols & Stone Co 74 Shaw-Walker Co, 122 Security Mavetope Os. 00s. cscicssoesesveun 149 
Sikes Co., The sors rehab - 171 Steel Equipment Corp’n . 91 Shaw-Walker O80, ..0..cocsacedcssaghe cuun 122 
Taylor Chair Co., The 235 Stow-Davis Furniture Co 209 Smead Manufacturing Co., Ws é't.45 0 ketes . 
Toledo Metal Furniture Co., The 176 Tell City Desk Co.... 206 Wagemaker Company ........-.+seeeesees 13¢ 
Van Dorn Iron Works, The 86, 87 Van Dorn Iron Works Co., The 86, 87 Wes MG. O0ios.6506425000h 107, 108, 108, 110 
Change Making Machines. Wagemaker Co. 136 Work-Organizer Specialties Ce chitin, caine “4 
Brandt Mfg. Co 106 Western Furniture Co 205 Yewman & Erbe Mfg. Co.......... 78, 79, 199 
Check Protectors and Writers. Wright Desk Co... . 202 Filing Supplies. 
Check Writer Mfrs...... 221 Yawman & Erbe Mfg. Co 78. 79, 199 Boston Index Card C0.....ccccccesccesoses 226 
Defiance Check Writer C orp’ n 220 Dictation Machines, Rrowne-Moerse OD, . .rcccwdecdnsacndwaee 2384 
Hall-Welter Co., The eee 201 Dictaphone. 7 Risinore Paper Oe... cckvadsacde cevescoa 1” 
New Era Mfg. Co....ccseccs 1” Directory Holders, Telephone. Globe-Wernicke Co., The...........+06- 70, 71 
Todd Protectograph Co...... 183 MacDonald-Jensen Co., Inc 214 Goodline Mfg. Co......... errr tt sosonld 
Check Sorters. Display Fixtures Hano-Weinkrantz Co., Imec............. -. 101 
Kohlhaas Co., The 66 Universal Fixture Corp'n 223 Imperial MetheGs 00. .6vécoussevibaveceees 90 
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Macey «« The 

Oxford Filing Supply Cv 
Shaw-Watker Co 

Simenson, RK. A Co 

Steel Equioment Corp'n 
Wabash Cabinet Co Phe 
Wagemaker Co 

Weis Mfc. Co 

Yawrran & Erbe Mfg. ¢. 
Floor Coverings, Office. 


Congolenm (« 


1H 
8, 79 


Fountain Pens. 
Reaumel, I. W & Co.. li 
Conklin Pen Mfg Phe 
Farrel & Hosinger Co 
New Diamond! Point Pen (: 
Parker Pen Co lhe 
Salz Brothers 
Sheaffer, W \ Pen Ce 
Waterma I E.., Co 


Furniture Finish Solution. 
Campbell, M I Co 
Glass Desk Pads. 

Chicago Mirror & 
Fox, Geo, E & 
Mfg Co 


Ravenswood 


lolar 


Gole Pens. 
Acme Gold Pen Co 
Giavydoul Gold Ten ¢ 


Gummed Tape. 

frsummes Proatluets €¢ 
Index Tabs 

Aigner, G J & Co 


Inks, Adhesives, Etc, 
Carter's Ink ¢ rhe 
Commercia Paste Co 
Davids, Thaddeus 
Creneral Eclipse Co 
Higgins, Chas. M Co 
Salz Brothers 
Stafford, S. Ss 
Underwood 

Inking Pads. 
Fulton Specialty Co 
Peerless Carbon & 

Inkstands. 

General Eclipse Co 
Knickerbocker Inkstand Co 
New Martinsville Glass Mfg. Co 
Sengbusch S-C Inkstand Co 

Key Purses and Rings. 

Adams, Henry T.. Mfg. Co 
Puxton, Inc 
L. A. W. Novelty (:¢ 

Letter Distributors. 

Kristow, Stanley R 
Imperial Methods Co 
Kohihaas (+ Ihe 

Letter Openers. 
Bircher Co 
oO. K, Mfg 

Lockers. 
Medart, Fred, Mfg. Co 
Terrell’'s Equipment Co 
Van Dorn Iron Works Co 

Loose Leaf 
Accounting Devices Co 
Adams, Henry T.. Mfe. (« 
Larrett Bindery Co 
Poorum & Tease Co 
Fr. B, Manufacturing Cr 
Hano-Weinkrantz Co 
Heinn ¢ rhe 
Irving-Pitt Mfg. Co 14:5 
Le Febure Ledger Co 
MeMillan Book Co 
lew & Motter Co 
Provdfit I Leaf Co 
Sheppard, ¢ E., Co 
Stationers Loose Teaf Co 
Tenacity Mfg Co., Ine Ihe 
Trussell Mfg Co 
Wilson Jones Leaf Co 

Map and Tack Systems. 

Prude Mapring Co 
Educational Exhibition 

Memo Devices. 

Gallantiers mn aa @ O 
Hallomax (« Tine 
Robinson Mig Co 

Moisteners. 

Argus Mfg. Co 
Sengbuseh S-¢ 
Mucilage Bottles. 
Scattergood, H Ww Co 
Numbering Machines 
American Numbering 
rraut & Hine Mfg. Co 

Paper 
Piglow, I H & Co In 
(rane Zz. & W M 
Dexter, ¢ H & 
Faton, Crane & 
Elsindre Paper Co 
himpire Paper Co 
Esleeck Mfe Co 
MNampshire Paper (+ 
Hano-Weinkrantz Co 
Weston, Byron, Co 

Paper Fasteners and Clips 
American Clip Co 
Argus Manufacturing Co 
Buffalo Automatic Mfg. Co 
Bump Pape Fastener Co 
Detiance Manufacturing ¢ 
Everready Mfg Co 


Ink Co 


In 


John, & Co 


tibbon 


Ihe 


The 


Ine 
Co 


oose 


Loose 


Inkstand (¢ 


112, 


(iraff, Geo B Co 
Machine Appliance Corp 
Midland Steel Products Co 


Noesting Pin Ticket Co 























G. K. Mfz. Co Ihe 

Peet Bros 

Rivet-O Manufacturing (« 
Patents. 

% G. Siggers 


Pen and Pencil! Clips. 
Ansonia Novelty Co Ihe 


Argus Mfe. ( 
Salz Bros 
Pencils, Cedar. 
American Lead VPeneil (+ 
Dixon Joseph Crucible ¢ 
Faber, Eberhard 
Pencil Exchangs Ine he 
Pencils, Crayon. 


American Crayon Co rh 


Pencils, Thin Lead Magazine 


Conklin Pen Mfz. Co Phe 

Iloge Mfg < 

New Diamond Point Pen ¢ 

Salz Bros 

Sheaffer, W A., Pen ¢ 

Stickney, C, A & Co 
Pencil Printing Presses. 

United Pencil Co Ine rhe 


Pencil Sharpeners. 


Automatic Pencil Sharpener Co 


Penholders. 
Dixen, Jeseph, Crucible Co 
Faber, Eberhard 
Miller Pros 
Pens. 
Esterbrook Pen Mfg. Co 
Hiunt, ¢ Howard, Pen Co 
Turner & Harrison Pen Mfg. 
Pins. 
Crescent Brass & Pin Co 
Portfolios. 


Crafts Co 


foods Co 


Leather 
Leather 


Century 
Cleveland 


Yawman & Erbe Mig. Co 
Postal Scales. 
Pelouze Mfg. Co 


Shuttle Machine Co 


Triner Sales Co 
Triner Seale & Mfg. Co 
Publications. 


Campbell-Howes, T. H 
Impressions Pub. Co 
Mon Bureau 
Punches. 
Defiance Mfg. Co 
Huat, J. F.. 
Machine Appliance Cory 
Nelson, C. R. & W \ 
Rivet-O Manufacturing Co 
Push-Pins. 
Moore Push-Pin Co 


Ribbons and Carbons. 


Apter Bros. Mfg. (« 
American Manifold Products ¢ 
Ault & Wiborg Co 


teck, R, A.. 
Buckeye Ribbon & Carbon Co 


Carrib Mfg. Corp 

Carter's Ink Co., The 
Columbia Ribbon & Carbon Mfg 
Crown Ribbon and Carbon Mfg 


Du-Ra-Bul Carbon & 
Guertin, The EE, F Co 
Manifold Supplies Co 
Miller-Bryant-Pierce Co 


Milo Ribbon & Carben Corp'n 
Mittag & Volger. 

Neidich VDrocess Co 

Old Town Ribbon & Carbon Co 


& Ribbon Mfz 
} & Carbon Co 
Ribbon & Carbon Products Co 
Snelling & Son.. 
Standard Carbon & Ribbon ¢ 
Union Ribbon & Carbon ( 
. S. Typewriter Ribbon Mfxz 
Webster Fr. 8 Co 
Rubber Bands. 
Faber, Eberhard 
Vuleo Rubber Fabrics Co 
Rubber Stamp Racks. 
Glad Tidings Tub. Co 
Rubber Stamps. 


Peerless 


Phillips 








Fulton Specialty Co 
Melind, Louis, Co 
Meyer & Wenthe 
(Quality Stamp Co 
Rulers. 
Adams, Henry T Mfz. Co 
American Mfg. Concern 
National Rule Co., The 
Safety Deposit Boxes. 
Barshal Co., The 
Cary Safe Co 
Safes. 
Cary Safe Co The 
Globe-Wernicke Co The 
Macey Co... The 
National Safe Co The 
Safe-Cabinet Co rhe 
Shaw-Walker Co 
Steel Equipment Corp'n 
Van Dern Iron Works (Uo Phe 
Yawman & Erbe Mfe. Co 


Seals, Notary & Corporation. 
Melind, Louis, Co 
Meyer & Wenthe 
Second-Hand Office Machinery 


Adding Machine Corp'n 
Chicago Safe & Mdse. Co 
New England Adding Machin 


Rebuilt Mu'tigraph Exchange 
Times-Inte Co., The 
Shelving. 


Terrell’s 


Equipment ¢ 


rpn 


Ribbon Co 


he 


to 
to 





IS 




















Visible 


Waste 








Markers 


duns HH 
Signals, 
Graff (eo BR Co 21S 
Yawman & Erbe Mfe. ¢ is, 7, 19 
Sorting Devices 
Kohlhaas (* 
Stamp Affixers 
Sealovra " Co 2 
Standard Aftixer 
Stands, Metal, for Office 
Adjustable lablk Co 
Fowler-Manson Sherman Cycle M 205 
Simplex Steel Stpg. & Mf ar 200 


( 1Nt 


Machines 


Stun 


Stapling Machines. 
Acme Staple Co Ltd +s 
Defiance Mfg. Co 1? 
Hotchkiss Sales Co 21 


Machine Appliance Corp oo. 


Embossed and 
Embossing ¢ 


Stationery, 
American 
Kihn Brothers 1! 
Stauder Engraving Co 214 
Wiggins, John Bb Co 2 


Engraved 


Cabinets. 

Imperial Methods Co 0 
Terrell’s Equipment Co 97 
Wagemaker Co } 
Note Books 


Pease (% l 


Stationery 


Stenographers’ 
soorun . 
Rockwell Barnes Co 20 

Tables. 
Furnas 
Mutschler Bros 
St. John’s Table Co 6 
Udell-Predock Mfg. Co 
Van Dorn Iron Works (< 


Telephone Attachments 
\merican Electric Co 19S 
Cleveland Phon-Arm Co 
Colytt Laboratories 
Kellogg Switchboard & Suppl ( ‘91 
MacDonald Jensen Cc In 

Time Stamps and Recorders. 
Automatic Time Stamp Co 
Melind Louis Co 

Type, Typewriter. 

Ames Supply Co 
Thorp & Martin Typewriter ¢ 

Typewriter Cabinets. 
Byron Typewriter ( 
Celina Specialty €« 
Toledo Metal Furniture Co Phe 

Typewriter Specialties and Supplies 
American Roller Grip Co 
Ames Supply Co 170 
Azora Rubber Co., The 1Sz 
Clarotype Co., The Oo 
Meanall Typewriter Brush (+ 220 
Elsinore Paper Co 
Hano-Weinkrantz o 
Morton Vify Co 
Munson Supply Co 159 
Nielson Supply 22) 
Peco Mfg > 
Peerless Key Co. In 
Platen Shop 
Pierce Sales Co 
Ros Rol Co The 
Smith & Stearns 
Speed Key Mtg to 
Textile Cover Corp'n ‘2 
Thorp & Martin Typewrite ‘ 
Typewriter Snecialties C« 

Typewriters. New. 

American Writing Machine (Cs 
Cerona Ivpewriter Co 
Flliott-Fisher Co 

Federal Adding 

Hammond Typ 
Molle ’ Co e 
Noiseless Typewriter Co 7 
Oliver Type 
Remington 


Otfiee Furniture (« 22 


co 


Che 86. &7 


ibinet Ce 6 


to 





Machine ae 





Vriter Co I ‘ ver 
fypewriter Co } 
Royal Typewriter Co 4 
Smith, L. ¢ & Bro. Type 
Underwood Typewriter (+ 
Victor Typewriter (« ” 
Woodstoe! Pypewriter ( »4 
Typewriters, Rebuilt. 
American Writing 
Barker-Page Co 
rypewriter Exch 
Chuarantes Cvpewriter Co all 
Morse Typewriter Exeh: 
National Ty 
Smith Type 
Typewriter 
United 


Machine ( 11 


(reneral 


pewriter Exehanyge 2 
vriter Sale ( 1s 
Emporiur 1 
Typewriter Exel 
W hole e Type 
Young ‘ypewriter Co 17 
Varlt Doors. 
Cary sate 
Index Systems 
Aeme Curd System ¢ 1" 
Baskets. 
American Vulcanized 
Parbee Wire & Iron 
Prowne-Morse Cu 
Diamond State Fiber (C¢ 
Erie Art Metal Co 
Massillon Wire Basket Co I 
Metal Office Furniture ¢ 


Vriter Co If 





Co 


Works a 





Midland Steel Products Co 

North Western Expanded Metal ¢ viv 
Peerless Wire Goods Co 182 
Robinson Mfg. Co 22", 
Steel Equipment Corp'n ot 
Van Dorn Iron Works Co Ihe 8G. &7 
Vagemnaker Ca 136 








W A N T E D 


————SS— 














SITUATIONS WANTED 


SYSTEMATIZER 
esponsible executiv« 


and office manager now 
position with large eastern 


ing man with proper knowledge of, and the ex- 
erience ne bility necessary to build up, an office organization 
overing’ fir es, credits, collections, accounting, costs, clerical 
nd stenog ! « work and with an unusual! training in filing 
sin ? etails. Not afraid of a difficult proposition Ad 

= | » Office Appliances, Chicago 


positi N WANTED as manage issistant or buyer, by ex- 


pel eaf, furniture ond general line stationery 

Now branch imanager for high grade line Miust have 

irge opportunities Excellent references. Address R-28, care 
iffice Apy Chicago 


Hit CLASS STATIONERY and office supply salesman, 34 
\eal 


© of age and ex-service man, with several years’ ex- 

nee botl n city and on road and thorough knowledge of 

ill branches. desires road position. Bank references Address 
Y-24, care Office Appliances, Chicago 

APY! RTISER, 33 years old, wants to locate permanently in 

“A Los Angeles \t present branch manager in eastern city 


or nation known corporation Thirteen vears’ experience as 


> 





alesman and sales-manager. Last year’s*earnings $6,500.00. 
Will on nsider first class proposition. Address E-2%, care 
Office Appliances, Chicago 
| HAVE has even years’ experience in loose leaf and alhed 
lines, both inside and outside Want connection with manu 
facturing stationery house—preferably as city salesman—willing 
o do inside work also—continuous traveling not wanted. Willing 
» locate at plice in U. S. or Canada Must be permanent 
ae married Address F-34, care Office Appliances, Chicago 
¢ IMPETENT and thoroughly experienced factory manager and 
Organize desires new connection with an office appliance 
nanufacture1 An expert in planning and installing production 
vstems and getting factory to run on an efficient basis Can 
supply the hest of references, Address T-29, care Office Ap- 
neces, ¢ go, Il. 


HELP WANTED 


Wa pewriter and adding machine repairmen and 
mie s tor membership in the Typewriter & \dding 
Vac ne Me anics’ Aid Ass'n, Ine Employment Bureau, gen 
ntormation bureau. Purpose Nation-wide organization 
Brooklyn, N. Y., at once. for detailed 


Address & Nevins street, 


tranches ir Kansas City Mo and in Boston 


Wan } Cit Salesman experienced in selling offic 
i t oner’ Good steady position in western city. 


ss M-32, care Office Appliances, Chic 


supplies 
Fine 


SALESMAN WANTED—Youn man with ex 


sell the Royal Typewriter in central Texas. To 

er al en counties. Good proposition to live wire \d 
ress |] ‘ e Office Appliances, Chicago. 

Win’ Ve are taking applications for salesmen in ou 

st =« we can use energetic axeressive man for citys 

‘;o0d opportunity for the right met Applications 

reatec onfidential Cotterel-Ebner Company Harris- 

o | 

W ANTI experienced commercial stationer salesman 

( I Bb. B. & L. Co 1760 Lawrence St Denvet 

= MoT? OSITIONS await several high grade filing cabinet and 

3 avs salesmen. One of the leading concerns manufactur- 

ng cabinets can place some good salesmen with dealers 

dling it ne \ttractive salaries and excellent opportunities 

. : ’ 


\ddress S-33, care Office Appliances, Chicago, Ill 


T! AV El N SALESMAN to central-west loose 
eaf 1 ! icturer, who has had actual experience in selling 
i ne ¢ Loose Leaf Ledger Binders. Accounting Forms, Bank 
Books, Blank Books, Lithographed Checks 
t open are centrally located In your applica- 
age. exnerience, references, etc., otherwise it will not 
Address W-23, care Office Appliances, Chicago 


revresent a 


forms I nt Pass 


C\LESMEN—HIGH-GRADE—For New York territory Onls 


~ complete ne of efficiency devices, and equipment of kind in 
xistence; s¢ $45.00-$750.00 Profit-sharing basis. and protected 
territory leads and fullest co-operaticn Splendid opportunity 


that so far 
Appliance Co $1 


or experienced men to connect with a life agency 
] field 


Lightning Office 


y Citys 


touched” 
Scuare, West 


is on 


7 


R! PAIRMAN—First class repairman on L. C. Smith's. One 
who is also familiar with other makes preferred. Good 
proposition. 210 8S. 2nd St., Evansville, Ind, 





ANTED—Salesmen calling on Office Furniture Trade to sell 
complete line of patented typewriter desks. These desks 
been on the market for five years, are nationally adver- 
exceptionally good sellers and the best repeaters that 
floor of an office furniture dealer. Address C-28, 
Appliance Co., Chicago. 


have 
1s d 
ver crossed the 
are Office 


.ESMEN WANTED in this district to sell our line of Office 
t 


Liberal commission. No investment. No sam- 
carry Every office, factory and store a prospect. Gold- 
Franklin, Mass, 


W \NTED—First class typewriter repairman, one with adding 
machine or talking machine experience, either or both. 
Prefer young unmarried man. Good town of 20,000 people. Give 
age, experience and salary wanted in first letter. Lloyd Printing 
& Stationery Co., Selma, Ala. 


WW TELD—Typewriter mechanic, experienced on all makes. 
Splendid opportunity and good salary to the right man. 
Give reference The Davis Typewriter Company, Inc., Me- 
\lester, Okla 


FOR SALE, 





M'! LTIGRAPHS Dictaphones, Ediphones, Writerpresses. 
i Mimeographs bought, sold and rebuilt like new. Multigraph 
and Multicolor ribbons, ink and platens. We save you money. 
Price, Ine., 440 South Dearborn Street, Chicago. 





MULTIGRAPHS Like new at one-third to one-half cost. 
. TLoroughly rebuilt, including new type, platens, bearings, 
ete. lIron-clad two year guarantee. Will ship on approval. Rus- 


sell Earnest Baum, 33 South Broad street, Philadelphia. 


We BUY for cash, rebuild and sell for about: half new price. 
Multigraphs, addressing machines, duplicators, ete. Don't 
ne misled by firms infringing on our name. We are the original 
Office Device Company, 154-H West Randolph, Chicago. 








envelope seal- 
Less than half 
112-H North La 


Multigraphs, duplicators, 
Mailometers, suppliess 
year. Pruitt Company, 


APDRESSOGR APHS, 
ers, letter folders, 
price, guaranteed one 
Saile, Chicago 





ribbons re-inked black. 


Ajax Ink Company, 440 8. 


UI-TIGRAPH, Writerpress, etc., 
blue, er purple, $6 per dozen. 
Dearborr. St., Chicago, lil 





REPRESENTATION 








XPERIENCED MAN going to Europe on business trip through 
France, Belgium, Switzerland and Algeria, would like to take 


a good line of office appliances with him if you think your 
product would find a market there. Address A-27, care Office 


- 


ppliances, Chicago. 





NEW YORK CITY REPRESENTATION—Office furniture man- 
ufacturer with factory and display rooms in New York City 
selling to office furniture and stationery dealers desires to repre- 
ent another manufacturer. Financially responsible. Address 
(3-30, care Office Appliances, Chicago. 


QUOTATIONS WANTED. 


. 





RINTING QUOTATIONS WANTED on 100,000 to 150,000 calen- 
lar pads \ good job for the right printer. Address B-32, 
Office Appliances, Chicago. 


Cait 





SERVICE. 


W ANTED—Multigraph work: Addressing, folding, stamping, 
mailing monthly mailing lists. Prompt and efficient service. 
The Multigraph Shop, F. C. Andrews, Prop., Cambridge, Ohio. 


AGENCIES WANTED. 








V \NTED—By a well-established firm, traveling three men, a 
gocd, exclusive account for the Panhandle of Texas. 
Box 95, Amarillo, Texas. 


sate 





A REAL live sales organization covering the whole Pacific 
Northwest is open for exclusive agencies for the whole ter- 
ritory or parts. References. The Olympic Sales Co., Pacific 
Block, Seattle, Wash 








AGENTS WANTED. 





ANTED TYPEWRITERS—100 Woodstocks—other makes too. 
State price, model and serial Nos. Muncie Typewriter Ex- 
hange, Muncie, Ind 
AGENTS WANTED—To sell line of silver plated writing rens 
as side line direct to banks and corporations. Madison Pen 
1466, Pittsburgh, Pa 





ss - & 
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atents can be obtained by 
. G. Siggers, patent lawyer, 
Suite 33, N. U. Building, Washington, D. C., and mention- 
ing Office Appliances. 


Copies of any one of these 
sending 25cents in stamps to 


1,359,270. Combined typewriting and computing ma- 


chine. Henry L. Pitman, East Orange, N. J., assignor to 
Underwood Computing Machine Company, New York, 
ee corporation of New York. 

1,359,326. Stationery \. Caleano, La Gueira, Vene- 
zuela. 

1,359,548. Support for pen holders. David M. Thom- 


son, Toronto, Can. 
1,359,568. Lead pencil. George B. Bergen, Chicago, IIL, 
assignor by mesne assignments, to Autopoint Pencil Com 
pany, Chicago, Ill, a corporation of Illinois. 
1,359,717. Finger protector. L. J. McCarthy, Chicago, 
Ill., assignor to Sears, Roebuck & Company, Chicago, III., 
a corporation of New York. 


1,359,725. Pencil. Robert C. Moses, New York, N. Y. 

1,359,865. Lettering pen. L. H.. Bendel, Alameda, Calif. 

1,359,880. Self filling fountain pen. Chas. Dunn, Brook- 
lyn, N. Y 

1,359,918. Feeder for fountain pens. A. C. Rader, Alta, 
lowa. 

1,359,959. System for handling correspondence. Thos. 
C. Brown, West Orange, N. J., assignor to New Jersey 


Patent Company, West Orange, N. J., a corporation of 


New Jersey. 











1,364,686 


No. 1,368,912.—Check writer; patented Feb. 15, 1921, by Benja- 
min O. Fanslow of New York, N. Y., assignor to New Era 
Manufacturing Co. of the same place. 

No. 1,368,926.—Marking attachment for typewriting machines; 
ey = Feb. 15, 1921, by Alfred A. E. Hansen, of Philadel- 
phia, a. 

No. 1,368,415.—Ribbon attaching means to spools of typewriter 
ribbons, etc.; patented Feb. 15, 1921, by Benjamin H. Tan- 
rer, of New York, N. Y., assignor to the Miller-Bryant-Pierce 
Company, of Aurora, Ill. 

1921, by 


No. 1,365,890.—Loose sheet binder; patented Jan. 18, 


Charlies C. Carpenter, of Cincinnati, O. 
No. 1,366,262.—Propelling lead pencil; patented Feb. 15, 1921, by 








APPLIANCES 


1,359,990. Card indexing device. O. B. H Water 
loo, Lowa. 

1,360,091. Computing machine. Geo. Browning, | 
CcCaxvro, Il] 


1,360,230. Pencil. Frank J. Kristofek, St. Paul, Min 
assignor to Brown & Bigelow, St. Paul, Min: 

1,361,949. Adding and Subtracting machin: Duke W 
nebert, Del Rio, Tex. 

1,362,180. Combined 


typewriting and computing ma 


chine. Henry L. Pitman, East Orange, N. J., assig 
Underwood Computing Machine Company, New York, 
N. Y., a corporation of New York. 

1,362,291. Fountain Pen. Harry D. Grossman Paul 
X. Grossman, Chicago, III 

1,362,338. Typewriting machine. Lee F. Messenger, De 


troit, Mich., assignor to Underwood Typewrite: 
New York, N. Y., a corporation of Delaware 
1,362,632. Trial sheet for typewriten matt Maly 


Lichter, New York, N. Y. 


1,362,779. Combined bill head and envelop: \. Ce 
nicky, Milwaukee, Wis. 

1,363,294. Typewriting machine. John Wald! Eliza 
beth, N. J., assignor to Underwood Typewrite: mmpany, 
New York, N. Y., a corporation of New York 

1,363,339. Fountain pen. James H. Marsh, York, 
ie 

1,363,385. Loose leaf book or binder. (;,eore \ Ber 
nett, South Yarra, Victoria, Australia, 

1,363,546. Battery card holder. Loy H. Walla 
nix, Arizona. 

1,363,682. Typewriting machine. Jesse A. B. Smith, 
Stamford, Conn., assignor to Underwood Typewriter Com 
pany, New York, N. Y., a corporation of Delawai 

1,364,153. Autographic register. Milton ( Ster ind 
Herbert E. Tinnerman, Dayton, Ohio, assignor to the 


Register Company, Dayton, Ohio. 


Egry 
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Clifford N. Johnson, of Toledo, O., assignor to the Conklin 
Pen Mfg. Co., of the same place. 

No. 1,365,754.—Toggle joint self-filling fountain pen; patented 
Jan. 18, 1921, by John C. Wahl, of Chicago, Iil., assignor to 
the Wahl Company, a corporation of Wilmington, Del. 

No. 1,364,734.— Typewriter attachment intended to keep the 
paper or work sheets, especially when manifolding, from 
being raised and blown or tumbled over the front of the ma- 
chine, interfering with the vision of the operator, or being 
rewound on the platen; patented Jan. 4, 1921, by Harry N. 
Dickson, of Orlando, Fla. 

No. 1,364,828.—Cushion cap for typewriter keys; patented 
4, 1921, by Wilber C. Belknap, of New York, N. Y 


Jan 
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1,364,551. Typewriting machine. Wm. F. Helmond, 
Hartford, Conn., assignor to Underwood Typewriter Com- 
pany, New York, N. Y., a corporation of Delaware. 

1,364,618. Transfer mechanism for calculating machines. 
\. S. Dennis, San Francisco, Calif., assignor to Marchant 
Calculating Machine Company, a corporation of Califor- 
nia. 

1,364,651. Typewriting machine, B. C. Stickney, Eliza- 
beth, N. J., assignor to Underwood Typewriter Company, 
New York, N. Y., a corporation of Delaware. 

1,364,819. Typewriting machine. Jesse A. B. Smith, 
Stamford, Conn., assignor to Underwood Typewriter Com- 
pany, New York, N. Y., a corporation of Delaware. 

1,364,886. Combined ruler and blotter. Geo. A. Phare, 
Toronto, Ontario, Canada, assignor of one-fourth to Chas. 
Edward Potter, Toronto, Canada. 

1,364,917 Typewriter cabinet. Martin P. Connolly, 
Parkersburg, W. Va., assignor of one-half to Fred Bern- 
hardt, Parkersburg, W. Va., and one-fourth to Edward M. 
Wood, Parkersburg, W. Va. 

1,364,918. Mailing container. 
pia, Wash 

1,364,963. Checkwriter. L. M. Todd, Rochester, N. Y., 
assignor to Todd Protectograph Company, Rochester, N. 
Y., a corporation of New York. 

1,364,974. Typewriting machine. Jos. W. Bond, Phila- 
delphia, Penna., assignor to Underwood Typewriter Com- 
pany, New York, N. Y., a corporation of Delaware. 

1,365,082 Memorandum paper holder. Gustave E. 
Bliss, Newark, N. J., and Fred Smart, New York, N. Y. 

1,365,131. Fountain pen, Henry J. Upton, West Med- 
ford, Mass. 

1,365,191 
Mo. 

1,365,318. Process of making pens. Lewis A. Hawkes, 
Merchantville, N. J., assignor to C. Howard Hunt Pen 
Company, Camden, N. J., a corporation of New Jersey. 

1,365,320 Memorandum file. George H. Hohnsbeen, 
Minneapolis, Minn., assignor of three-fifths to James D. 
Brown, Minneapolis, Minn. 

1,365,366. Calendar attachment for 
Charles F. Ashby, Chicago, III. 

1,365,374. Holder for pencils, pens, etc. Gustav A. 
Carlson, Chicago, Ill., assignor to the Boye Needle Com- 
pany, Chicago, Ill, a corporation of Illinois. 

1,365,383 Paper holder. Kenton Cooper, 
Calif. 


Leslie D, Conrad, Olym- 


Fountain pen. Richard E. Perkins, Joplin, 


fountain pens. 


Monrovia, 
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1,365,439. Pencil clip. Geo. Adolphson, Philadelphia, 
Penna. 

1,365,457 Blotting device. Philip Cohen, Elizabeth, 
N. J: 

1,365,463. Fountain Pen Indicator. Arthur O. Dahl- 
berg, Ann Arbor, Mich., assignor of one-third to Wil- 


liam Zeiss, Chicago, III. 

1366,566. Calculating machine. Hubert Hopkins, St. 
Louis, Mo., assignor to Moon-Hopkins Billing Machine 
Company, St. Louis, Mo., a corporation of Missouri. 

1,366,604. Calendar. Hugh E. Sheedd, Minneapolis, 

Checkwriting and numbering machine. 


Minn. 

1,366,620. CC. ime 
Wolfe and H. G. Allen, Seattle, Wash. 

1,366,683. Calculating machine. John C. Wahl, Chi- 
cago, Ill, assignor by mesne assignments, to Remington 
Accounting Machine Corporation, New York, N. Y., a 
corporation of New York. 

1,367,145. Typewriting machine. Hubbard N. Joselyn, 
Syracuse, N. Y., assignor to Remington Typewriter Com- 
pany, Ilion, N. Y., a corporation of New York. 

1,367,255. Fountain pen. S. Hasselquist, Chicago, 
Ill, assignor by mesne assignments to the Wahl Com- 
pany, Wilmington, Del., a corporation of Delaware. 


1,367,624. Fountain pen. A. Ogden, New York, 
N. Y. 

1:367,754. Check. W. A. Patton, San Francisco, Calif. 

1,367,784. Typewriting machine. A. G, F. Kubowski, 


Brooklyn, N. Y., assignor to Underwood Typewriter 
Company, New York, N. Y., a corporation of Delaware. 

1,367,872. Writing attachment. J. P. Glaeser, Milwau- 
kee, Wis. 

1,367,875. Back for loose leaf volumes. 
St. Louis, Mo. 

1,367,877. Calculating machine. Wm. W. Hopkins, St. 
Louis, Mo., assignor to Moon-Hopkins Billing Machine 
Company, St. Louis, Mo., a corporation of Missouri. 

1,367,880. Penholder. A. J. H. Launay, Paris, France. 

1,367,983. Office appliance. Dwight G. McCarthy, Em- 
metsburg, lowa. 

1,367,991. Typewriter. F. Satterstrom, Hastings, 
Minn., assignor to Magnetic Power Transmitter Company, 
Faribault, Minn., a corporation of Minnesota. 

1,368,017. Typewriting machine. A. J. Briggs, Syra- 
cuse, N. Y., assignor to Remington Typewriter Company, 
Ilion, N. Y., a corporation of New York. 


C, L. Harvey, 


The Service Bureau of Office Appliances is for 


the Exclusive Use of Subscribers and 
Advertisers 





In the execution of its various commissions this bureau calls upon practically every member of the staff. 
It answers by personal letters all inquiries upon matters germane to the field, it furnishes special 
reports upon articles of office equipment, supplies names of manufacturers of any article 
wanted, puts man and job together, prepares advertising copy, furnishes lists of 
desirable agents and dealers in nearly every country, aids foreign dealers 
in securing U. S. A. lines and in many other ways performs useful 
service, all without charge. 
have made, and are making, good use of this 
bureau; manufacturers in every section of the 


field have had evidence of the service. 





Subscribers in every land 
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Collective Trade Marks 
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the ‘“‘collective”’ 
National Assoc1 
and Manufac- 
have the immediate re 
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Stationers 
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turers will 

sponsibility for this more intimate 
‘ontact, because the trade associa- 
tion ha- ‘ently adopted a trade- 
mark of its very own. However, 
we cannot give the National Asso 
jation all the credit. The fact of 
the matter is that the whole trend 
of American business in recent 


vears has contributed to the glorifi- 


ation of the collective trade-mark 
and to an expansion of its scope and 
variation of form. 

It has been the custom to desig- 
ite as ‘ollective” trade-marks 
merely e cooperative marks, 
shared in use by all the members 
fa gr trade association such 
is the Stationers and Manufactur- 
ers, and the “community” marks 
which indicate origin or manufac- 


ture of goods in a given locality, as, 
for example, “Sheffeld” ware. But 
new fashions in marketing mer- 
handise have drafted comprehen- 
markings by means of what 
are, in effect, collective trade-marks, 
albeit some of them are privately 
owned instead of having the status 
of joint The “house- 
marks’ that identify all the varied 
products of a large producer and 
the “family” marks that proclaim 
the common origin of a number of 
related or unrelated specialties are, 
in a sense, collective trade-marks. 
Only they proclaim a blanket re- 
sponsibility for a “full line” instead 
of the shared responsibility that is 
imputed in a collective trade-mark 
that conforms strictly to tradition. 
It is suspected that many mer- 

the office equipment and 


chants in the 
supply field will, ere long, be af- 


sive 


possession. 


forded a revelation of the amount 
of sales momentum and good-will 
impetus 


that can be supplied by a 
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composite mark such as the Nation- 
al Association of Stationers and 
Manufacturers now sponsors. Not 
2 few tradesmen who have had no 
experience with such insignia have 
the idea that a collective trade-mark 
of this kind is, in its effect, some- 
what on a par with a college fra- 
ternity pin. That is to say, it is 
supposed to proclaim that the user 
is in good standing in the trade and 
perhaps to confer a certain pres- 
tige. But the uninitiated are not 
prone to set much store by the com- 
mercial clan-mark as a_ business 
builder. 

That sort of an appraisal stops 
short of doing justice to the col- 


lective trade-mark that fulfills its 
destiny. A mark that, by its pres- 
ence, testifies to the affiliation of 


the user with the leading organiza- 
tion in his line, does, to be sure, 
what has been’ intimated, viz 
vouches for him to his fellow- 
tradesmen. But it also serves as a 
testimonial or letter of introduc- 
tion to the consuming public and 
just in proportion as it imspires 
confidence in unknown or newly 
established firms or gives hostage 
for wares with which prospects 
are unfamiliar is the collective 
trade-mark a tangible, constructive 
influence in behalf of business ex- 
pansion. 

The fact of the matter is that 
everyday buyers all over the world 
are showing sympathy for the col- 
lective trade-mark that supplies a 
super-endorsement for merchan- 
dise, very much as bankers show 
preference for “two-name” com- 
mercial paper. The school of col- 
lective trade-marking is flourish- 
ing, just now, in various parts of 
the world, as witness, for example, 
the ambitious movement which has 
been engineered by producers in 
many lines located in Switzerland. 


Il 











in This Field 


\Vhen you come down to bed rock, 


moreover, the agitation in the 
United States for a governmentally 
administered national trade-mark 
or for some scheme of Federal 
certification of standardized goods 
is nothing more nor less than a 
leaning to the principle of the col- 
lective trade-mark as a means of 
inspiring the confidence of buyers. 

Inasmuch as manufacturers and 
merchandisers of office equipment 
are likely to henceforth have every- 
day contact with collective trade- 
marks it may be worth while, for 
the sake of smooth sailing, to ex- 
amine the obligations and expecta- 
tions that logically attach to each 
type of mark that bespeaks a merger 
of interest. Now that trade asso- 
ciations in various lines, better busi- 
ness bureaus, industrial chambers 
of commerce, and other exponents 
of team-play, are acquiring the 
trade-mark habit we find, as, per- 
haps, the most popular model the 
collective trade-mark which is, sub- 
stantially, a membership — badge. 
Such a trade-mark may, by specific 
license or by tacit understanding, 
be applied to the wares of any or 
every member of the commercial 
alliance. Very often, however, 
such a mark is restricted in its use 
to the function of a seal on sta- 
tionery and printed matter or that 
of a sign on window or store front. 

A more significant use of the col- 
lective trade-mark is that which, 
instead of merely proclaiming its 
user a trader in good standing in 
his particular trade community, at- 
tests that the merchandise is of a 
definite standard of quality. Usu- 
ally, employment of a collective 
trade-mark in this manner presup- 
poses the supervision of some sys- 
tem of inspection to insure full 
compliance with the championed 
ideals of quality. In some in- 
stances, though, each maker or 
marketer of goods is on his honor 
to keep the collective coat-of-arms 
unsullied and no attempt is made 
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to examine each individual article 
or each shipment in order to make 
sure that all implied promises have 
been lived up to. 

Office equipment tradesmen, be- 
ginning to take notice, for the first 
time, of the increasing array of 
collective, composite, or coopera- 
tive trade-marks are mystified in 
some instances by the fact that some 
of these trade-marks carry the cre- 
dential “Registered at the U. S. 
Patent Office,” while others do not. 
It is quite true that Uncle Sam 
gives sanction to certain classes of 
collective marks and withholds it 
from others,—among the latter 
some of the ones just now most 
conspicuous in the office equipment 
field. But this does not mean that 
there is governmental disapproval 
of any of the jointly-administered 
trade-marks in office appliancedom, 
or that nonadmission to the trade- 
mark register at Washington oper- 
ates to deny a collective trade-mark 
protection under the law from imi- 
tation, misuse, or abuse. 

That some of the soon-to-be-fa- 
miliar collective trade-marks in the 
office equipment field have certifi- 
cates from Uncle Sam, while others 
worry along without them, is due 
solely to a shortcoming in our laws, 
—a shortcoming which Congress 
has been repeatedly urged to rem- 
edy but which remains uncorrected, 
for all that action has been recom- 
mended by no less an authority 
than the U. S. Bureau of Foreign 
and Domestic Commerce. The 
whole trouble arises from the fact 
that our trade-mark laws make pro- 
vision for Federal authentication 
only for the trade-marks which are 
in actual use by bona-fide traders. 
It is the definition of that word 
“trader” that makes the rub, to the 
discomfort of some of the organi- 
zation men in the office equipment 
industry. 

To qualify as a “trader,” it seems, 
that one must actually own the 
goods to which his mark is affixed. 
That is the principle that is fol- 
lowed by the trade-mark censors 
at the U. S. Patent Office and which 
has been upheld by the highest 
courts in the land. It makes no 
difference, you understand, whether 
a trader is an interest that manu- 
factures or imports merchandise 
or whether the function involved is 
that of a distributor who selects 
and sells the goods. But what does 
count is the ownership of the 
marked goods. Unless the brander 


has taken title to the merchandise 
upon which he sets his seal, Uncle 
Sam seems to feel that he has not 
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the proper warrant for presuming 
to individualize it. 

This limitation operates to with- 
hold government certificates from 
collective trade-marks that are 
owned and administered by trade 
associations that have full paternal 
responsibility for the marks but do 
not actually engage in barter and 
sale of the branded articles. It is 
the usual rather than the unusual 
practice for a trade association to 
serve as a trustee of the collective 
mark that is the common pride of 
its circle of members. But the as- 
sociation, whatever campaigns of 
education it may conduct to popu- 
larize the mark, does not receive 


nor fill orders. The individual 
members conduct their own sales 
activities in their own ways and 


the goods that bear the collective 
mark are stamped and shipped di- 
rect from the factories of the re- 
speetive subscribers to the compact. 

That some of the collective trade- 
marks that serve or will soon be 
serving as insurance policies of sat- 
isfaction for consumers ot office 
supplies and equipment carry no 
registration notice does not mean, 
however, that there is any danger 
that the confidence of the trade will 
be abused. Even though the trade- 
mark laws make no provision for 
registration yet does the common 
law against unfair competition af- 
ford all the redress that may be 
needed. Should any collective trade- 
mark, that confers distinction upon 
office utilities, be counterfeited or 
be used without proper authority 
it is feasible for the administrators 
of the mark to quickly put a stop 
to trespassing by appeal to any 
Federal Court. Or, for that mat- 
ter, Uncle Sam’s business police- 
man, the Federal Trade Commis- 
sion, will take a hand. It did so 
only a few weeks ago when it was 
called to the attention of this body 
that the community mark “Shef- 
field,” which has come to stand for 
cutlery of dependable quality man- 
ufactured in Sheffield, England, 
was being applied by a New York 
house to cutlery of inferior quality 
produced on this side of the At- 
lantic. 

An even more interesting case 
was that which, a few years ago, 
brought mandate from one of our 
highest courts to the effect that the 
“Made in Ireland” trade-mark can 
be sanctioned for use on Irish linen 
paper and other products only in 
case the articles have actually been 
manufactured in Erin. This Irish 
mark consists of a unique symbol 
and the words equivalent to “Made 
in Ireland,” printed in Gaelic, so 
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that many persons would not sense 
the full import of deception. An 
American citizen made application 
for the registration at \Washington 
of this Irish mark just as though it 
were his original conception. How 
ever, the U. S. Commissioner of 
Patents recognized the design and 
although the Irish industrial asso- 
ciation (which administers this 
mark for 400 firms) was unable to 
qualify as a registrant under our 
laws, nevertheless did the arbiter 
at the Patent Office declare that the 
mark was entitled to be safeguarded 
for use by its creators and he re- 
fused the American application. 
There is, of course, no trouble 
in obtaining Uncle Sam’s creden- 
tials and likewise, if desired, certifi- 
cates of registration from various 
States, for the privately-owned 
trade-mark which is not, mayhap, 
what has .commonly been charac- 
terized a “collective” mark but 
which is a composite in that it sup- 


plies mass identification for a far- 
flung line of products. [rom the 
very nature of things, the office 


equipment field, where the market- 
ing of one specialty instinctively 
leads to the introduction of others, 
is bound to see much of this variety 
of collective marks. Examples of 
the marks that are literally collec- 
tive in that they link the items of a 
line, are seen in the Carter Inx 
Products mark, the coat-of-arms of 
“The Quality Line” of the Canton 
Art Metal Company and the fa 
miliar emblem of the Badger Line 
of loose-leaf devices. The manner 
in which a slogan may be invoked 
in an enveloping trade-mark to 
convey the idea of associated prod- 


ucts has been exemplified by the 
Manifold Supplies Company with 
its “Panama Your Letters.” 

For the sales force in the office 


equipment field the big idea of col 
lective trade-marks is that a com- 
posite mark minimizes the work of 
selling, by putting combined or 
cumulative prestige behind a prod- 
uct that is thereby half sold the 
minute a prospect sees the insignia 
which has power to command his 
respect. How this works out in 
everyday business has not been 
better illustrated than by the col- 
lective trade-mark “Sunkist” which 
its owners estimate to be worth 
more than $10,000,000. If the prod- 
uct of 700 growers of citrus fruit 
in California went forth to market 
with no other identification than 
the respective names of the individ- 
ual growers it would require much 
greater sales effort to convince the 
consuming public of uniform and 
dependable quality than is neces- 
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sary when each candidate, what- 
ever its birthplace, bears mute evi- 
dence that it has been found worthy 
to bear a jealously-guarded collec- 
tive trade-mark. As it is with ar- 
ticles of commerce so it is with 
marts. The retail store that can 
proclaim, via a “distinguished serv- 
ice medal” on letterhead or window, 
affiliation with a national trade as- 
sociation that stands for the high- 
est ideals in its sphere, automatic- 
ally wins the confidence of the new 
acquaintance, the transient or the 
casual passerby who knows not the 
merchant but whose faith is in the 
decoration he wears. 

We cannot pass from contempla- 
tion of the part that collective trade- 
marks are playing in the practical, 


work-a-day world of office para- 
phernalia without recognition of 
the highly important service that 


such marks are performing in be- 
half of export promotion. Indeed, 


Business 


N OUR town 
ment dealer whe never appears 
to be so busy that he can not 
spare a moments, or hours and 
days if necessary, toward helping 
out any public spirited movement. 
It- seems that when anything for 
the public good is really to be done, 
the promoters pick this man with 
unfailing promptness for a leading 
role in the project. And they never 
have been disappointed. Once his 
interest is aroused and he feels that 
the movement really will benefit 
the public as a whole, he goes into 
the whole thing with a whole heart- 
edness that is irresistible and the 
thing is put over in record time. 
During the past few years, he 
has received more publicity of the 


is an office equip- 


few 


favorable sort than any _ other 
single individual in our town. Re- 


gardless of the fact that he never 
appears to be a slave to his busi- 
it has prospered nevertheless 
and has grown from small begin- 
nings to one of the largest of its 
kind in the city. When he is at the 
office, he has time to see everybody 
from the most humble employe to 
a curious person, such as the writer, 
who desires to find out how it is 
possible. 

Three attempts were necessary 
before this man could be caught in 
his office and subjected to a few 
questions. On the first visit. it was 
found that he was out at the head 
of a team of willing workers trying 
to beat another team of equally 
willing workers in securing a 
larger number of members for the 


ness, 
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it is not too much to say that with 
out the aid of collective trade- 
marks a less measure of success 
would have crowned the efforts of 
some of the marketers of office 
equipment who have joined hands 
to conduct joint sales agencies, un- 
der the provisions of the Webb- 
Pomerene Act. Some of the sell- 
ing unions that have established 
outlets abroad have undertaken to 
promote, impartially, the estab- 
lished trade-marks of all the par- 
ties to the pact. Notably has this 
been the policy of some of the sales 
organizations that seek distant mar- 
kets for American paper products. 
Qn the other hand there is an ad- 
vanced school of thought that feels 
that a whole cluster of individual 
trade-marks is too heavy a load to 
carry when cultivating virgin sales 
soil. As an alternative, there has 
been drafted the specially designed 
collective or composite trade-mark 


and Publi 
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Chamber otf Commerce. he 
second attempt discovered that he 
head of 


was out at the another 
team trying to raise more money 
than any other team for a Com- 


Chest fund to take care of 
regularly organized chari- 
Having profited by 


munity 
all the 
ties for a year. 


two ineffectual attempts, a_ tele- 
phone appointment was made the 
third time and he finally was 


‘bearded in his den.” 

This is being written in the first 
place for the benefit of those selfish 
individuals who believe the par- 
ticular business in which they are 
engaged should be uppermost in the 
mind night and day; for those per- 
sons who, when asked to join some 
organization, ask right off the reel 

quick, just like that—what they 
are going to get out of it; for those 
individuals who can not see ten 
feet ahead of a dollar and can not 
stand it to see one depart from be- 
hind “the loose brick in the mantle 
place’ unless five more will return 
of their own free will and accord 
the next day those men in the trade 
who feel they have to be tied to 
their work from shortly after the 
chickens awaken in the morning 
until late at night and for this rea- 
son are not even well acquainted 
with their families. 

Because of the 


intimate nature 
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which is applied to all the articles 
sold by the joint agency. This 
combination mark may, if desired, 
be superimposed upon the private 
mark of each individual manufac- 
turer, but it is the collective mark 
to which the attention of the con- 
suming public is directed. In the 
experience of some Yankee pur- 
veyors of office equipment the col- 
lective mark has, under such cir- 
cumstances, served as a_ veritable 
salvation. These exporters have 
entered foreign markets only to 
find that in certain countries their 
regular trade-marks had been pre- 
viously registered by natives who 
refused to relinquish them unless 
heavy ransom was paid. But, with 
a newly-coined collective trade- 
mark to fall back upon, the Ameri- 
can exporter can submerge his pri- 
vate mark in the countries where it 
has been preempted and snap his 
fingers at the trade-mark pirates. 


. +. 
c Spire 
of the interview, the name of this 
man will not be given, nor will the 
city, for were the city given, he 
would be recognized immediately. 
Suffice it to say that the man is in 
business in one of the larger cities 
of the middle west and is a real 
live man—not a myth. 

The conversation, stripped of the 
questions, which are of no moment, 
was about as follows: 

“I came here about seven years 
ago. | was in business in another 
state and just about broke even. 
Before disposing of the business 
there, I took an inventory of my- 
self and discovered that I was im- 
mersed in business to such an ex- 
tent that the perspective was all 
warped. I discovered that I was 
selfish and knew I had few per- 
sonal friends. I knew if I ever 
was to change, I should have to 
change cities also, so I sold out and 
changed. 

“The first official act after get- 
ting the business started in the new 
location was to join the Chamber 
of Commerce, something I had not 
thought necessary before. Then I 
could not see what good I could get 
out of such an affiliation and hated 
to spend the money. I began tak- 
ing duneh there regularly and got 
acquainted with other business 
men. I was taken as a guest by 
one of my new acquaintances one 
day to a luncheon of a_ business 
club—to illustrate, it might have 
been the Rotary Club, the Kiwanis 
Club, the Optimists’ Club, the Ex- 
change Club, or what not, but in 
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my case it happened to be the ki- 
wanis Club. They had such a good 
tume that | determined to join, if 
I found my classification 
shortly afterward 
membership. 
friends. | 


possible. 
open and 
was admitted’ to 
Here, | made more new 
eventually joined other clubs of a 
similar nature so that now I have 
a Juncheon every day in the week 
Saturday when | go to the 
Commerce. I saw 
businesses 


Was 


except 
Chamber of 
every day men 
were much larger than mine, have 
time to do many of the things | 
would like to have done and I set 
to work to build up my business 
organization to such a point that | 
‘ould be spared. I began placing 
responsibility on others at the store 
and to those who res] onded to this 
added responsibility, | added to the 
salarv. and those who did not re 
spond as they should. found their 
who 


whose 


places taken by employes 
would 

“From these business men with 
whom I got acquainted, I found 


out how they arranged their busi 
ness affairs to have some = spare 
time and I benefitted accordingly. 
for a time I believed that the 
money spent in those outside diver- 
sions was to be charged to profit 
and loss, but now I know different- 
ly. Both time and money should be 
charged to advertising, and I will 
tell you why. 

“During the first six months in 
the new location, I advertised 
pretty heavily and naturally got re- 
turns. During the next six months, 
the sum appropriated for this pur- 
pose was about the same and the 
returns were about twenty-five per 
cent greater. There is no reason 
why returns from the same amount 
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of advertising should show such an 


increase in six months for the same 


amount of money and = | 
finally awakened to the fact. that 
many of the accounts were those of 
the personal friends | had made 


spent 


value that 
namely, 


“And there is another 
it took me months to see 
the effect on the employes of being 
widely known and recognized as a 


booster. Ideas I picked up here 
and there over the luncheon table 
nrompted the organization of a 


bowling team te represent the busi- 
a baseball team, both of 


ness, 





which have worke 
toward creating that 
operation 
employe which is so mt sired 
I have never had at 

‘ion since | 
My emploves know tl r tne 


between en ine 


changed its 


have any reasonable rea stments 
will 
“Here is another 
later. Ore 


engage 


they receive a fair iring 
covered 
among those 
business is invaluabl 
other item of minor 
Wavs used to conside 

therefore never indulg \ 

| know better. T never forget 
the ideas I got at the 

vention -f ever att 
with 


over the 


some qualms 
Money it 
came home with 
that | 


ad i vou 


should neve 
charge tl 
time lost 
promot 

t ] . “14 

oO the advertising acct 
that 


vreater for the 


hind the returt 

all ~1 
than returns fron 
though the 


valuable I} 


latter, 


tremely 


sary. for the one ties 
the other Phen 
side of it purely, 
anything that helps 


lar community helps 
lar business. 
“Understand, [ an 
just 
quaintance, 
enough to believe [ | 


ideal 


advise how te 


nor an 


way, but what 
to get across is tl 
increase in proportior 
her of acquaintances 


il sort vou have.” 
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Stuntful Advertising for Public Favor 


HERE’S a chap out in west- 

ern lowa—I'll call him Wil- 

liams, although certainly that 
is not his misfortune—who employs 
an unique method of advertising. 

It seems that Williams had tried 
out the store-paper scheme, and al- 
though he had found the proposi- 
tion fruitful from an advertising 
standpoint, to continue it was im- 
possible owing to the cost. So he 
hit upon the idea to incorporate the 
intended cost of his store paper with 
his newspaper advertising. This 
resulted in nearly doubling his space 
in the “Chronicle.” In fact, his 
contract called for four columns- 
ten, once each week, for a year's 
duration. Quite a contract, you 


will admit, for a small town sta- 
tioner. 
Well. sir. Williams made that 


newspaper advertising his store or- 
gan. He had a_ special border 
zinced up which set his ad off from 
the rest of the page. In fact, he 
made his advertisement appear as 
nearly like the front page of the 
“Chronicle” as possible. His idea 
was to have a miniature newspaper. 
There was the heading: “Williams’ 
Gazette,” followed by the conven- 
tional ruling, the date line, and the 
time of issuance. This “Gazette” 
Williams ran in the upper right- 
hand corner of the editorial page 
every Thursday. He was particu- 
larly careful to see that it covered 
the same corner each insertion, for 
he knew that people are creatures 
of habit and that the class of read- 
ers he wanted to reach, turned im- 
mediately to the editorial page, after 
once scanning the scare heads and 
the front columns. Thus, with each 
Thursday, the “Williams’ Gazette” 
became quite an institution. Peo- 
ple looked forward to it with the 
sagerness of youngsters looking 
forward to the issuance of the Sun- 
day comic section. 

Nearly three-fourths of _ this 
space Williams devoted to peppy 
little news items regarding his store. 
For instance, columned off in the 
usual style, each insertion would 
carry items of this order: 

“Harry Jacobs dropped in the 
other day and gave himself up to 
high praise of the Commercial 
Duplicator. He tells us that it 
hasn't cost him a penny in repairs 
and he bought it "way back in 1906.” 

“James K. Lord has succeeded 
Mr. Jackson as general manager of 
the Colonial Manufacturing Com- 


pany, Mr. Jackson resigning. We 
learned of this change when Mr. 


THAT APPEALED BECAUSE IT WAS 
UNUSUAL. WRITTEN FOR OFFICE 
APPLIANCES BY 
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SOME SUCCESSFUL ADVERTISING 


RUSSELL 


Lord happened in to buy a flat-bed 
rack for his loose-leaf ledgers.” 

* Alvah Bushnell Company shipped 
us recently a large consignment of 
‘Paperoid’ pouches—and believe us, 
they're dandies. Whether you are 
interested or not, drop in and see 


them. They're craftsmanship per- 
sonified.” 
\nd so forth and so on, down 


through the columns of his adver 
tisement, Williams pursued the pol 
icy of citing the important events 
with the unimportant; of mention- 
ing his friends and patrons, and the 
people whom he wished might be- 
come patrons—and all written in a 
style that might be termed “Wil 
liams’ Own.” Snappy little para- 
graphs that everyone in town en 
joyed, for don't forget, Williams 
lived in a small city of some eight 
or ten thousand—where everybody 
knew everybody else. Very obvt- 
ously, you couldn't employ this 
method in Minneapolis or Kansas 
City, but it’s an idea worth incor- 
porating if you are lucky enough to 
have rid yourself of metropolitan 
shackles. 


Direct-Mail Efforts. 

Speaking of advertising makes 
me think of a fellow I used to know 
up in Fargo, North Dakota. He 
wasn t much on general advertising, 
but he went in strong for direct 
mail. Almost every Monday saw a 
whole box full of letters leaving his 
place for the postoffice. \nd a box 
full of letters was a goodly amount 
for a town the size of Fargo—then 
a thriving city of some eleven thou- 
sand souls. Well, anyway, Har- 
mon (Harmon was his name 
Harmon) invariably put 
some sort of a photograph in his 
letters. Actual photo, too. If a 
man recently installed a bright and 
shiny Art Metal Cabinet, Harmon 
was always on the job with his 
\nsco for a picture of the safe in 
action. And almost always he 
would insist that the purchaser form 
a prominent part of the picture. 
So, when he started to advertise 
\rt Metal Cabinets, or what not, 
he would attach to the letter a pic 
ture of his most recent installation, 
with special mention of it in his let- 
ter. Did those letters attract at- 
tention? Well, draw your own con- 
clusions. 


{ 1eorge 


Over in Cleveland, Hanson, com- 
monly known as “Doc,” writes his 
advertising at a still different angle. 
Hanson specializes on typewriters, 
although he maintains a general of- 
fice machine business. He also spe- 
cializes on advertising, in every 
sense of the word. “Doc” has a 
Ford delivery wagon all decorated 
up with his imagined portrait and 
labeled “Typewriter Ambulance.” 
It’s an ambulance for sick typewrit- 
ers and from what I can learn the 
engine never has the opportunity to 
freeze up these frosty mornings. 

Not long ago Cleveland had a 
baby show. “Doc,” at the time, was 
agent for the “Baby Fox” type- 
writer and he took that baby show 
as his cue for an advertising stunt. 
He secured a booth at the show and 
then advertised all over town that 
he was going to display the most 
wonderful “Baby” in the city—one 
of those “bright ‘i-d’ babies” that 
can only be seen in advertisements 
for bath soap or infants’ underwear. 
He claimed that he was going to 
take the show by storm. I guess 
he did, for you can imagine what 
would happen, when, at a given 
hour, he unveiled his booth and 
there sat, serenely and comfortable, 
a little Baby Fox typewriter. Since 
then I guess “Doc's” honest-to- 
goodness boy has grown old enough 
to command his entire attention, so 
far as babies go. 

But perhaps the most effective 
advertising stunt I ever saw was in 


Sioux City, by a commercial sta- 


tioner and printer there. When 
furs, arctics and mufflers are in 
vogue this commercial  stationer 


places a hard-coal base-burner in 
one of the most prominent corners 
of his store. Yes, he has a mod- 
ern establishment with hot water 
heat and all, but, you know, there’s 
nothing quite so comfortable or 
cheery as the old-fashioned base- 
burner. So up one goes in the late 
autumn, and out goes the sign: 
“Come in and toast your toes.” 
Then, in summer, when everybody 
goes about sweltering and hunting 
the shade, the stove is replaced by 
an ice-water fountain and about a 
dozen electric fans, and the sign 
without abdicates in favor of one 
bearing the words: “There's a 
cool drink inside. Come in and get 
it.” Do people heed those signs? 
Say! Just wander up Fourth 
street, near Douglas, and see for 
yourself. That chap is capitalizing 


the milk of human kindness—and 
no one ever guesses. 
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Study, Analysis Plus Application Equal Growth 


BUSINESS A MENTAL CONDITION AND SELLING 


A MATTER OF 


USINESS is not a matter of accident. It is 
B never like Topsy who said that she had no 
father nor mother but “just growed.” The 
development of a business along sound lines _fol- 


lows up natural laws which are applied either con- 
sciously or unconsciously by those responsible for the 
success of an organization. The man who would act 
successfully must first know the field in which he ex- 
pects to perform his service and the medium upon 
which his efforts are to act. A sculptor would not 
attempt to model a figure without clearly visioning the 
form to be molded nor without the plastic material 
with which to work. The salesman who distributes 
office equipment has a certain field in which to work 
and whether he works it earnestly or not depends upon 
his ambition, his understanding of his lines and his 
knowledge of the needs of the territory which he cov- 
ers. But knowledge is power only insofar as it is com- 
plete enough to form the basis for practical action and 
even knowledge, however complete it may be, is of 
little use if he who has it lacks the energy to transmit 
messages of action from his brain to the other mem- 
bers of his body. 

This brings us around to the fact that good busi- 
ness, like poor business, is a mental condition and that 
there should be no seasons in the office equipment busi- 
ness. Of course, this industry sells Christmas goods 
at the suitable season and Easter goods at another, 
and June is popularly regarded as the month of brides. 
For desks and filing cabinets and the general run of 
supplies for the office, however, the Summer season 
should be quite as good as any other, and yet we find 
the habit of indolence stealing over us with the ap- 
proach of hot weather, making it very easy for us to 
excuse ourselves by saying, “there is no business in 
the Summer 

We recall an incident concerning a man with whom 


” 


PSYCHOLOGY 


PLUS ACTION 

we are well acquainted. It was in 1907 when a panic 
had swept over the country and banks and business 
firms had been paying their bills in scrip. It was sup- 
posed that there was no business and that everyone was 
afraid to buy. Our friend was unwilling to accept the 
popular version and a little consideration of his field 
showed him that the insurance companies were pros 
perous because in times of stress men seek to insure 
themselves against death, fire, sickness and other forms 
of misfortune. He therefore went among the insur 
ance agents and discovered a lively field of business, 
with the result that he sold such a quantity of supplies 
for filing cabinets, etc., that he excited the amazement 
of one of the largest manufacturers of supplies in the 
country whose sales manager called upon him in per 
son to find out if he were not loading up his house with 
more goods than could possibly be disposed of. When 
business finally did resume and factories were again 
delivering orders of other goods, the house which this 
gentleman represented took up the renewed business 
without having suffered any appreciable slacking up 
in the aggregate of its orders. 

We recall another instance in which the manufac 
turer of an office furniture department declared posi- 
tively that there must be more business to be had than 
the salesmen were getting. Being assured by the sales 
manager of the concern that the men declared business 
was quiet and the vacation season not yet over, the 
furniture man went out into the field himself and took 
$6,000 worth of orders in one day in a territory which 
the regular salesman had declared to be worked out. 
He did it by taking thought of the possibilities of his 
line and the possibilities of his territory and following 
the thought with appropriate action. 

We will refrain from pointing the moral, for it 
ought to be tolerably obvious. 


Managing the Irate Customer’s Emotions 


A POINT OR 


TWO CONCERNING 


THE MANAGEMENT 


OF THE DISGRUNTLED INDIVIDUAL—BY JAMES CROW 


HE angry man is a whirlpool of emotion. The 
T currents of his being are turned about and re- 

volve around the center of his real or supposed 
grievance. In this condition he may be blind to mental 
suggestion but is more or less subject to the influence of 
physical reactions. Anger is an emotion. It is egotis- 
tical and bends sense and argument to its own pur- 
To argue with an angry man is futile until his 
The sense of anger being emotional is to 
that extent lawless. It is force without a guide bent 
upon destruction. To be sure not every angry man 
would destroy, but practically every angry savage will 
do so. The spirit behind the emotion is the same 
whether the victim of it be civilized or savage. 

The first remedy for an abnormal emotional state is 
phy sical comfort. \braded nerves yield most readily 
to quiet and subdued surroundings, soft lights and 
Since therefore anger is an emo- 


poses. 


anger cools. 


comfortable chairs. 
tional state, which removes its victim in greater or less 
degree from the plane of normal action, a first step 
toward bringing him back to a sane consideration of 


his grievance is to make him as comfortable as pos 
sible. To keep him standing before a complaint desk 
is to add fuel to the flames but to express instant con 
cern over his grievance, to invite him into a quiet spot, 
seat him in a comfortable chair and then with sincerity 
go into the matter is more than likely to start him back 
on the road to just and calm consideration. More than 
one man has saved himself thousands of dollars by the 
simple expedient of keeping his own temper in the face 
of angry and unjust accusations. 

Having seen that the aggrieved customer is com 
fortable, one will note that very soon his anger will 
begin to simmer down so to speak, when possibly he 
will be in the mood to accept a cigar and smoke out his 
trouble instead of hurling it forth in a torrent of in 
vective. If one can once reduce his emotional condi- 
tion to one of calmness and get a frank statement of 
the trouble, the remedy will be found in ninety-nine 
Sometimes the merchant 


cases out of one hundred. 
cannot do what his customer asks of him, in which 
case a frank statement of fact will appeal to the cus 
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tomer’s sense of justice. It is perhaps, wherever pos- 
sible, as well to proceed upon the idea that the customer 
is nearly always right and to give him in every case 
the benefit of the doubt, but where he is obviously 
wrong—where his complaint arises from a misunder- 
standing of facts and conditions, it is well to explain 
these things and to make him as happy as possible. 
Even though he is not right, make things a little more 
right with him before he leaves and he will depart a 
stronger friend than ever and a booster for the house. 

The handling of angry customers, who should be 
as few as the best possible system can make them, 
should be turned over to the most tactful man in the 
organization, for seldom does a man of tact find him- 
self unable to manage a man whose anger has mas- 
tered his judgment. 

The tactful man knows the uses of humor, which 
has its dangers as well as its advantages: Humor must 
arise out of sympathy and insight into human motives. 
Humor is not wit, for wit sometimes stings. If one 
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can get an angry man to laugh, he is no longer angry. 
A hearty laugh cures much resentment and strange to 
say blows away misunderstanding. The humor and 
drollery of Abraham Lincoln arose out of his sym- 
pathetic insight into human motives as effected by 
states of mind. None knew better than he that when 
you change a man’s mental state, you change his motive 
along with it. Many who came to scoff remained to 
pray. 

Real sincerity, real interest in the customer’s tastes 
and interests and the faculty of being a good and sym- 
pathetic listener are among the mental factors which 
reduce the fever of anger and bring back the sanity 
of common sense. Let us recognize the difference be- 
tween excuses and reasons. There is a very broad 
distinction. A poor excuse is worse than none at all, 
while a good reason should answer every objection. 
Finally let us emphasize again the fact that the sincere 
desire of the merchant to serve his customers is his 
strongest assurance of keeping that customer tied to 
him with the strongest possible bonds. 














Precepts 


WRITTEN FOR OFFICE APPLIANCES BY D. 


and Practices 


NEWMARK, NAIROBI, EAST AFRICA. MR. 


NEWMARK ISA BUSINESS MAN WHO DEALS AMONG OTHER THINGS IN OFFICE EQUIPMENT. 


HE IS ALSO A FORMER NEWSPAPER PUBLISHER AND WRITER, 


AND THESE PRECEPTS AND 


PRACTICES SHOW THAT THE ONLY DIFFERENCE BETWEEN EAST AFRICA AND NEWCASTLE, 
INDIANA, IS GEOGRAPHIC. 


The greatest fault a man can have is to have no 
faults. * 
Continuity of purpose is the essence of success. 


If you are after big schemes, acquire patience. 


Y 


Hotels are for “travellers,” they don't BE- 


LONG to you. 

p * 
Optimism is an asset, don’t let your liabilities 
overwhelm it. 


* 


Your business deserves, anyway, as much interest 
as your recreations. 


The big plan takes time, preparation, care of de- 
tails—and it is worth it. 

a 
Sell your goods on their own merits, not by 
deprecating your competitors. 

e * * 

Your primary object should be to create interest 
—that brings orders. 


Nothing succeeds like convincing the other fellow 
that you are a success. 

; a 
castor 


Be accurate in your assertions—a weak 


often smashes a lot of china. 

x * x 
We mostly all have the same thoughts, but dif- 
ferent ways of expressing them. 

x * x 
Employers should always remember that their 
representative's statements are theirs. 

* * x 


\ traveller’s first duty is to uphold the dignity of 
his firm; thereby upholding his own. 


\Vhat you condemn in others never appreciate in 
yourself. 

ae 
Don’t use sledge hammer arguments—for tack 
hammer subjects. 

‘- 2°e 
It’s good to be married, if only to fully realize 
what faults you have. 

Sr ee 
A man has as many good points as bad—anyway 
give him credit for same. 

x *« * 
You can never convince the donkey that a stone 
wall is impervious to his hoof. 

t a 
Give your friends, anyway, as much consideration 
as you do your acquaintances. 

8 * ok 


Grasp an opportunity—but don’t let it sting you. 


[t is easier to make mistakes than to explain them. 


x * x 
The man who knows not fear—knows not 
courage. 
aK 


The Royal road to learning is paved by experi- 
ence. 
k * x 
Don’t expect 10 h.p. action out of 2 h.p. ma- 
chinery. 
on 


Punctuality is very annoying to the habitual 


slacker. 

x * * 
It is easy to philosophize for other people’s 
troubles. ok a * 


To bring happiness to others is to be happy your- 


self. 
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Our New President. is a fine auzury for the administration of Mr. Har 
HE inauguration of President Warren G. Hard- ing and a happy omen for the people of th nited 
ing on March 4 marks the opening of a new era States. We are returning to “normalcy,” but a nor 
in American political and commercial life. To some maley with a broader vision and a sounder grasj 
the election of President Harding appears to be a tundamental economics. 
return to the old “standpat” ideas. We do not so > 
regard it. Through the necessities of war the previous Hail to the New Trade Mark! 


and through that concentration naturally was built up 
a spirit of paternalism in government which we think 
the people of the United States as a whole are inclined 
to resent. We are still jealous of too much concentra- 
tion of power at W ashington, and this is well: for ate in every way. It is emblematic of the trade repr 


administration had been obliged to concentrate power, F. VERY member of the National Association wil 
approve the capital design of the new trademar!| 

a reprint of which is shown on the frontispiece of this 

number of ¢ Iftice \ppliances ‘The design IS appropt! 


we believe that that government is best which protects :ented by association members. It lends itselt 

the rights of all and leaves the fullest freedom to indi- duction and reproduction of every kind 

viduals to work out their destinies through their own (he members are urged to use the trademark o1 

efforts. President Harding's inaugural address recog- their business letterheads, in their loca! advertising, 

nized the obligations of the United States as one of wrapping paper, on salesemen’s calling cards, and 

the leaders of civilization, and without in the least indeed, any place where the mark of the trade would 

avoiding any issue which now presents itself or which be appropriate. In this way the emblem will be mad 

is likely in the future to arise, maintains the principle to realize the greatest value for the members 

of non-interference with foreign affairs where such But this trademark should stand for more than mere 

affairs do not infringe our rights. membership in the association. It should stand f 
History's verdict, when time shall have given per- everything which that member, P. .\. Hoffman, ot 

spective and when temporary, but unavoidable annoy- Hastings, Minn., has urged that the organizaty eal 


ances shall have passed out of mind, will surely accord shall stand for. Immediately upon becoming member 
the outgoing administration high honor for ability, of the National Association of Stationers and Manu 


patriotism and sound statesmanship amid trying events. facturers, the Smead Manufacturing Company, of 

Truth is found midway between extremes. This which Mr. Hoffman is the president, commenced using 
applies to politics as well as philosophy. The President the symbol of the association on ‘ts letterheads and 
has gathered about him men of recognized ability, advertising matter. Mr. Hoffman has urged tor many 
whose services to the United States have been con- years that the emblem of the organization should b 


spicuous. The character of his cabinet indicates that recognized and honored as a mark of distinction; that 
he is not personally jealous of power, nor afraid to it should stand for the character of manufactures 
make up his official family of men whose achievements it should stand for fraternity in the trade and tor oper 
have marked them as persons of foremost ability. This sesame to considerate treatment 





Again Expositions and Conventions. 

\N A letter recently received from a gentleman promi- 

| nent in the councils of the National Association of 
Stationers and Manufacturers we find the 
that no exposition of office equipment can be held at 
the National Association at 
nor is it likely that the organization will 
idea for the futur Our correspondent 
\ssociation has 


statement 

the next convention of 

Atlantic City, 

ipprove the 
th 


states that the American Educational 
decided to discontinue the exhibition features at future 
mventions, having held an exhibition at the meeting 
some fe nths ago in Chicago. This shows, ac 
cording to the experience of the officers in charge, 
hat the exhibition features overshadowed the conven 
( reat es nd interfered with the sessio1 
\ member of the staff of Office Appliances hap 
en be present on a part of two days during 
ich this convention of the Educational Association 
is held, and can readily understand why the exhibt 
tion intertered with the convention. The fact is that 


inning at the same time in adjoining rooms, 


and s very difficult to get all of the members of 
the convention into the convention hall with the at 
raction of interesting and comprehensive displays just 


a combination tannot work, 


business 


Such 
\ppliances, in advocating a 
convention, have in mind any such thing. 

The exposition should not be held in an hotel, nor 
held at the same hours as the convention. 
\When the convention is in session, let it be 


outside the door. 
nol does (thee 


show at the 


should it be 


understood 


ositively that the exposition is closed, and that it 1s 
not to be opened until the convention 1s adjourned for 
he day Suppose, for instance, the convention were 


ro, and it was so arranged that all busi 


< 
~~ 


held in Chica 
ness meetings were to be held in a special room at the 
Coliseun \t the 
he exposition hall be thrown open for the 

vening only, and following the third day 

tion, after the final adjournment, let the 
f the week be given over to the exposition 


the end of each day's session let 
doors into 
fternoon o1 
the con 
remaindet 
1922 should 
armory 


Suppose, instance, the convention of 
ve held in where 
quite large enough to accommodate not only the con 
vention, but an Office Apphi 
inces believes that the plan it has in mind would work 
and would be of the 
association and to every member of the trade attend 
ing. We believe that the plan could be worked out to 
the advantage of the convention itself, for a larger 
attendance would be the result of a general knowledge 
that the men who came to the convention would get its 
advantages plus those of a comprehensive, well or- 
ganized and well considered exposition of office equip- 
ment products. We believe that the matter could be 
handled effectively in the way we have outlined, and 
we again urge the idea upon the officers of the Na- 
\ssociation 


leveland, there is a new 


extensive business show. 


effectively, great advantage to 


tional 
<-> 


Does Advertising Pay! 
show results. of 


kK COURSE it must tangible : OF 
manufacturers and retailers would not persist in 


using the public prints to announce their products. 
\n interesting instance happened in Chicago last month, 
showing how the influence of advertising makes a trade 
name a part of common speech. 

The Chicago Journal of Commerce printed an ac 
fF an eastern adding machine manufacturer's 
vith certain stockholders. The item in the 
(‘commerce was headed, “Charges Misuse 
In addition to being a word 
shorter word 


\nd 


count ot 
difficulties 
lournal of 
ot ( omptometer Stock.” 
1f common use. “comptometer” 
than the corporate title of the concern affected 


Was a 


LPP Li 
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headline writers have their difficulties in fabricating 
heads when the proper names are long or “double 
jointed.” 

\ communication from the Felt & Tarrant Manu- 
facturing Company asking correction of the heading 
was printed in full in the Journal of Commerce, with 
a handsome apology. There had been no intent to in- 

Felt & Tarrant Manufacturing Company in 
item—“comptometer” is so common and so 
a word for the headline artist that he used it as 
referring to calculating machines in general. 

\lany manufactured products of common use have 
heen made familiar to the public through advertising. 


volve the 
the news 
handy 


[heir names are a part of everyday language, and they 
even get recognition in the dictionaries as common 
nouns 


<-> 
Life’s Salesmanship. 


By E. C. Gordon, of the Weis Manufacturing Company. 
Appropriated for an Editorial Because of the Facts It 
Presents. 


bk . Nature's old clock, ticks on and with it 
swings the pendulum of life. But the commer- 
cial clock, on the contrary, runs down and ceases its 
measured beats unless properly wound by the energies 
f§ mankind. The clock of Nature needs no winding; 
it marks its time by the daily procession of tragedies, 
and dramas of life. But the commercial 
clock run by man requires our constant labors. 

During 1919 and the first nine months of 1920 
\merican manufacture and commerce as a whole saw 
remarkable activity in which the saying, “Easy come, 
easy go,” reached its fullest realization. Foilowing the 
‘ra of plenty came reaction and a decided let-up in 
foreign trade, whereupon we were confronted with a 
condition of over-production followed by depreciation, 
tightening of finances, and the other indications of im- 
pending hard times. The value of the dollar, but a 
little while before much depreciated, began to resume 
its old position. For the first time in some years sales 
departments were called upon to take up the offensive ; 
men who considered themselves phenomenal sales man- 
agers and salesmen began to realize that they had sim- 
ply ridden upon the crest of the wave, which sub- 
sided to leave them high upon the beach, confronted 
with the necessity of depending on their own resources. 
Those who had built institutions which were the envy 
of their fellows and had reaped abnormal profits, were 


comedies 


obliged to face some of the adversities of life. With 
the turning of the wheel some were broken. Finally 


labor came face to face with conditions, and is gradu- 
ally being brought to understand that it must take its 
proper place in the effort to rebuild and advance our 
industries. 

In the battle of life we are all salesmen. We sell 
our abilities, labor, in whatever situation we are 
placed. It is now a question what we can earn, what 
we as individuals are worth, what we have put into 
ourselves that we can‘take out and make of value to 
others. Business is being tried by fire. Keen, wide- 
awake, common-sense, practical America is called upon 
to function as of old. Non-producers, parasites, will 
reform or be lost in the growing tide of energy which 
is once again beginning to sweep the country. The 
present is not a time for gloom; neither is it time to 
rest content with our efforts. We must create power 
and guide it into practical operation. We are called 
upon to act at once, to act wisely and unitedly. We 
are called upon to master the situation aadqnotcte be 
slaves of it 


our 
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U.S. Foreign Typewriter Trade 


REVIEW OF TRADE STATISTICS PRIOR 
TO THE WAR. COMPILED FOR OFFICE 
APPLIANCES BY NANCY LAWRENCE. 


Nore.—The subjoined erticle was written in retrospect. 
The figures the author gives were taken from United States 
Consular Reports and other official sources, and are doubtless 
correct as far as they go. The article shows the tendency of 
the typewriter industry abroad and thé gradual increase m 
the demand from small beginnings until it has today reached 
very large proportions. The figures show that many markets 
abroad are quite as well served by the typewriter manufac- 
turers as are the people of the United States. On the other 
hand, while American manufacturers are willing to give serv- 
ice to the limit of their capacity in all markets, we find that 
some countries have been backward in the adoption of type 
writers 

The reader will note a statement that there are some coun- 
tries in the world where the ordinary typewriter will not last 
more than two years, owing to the disastrous effect of ex- 
tremely damp climates, humidity causing the exposed steel 
parts to rust and become clogged. It is intimated that ma 
chines made of gun metal will resist this corrosive action 
The rule is hardly absolute, even in the tropics, probably, for 
the demand for machines in all progressive countries, trop 
ical as well as otherwise, shows a constant increase. This 
article does not outline conditions following the war, but we 
may logically expect that when the world gets down to work 
the deanand for typewriting machines will be greater than 
ever before 

HE principal products manufactured by establish- 
T ments in the United States and classified by the 

Department of Commerce at Washington under the 
ciassification of “other iron and steel products” are type- 
writing machines and parts, and typewriter supplies. The 
latest data collected by the Bureau of the Census of the 
Department of Commerce concerning the manufacture of 
typewriters in the United States were secured in connec- 
tion with the quinquennial census of manufactures. The 
last enumeration covered the calendar year 1914. The 
census of 1889 was the first at which separate statistics 
for the industry were presented. In 1889 there were 30 
establishments in the United States. This number was 
increased to 47 in 1899, 66 in 1904, 89 in 1909, and 107 in 
1914. The material used to manufacture typewriters and 
supplies increased from $633,000 in 1889 to $5,501,000 in 
1914, and the value of the finished product increased from 
$3,630,000 to $24,500,000 during the same years. In 1914 
New York produced far more than any other state. She 
had at that time 61 establishments and produced goods 
which amounted to $12,252,000. Connecticut, which was 
the second largest producer, turned out products valued 
at $7,778,000. 

The two divisions of the industry—typewriters and sup- 
plies—were listed separately in the 1914 Census of Manu- 
factures. Of the 107 establishments in the United States 
at this time, 50 produced typewriters and 57 were produc- 
ing supplies. $3,607,000 worth of raw material was used 
to produce typewriters valued at $19,851,000, and the rest 
of the $24,500,000 or $4,649,000, represents the amount of 
supplies which were produced in 1914. Typewriter sup- 
plies consist of such specialties as carbon or copying paper, 
inked ribbons, and automatic attaching systems, manifold 
tissue, etc. In 1909 the value of typewriter supplies re- 
ported by establishments assigned to other industries 
amounted to $507,065. The greater part of this was re- 
ported by manufacturers of writing ink. 

The American manufacturers meet with some competi- 
tion from foreign producers, but on the whole the Ameri- 
can goods seem to be more satisfactory and in greater 
demand even in some foreign countries than their own 
home products. In the commerce.reports prior to 1897, 
the exports of typewriting machines and parts of machines 
were included in “all other machinery.” Since then there 
has been a constant increase in the value of these exports 
until the outbreak of the European War. In 1914 there 
was a slight decrease—from $11,532,364 to $10,575,573— 
in the value of exported typewriting machines, but this 
decrease was most marked in 1915 when the value of the 
exports fell to $5,315,134. This market revived slightly 
in 1916, when it reached the high water mark of the war 
period. Exports during this year were valued at $10,845,- 
064. The situation was again altered by the fact that the 
United States entered the war, and in 1918 only $7,049,339 
worth of typewriting machines were exported. Exporta- 
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tion again revived after the close of the war and 
more machines were exported than in any previous year, 


the valuation being $17,391,118. 


The imports into the United States are insignifica as 
compared with the exports of typewriters. This is due 
largely to the fact that there was a heavy duty type 
writers up to a few years ago, and since they have been 
placed on the free list, no serious attempt has been made 
by any of the manufacturers abroad to invade the market 
Germany was the only country which ever made a serious 
bid for the typewriter business outside of the United 
States. In 1914 typewriters were imported to the amount 


of $145 under a 30% duty and to the amount of $4,758 fre: 
In 1915, when they were on the free list, $4,622 worth of 
machines were imported, and $6,734 worth in 1916 

One typewriter company informs me that they have 
been exporting typewriting machines since about 1885 and 
had covered practically all countries of the world their 
scope. Previous to the beginning of the war, 
one-half of their total business was export business (An 
other company reports that their exports are the largest 


1 
more than 


of any of the American manufacturers. These facts co 
incide with the statistical information herein presented, 
which shows that a larger percentage of the machines pro 
duced in the United States have been exported than have 
been consumed at home. Of the typewriters valuing $19, 


851,000 which were produced in the United States 


only $9,275,427 worth were retained within the United 
States. This is 46.7% of the total amount manufactured, 
while 53.3% were exported. 

The exports from the United States have gon ill 


parts of the world represented by the following grand di 
visions Europe, North America, South America, Asia, 
Oceania, and Africa. Most of the machines found 
countries are of American make and the 
that the market can easily be extended by a little increase: 


the se 
ré port 


| 


consuls 


effort on the part of American producers. They say that 
the sale of these articles can be successfully accomplished 
only by hard work and the personal interest of the manu 
facturers. They advise the use of advertising and the e1 


ployment of well-equipped salesmen in order to 
the people with the undoubted superiority of the America: 


goods. Reports from different parts state that there is 
growing demand for American goods of the best quality 
rhe price seems to be of lesser importance, as Many met 


chants are not particular what they have to pay 
want the best. 


Europe Preeminent in Typewriters Abroad. 


Europe has taken the largest number of American ex 
ported typewriting machines. The exports to this grat 
division amounted to $1,235,060 in 1897, and graduall 
creased until they reached their high-water mark in 1 
with a value of $7,811,229. Thereafter, with 


the outbreak 


of the war, there was a sharp decline to $3,823,327 in 1915 
The market again revived somewhat in 1916, reaching th: 
value of $7,336,104 in 1917. In London the American manu 
factured typewritérs are the favorite machines of tl USI 
ness houses. The Underwood, Remington. Hammond 
Yost, Oliver, Monarch, Smith-Premier and other Americar 


makes had salesrooms in London in 1910, and the special 
agent there reported that they were getting seven-eig] 
of the London business. There were only two English 
machines on the market and companies selling them did 
very little local trade, but claimed to have some business 
outside of London. The English machines were clumsy 
in appearance and not as easily operated as the American 
machines. It was stated that the parts of the machines 
were made in Canada and put together after arrival in the 
home land. 

As in London, the American typewriting machines have 
nearly the entire hold of the Liverpool market. It was 
reported in 1906 that some German firms intended to u1 


dercut the American and English ribbons by introducing 
a cheaper article. By establishing agencies in England 
their ribbons would probably sell at about half the current 


prices. Owing to the fact that English manufacturers 
have made more progress in the manufacture of carbons, 
the American carbons do not have such a hold on the 
British market as their ribbons. 

In writing from Wales, Vice-Consul Phillips says that 
the two countries of Glamorganshire and Monmouthshir« 
are strictly commercial and are beehives of industry, in 
cluding shipping, coal mining, and the manufacture of iron, 
steel, tin, copper, spelter, and patent fuel. Cardiff, th 
center of the two counties and the leading seaport of 
Wales, is a good field for typewriting machines since the 
large amount of shipping done at this port necessitates 

(Continued on Page 111.) 
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THE 


Novi rcorge Ed. Smith is one of the n ho is pulling the office equipment industry to the front. He is more than a 
dca wv He serves his company well and serves the business community well through the various semi-public, positions 
s hel s sound, logical, eful and a \d speaker. And he won his place from the ranks, step by step. 


AM in the unfortunate position of being a minute man, 
an emergency man, a pinch hitter, so to speak. | am 


frank to say this to you at the outset, because | do not 
want to travel under any false colors, At 12 o'clock yes 
terday | was very busy with some of the manutacturing 
ind export problems which probably face most of you. 
Today ! am here, scheduled to endeavor to talk about a 


Now, that may be more or less difh 
I do not know anything about banks; 
vice-president of the Discount 
York, who has been identified with this proj 
beginning as Mr. McHugh’s right hand man, 
to you the practical workings out of the propo 


banking proposition 

ilt for me, because 
but Mr. Thrall, 
New 


ect from the 


Corpora 


tion ot 


ill explai 
sition 

| want into the situation from the manufacturer's 
standpoint lf | make any technical breaks anywhere 
along the line just consider that I am trying to make a 
speech on a subject of this sort, and you will be lenient 


Consider also that I am trying to fill in for Ex-Secretary 


Redfield, which is a pretty hard job. I am here simply 
because vour president wanted me to come here, and be 
cause he helped me out once when I was ina pretty tight 


pickle myself, 
Now, when 


in regard to a speech at Cincinnati 

exchange went against the manufacturers, 
there wert great many conventions called all over the 
United es, at San Francisco, Cincinnati—I remember 
that particularly—Chicago, and in the East at Atlantic 
City, and New York City, at the Waldorf. These conven 
tions all had one thought in mind, and that was, in the 
belief of their leaders, that something was going to hap 
pen to our export trade unless we did something about it; 
and the problem was to find out what was the best thing 
to do. At the Chicago convention, held here some time 
ago, one of the speakers hit the nail on the head when he 
said, “Gentlemen, our proposition is not that of distribution, 
or ability to manufacture, or markets. It is a big banking 
proposition, an international banking proposition, and the 
yrains of America are required to solve this problem for 
America. Let us mobolize the banking brains, and bring 


l 
] 
I 


Stat 


ibout a banking solution of the problem, which we indi 
vidually cannot handle, but which can be handled through 
o-operative methods.” 

Bankers Studied Problem. 

The American Bankers’ Association got together. and 
formed a committee of the best bankers, I believe, in the 
ountry, to study the export problems 
from the standpoint of international 


banking, and from the standpoint of what 


this country needed from the manufac 
turing viewpoint. They brought in the 
‘ecommendation, first, that a certain 


plan, a certain broad solution of the prob 
lem, was entirely practical. The question 
just whether or not it was timely, 
and the matter was left to drift from one 
onvention to another. In Atlantic City, 
at the international Trade Conference, it 
vas decided that in a very short time the 
people could be educated sufficiently to 
tackle this big problem; and that it was 
1 national problem, not a banking prob- 
lem or a manufacturing problem. 


Vas 


The balance of trade slid against us 
to the tune of about four billion dollars 
\ big part of that balance is our own 
credit on goods piled up in all the 
ports ot the world. One ot the big wen ae 
manufacturers who made a recent trip GEORGE F 
ibroad told me, here that it was absolutely astounding to 


see the amount of American goods piled up in those vari 


ous ports, that have got to be moved, or extensions made; 
and big re-adjustment has got to com« 


Credit Abroad Is “Frozen.” 


lo not feel at the present moment that a 


i ae fe) ee solution has 





een found for the export problem, except to this extent— 
and this is no panacea. Why a billion dollars? First they 
thought ought to be two billion dollars. Now, two bil- 
lion dollars means two hundred million dollars in capital 
stock, against which you may issue ten times that amount 
in debentures. But two hundred million dollars looks like 
ig proposition, even for a hundred and ten mil- 


mobilized behind the idea. 


a great big 
lion people, 

Forty million people in Great Britain, and about forty 
million people in France, and fifty or sixty million in Ger- 
many, different from a hundred and ten million people 
in America; and one of the reasons why the export trade 
of Great Britain grows, and they are able to do things that 
our manufacturers are not able to do, is because they have 
forty million people over there thinking, breathing, and 
actually living in that export trade. When something is 
suggested for the good of their trade that is vital, and is 
necessary, they back it up. 

I would rather have forty million people backing up an 
idea, and seeing it through, than a hundred and ten mil- 
lion people passing the buck back and forth between the 
Pacific and the Atlantic coast. That is one reason 
why, even if we are bigger than some of the 6ther coun- 
tries with which we have to compete, we still have some 
very serious problems to solve, because we have all seen 
what a hopeless minority could do when they really got 
together,—as they did on the Eighteenth Amendment. 
( Laughter.) 


are 


coast 


Set an Easy Goal. 


Now, with two hundred million dollars capital, the big 
institution of ours, the United States, ought to be able to 
get together and help its export trade. There is no rea- 
son in the world why it should have been cut down to one 
hundred million dollars, except that one hundred million 
dollars is easier to get; and the men behind the proposi- 
tion, figuring it out, were a whole lot like the men who 
figure out the income tax schedules, or the tariff figures, 
or anything hese men voluntarily got together and 
said, “Here is a solution of this problem.” Now, it is 
not for them to raise the money themselves, any more than 
it would be for the men who figure out the income tax 
schedules to pay the tax for us. This is a problem to be 
worked out along scientific, economic lines; and its method 
of working out we believe will play a very big part in the 
solution of the people. 

— Now, how could this be made a popular 
affair? What is the basis for asking that 
these debentures, or this capital stock 
should be taken care of by popular sub- 
scription? Because we believe the aver- 
age man knows, and knew that there was 
something wrong economically with the 
situation, and that he was anxious, if 
given a chance, to put his hand on some- 
thing, and do his part towards furnishing 
whatever help he could furnish in work- 
ing out the situation. And what was 
that something? It needed a nucleus, 

piece of machinery, around which the 
country could gather, and mobilize 
its resources, in order to do the best 
thing for itself. So this is nothing more 
than a nucleus. This is nothing more 
than setting up a little piece of ma- 
chinery, around which the sentiment of 
the country can crystallize. 


7 
eise, 


SMITH 


Creating Sentiment for Export Financing. 

Now, you are not going to be sold this corporation; you 
are not going to be sold this stock. Get that clearly in 
mind at the outset. It would take a tremendous 
amount of money and underwriting, it would require a 
tremendous amount of energy, a tremendous amount of 
enthusiasm, and a vast organization, to sell one hundred 


very 
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million dollars worth of these things, and we have not 
got that amount of money to spend. 
This problem is simply one which recognizes the time 


liness of this, in the sentiment of the country. We may be 
ahead of the proposition The people may want to go 
through some pretty severe and heavy lessons before they 
are ready to c id solve their own problems in 
an economic way But if this is a timely movement, 1! 


o-operate, al 


this is a nucleus, if this is good machinery, around which 
the sentiment of the country can be crystallized, then, 
gentlemen, you have one of the greatest pieces of ma 


chinery for solving such 
world could ever devise 
| hope, I think, | 
thinking, that Americans can think together and solve 
America’s problems: and altogether we are individualists 
to a great extent, and want to stay such. I believe when the 
time of serious crisis comes, we can get together and solve 
economic problems, just as we together and 
the problem of the World War. 
Interest the Man Whose Labor Is Exported. 
Now, the question in everybody’s mind is: Why 


a problem that anybody in the 


believe, that America can do group 


got solved 


should 


the workingman, or the man on the street, help pay for 
these debentures, or this stock There is a very 200d 
reason for it, and it 1s this \ lot ot people talk about 
credit What is credit You are going to help out 


feet Is 
handling goods, can 
we typewriter 


something on its 
( redit, 
When 


Europe You are going to put 
that it? Nothing of the sort 
be described in 


sell a Cal oO! 


sell a 


another way 


or when you meat, or anything else, we art 
selling labor, and we are taking labor. Seventy-tive pet 
cent of the cost of the things which we are shipping 
around this world represents the cost of the labor that 
has gone into them We only export labor. Or, in other 
words, we are exporting time sheets. What do we want 


to bring back We want to 

So, what credit 
That is the reason the 
We are exporting 
payrolls, and our men are 


bring back payrolls 

mean ? Che answer is obvious 
workingman ought to get into this 
time sheets, and we are bringing back 
traveling all over the 


dc eS 


face of 


the globe, trying to sell the time of the workingmen in 
the Eastern factories, in order to bring back payrolls to 
keep those men going Chat is the reason the men on 
the street ought to get behind this proposition. 


Credit Stretches Labor Overseas. 

Now. how about the other ? We say, “Why should 
we give those fellows a lot of credit?” Why, indeed! 
Credit is nothing than carrying your own 
goods, the time of your workingmen, your own time 
sheets, a little further toward the man who is going to us¢ 


side 


more yr less 


own 


them, that is all For a long time, the fellow who raised 
a bushel of corn, or produces a ton of coal, or built an 
automobile, or a typewriter, or anything else, could sit 
back in his factory. wherever he was—and we are just as 
guilty as anybody else—and say, “If you want our goods, 
come to the factory And we would sell them f. o. b 
the cars at Hartford, and if they did not like that, that 
was all right. In other words, they had to come all the 


wav to us for their money 

But after a while we moved a little further, and we said, 
“We will sell you goods f. a. s., free alongside the steamer,” 
and they had to that far with their money; but it 
was our goods all the time that they were financing to the 
ultimate consume! Then we would sell them with sight 


come 


draft attached to the bill of lading on the other side. But 
they still had to come to the docks over there, take our 
goods, put their capital into the proposition, and move 
them to the man who was ultimately going to use them 


Then the question came up about allowing three months’ 
time The banking “Yes, we will give 
you three months’ time to Now, three months 
will take a typewriter, or a can of canned meat, say, out to 
the middle of the supposing it leaves it up on 
top of the Andes We sav to the other fellow. 
‘We have financed far as we will Wi 
will not fin them any We have allowed three 
months, and where it leaves them,—out in 


said 


1 1 99 
handle it. 


Trlat hine ry 


ocean Or 
mountams 
exoods as 


out go. 


ance further 


mt ¢ ré 


we do Ii¢ 


the Sahara Desert, or anywhere else. You come in with 
your own money, now, and take care of them.” 
Long Credit Reaches Distant Buyer. 

That is all credit is. But we have got to get along a lit 
tle further, now \s long as those people have the money 
all well and good lhree months will pay a typewriter 
down in Buenos Aires, but we know that all of the busi 
ness is not concentrated there. We have got to do with 
Asuncion, Rosario, and a lot of other places. Now, we 
sav, “We will go to Buenos Aires, and that is as far as 


1 


we will go, but we know there is a market in Asuncion, 
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and other place a So we have got 
things further, to the ultimate consumer 
Now, why is that? The 
ill the money. Here we are a big, 
ind we refuse absolutely to finance our 
ultimate consumer, because during the war we 
ered all the money in, and now we say that 
going to let go of any hat is all 
what we should be doing is trying to carry the 
workingmen a little bit further toward 
ing to buy them, or, in other words, a litt 
ther towards the man who is laboring with his 
his hands, trying to produce something wi 


Rosario, 


answer 1s, bec 


ause 


prosperous 


Own 2 


} - 
there s 


ot our 


+} 
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Labor Can Make Its Own Export Market 


Now, let us get back to what the interest « 
ingman in this situation is hese people o 
side are not saying, “We do not want any 1 
goods.” Gentlemen, when you make good 


you do a big, honest day’s work, there is a 


work in this world The world has not any to 
fort, energy, good conscience and good will 

f | put in my entire day doing the best I | 
my factory, there is a place in the world 

ind there is equally a p'ace for the work t 


on the other side, if we have only got brains 


regulate the machinery of distribution, ar 
gies are properly directed, if we can only 
our opportunity. We may ossibly in 
have gotten off the track, and are making s 
is not for the welfare of the people; but if 
prope rly directed, there isan irke t. a demat 
t the things we manufacture, int 
put our e and our lab 

Now we want that business We do not 
stop buying These peop re not saying, 


Want anv more of yout! stuf 
for it at the present 


Chey afr 


time You 


cannot pay 


over here and took all of our ash. Our ex 
tion shows that Four billion dollars is ab 
ve are going to go. Now, we want your ¢ 
ire willing to give you underlying securit 
Now, would you not rather have us owe you 


on the best thing we have got as security 
rather have us stop buying iltogether?” 
Now, we cannot take 
have not any 
that a 
yaper trade 
Now, we are 


got to hnance 


their paper at the 
Nla¢ hinery 
merchant could not 
acceptances, or anything else, 
an international business 
our goods a little bit 
,ow, what are these securi 
| he re is a 


he CAUSE we 
while ago take 
hous 
further al 
Let us Oly , 
Australia \ 


; > 
11es 


Stance moratorium in 


from Detroit can be shipped to Australia 
ties There is no questio1 about that You 
interested in Australia, but you are interest 
vroceries, canned goods, condensed milk. 
over in Detroit. Now, there is a market 
over in Australia, but vou cannot get any 


You cannot get your dollars out of 
moratorium on tl 


nere 
ne ! 
pe pre, 


\ustralia 
Chey are good 
but they have run their exchange against 


over 


such an extent that you cannot get any dollars 
what they call a “No dollar market.” Now 
them twenty-five million dollars worth of ; 
will say, or anything else We just simply 
market over there We sav to them.—fine. 

is they are, clean, right. who never repudiated 


“Give us twenty-five million dollars worth o 
Ilving securities. We have a big bank that w 
with vou, and we will take those, reiss 
against them, and give them to our people, 
twenty-five milion dollars worth of aut 
thus start those dollars roll around fron 
they will hit Chicago pretty soon, you know 
The Problem Concerns All. 
That is a very simple proposition here at 
ber of instances of that sort, and they are goi 
ply, and all we need ts groun thinking and 


a | rob‘e ™m whi n 
here 


( ttort to solve 


is juSe aS app 


ind me sitting today as it 


was two years 
is not one of us sitting in this room here tod 
not know that export trade was headed for t 
we saw the exchange situation sliding in thi 
tion: and we have waited a long time before 


because we felt it was not exa 
rs problem. 


(Continued o1 


thing about it 
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facture 





Office Appliances in Great Britain. 


Exclusive Correspondence of “Office Appliances.” 
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certain 
that 


16th, 


Lond 
rules, but 


HE general trade depression still : 
brighter spots begin to appear and it 1s 
this may the tf the recovery If 


February 


he yped 
there is 


nis n mean start of 1¢ 
» TeVi\ of demand a more hopeful view is taken o 
rade prospects now that definite assurance is forthcoming 
the excess profits duty is to disappear \ rathet 
re optimistic feeling is observable in some of the mat 
kets in the case of such metals as have found their normal 
eve values have been pe rhaps 1 little stronget opper 
is a case in point. The movement is not traceable to any 
ening of demand, but there is obviously an im 
rovement sentiment, I) the iron and_ steel ades 
es a process of settling he trouble is—as was 
eseen W n such ill-advised inflation was persisted 1 
get any sufficient readjustment of production costs. The 
subsidence 1s to go a lot further before the business 
-h has been diverted to the Continent cat e recovered 
<—-e-—> 
Returns general imports and exports th mith 
the year make anything but cheerful reading, eve! 
hough thev do not show on their face the full extent ot 
slump The export figures are favorably affected by 
he trade ipetus from last y« Since Christmas very 
few orders have heen placed department of indus 
trv: there are surplus stocks both factories and the dis 
tributive channels. hence the shrinkage in overseas trad 
ill probably become more apparent in future returns Che 
shipping statistics speak to an appreciable falling off ol 
raftic The tonnage with reoes entered was 2,926,304 
against 3,103,689 in the previous month: cleared, 2,617,22¢ 
cainst 3 260.340 
<—-e—> 
total ilue British exports show a fall of not quite 
$16,000,000 as compared with December. How far th 
mgures are iffected by alteratio1 Ss 11 selling prices al 
ot be guessed: probably there has been little effect as 
et The check which the overseas coal trade has expe 
enced more than accounts for the shrinkage Export ol 
manufactured articles, leaving oke and manufactured 
uel out of the reckoning, was nearly $8,000,000 in excess 
the December figure. The explanation is contained it 


under the head ot 


more JOU ,G00 


reclassification has 


idvance of 
ehicles \ 
on analysis that the increase is more 
of the completed ships whi 


than Sé 
‘ 


his group, but 


el large d 


ie il 
s seel than coveres 


the value come into the 


nonth’s returns. Otherwise, there are no favorable omens 
be drawn from the details 
<--0-—> 
Purning our own particular business, tl mports o 
ypewriters during January amounted to 6,395 ymplet 
chines and 3 tons of parts This is a drop from the 
7681 machines imported in December but stil' a good 
Imrovenn upon the 4986 m hines imported 1 No 
ember Comparing this January with January of last 
ear we find the figures ther 5.982 machines, whils 
the January of 1913—the last complete pre-war peacs 
ear—there were shipped in 4580 machines and 6 tons 
part 
<-0 > 
Exports of British-made typewriters in January wer 
535 machines, against 295 in January, 1920, and 305 i1 
January. 1913. In January this vear we also exported 699 
machines roreign and Colonial manufacture, as com 
pared with 649 in January last vear and 915 in January, 
? } +} 


1913 Although 


export 


we import fewer machines le Sé 


vance on December and November 
<---> 

With regard to the general typewriter outlook, most of 
the business leaders here appear to be confident enough, 
time be allowed to elapse to eco- 
nomicaily They are not over-confident, how- 
ever, of a speedy recovery in many cases; they vary. For 
example, the Remington people regard the 1921 outlook 
as extremely uncertain. Last vear was a good year al 


especially if suftcient 


right things 





ugh, of course, not so good as the twelve months fol- 
wing the armistice, when a great shortage of supplies 
had to be made up. No very considerable reduction in 
the price of machines, however, is expected unless there 
be a very big drop in the cost of labor and materials, 
| vith greater facilities for output. 
<-> 
| Royal visible writer reports a prosperous year in 
1920 and regrets being unable to fill many thousands of 
rders. The ype is expressed that import conditions and 
T ite of exchange between this country and America 
i\ ve this year so much improved as to make the execu- 
1 orders more Casy. 
<-> 
he L. C. Smith Company report a record 1920, with 
4 . urther 50 per cent increase in business if suffi- 


ient machines could have been secured from the factory. 





Business remains good this year so far, although sufficient 
machines are still not yet available for requirements. The 

ew here is that the general denression is slight and tem- 
porary and that a very successful 1921 may be looked 

rward to 

<-> 

Very hopeful, too, are the Smith Premier bunch. The 

year 1920 was easily 65 per cent better than 1918 in busi- 


ness. Interest has been aroused in this company’s cross 
idding and subtracting machine and this year they hope to 
ve able to be in a position to make pretty free deliveries. 
Brothers, the 


Cadbury famous cocoa firm in this country, 
were the first to use one of these new instruments, by the 
vay In their case the particular work will be that of 


} { 


typing wages sheets, the machine automatically adding 
overtime to standard wage, deducting payments for insur- 


ance, rent, etc., and showing a final net figure due to the 
employe at the end of the period. Apart from this hori- 
ontal calculation each column, whether standard wage, 
vertime, or deduction, as the case may be, is added 
ertically and simultaneously, I am told. 
<-> 
The Yost 1920, as in 1919, had a bumper year and 
1g would have done still better had more machines 
veen available The people here also declare that the 
Yost has made its last reduction in price. The managing 
director of the Underwood reports a promising outlook 
or 192] 
<—-0-—> 
The Bar-Lock expect early this year a regular output 
om t new factory at Nottingham with the all-British 


<--> 
Hai d reports good sales of its specialty ma- 
S e Jnternational Phonetic and the Chi- 
est | Japanese writing machines. The reversible model, 
vriting from left to right or right to left, is also selling 
vell and it is hoped that the present level of trade may 
least be sustained throughout the year. 


<--0 > 
rds an active demand for typewriters 


( 
+} ¢ 
thal 


ast year at prices fairly covered the heavy cost of 
manutacture, freight and expenses. Many hundreds of 
orders hav yeen carried through into this year which 
vere ve filled last vear. 


Continued on Page 56) 








THE 

BASLE, SWITZERLAND, 
In the above 
to right, are as follows: 
Ellioett-Fisher Company, and 
H. A. Fox, European sales manager of the 
of the largest Swiss loose leaf company, 


Lescher, manager of the Elliott-Fisher Company 


Générale d’Organizations du Bureaux. 


In the background appears the 
away at the moment the picture was taken 


Government Book on Russia. 

An extended report on Russia is given in Supplement 
No. 16c to Commerce Reports, dated December 30, 1920 
It was compiled by Boris M. Baievsky, Russian Division, 
Bureau of Foreign and Domestic Commerce, and covers 
the natural and industrial resources of the Baltic provinces 
of the former Russian empire. It aims to give a compre 
hensive idea of the conditions prevailing. The republics 
of Esthonia and Latvia are discussed briefly 


Stationers’ Journal in South Africa. 

The South African Printer and Stationer has been in 
augurated by the Trades Journal Publishing Company, 
L.td., Box 859, Johannesburg, South Africa. The initial 
issue is dated January, 1921, in a convenient size, 714x954 





a 2 ESSON, PRESIDENT 
Association of Master 
Printers of the Transvaal 
From the SS \. Printer 
nana Stationet! 


inches. The journal is very attractive from a typographi- 
cal standpoint, and replete with information for the 
printer and stationer Its advertising pages represent a 


number of the products of the United States, either direct 
or through the manufacturers’ representatives in South 


Africa Among familiar announcements are those of the 





Société 
Elliott-Fisher Company, London: Mr. Kunohel, head 
Fabrique de A 


home force of the organization, the field force 


ABOVE PICTURE SHOWS THE ELLIOTT-FISHER DEPARTMENT OF HENRY WELTI 
WITH 
zroup the names of the four gentlemen seated in the foreground 
Henry Welti, for about 
president of the 


VISITORS 

reading from left 
representative of the 
Bureaux 


ONE OR TWO 


general 
VOrganizations du 


fifteen years 


Générale 


Bienne and J. 


kKegistrers, S. d 
Société 


for Switzerland, and a director of the 


having been 


American Lead Pencil Company, the Joseph Dixon 
Crucible Company, L. E. Waterman & Company, Auto- 
matic Pencil Sharpener Company, Multicolor Sales Com 
pany, Moore Push Pin Company, Woodstock Typewriter 
Company and Transo Envelope Company 

\n interesting series of portraits is under way, the first 
depicting R. L. Esson, of R. L. Esson & Company, Ltd. 
Johannesburg. Mr. Esson is a pioneer in the distribution 
of loose leaf devices in South Africa, and his advertise 
ment shows that he is holding his lead in this ] 


Russian Office Equipment Man Now in Berlin. 

Leon Lew, for many years a resident of Petrograd, Rus 
sia, where he conducted an office equipment 
represented several American companies in this 
now in Berlin, Germany, and has established temporary 
iddress at Ansbacher Str. 7 bei Schlack. He expects soor 
to establish permanent headquarters and desires to repre 
sent some American lines in this field as soon l 
conditions permit the resumption of commercial relations 

Mr. Lew said that up to the time of writing—Decem 
7—he had been unable to get his family out of Russia 


business and 


field, 1S 


as pou 


ber 17 


Rebora on Italian-American Board. 
It will interest our readers to know that Riccardo Re 
bora, of Rebora, Beuf & Company, Underwood agents i1 


Milan, Italy, was one of the invited guests at dinner 
tendered by the Italian-American Chamber of Commerce 
of Milan to R. Underwood Johnson, the ambassador of 
the United States to Italy The dinner and conference 
were held with the purpose of still more closely cementing 
commercial relationships between Italy and the United 
States and to talk over plans for improving the conditions 
brought about by the high rate of exchange and othe: 
results of the war. The speech which Mr. Johnson pre 


sented on the occasion reterred to above has beet repro 


luced verbatim in the newspapers. After the meeting an 
lection of officers was held and Mr. Rebora s elected 

the advisory board for the vear 19721] 

Panama Canal Booklet. 

The Panama Canal, Washington, D. C., has ; il 
instructive booklet on the nation’s waterway between the 
\tlantic and the Pacific oceans It is arranged to help 
the tourist “find his bearings,” and makes a usefu de 
for one who plans to cross the isthmus. The booklet is 
illustrated, and contains a chart of the Canal Zone 
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British Ribbon and Carbon Man in UV. S&S. 

Frank J. Allen, manager of the Columbia Ribbon & 
Carbon Manufacturing Company, 212-213 Upper Thames 
street, London, England, arrived in the United States 
Saturday, February 19, on the steamer “Celtic” of the 
White Star Line and expects to remain about a month. 
He speaks encouragingly of the situation in England 
and the British Isles and while he does not make light of 
the difficulties of carrying on business during the post-war 
period, he does contend that by intense work and caretul 
planning it has been possible to carry things through suc 


essfully He reports general trade conditions quiet at 
the present time, but says there is a favorable condition 
in the ribbon and carbon field in regard to the volume 


of business, which is on the increase from month to month 
The difference in exchange has made matters difficult for 
the handling of American goods, but he does not and has 
not considered this difficulty insurmountable by any means 
He has represented the Columbia Ribbon and Carbon 
Company for some ten years and has been able to develop 
a continued increase in the volume of the from 
year to year and is looking forward in the coming year to 
a more decided advance than in years gone by. The im- 
provement in the foreign exchange situation has produced 
a corresponding improvement in the volume of business, 
and he expects this condition to continue both as to the 
exchange and the actual volume of trade. British-made 
goods have a tendency downward in price. There is also 
a downward tendency in cloth, dyes and other such raw 
materials. He reports a probabie large and rapid develop 
ment in the typewriter industry in his country and, coupled 
with the larger recognition of the typewriter which has 
ye during the period of the war and the improvement 
in the exchange, he is counting on occupying a stronger 
position this vear than ever before and is looking forward 
ible expansion in the demand for typewriter 


1 
Dusiness 


oO a consider 
supplies. 

Mr. Ailen said to be the first representative of an 
\merican ribbon and carbon manufacturer to establish 
his own plant in England, and in the equipment of this 
plant he has combined the best of British ideas with Ameri 
can ideas and equipment. He brought to England from 
the home office of his company men thoroughly equipped 
with exact knowledge of American manufacturing processes 
and the use and construction of American machinery in 
the ribbon and carbon industry. The combination of 
American practice with the facilities and good practices 
in his own country has brought about excellent results in 
the development of the business, to the satisfaction of him- 
self and the gratification of the home office of his com 
pany. Mr. Allen from his office in London has direct 
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tion show a keen analysis of conditions. His intimate 
knowledge of his business and his delightful personality 
make it a pleasure to talk with him. 

Mr. Allen expressed satisfaction at being able to be in 
the United States. He intimated that he felt more at home 


here than in England, because they did not make him 
work so hard over here. He is planning very definite 
things in regard to enlarging both the offices and the 
plant they have established in London. The location of 


1 
pusiness on 


this Upper Thames street is in the heart of 
the typewriter district which keeps the company in direct 





F. J. ALLEN, 
London, England, 


with what is doing in the industry of which the 
business is a part. 

Mr. Allen that Englishmen are lookifg forward 
with interest to the new administration in this country. 
Some of the larger English plants which have been engaged 
in war work will probably be turned over to the type- 
writer industry. 


contact 


says 


“Underwood House” in London. 
Underwood Portable Typewriters, Ltd., has been es- 
tablished at 70, New Bond street, London, W.1, for the 
distribution of Underwood portable typewriters in the 
British Isles. This is the only branch of the Underwood 





. ‘ee 
ONDE RW Da 


‘ 





ESTABLISHMENT OF UNDERWOOD 


suilding at 70 


PORTABLE 


harge over the work in the British Isles and is keenly 
nterested in the progress achieved on the continent, some 
of which also comes under his immediate supervision 

It is Mr. Allen’s intention during the visit to this coun- 
try to familiarize himself more thoroughly with American 
methods and American equipment of all kinds with a view 
to facilitating certain extensions of his business which 
he is planning to follow out as rapidly as possible. He 
believes the labor situation in England is growing better 
ind that the next few months will show a decided im»prove- 
ment in the matter of labor and production. Taken as a 
whole his attitude is optimistic and his views on the situa 
tic of so many typewriter branches 


TYPEWRITERS, 
New Bond Street, Is Devoted Exclusively to 





LTD., LONDON, ENGLAND.—A Four-story and Basement 


Underwood Portables. 


ypewriter Company, Inc., New York, N. Y., having con- 


trol of the portable in that territory. The building is 
new, having been erected about a year ago. There are 
four floors and basement, heated from a central plant. 
The building is up-to-date in its equipment, and A. W. 


Pollard, the managing director, holds that it is the finest 
typewriter showroom in all Europe. 

The showroom is furnished throughout in Jacobean 
style, to emphasize the “home” character of the portable 
Underwood. The machine is particularly adapted to per- 
sonal use, and in planning the showroom the thought was 
to get away from the usual severe office style character- 
istic of so many typewriter branches. 





26 OFFICE APPLIANCES 





Business Conditions in Smyrna. servatism of the business 1 n ot our country whe mmisiade 
he typewriter as an objet de iuxe 
A Discussion of the Present Commercial Outlook in That 1 hese suggestions will give you some idea of how ma 

Part of Asiatic Turkey Bordering on the Aegean Sea, obstacles are to be overcome in the sale ot e equi] 
by Victor Artemiades, LL.B., of the Smyrna ment in Asiatic Turkey We are struggling tantly 
Branch of A. Denaxas & Company, of Athens. agamst habits and traditions of ancient times the 

propagation oft the office equipment idea is eT s 
= ] diffeult in a country where in the offices of set ris 

; one sees chairs and desks of ancient stvle 


furniture and entirely without typewriters 


Notwithstanding this conditio1 in the 
months we have sold more than fifty typew: 
thirty desks and other oftice appliances as we 
elieve we have proved that verv soon we shall t 
work on i large scale We obtained these vO : ts 


vy assiduous work, some degree ot foresight a 


ind intensive advertising 
People generally hope here that bv the t 


onths shall have elapsed the commerce f 
of Asia Minor will be open to exploitation ine ‘ 
igain to its old time conditions when Smyrt is 


occupy the same conspicuous place as in the past 

not express an exaggerated optimism whe 

(greece is the most civilized and progressive stat t 
Balkan Peninsula and is trying to spread moder 





VICPOR ARTEMIADES, LL. E ion everywhere she hoists her blue and white « rs 
Smyrna, Nepresenting ar as we know there is no other firm of oft juIpme 
\. Denaxas & Co., Athens dealers here regularly organized as we art het 
1 few commiusionaires, selling an occasional typewriter 
ETEK eight months of hard labor in establishing this per year along with shoes, soap and the like 
A branch, | am able now to present an outline of the Our head office at Athens is one of the important dis 
present commercial conditions of Smyrna and Asia tributing agencies in Greece for all office equipment prod 
Minor \s vou know, the war, which was concluded in ucts and our branch establishment here sells the same 
Eyrope as a result of the beneficial intervention of the ittiice appliances: that is to say, typewriters, adding ma 
United States, continues in Asia Minor between the Greeks chines, duplicators, etc. We represent many ortant 
and Kemalists, het it is ve natural that business in a Kvropean and Amerieat rms in this line 














VAN OF CAMELS. PICTURES BY COUR 


SOUVENIR OF SMYRNA—LEFT. ACTIVITIES OF THE PORT; RIGHT \ CARA 
, OF VICTOR ARTEMIADES, OF A. DENAXAS & CO 


reESY 

country engaged In a contimuous struggle is not especially \s to the future, we are optimistic, The only thine we 
active, particularly because the zone occupied by the desire is to obtain credit facilities from American firms 
Greek troops covers no more than two hundred kilometers English, French, and German firms have begun recently 

Smyrna before the war was the most important and to give us the favor of three-months’ and semi-annua 
prosperous port on the coast of Asia Minor and was one credits 
of the centers of commercial activity in the Near East. 5 
Now this activity is reduced to its lowest degree for Prominent Spaniard Visits U. S. 

susiness is able nore thi = “e f ‘ ae 
business is able to supply no more than local needs o Emilio Volmar, of the house of Guillermo Truniger & 
Smyrna and a narrow hinterland. Another reason for the 


Co., Barcelona, Spain, recently paid a visit to the United 
States. He arrived in New York on February 12th 
\fter a few days in New York City he went to Hartford 
vhere he visited the factory of the Underwood Typewriter 


stagnation of affairs here is the lack of credits and still 
another, both very important, is the high rate of exchange 
Before the war the English pound was equivalent to 110 


120 piastres and is now equivalent to 600 piastre Th 
JeV piast ile atent te piastres. Phe Company, then came to Chicago, and from Chicag: vent 
Turkish pound was worth four dollars, but is today only fo Dubuque. Iowa. to visit his wife’s brot] 
: - ) ’ a, to Ss S 's rrothet lenry 
worth sixty cents | submit that it is hardly possible to reniki pr that cits Mr. Trenkle and hi 
- ‘ In s « ° a Is SO! enry 
work under such conditions lf one adds to these disad . aif A 
‘ renkl ., retur t icag r ane 
vantages the everyday fluctuations of exchange, the reader enkle, Jr. returned to Chicago with Mr. \ a; 
vantag eryday muctuc Hange, Une ‘ remained until his departure on the morning f March 
can readily realize the difficulties under which business Sth for New York, from which port he left t 
oti A \ 1¢ ) r i¢ } 
and commerce are conducted in our country. n the steamship Imperator for home 
O1 Steanis In] , ( oO oO > 
+ te hao 7 an P tm oh ar hranch ic a : 
It i -_ aty a ary it our branch Mr. Volmar says that conditions in Spaii 
rectly influenced by the business stagnation brought about they are in other parts of the civilized world 
} j ‘ ! ! ‘ s *( vo a ex, mt that 
by the causes mentioned above When a merchant has business depression in European countries is mor ut 
no work and consequently has only. sufficient corres than it is here Of late there has been extren i 
, = fg thal) I ‘ < I as ( le Dressiol 
pondence to occupy himself by writing out his letters in in Spain owing to the feeling on the part of the publi 
longhand, he wi hi ce se , = , ‘ pa whl sist te 
nghand, he w ll hardly think it necessary to use a type that prices were too high, and people would not buy until 
writer The same thing is true with regard to other oftice merchandise was reduced. Then. too. the rat 
P « ‘ ! i l. }. ate o r o 
machines and devices \dded to this is the natural con has been against Spain since the war. but tl *y 
a agall sp. Stl Ve t Is 
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s well as others seems to be improving. Mr. Volmar Paris Calculating Machine Exhibits Souvenir. 
elieves that the outlook is good, ut that it will require ' + : 
: pee: ce a x ; In the July number of Office Appliances appeared a re- 
to make the necessary readjustments, as well as 


port of the exposition dealing with calculating machines 
and devices which was held from June 5-13, 1920, in the 
quarters of The Society of Encouragement for National 
Industry, 44, rue de Rennes, Paris. 

The Society of Encouragement for National Industry 
is now in its 120th year At the present time it issues a 
sulletin every two months and the edition of the bulletin 
bearing the date September-October, 1920, devotes 114 
pages of reading matter and illustration to the exposition 
held under the auspices of the society. 

It is an interesting fact developed by the printed record 

the exposition that the entire project had its inception 
n the mind of a man who not only was not a member 
of the association but was in fact unknown to its officers. 
In the introductory pages of the issue of the bulletin are 





EMILIO VOLMAR given reproductions of correspondence which was begun 

ani aliccne: on November 4, 1919, by Mr. L. Malassis of Bury (Oise), 

France. Mr. Malassis addressed the president of the asso- 

soe iation on November 4, 1919, and in his letter pointed out 

igorous work and careful financing. His house has repre that during the last week of July 1914, there had been held 
sented the Underwood typewriter and other Americat at Edinburgh under the auspices of the Royal society a 
devices in Barcelona for many years onvention in commemoration of the 300th anniversary 


om ’ of the invention of logarithms by Neper and that in con- 
nection with this convention there were exhibited various 


Typists Represented in French Carnival. instruments and machines used by mathematicians. France 


[The two illustrations at the head of this department was not represented at this exposition in spite of the fact 
present a likeness of a carnival queen at Montpellier, that it numbers among_¥its sons such inventors of calculat- 
France, during a recent holiday event in that city. This ing machines as Pascal, Thomas, Bollee, etc. Germany, 
is the first occasion on which a queen has been chosen however, was very strongly represented at the exposition. 
to represent the typists in a French’ carnival “Her Mr. Malassis pointed out in his letter that the occasion 
Majesty” is shown enthroned between the type-bars of a of the 100th anniversary of the presentation by Thomas 
mammoth Oliver typewriter mounted on a float Her of Colmar of his Arithmometre, the first really practical 
scepter is a huge pencil. Below the throne are her ladies calculating machine ever produced, would afford an appro- 








‘ARNIVAL OF MONTPELIER, FRANCE, 1921—Car of Her Majesty, the Queen of Typists Photos by L. Cariel. tepro- 


iced by Courtesy of the Oliver Typewriter Company, I.td., Rue de Grammont, Paris, France. 
ting, pages, court attendants, etc., not forgetting priate opportunity to hold an exposition which would 
girl in black mask and somber garments, who, it may show the part which France had played in the develop- 
represents the “lord high executioner.” ment of the calculating machine. Mr. Malassis had col- 
his picture shows that our friends in Europe are not lected more than 200 models of calculating machines and 
kward in their appreciation of publicity when occa devices, as well as almost as many original documents 
sion offers opportunity. It proves, too, once again, their dealing with calculating machines, His suggestion was 
en artistic sense and spirited conceptions. that under the auspices ot the association various similar 
We are able to reproduce these pictures through the collections might be brought together and united in an 
urtesy of the Oliver Typewriter Company, Ltd., of exposition which would be open to the public and which 
Savin Cranes . would embrace the results ol patient mechanical research 
by competent men Mr. Malassis thought it particularly 
appropriate that such an exposition should be held under 
, the auspices of the association because that association 
Italian House Takes Important Agency. had had the honor of introducing the Thomas Arith- 
\. Capra & Co., of Palermo, Italy, who are widely mometre to the public in an issue of its bulletin. Investiga 
wn in that country as importers of and dealers in tion of the association's files developed that although Mr. 
fee equipn have taken the Italian agenev for the Malassis was unknown to the association and it had never 
oducts of the Smart Addressing Machine Corporatio1 even previously received a letter from him according to 
neluding the “Standard” addressing machine, the various its records, he was correct in his statement that the asso- 
supplies and attachments therefor: “Standard” tag ad ciation had awarded a gold medal to Thomas of Colmar 
lresser for tags and labels: “Standard” post card printer, for the invention of his machine, that the machine was 
tal filing cabinets, metal drawers. et announced in an issue of the bulletin and that from time 
Capra & Co. handle a number of American office devices ‘© time various improvements upon the Thomas machine 
ind their name is familiar to readers of Office App iances Were also reported in the bulletin. The bulletin had also 
i1rough occasional mentio1 f their activities in these published reports of later calculating machines up to 


laa (Continued on Page 120.) 
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New Head for Chicago Remington Branch. 


New Manager Comes from Pittsburgh, But Was Formerly 
Assistant Manager Here. 


March 1 J. W. Kennedy took charge of the Chicago 
office of the Remington Typewriter Company, returning 
to a connection which signalized his first experience with 
the Remington company. It was eighteen years ago that 
Mr. Kennedy entered the service. He recalls among his 
early sales two machines destined for Office Appliances, 
the buyer being George HH. Patterson, faunder of this pub- 
lication. 


After about two and one-half vears in the Chicago 
branch, Mr. Kennedy was transferred to the executive 
offices in New York. In 1908 he returned to Chicago as 


assistant manager, acting in 
that capacity for about a year. 
He was then made manager 
at Minneapolis, Minn., stay- 
ing there a little over two 
years. Newark, N. J., was 
then the scene of his activi- 


ties for five years. Kansas 
City occupied him about 
three years. He was trans- 


ferred to Pittsburgh in April, 
1920, and continued until his 
appointment to the executive 
position in Chicago. 

Mr. Kennedy feels as 
though he has come back 
home in returning to Chica- 
go. His service with the 
Remington Typewriter Com- 
pany has equipped him to 
know not only what the pub- 
lic expects of the Remington 
organization, but what 
the company expects to give 
the public. He considers it 
his duty to give service in the 
fullest measure to typewriter 
users in Chicago and vicinity. 
The opportunity to meet old 
friends in Chicago is appreci- 
ated by Mr. Kennedy, and 
he expects to add to his 
friendship list the users who 
have joined the Remington 
ranks since he was last active 
here. 

Mr. Kennedy brought from 
Pittsburgh a very optimistic 
frame of mind. The heart of 
the steel industry is permeat- 
ed with optimism. He 
siders himself fortunate to be 
returned to the Chicago field 
coincident with the advent 
of the new Model No. 10 and 
the Remington portable, both 
of which instill him with en- 
thusiasm Pre 
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in Every Section 








sident Elliott-Fisher Company, 


Presenting the Important News of the Month, With an 
Interesting Report of the Notable Activities 





of the Field 


Important Changes in Elliott-Fisher Staff. 


A Former President Resumes Old Post and a New Secre- 
tary and Treasurer Elected. 


Durant, 


Philip D. Wagoner, recently assistant to W. ¢ 


president of the General Motors Corporation, has been 
re-elected president and general manager of the Elliott 
Fisher Company, Harrisburg, Pa., manufacturers of book 


keeping, accounting and billing machines. This action was 
taken at a recent meeting of the board of directors of the« 
company in New York City. Mr. Wagoner arrived at 
Harrisburg on February 10 to take up his duties 

Mr. Wagoner was head of the Elliott-Fisher Company 
from August, 1918, to December, 1919, when he resigned 
to become connected with the General Motors Corpora 


tion. During the sixteen 
months of Mr Wagoner’s 
incumbency the business of 


the company experienced a 
marked and _= substantial 
growth, which has since been 
admirably sustained. On Mr 
Wagoner’s return to Harris 
burg he was greeted with 
enthusiasm by the entire or 
ganization. After his resig 
nation, he retained his posi 
tion on the board of directors 


of the company, and cons 

quently has kept in close 

touch with its affairs 
Another important addi 


tion to the official 


personnel 





of the Elliott-lisher Com 
pany is (¢ S. Duncan, of 
New York City, who has 
been elected secretary and 
treasurer. Mr. Duncan, in 
February, 1912, became asso 
ciated with M1 Wagoner 
then president of the General 
Vehicle Company, Inc., Long 
Island City, N. ¥ ind later 
was appointed ssistant to 
the president and secretary 
of the company whicl 
positions he remained until 
the company’s plant was ab 
sorbed by the government 
During 1918 and 1919, M1 
Duncan was a first lieutenant 
in the Chen Warfar 
Service, serving a portiotr Oo! 
the time as liaison officer 
and as a member of the cor 
tract board of review at the 
headquarters of the Gas De 
fense Division in N« Yor 
City 
The only important chang 
WAGONER, in the executive staff of the 
Harrisburg, PePnna Elliott - Fisher ( mpat 


-_) 


mond Typewriter Company when, as a young law cl 
he attracted the attention of Mr. Hammond through his 
efficiency, promptness, and sound common sens¢ He 
virtually inherited the position ot president of the com 


arch OFFIC! AP 
vhich took place during Mr. Wagoner’s absence, was the 
ppointment of M. S. Eylar as vice president 11 charge ot 
sales Mr. Eylar has been connected with the office ap 
liance industry during his entire business life le was a 





Cc. S. DUNCAN 


New Secretary and Treasure! 
of the Elliott-Fisher Company) 


one time sales manager of the Underwood Typewriter 
Company and subsequently general sales manager of the 
L. C. Smith & Bros. Typewriter Company, resigning in 
April, 1920, to join the Elliott-Fisher staff. 


E. R. Baines, general auditor of the company for th: 
last few years, has been promoted to the position of comp 
troller. Mr. Baines has been associated with the Elliott 


Fisher Company since the conclusion of the World Wa: 
he Motor [Trauspert 


which he served as a major in t 


( TDs. 


More Pencil Sharpener Litigation. 

\ suit recently decided by Judge Larned Hand of the 

nited States District Court for the Southern District of 
New York confirms the right of the Boston Pencil Pointer 
Company to the exclusive use of chip-receptacles tor pen 
cil-pointers with transparent body portions and non-trans 
parent ends. The suit was brought by the Boston Pencil 
Pointer Company against the Automatic Pencil Sharpener 
Company of Chicago. 

{nother suit brought by the Automatic Pencil Sharpener 
Company against the Boston Specialty Corporation was 
decided by Judge Hand in favor of the Chicago company. 
\n interlocutory decree was given by Judge Hand on 
January 15, 1921. The decree states that the Automatic 
Pencil Sharpener Company is the owner of Letters Patent 
No. 819,104, issued to Florence A. Morrison as assignee 
of John A. Webster, and Letters Patent No. 839,806 for 
a pencil sharpening machine, issued to Frederick E. V. 
Baines. The decree states that Claim 1 of Letters Patent 
819,104 and Claim 8 of Letters Patent 839,806 are good 
ind valid, and that the defendant, the Boston Specialty 
Corporation, has infringed said claims by selling pencil 
harpeners of the type known as their Model F. 


Law Partnership Not to Replace Business 


Interests. 
Neal D. Becker, who, since the death of the founder of 
the Hammond Typewriter Company, has headed that 


organization, still remains its chief executive, despite the 


} 


fact that he has recently become the junior partner in the 
law firm of Kelly & Becker, 366 Madison avenue, New 
Y ork. 
Mr. Becker made his first acquaintance with the Han 

1 ! 


iny, whose affairs he has administered with signal suc- 


His newest connection will not interfere with his duties 

s president of the Hammond organization, but neither 

Mr. Becker nor his friends wish him to give up the law, 
f the practice of which he is so admirably equipped 
Harry A. Smith Typewriter Company Sale. 

[he assets of the Harry A. Smith Typewriter Company 

vere to have been sold at Elkhart, Ind., February 28. 

\ction was withheld. The sale will be taken up at a later 


r 
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A Fine Record of Service. 
P. R. Miller, recently elected vice-president and member 
he board of directors of the Macey Company, Grand 





P. R. MILLER, 


Vice President and Director, 
The Macey Company. 


tapids, Mich., is now in the fifteenth year of his service 
ith that company. He began in the office and became 
successively road salesman, manager of the metropolitan 
listrict, advertising manager and general sales manager. 
His promotion to his present position is the logical result 
ot ability and faithful work. 


Capital Stock of. Molle Typewriter Co. Increased. 


\t a special meeting of the stockholders of the Molle 
Typewriter Company held on Monday, February 14, it 
was voted to increase the capital stock of the company 
from $500,000 to $2,500,000, and to increase the number 
of directors from five to seven. The date of the annual 
ineeting was changed from the second Monday in Sep- 
tember to the third Monday in February. 

\uthority was given to dispose of 500,000 shares of 
new stock. The company expects to open up a vigorous 
campaign for the sale of the Molle typewriter in the 
United States, without, however, abating its campaign 
abroad The unsettled conditions of foreign exchange 
has made it difficult to make progress in other lands, but 
the situation seems to be growing more favorable now 
The company is confident of doing a large business on 
both sides of the ocean. 


Business Exhibition in Show Windows. 

Early this year the Lowman & Hanford Company, 
Seattle, Wash., arranged a business exhibition in its dis- 
play windows There were eleven displays, the total 
frontage on First avenue and Cherry street being 175 
feet. Windows were closely classified, the groups shown 
being desks and chairs, duplicating machines, wood filing 
cabinets and systems, steel filing cabinets and safes, sec- 
tional bookcases, loose leaf systems, office specialties, 
printing and book binding, blank books, steel and copper 
plate commercial engraving, office supplies. 

The slogan in each window was, “Lowman & Hanford, 
Complete Office Outfitters.” The individual windows had 
suitable display cards. An extensive newspaper adver- 
tising campaign served to bring crowds. The result was 


1 


highly satisfactory to Lowman & Hanford. 


Detroit Stationers’ Co-Op. Campaign. 

The Stationers’ Club of Detroit has instituted a joint 
advertising campaign on work-organizers, its five mem- 
bers signing all of the ads in a series running in the news- 
papers. The campaign was buttressed by liberal window 
displays in the stores of the dealers advertising. The ad- 
vertising series is available to dealers in matrix form, for 
the use of newspapers equipped to make stereotypes for 
publicatios 

Mr. Quinn Recovering. 

J. Edward Quinn, of the Multicolor Sales Company, 
Chicago, who has been in the hospital for the last seven 
weeks following a serious operation, is now making a 
good recovery, and it is expected will be again able to 
take up his duties on or before April Ist. e 








American Office Appliances Abroad. 


Specially Written for Office Appliances by Sam. B. Anson, 
Field Secretary of Publicity, Cleveland Convention 
Committee, National Foreign Trade Council. 


MERIC 


momen 


\N-MADI 
its 


furniture is gaining 
ght for popular favor abroad an 
and departments 1 


steel othece 


tum m 
national 


im several institutions 


Kurope and Latin America extensive installations have 
been made within the last few vears Prior to the wat 
the demand was growing rapidly and reaching into e1 


tirely ne\ elds. Since the war adverse exchange con 
ditions have affected this as it has practically every othet 
line ot American export \lost of the exporting in_ thi 
last two vears has been to Mexico and South America 

European manutacturers to date have been signally ul 

le to duplicate office furniture of this particular sort witl 
inv great degree of satisfaction. An effort has been mad 
to manufacture metal furniture in England, but the product 
in no way compares with that produced in the United 
States France also has experimented somewhat with 


about as little success, while Germany’ has made a cheaper 
ariety that has offered no serious competition at all. 
\bilitv on the part of the steel makers to turn out a 
satisfactory sheet steel is the answer to this situation 
Even in America there are perhaps not more than halt a 
dozen plants where this specially made sheet steel is pro 
duced Finish is everything, and inadequate finish has 
been the stumbling block of the foreign steel makers. 
The process is elaborate and tedious. It entails such 


things as acid baths in a so-called pickling process to re 
move all rust ale, it demands special annealing and 
finally is cold rolled and before shipment is subjected to 
an oil bath to prevent rust in transit 

The steel plates come in tinished form as smooth almost 


and s 


as a board from a planer. They require no further treat 
ment at the hands of the desk and appliance manufacturer 
than the final painting when the desk is finished. And it 
is this effect that the European steel mills have not been 
able as yet to produce 

Before the war American-made desks, filing cabinets 
and book cases were exported in considerable quantities 
to both England and the several countries of Continental 
Europe England led in this demand, France following, 


with Belgium, Holland and Norway coming in turn. Re 


cently orders have been cancelled because of unfavorable 


exchange conditions But this loss of European trade 
is only temporary and will be regained with the return 
of more stable financial conditions abroad. 

The African demand to date has been, strangely enough, 
at the extreme ends of the continent lor a number of 
years the larger companies in South Africa have been re 
peating on their orders and just before the war a promis 


ing prospect was opened up in Algiers Both these fields 
at present are suffering from the prevailing exchange 
handicap 

Westward Hawaii, the Philippines and Japan have 


East 
Chinese 


the lar 
] 


and 


bought liberally I quite a demand is 
developing in India, interest is also rapidly 


improving. China is considered an especially inviting field 


bv reason of the great numbers of American and English 
concerns in the larger trade centers. They are setting 
the pace for the Chinese in business as well as the equip 
ment of business houses 

During the last two years probably much of the « 


which has afforded ai 
to Mexico, especially in the Tam 
is a tremendous oil development 
during the periodic raidings ol 
that steel furniture often sur 
than the more destructible wooden 
Latin American countries, especially 
here, too, has developed a profit 
able demand tor the equipment of the government offices 

Brazil leads in this installations bot! 
of desks and filing cases have been made in several of the 
state departments, the National Historical Society. 


ports have gone southward to Cuba, 
especially good market 
pico district. 
and the big 
revolutionary 
vived these better 
equipment; and in the 
Brazil and Argentina 


where there 


oil 


} 


companies, 
ands, found 


, 
raids 


respect, extensive 


while 


the National School of Art, and the government agricul 
tural buildings have all been fitted out with elaborate 
shelving and_ filit equipment This probably is due 
largely to the presence in Brazil of an insect which lives 
in wood and where once it gets into a desk will eat out 
the whole interior of framework and top, leaving but a 
shell which sooner or later collapses when overloaded 
\ similar trouble is experienced in India 

“Sheer merit is winning out for the American manufac 
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urers of metal turniti st their | 
vetitors even in their yuNtries, sa 
MeArthur, foreign sales izger for \ 
Works Company, Cleve‘at Ameri 
hee pet ected to a great caegres the \ 
speaks for itself when placed alongside that 
England, France or Gern \ It resoly 
to a matter of quality 
his is one tact that e stron \ 
he American manufacturers at the cor 
nd next May 4th, 5th, 6th and 7th 
oreign Trade Council \mericans who as 
isiness in a large way st ot expect 
retain it save by supplying the very best 
apable of turning out Che fore 
nuch like his American cousin, he wants tlh 
et for his money We mus rnish the 


How I Fix Export Prices. 


An Article by A. C. Marquardt, Export 
Manager of The Conklin Pen Manufactur 


ing Company. From Sales Management 

UR export prices are figured as foll 

prices are the same as our domestic 

which we grant discounts slightly 
than the discounts granted in this country 
this slight increase we require the purchass 
assortment 
Our discounts vary according to the ar 
order, but we only have three discounts, 
the purchase of the customer comes undet 
three discount classifications \ll of our price 
] ©. B. Toledo, Ohio. | Ss \.. which me 
istomer pays the transportation charges 
luty In order that his profit may not be 
hus encourage him to push Conklin Crescent 
ln pens, we increase the retail selling pri 
per pen 


Inasmuch as our product 
pense is confined entirely to 
at the present comprises abot 
make allowance for 
rips such as the writer 

The traveling expense of 
is naturally heavy but a 
and is able to 
amount of business 
ip would say that the 
seven per cent or t 


that territory during 


WW ¢ 


tray 
' took 


SCada 
ropes 


, 
to the 


} 
oO 
mate ly 
} the ve 


business 


we have our expenses classified so 
tly how much profit we make every mont! 
our sales expense is much lower than our 
eXpen se 
Basis of Terms. 

Under existing conditions it 1s advisa 
uotations F. O. B. factory, but in orde 
resent a product to a prospect he should 

the duty, transportation charges, and 
expense that would be incurred om the 
ive the tactory until they reach the consig 
iv the prospect would ve able to deter 

ot he could purchase such a product and 

keeping with his ideas Naturally as 
ment takes place there will be greater comy 
ther countries and it is therefore idvis 
analysis be made of market mditions so t 


ol y can be adopted that 
Where a commodity is bu 
is small a space as possibl 

harges down to a minimun 

ment of duties in certain c¢ 
iriff calls for an assessmet! 
irement In some countries 

id valorem basis which, ot 

ot an export transactio! 


If the expense for packing 
sufficient 
cover such additional cost 
tails entering into this phas« 


expense a Increase 


to 


impossible to cover in a letter 


gestions above mentioned m 
1m questions directly appli 


travel much 


traveling 
he bus 


s sold by mail 


our omMce organi 
it fourteen peopl 
eling expenses 

in the Spring of 


novice in toretg 


soned traveler s 
cheaper 


tained 


iness that 


at In handl 


j 


is acce ptable 


order to 


ey 
} and also to 
uuntries whe 
of dutv based 


the duty is as 
ourse simpli 
is greatet that 


should id 
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of exporting tha 
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FUNGALO MADE OF FILING CARDS IN WINDOW 
CISCO 


Important Move for Foreign Trade 


letter recently received by Office Appliances from 
j es Carson, of the Pan-American Advertising Associa 
tion, New York, outlines a movement now under way to 


increase and permanently to maintain the*trade of the 

nited States with the countries of Latin America. This 
movement is to be devoted to developing and interpreting 
conceded superiority which this country has 
foreign trade—our comprehensive under 


as a 


1 one 


ontender for 


standing of modern merchandising, selling and advertising 
\ir. Carson says that, strangely enough, we have almost 
ost sight of this special knowledge we possess of the 
technique of making and holding markets at home when 


ve seek to advance our trade abroad. The time has gone 


by when England, Germany, France and Japan were kept 
out of the Latin-American markets by the war. Every 
usinesSs man must now realize that competition has re 


turned, and competition sharper and more vigorous than 
ny that has been met with before If the American busi 
ness man is to help America maintain her proper place in 
foreign trade, if he is to gain those advantages to which he 
is entitled, he must bring into play every legitimate agency 


for the accomplishment of this purpose. 
With this end in view, and almost as if by a common 
pulse, a number of men have been moved to form the 


Pan-American Advertising Association, which will unde 
take through intelligent cooperation to put behind Ameri 
an trade the power of modern advertising and selling, and 
this power available for the service of merchants 
Latin-American countries. The Pan 
Association will supplement the ef 
National Foreign Trade Council, 
Manufacturers, American Manu 


to make 
nd publishers in 
American Advertising 
ctive work of the 
National \ssociation of 


icturers’ Export Association, American Exporters’ and 
Importers’ Association, and other like organizations, by 
centrating on the making and holding of foreign 
irkets 
The otficers of the new Pan-American Advertising As 
sociation are James Carson, president National Paper and 
ype Compar New York: Tose Camprubi. publisher o 


1 Prensa, New York City, treasurer; S. T. Henry, of the 


lied Machinery Company, New York, vice-president 


he directors include O. M. Goge, export manager R. H 
Ingersoll & Brother, New York: Herbert S. Houston, vice 
president of Doubleday, Page & Company, New York 


president of the company which bears his 

Montenegro, general representative of 
Chili, and George E. Roberts, 
the National City Bank, New York. The charter mem 
include a number of 


Roland Kay, 
ime Ernesto 
tIlmer Curto, vice-president 


rs of the association firms promi 


ent in this country, in Mexico, and in the countries of 
2 h Americ: 
Filing Display in San Francisco. 
Che Pacific Desk Company, Second and Mission streets 
San Francis Calif., formerly the California Desk Com 
pany, 1s now displaying the Automatic steel and wood 


hle lines, which this firm took over from the Edward 


Barry Company Che large and well-lighted stere enables 

the management to make a fine display of all its lines 

lhe store of the Pacific Desk Company, 420 South Spring 

street, Los Angeles, is generally pronounced to be one 
the tinest stores in the West 
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SUPPLIES FURNISHED 


er. W. WENTWORTH & COMPANY, SAN FRAN- 
BY THE LIBRARY BUREAU, 


Wahl Company Extends Foreign Activities. 


The foreign department of the Wahl Company of Chi- 
cago is broadening and intensifying its activities under the 
direction of J. F. McClain and Paul R. Mahony, both of 
whom were formerly connected with the foreign depart- 
ment of the Remington Typewriter Company, and were, 
in fact, the heads of that department. Few men are more 
familiar with business customs and conditions abroad than 
Mr. McClain and Mr. Mahony, and the Wahl Company is 
fortunate in having the advantage of their knowledge in 
out its plans 


‘arrying 


Typewriter Makes Man Citizen. 

Because he can operate a typewriter, Joseph McCreary 
was recently admitted to citizenship by Justice Seeger, at 
Goshen, New York. Mr. McCreary was unable to write 
his name in script owing to the fact that he had been 
blind from infancy, but the court held that the fact that 
a typewriter was sufficient to entitle 
him to the rights of citizenship under the law. Federal 
agents declared that they were quite satisfied with the 
court’s decision, although there is no precedent for it. 
McCreary lives at Newburgh, New York, and signed his 
application by writing his name on the typewriter. 


he could write upon 


Autopoint Pencil Co. Elects Officers. 
he recently elected official staff of the 
Company, 4625 ‘Ravenswood avenue, 


Following is tne 
\utopoint Pencil 
Chicago, Ills 

President, E, W 
the W. S. Haugh, J 


vice-president, H. S 


Haugh, formerly general manager of 
Company of Providence, R. I.: first 
Hasselquist; second vice-president. 


C. A. Berkhoff: treasurer, Charles A, Stevens, head of 
Stevens, Maloney & Co., Chicago; secretary, E. C. Camp- 
bell. Charles R. Keeran, inventor of the Autopoint pencil, 
is a member ot the board ( f directors. 


Yawman & Erbe Move New York Office. 

& Erbe Manufacturing Company has 
York office from 360 Broadway to its own 
Broadway. The main floor will be de- 
voted to the purposes of display and the sales offices will 
balcony of the main floor. The fifth floor will 
offices of the company. 


Uhe Yawman 
moved its New 
building at 368 


be on the 
contain the export 


Smith & Chapeck Dissolve Partnership. 


The co-partnership heretofore existing between D. M. 
Smith and J. C. Chapeck, doing business as manufacturers’ 
representatives at 202 South State street, Chicago, has been 
dissolved, Mr. Chapeck disposing of his interests and 
from the company, which continues under the 
Smith & Stearns, D. M. Smith, proprietor. 


retiring 
old name of 


Ormiston with Bert M. Morris Company. 


William Ormiston, who has for the last ten years cov- 
ered Arizona and Southern California for Sanborn, Vail 
& Co., has taken a position with the Bert M. Morris Com- 
pany, 444 Market street, San Francisco. He will make his 
headquarters in Los Ange'’es, and will have the same terri- 


torv that he formerly covered. 
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N. C. R. Hundred Per Cent Club Meet. 

“We are optimistic, but we are going to back up that 
optimism with safe, sound, business judgment.” 

This statement was made by J. H. Barringer, first vice 
president of The National Cash Register Company, in a 
talk at the Convention of the Hundred Per Cent Club of 
that organization. More than 800 sales representatives 
from every big town and city in the United States and 
Canada were in attendance 


“Things are getting back to normal,” continued Mr. 
Barringer, “and now is the time to plan for the future, 
and go forward. Good hard work is needed to bring 


The strength of this organization is 
have always met them—with 


about better business 
in meeting conditions as we 
confidence and courage.” 

B. C. Forbes, editor of Forbes Magazine, and financial 
writer of national prominence, gave an interesting talk on 
business conditions. “Almost every fundamental condi 


tion in this country is making for sound, healthy, solid 
prosperity,” he declared. “Whereas one year ago things 
looked pretty black, now one can look ahead and enunci- 


ate a message of optimism and encouragement. 

“The readjustment is steadily going on. It has been 
completed pretty thoroughly in many lines. Certain sta 
ples have not completed readjustment, but we have turned 
the corner in many basic things.” 

Forbes Says Money Will Be Cheaper. 

Mr. Forbes predicted that money will very shortly get 
cheaper, and that ninety per cent of our financial and in 
dustrial troubles have passed. 

That the business outlook is bright was the opinion of 
Dr. E. J. Edwards, well-known financial writer, whose 
articles appear daily in many newspapers throughout the 
country under the name of “Holland.” 

“There is not one element in the United States today 
which points to permanent depression,” he stated. “The 
dawn of a new day is at hand. A normal prosperity will 
be enjoyed by all in the Spring months. 

“You cannot have such stupendous crops as those pro- 


duced in this nation, and have real stagnation,” he con 
tinued. “Look to the future with confidence.” 
The convention was called to study the problems of 


merchants, and how to meet them. Considerable time was 
devoted to discussions on store systems and service to 
merchants. Representatives from several large stores were 
present, and told of systems used in their establishments, 
and the results obtained. Two new models of cash reg- 


isters were also announced. 
The Acid Test of Business. 
C. E. Steffey, general sales manager, declared that “the 


changing conditions which we have been passing through 
are like an acid test. We will be all the better for having 
passed through them Business in 1921 will be better 
than it was in 1920. All that is necessary is to be on the 
job earlier, work longer, and produce more.” 

Although John H. Patterson, president of the company, 
was in Europe studying conditions, his ideals and meth 
ods were in evidence throughout the week. This was the 
first important meeting of sales representatives that Mr. 
Patterson has missed. However, the following cablegram 
was received from him, and read to the convention at 
the final session 

“The world’s business is in trouble. 
not sell their surplus of agriculture, industries, and min- 
erals. Other nations greatly need them. Plenty of idle 
ships to carry them. Millions of people out of employ 


Some nations can 


ment. Nations are still spending money for war like 
drunken sailors. Che world’s business has no directing 
head. It needs an association of nations whose object is 
to do good to all people; to stop war and fight with 


to stop bolshevism; to extend in- 
Civilization is at 


brains, not with bullets: 


ternational credit; to prevent disease. 


stake. Wake up, America, before it is too late!” 
High Aim for Convention. 
F. B. Patterson, third vice president and secretary of 


the company, enthused his hearers by stating his father’s 
ideas and policies would always be carried out. He urged 
the convention members to take for themselves the motto, 
“T will not fail!” 

One of the 
was given when J. H 
bootblack to distinctly 
the men. 

Several salesmen had complained it was impossible to 
i from their territories 


obje ct 
Barringer 
emphasize a big 


entire week 
company’s 
idea to 


greatest lessons of the 


used the 
selling 


secure their quota of business 
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Then Mr. Barringet i 


that they needed new ones 
the stage. 

“I’m going to stop this convention 
he shouted. “Call in the bootblack.” 

Every one gasped in astonishment. 
been stated that the convention was 
pany $250 per minute. 

When the busy little shine artist had finished his work 
Barringer told the story of three bootblacks lwo 
them had been hired before the present man came on the 
job. They failed to make the $4.00 per day sg ranteed 
by the company. 

“But this bootblack,” he continued, “with no more pros 
pective customers than the others had, with 
ritory to cover, makes more sales—and earns three times 
as much money as the others did. 

It’s The Man Who Counts. 

“Gentlemen,” he concluded, “it’s not the territ 
counts—it’s the man!” 

All present realized the significance of the incid ind 
agreed that while the shine cost in the neighborhood of 
$125), it was worth many, many times what it st 

The meetings were unusual, in that all ideas were dran 
atized and presented in the form of plays and pageants 
President John H. Patterson has always been an earnes 
advocate of teaching through the eye. The most spe 
tacular feature was reserved for the 
tion. When the curtain on the stage 
last time, the stage setting showed a 
the readjustment period 

“How are we going’to ge 
Barringer. 

‘l’ll show you how,” replied F. 
leaped to the stage, and pulled a lever. 
leaves of a draw-span bridge were lowered, the bridge 
representing the things learned at the Conventio1 \s 
the two sections met, pandemonium reigned 
wave of salesmen surged forward, singing, “We’ 
Over,” and headed by officers of the 
the bridge in a final triumphant pageant. 

The spectacular ending emphasized the fact that the 
country has passed over the reconstruction period 
sound conditions are here, and that 192] 
prisingly good year for business. 


to ge as 


It had prev s]] 


costing 


close of th nlve 
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stream 1! resenting 


t 1921?" asked M1 


across in 
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will be sur 


Tri-City Stationers Hold Annual Meeting 
The Stationers’ Association of Moline and Rock Isl 
Ill., and Davenport, Iowa, held its 
dinner Tuesday evening, February 8, 
committee of the Illinois Stationers’ and 


annual meeting 


with the xecut 


Booksellers As 


sociation as special guests. Every member of asso 
ciation was represented. Reports of the work of the past 
year were read by the president and secretary, indicating 
that the association is flourishing and proving its real 
worth to its members. The election of ofticers resulted as 
follows 

E. O. Vaile, Jr., president of the Vaile Con Rocl 
Island (re-elected); M. H. MacArthur, vice-president, o 
MacArthur L. L. Book Concern, Davenport; D. S. Hansen, 
secretary-treasurer, of Carlson Brothers, Inc., Moline (re 
elected). 

The wives of the local dealers were also present, the 
tables being set for sixteen at the Davenport Chamber of 
Commerce. 

March 8 was the date of the succeeding regul thl 
meeting. 

W. H. Marsh Enters Motor Field. 

Ward H. Marsh, who has been advertising 
the Burroughs Adding Machine Company for thi ears, 
has joined the Lincoln Motor Car Company, Detroit 
Mich., having charge of sales and advertising oined 
the Burroughs organization in 1915 as a member of the 
creative division of the advertising department. Prior t 
the death of E. A, Walton, Mr. Marsh had be idvanced 
to assistant to Mr. Walton. A year after th eath o 
Mr. Walton in February, 1917, Mr. Marsh wa 
vertising manager, a position he had virtuall) l in the 
interim. 

Mr. Marsh is succeeded by Norman O. M ho has 
been district advertising manager at Chicago. M Mick’s 
title is “acting advertising manager.” He has }» vitl 
the Burroughs company since 1916, having b: inted 
district advertising manager at Chicago in 1920. S. D. R 
Smith, business manager of Business, and also the But 
roughs Clearing House, had been assigned as rtising 
manager of District Four, succeeding Mr. M 
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PASSED AWAY 





Walter B. Peabody. 


As Office Appliances about to go to press we 
learned with great sorrow of the death of an old and 
valued friend, Walter B. Peabody, president of the Bos 
ton Index Card Company, Boston, Mass. The information 
was all the more a shock to us, becausé we had no inti- 
mation that Mr. Peabody was in a critical condition. 

Mr. Peabody passed away at his home, “Waban,” near 
Boston, on Monday, March 7. He was about forty-nine 
vears of age. and was a native of Newton, Mass. \fter 
finishing high school he received an academic training, 
but looked upon experience as his best teacher. For a 
number of years after leaving school Mr. Peabody sold 
sporting goods and imported toys. In this he established 
a conspicuous reputation as a salesman. The toy business 
took him to England, France, Germany and Austria, where 
he made many friends, which added to his experience and 
to the accomplishments of a well-stored mind. 

Although Mr. Peabody spent all of his early years in 
held work, he was, nevertheless, keenly interested in the 
development of business systems. His interest led him 
to advance into the manufacture of products for this pur 
pose. In the conduct of the business of the Boston Index 
Card Company, whose head he had been since its organi 
zation, he showed a for business and has created 
from an idea a prosperous industry. Walter Peabody was 
1 man of strong personality and was exceedingly vigorous 
mentally and physically. Short of stature and inclined 
to roundness, he radiated energy and good cheer wherever 
he went. He was a good friend, a good husband, and a 
good son and father. Furthermore, he was a capital citizen 
and a credit to the traditions of the Old Bay State. Walter 
Peabody was American through and through, and hundreds 
of people in the United States will sorrow at his passing 
He left surviving his wife and two children and a brother, 
George Peabody, who is associated with him in the bus’ 
ess, covering at the present time the Western territory 


* - 
Frank J. Walsh. 


‘rank J. Walsh died in Chicago after an acute illness of 
a few days. He was interred at Mt. Carmel cemetery 
february 28. Mr. Walsh was thirty-four years old, and 
for some time was buyer in the stationery department of 
the Fair Store. He joined Stevens, Maloney & Company 
in 1917, and continued in that employ until February of 
last year. Later he entered the service of W. W. Matthews, 
which connection he continued until his death. 


Ba 
Mrs. M. G. Rood. 


Mrs. M. G. Rood passed away suddenly at Bellrose, L. 
1.. New York, January 21. She was one of eight children, 
four brothers having been associated in the business of 
the L. C. Smith Typewriter Company. Mrs. Rood had 
lived at Syracuse, N. Y., until four years ago, when sh« 
moved to Bellrose. She was the wife of Dr. M. G. Rood 
luneral services were held from the home of W. | 
Smith, at Syracuse. Mrs. Rood was active in her church, 
and enjoyed a wide circle of sincere friends. 

- © 
William J. Warren. 


Warren, prominent as a manufacturing sta 
t York, passed away in Februarv. He was 
born at Lyme, Conn., in 1844, entering the retail stationery 
business in New York in 1867 with John S. Hullin. Two 
years later he joined the manufacturing firm of Stewart, 
Harring & Warren, which later became Stewart, Warren 
& Company. 


Was 


genius 


William J. 


ioner in New 


“ © 
James Salisbury. 

James Salisbury passed away at Providence, R. l., at 
the age of sixty-eight. He was a native of England, and 
had conducted a stationery store and news room in Provi 
dence at 9 Ocean street, for thirty-five years 

“ F 
Mrs. H. H. Smith. 
Smith passed away at a sanitarium at Jack 
son, Mich., January 26. She was the wife of H. H. Smith, 
salesman in the Jackson agency of the Burroughs 

Machine Company 


Mrs. H. H 
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J. Newton Nird. 


}. Newton Nind, a conspicuous figure 1 \1 1] 
trade press circles, passed away March | t - ntet 
home at St. Petersburg, Fla. His wife, child: 
isters were at his bedside when the end cat r. Nind 
had suffered several strokes of paralysis within 1 years 
the last terminating his useful life. 

He was born at St. Charles, Ill, March 
of James Gardiner Nind. The family moved 
\linn., while he was a boy. At the age of fift is 
editor, publisher and printer of The North St nm al 
teur newspaper which circulated among his | riends 
lle learned the printing trade, working as pos 
for a short time. In 1871 he joined the St 
as a reporter, serving in various capacities o1 wspapers 
it St. Paul, Minneapolis and Chicago until! 1887 That 
year he became editor and chief owner of the Mississip] 
Valley Lumberman. The Furniture News was started 
1889, Mr. Nind being manager and editor successiv 
He filled several important positions on other papers 
1894, when he became editor of the 
Journal. He then bought the Minneapolis urniture 
News. Both were issued as twin papers unt 100, whe 
they were merged, being published in Chicag he 
Trade Periodical Company, composed of M1: nd and 
the late C. R. Francis. Mr. Nind t 
post he held unt! 1°09 


> 


kk sai 
VNOCKIOT 


became « 





NEWTON 


THE LATE J. 
NIND 


Mr. Nind 
| 


Subsequently purchased a ma 
in The Grand Rapids Furniture 
\rtisan and established the Furniture Manutacturer a1 
\rtisan. Through the purchase of the Westet nder 
taker Mr. Nind created The American Funera irector 
He formed the Periodical Publishing Compan) ch has 
become the largest publisher of furniture journals t 
United States. 

I. Newton Nind was 
his life gave his time to 
offices. In 1908 he was president of the F« itio 
lrade Press Associations; he served on the 
\luseum Commission, and was a leader in 1 tivities 
of the Grand Rapids Art Association. 

In 1909 Mr. Nind made a trip around the 
panied by his wife. He brought back with him ma pi 
had 


IX « cord, pul 


a public spirited ma during 
various public bl 


Grand | apids 


tures of furniture antiques he seen 1 stles 
luring the tour. 

Mr. Nind is survived by his widow; a son, J] 
Nind, Jr., of Grand Rapids; two daughters, M Dudley 
French of Chicago and Miss Marjorie Nind Dentor 
lex.: a brother, George Nind, of Somerville, Mass 
Methodist Episcopal missionary; a sister, Ars Villias 
Lacey of Shanghai, China, wife of a missio1 
sister, Miss Louisa Nind of Detroit. 

Mr. Nind was a member of the Illinois | ( 
Military Order Loyal Legion; the Illinois Athlet ( 
Chicago; the Chicago Art Institute 

* Fk & 
Francis H. Macy, Jr. 

Irancis H. Macy, Jr., passed away Februar 
ng an operation at the Hahnemann hospita e was 
eventy-seven years old, and was tor thirty-thi ears a 
partner in the stationery 


rm of Corliss, Macy & Company 


York, N. Y lle retired from this con! t sS 


Vew 





Big Municipal and Industrial Pageant Planned. 


Chicago City Authorities, with Cooperation of Civic and 


. Industrial Organizations, Plan Pageant of 
i Progress Next Summer. 
t t| Ost unique and interestu events which 
urred in Chicago will be the proposed Page 
t roe ss .1as planned to take place on the Munie1 
. pal Pier from Julv 20 to August 13, 1921 Che organizatio1 
| this movement is headed William Hale Thom] 
Chicago, and cooperating with 1 e the 
ations 

Chicag Boosters’ Publicity Club, the ¢ cago As 
{ ommerce, the Illinois Manufacturers’ Associ 
1 ‘ alth and Sanitation Exhibitioi nd other 
luding other industrial and educational 
| ' > hold comprehensive exhibits i mer 
lise a nanufactured products from Chicago and 
irts of the state of Hlinois he Municipal Pier 
. pie ( modations. Sixtec sect ~ Ity-Six 
T10O1 spaces each can be arranged in that sts ture 
| ( ( spaces, the whole havu vr a total rea ot 
1.782.320 square feet. The trade commissioner of the Chi 


of Commerce is hard at work with the 


ters the pageant to make tl trade section the 
st notable event of its kind ever held in Chicago. Wide 
itv will be given to the pageant thropghout all the 


tes of thre Middle West and Valley \r 
being made to hold educational meetings 
the benefit of visiting business men in an effort to 

buvers to the Chicago market from all parts of the 


Mississippi 


m served by this center. It is expected that many 
ployvers ill bring employes with them in order that 
ev. t mmav receive the benefit of educational trade ses 


foremost specialists will give instructions 


t 4 i 
the least important of the industrial shows will be 
thee appliances section, for which at the present time 
ent ve or more spaces have been reserved Che 


ctions tor the exhibition and demonstration of 
nd manutactured products will be 


on either side of the pier, so that peopl 


erchandise a arranged 
order 


regulat 


ay pass through and along and out again if they wish, 
nd thus cover all of the industrial section. Entrance to 
he industrial section will be at either end of the pier 
Kach full booth will be rented for $500, with half spac: 
t $250. Already a number of leading concerns have taken 

ce in the office appliance section, including the Wahl 


ompany, Felt & Tarrant Manufacturing Company, Oliver 
lypewriter Company, Addressograph Company, Meilicke 
leul npany, and others 


( I lator Cor 


(n Friday, March 4th, a meeting of the office appliances 
tion of the Chicago Association of Commerce was held 
the Morrison hotel. A luncheon was served, and the 
ageant of Progress was thoroughly discussed i 3 
Vright of the Felt & Tarrant Manufacturing Company 
vas chairman of the meeting hose included 
Mir. Wright, H. F. Hess of the Association of Commerce, 
\V. I. Link of the Association of Commerce, W. T. Hat 
laker of the Wahl Company, C. D. Worthington of the 
\ddressograph Company: W. L. Ware, Headquarters As 
sociation of Commerce; R. B. Buswell, vice-president® of 
Elliott-Fisher Company in charge of thi 
inch; Fred K. Walker, Chicago 
reau: W. L. MéKay of W. L. McKay & Cor 
ago; G. Lipman of the Mailometer Sales Company, Chi 
igo; J. W. Fagan of the Oliver Typewriter Company, 
| Malin of the Shaw-Walker Company, Chi 
branch: ( \. Meilicke of the Meilicke Calculator 
Company, Chicago; E. J. Metlicke of the ompany 


\ 


pre sent 


( hicago 
’ 1 rss 
pranch oft the Library 


npany, Chi 


Sallie 


C. S. Frye, district superintendent of the Wahl Company 
( vo: | Berglund, Ideal Stencil Machine Agency, 
Chicago: E \. Kalkhurst, district manager of the Bur 
roughs Addi Machine Company, Chicago: Norman © 
lick. district advertising manager for the Central States, 
roughs Adding Machine Company. Chicago: W | 
Barklage, district manager of the \Lonroe Calculating 
chine Company R. W. Peck. of the same ompany: and 
\. Gilbert nd H. W. Martis f the staff of Offices 

] Ces . 
\t this meeti the subject of the pageant was refully 
thoroughly discussed Mr. Wright outlined the pur 
se ot the meeting and pointed out certain advantages 
would be likely to accrue to those taking space in 
ipphances section \Ir. Ware outlined plans for 





f 
rT 
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h ( ants’ educational meetings which had not been 
thous } he originators ot the pageant, but on 
resentation of the idea to them they immediately adopted 
it with enthusiasm and promised full support. Mr. Ware, 
hrough tl igency of the Chicago Association of Com 
ré the: mentalities, will see that this matter 
the pageant is given full publicity through the general 
press t particularly through the trade press, who will be 
ested to present the matter vigorously to their readers 
from now on until the time of the pageant, and particularly 
the issues which are sent out immediately before the 

é the event. Promoters of the idea feel certain 
that thousands nerchants throughout the state, and, 


fact. from all the states of the Middle West, will avail 


themselves of the advantages of such an educational op- 
portunity: for men of the highest possible gifts will be 
retained lecture important subjects pertaining to 
business nd counsel and instruction will be given on 
oted points 
\part from the industrial features of the pageant there 
vill be exhibitions by the University of Illinois, University 


of Chicago, and Northwestern University, by the Chicago 
Historical Society, and by the art and music organizations 
of Chicago. Efforts will be made adequately to entertain 
expected. Part of Grant Park will 
be used for a reproduction of Chicago in 1830, with another 
model to look as the city will look in 1955, when the ideas 
of the Chicago Plan Commission shall have been carried 
into effect. There will be a naval display in the lake, and 
the days as well as evenings will be filled with interesting 
ind instructive events. Many who have been invited to 
participate in this pageant have not at first understood 
its intention, but upon realizing the plans of the promoters 


the crowds which are 


have immediately decided that the event will be one of 
the most important which has ever occurred in the history 
tf the city 


\nvone in this feld who may desire to reserve exhibt- 


tion space for this event may communicate with T. J]. 
Wright, Felt & Tarrant Manufacturing Company, 1717 
North Paulina street, ¢ hicago The telephone is Monroe 


ISRO 


Capt. Burtner in California. 


Burtner, who for many years preached the 
typewriter in Albuquerque, N. M., and sur- 
roundings, has yielded to the lure of the Western slope 

established himself at Pomona, Cal., where he 
can pick the ripe fruit from the trees when we are push- 
ing the off our front walks and wondering if the 
‘oal pile will last another month. Captain Burtner has 
established The Pomona Typewriter Exchange, with him 


Capt. O \ 


gospel of the 
and has 


SHOW 


self as proprietor and manager. Here typewriters are 
bought, sold, exchanged or repaired, or rented by the 
day, week or month. Adding machines and typewriter 


supplies are features of the line. 

The Burtners went to California from New Mexico last 
jall by automobile rhey passed through fourteen inches 
of snow vertically measured forty miles of mud on the 
horizontal, depth not mentioned, but supposed to be deep 
enough to call forth the Captain’s choicest expressions, 
and 100 miles of sand. Then they came to the beautiful 
highways of California, and the pressure was removed 
so quickly, we understand, that before Captain Burtner 
could grab the emergency brake the cop got him and he 
had to say, “Good morning, judge.” However, this has 
ned only to date, which is said to be almost 
a record in the annals of California motoring, for the 
long, smooth roads of the Golden State do tempt even the 


wariest to “step on her 


happe Once 


done to the Captain that 
seek to make us dissatisfied, disgruntled and 
itherwise at odds with our lot, but the fact remains that 
he sent us one of those alluring pictorial folders they 
alifornia, showing a few cross sections of the 
(sarden of original inhabitants. This one 
starts with a panorama of Pomona amid its orange 
at the foot of a majestic range of snow-capped 
Below they tell you about it, emphasizing delights 


KNOW vhat we've 


make in ( 
Eden minus the 
roves 


peaks 


and advantages one had supposed were not to be had this 
side of heaven here are schools, parks, playgrounds, 
places to swim, orchards, fine houses, libraries—Oh boy! 
And then, there's tl limate! The tront cover of this 


fiendish thing shows vividly in natural colors a part of 
in orange tree, with yellow fruit and white flowers nestling 
in the green foliage 

Our congratulations to the Burtners. Long may they 


Wave 
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Kansas City House Builds Big Addition this day: that of confidence in their goods ar dence 
in their customers. 
Irving-Pitt Manufacturing Company Adds Large Structure Some time later the two gentlemen joined partners! 
to Plant under the present name—lIrving-Pitt Manufacturing Co1 
F pany—and from this time dates an uninterrupted progress 
: : id . ; ‘ 1 , t 
and g é US + 1d Orga < 
\djoining and directly south of its present extensive hy the : regen e rr bu anges b wages. ' a 
6 . . which 18 day $s WwW nown 1 Tr ever 
manufacturing establishment in Kansas City, the Irving- TI po tat vl sth : z mah *y ' ies 
. ¢ : ' " 1¢ ( Ss rew Tapialy a 1h l Orig id 
Pitt Manufacturing Company has recently completed an a leg: weet 400 a as a plight 
oa: . . - m1: Mla Ss p S( ar : actory of 1.8UU square 
additional building fronting on Locust street. This struc x F ( op o — -*- ictory O ' 
i f . : e Or space as 1 1 soon after to be , 
ture is 132 feet square and has seven full floors, giving a a , r 45 000 ac ot ; ‘ 1911 = - 
. . arge¢ » 2B lar - anot I ding 
floor space of approximately 122,000 square feet. It is a 4; nit 3 th + tepnanivaiesst , ‘hg 7 al 
te ¢ a: a : adjoming e first was recte making ne t I 
modern reinforced concrete building throughout, equipped 96.000 sau os f f As “ 
. . spac ). s( < - S the tout ers oT the 
with automatic sprinkler system, and is practically fre a eng ry a ’ ; “ “or A ee ' 
. _ , . . ompi a SC% eo ‘ver ilizing this Oo! 
proof. This new building is said to be the last word in "hae “ : ee Nese oe pores _ rn 
, : . . space, b consti rovements i 1e mal ture o 
modern factory design, giving the maximum of daylight on : ‘ Spud dees ; : 
ileggy the line kept pace with new inventions Most of the 
all floors and having been constructed according to the : Mace 
~ _ ie , : a ee, special machinery and processes were designe ind built 
yest modern ideas of sanitation. It contains a refrigerator ' M Pitt’ : hil +] 
. ul . 3 Ss eTSs la S 4% mn lll tne yusiInes 
plant, power plant, gravity and mechanical conveyors, the — “= pesee eer een, Wine > 
, ‘ ; ” : policy, sales and financial policy were piloted by Mr 
best of modern artificial lighting and the most modern Set hl d ‘i = Seige Pra 
heating systems. [wo giant A B C fans, Vento coils, air rving ne presi ent or the company. he factory :’ lat 
- : : arge ¢ : ars ag to sma in the 
washers, ozone appliances—all these combine to supply pacientes ad -teenigdllng age! ys ‘d iit ef ge i a - 
. ° oP a P . . ne ¢ » ‘ o S1Z 1as ) t ere >( 
the building with 85,000 cubic feet of heated and conditioned agg lions. ecornet ™ co ae me “3 Ms ribald : 
. . ‘a . : t accom ae 5 resen an¢ near’r- r @ as 
air per minute, replacing all the air contents of the building allo: —- oo ———— 
every fifteen minutes through the twenty-four hollow ‘ aa ae 
columns which support the building. Every one of thes« Coming Exposition of Printing Trades. 
columns has four air outlets in each floor. The used air Che fourth national exposition of the printing. advert 
is re-circulated back to the fans, washers, heating coils ing, publishing, lithographing, papermaking tationery 
and ozone appliances in monster wall ducts, one in each ind all allied industries will be held April 25 to 30, in 
corner and one in the center of the building. A fresh clusive, at the Twelfth Regiment Armory, Sixty-second 
air inlet and positive automatic temperature and humidity street and Columbus avenue, New York. This exposition 
control complete the heating and ventilating plant, which is under the management of the National Exposition Con 
is said to be the first of its kind west of Chicago. pany, Inc., Harry A. Cochrane, managing directo Phe 
: . - ’ . . °C . pon . . ‘ > eee « 219.212 Da; ae 
Privy Councillor Goldberg's praise—‘America, the land ©xecutive ollices of the company are at 312-313 Park Row 
‘ / . - A : - . p 7 : } . : . > pe Tt ‘ 
of unlimited possibilities”—finds vindication in the history yuilding, 13-21 Park Row, New York, N. \ Manutac 
of the development of loose leaf appliances. The possi- turers of printing machinery, supplies, etc., i nsiderabl 
bilities which reside in ideas when applied by men of "umbers have already reserved space. Among those it 
force and intelligence are illustrated in the history of the our field who will be represented are the Multico Sales 
Irving-Pitt Manufacturing Company, which started in Company and the Walden Publishing Company. Other 
1904 in an obscure little machine shop and now, seventeen  Xhibitors in the lines which the exposition will cover ar 
years later, occupies one of the largest and finest fac being added daily and it is expected that all the availabl 
tories in the United States. Originally the working capital space in the big armory will be taken by 
was less than one hundred dollars; now it is a solidly show opens. 
financed corporation with a capital of three million dollars. In a recent circular letter Mr, Cochrane utters son 
Che first article turned out was a crude, hand-made ring pertinent truths. He says that business is now sensitiy 
book; now the annual sales of the company cover loose’ and quotes: “It will go only where it is invited—and stay 
leaf books of every description and exceed three million where it is well treated.” “Those who want business must 
dollars. fight for it.” “It is easier to do business with those wl 
In 1901 William Pitt, then a young machinist with a lot seek you than with those whom you have to seek.’ 
of courage and very little money, had started out on an \n unique contest is being planned to take place at 
independent career by investing one dollar a day in the the show, namely, speed contests of operators on typ 
rent of a machine shop, a tiny place containing an old etting machines 
lathe and home-built forge, a part of an anvil and a work Efficiency and skill in the typewriting and adding ma 
bench with two vises and a few tools. With this primitiv« hine industries were greatly advanced by tl d 
equipment he took in and did well such work as local tests held at former business shows at Madis Squar 
jul} 
yatrons in need of machine repairs brought him from the Garden and Grand Central Palace, hence it is believe 
I 
surrounding country He also made models for a few that the mechanical arts in the printing line ll be giver 
inventors who trusted their precious ideas in his hands. an impetus forward by the contest of operators Besides 
Mr. Pitt always turned out just as good a job as he was the interest of the public in watching competitive contests 
able to do, always striving to meet his customers’ just in this case, they will see something about hich vet 
expectations and even aiming to anticipate the wishes of little is known, therefore, besides promoting 
those who had brought their ideas to his shop. His was among operators, it will be interesting and « t 
I 
the harder task—to make other men’s dreams come trui the public in general \ silver cup and mat 
| | 
One day a stranger dropped in to see Mr. Pitt with a1 vill be awarded. The committee to hav: 
idea which he thought should have some small sales pos eing selected and the events will be und 
] 
sibilities The stranger was J. B. Irving, a salesman ri § Manager Harry A. Cochrane, who is 
cently from New York, full of energy and sound sensi rranging contests for speed and accut 
but poor in purse and quite unknown. Why he should have ind adding machines 
come with his idea to the still poorer William Pitt is one 
the unsolved problems of destiny. At any rate it was Senior on Western Trip. 
alent seeking ability and the result spelled success Mr Chastes B. Senias sles manager of tl ( 
rving had used price sheets for his work and was handi _ : cet eae ae ro ' 
: } Company, Long Island City, New York, 
apped with various crude devices which were at that time . : ge "is 
] | t ; . office on March 6th for a six weeks rl t oh 
ised to hold these loose sheets together in book form He : D \f 
, 1 Ars? ) ‘ : 1 Middle West He will go as far as St I Linne 
therefore asked William Pitt if he could make him a simple ' Se t Buffal Tees é _: 
apols,. Stopp go « lila lO, . 4 S, R 
device which would hold these loose price sheets auto a 1; a F . H will al visit ot! 
- al ( dk ado Ss. ¢ alsO > © 
matically and securely together and the rings of which, ; ' cog as : 
e r wup)d8n © - 
if possible, would permit an automatic opening and closing oT ~ 
of the device. \ few days later Mr. Pitt handed Mr. . : . . D2; 
y ; ' , mites 
Irvin 1 hand-made model which pleased the latter so Geyer’s to Publish Convention Daily. 
much that he gave Mr. Pitt an order for a dozen. Thess The executive committee of the National A 
vere bound in leather by a local bookbinder and Mr Stationers and Manufacturers has commiss Gey 
Irvin peddled them to stationers on trial, convinced that Stationer to issue daily conventio1 nul \t 
he had an article that would sell, an article which though City October 10-12. 
crude was far superior to anything then in existence 
Right here then was one of the secrets of the later success The Pacific Stationer and Books S 
of the combination. Mr. Irving believed in the article he has recently removed to larger quarters at 257-259 Mint 
had for sale, and had the ability to make others believe it street. At the new place it will have d t 


This was the policy which has followed the company to formerly occupied. 
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Our Guest Book. 
CHARLES P. GARVIN, sales and advertising manager 
f the F. S. Webster Company, 338 Congress Street, Bos 


ton, Mass., paid a visit to Office Appliances on February 


I 


th lis wonted cheerfulness and vigor of personality 
vere with him. Mr. Garvin ts full of plans for advancing 
the sales of his company. He has a genius for looking 
ver a field and discerning what can be done in it His 


personality permeates the sales organization, bringing con 
dence and good cheer throughout 

M. L. FAWCETT of the International Money Machine 
Company, Reading, Pa., visited Chicago on February 10th 

CHARLES W. LIPMAN of the George B. Graff Com 
any, Boston, Mass., spent a few minutes in the office of 
this journal February 14th. 

FRANK C. MORSE of the Browne-Morse Company, 
\luskegon, visited this office on February 14th, accom 
panied by A. C. Lampkin of the same company 

JOSEPH \. HOWELL of Dover, Ohio, called on 
Othce Appliances the middle of last month. 

A. P. BROOKS, general manager of the Hammond 
[Typewriter Company, New York City, was a recent visitor 
to this office E. H. METCALF, also of the Hammond 





INTERIOR AND EXTERIOR OF THE NEW 


lypewriter Company’s New York office, accompanied Mr. 
Brooks on the visit mentioned above. 

PAUL A. GOSIGER of the Tenacity Manufacturing 
Company, Cincinnati, Ohio, visited this office on February 


1. H. MEYER of the Van Dorn Iron Works Company, 


eveland, Ohio, was among our visitors last month 
E. E. STRAWN, head of the Omnigraph Company, Des 


Moines, Iowa, was one of our visitors on February 17th. 

\. W. WILLIAMS, sales manager for Eberhard Faber, 
‘ew York City, inscribed his name in the guest book on 
ebruary 17th 

1. GUTH, sales manager of the Mutschler Brothers 


pany, Nappanee, Indiana, spent a few minutes at this 
e the latter part of last month 


( \. BEEMER. who has recently been appointed to 
id the office of the Underwood Typewriter Company in 
San Francisco, called on February 21st. 


\ ly KINN \ of the \urora Metal ( abinet Works. 
\urora. Ill.. was isitor to this office some days ago. 





O. KRETCHMER, president of the Peerless Key Com- 
pany, Ine., New York City, spent a short time in this office 
on February 22nd 

S. W. HARRIS of S. W. Harris Supply Company, St. 
Louis, spent a half hour in our office on March Ist. 

J. F. MICHAELS of the Udell-Predock Manufacturing 
Company, St. Louis, was a recent visitor. 

Cc. J. NACHTIGAL, who heads the Detroit office of the 
Globe-Wernicke Company, spent a short time in our office 
recently. 

Cc. A. NETZHAMMER, sales manager of the North- 
western Furniture Company, Milwaukee, accompanied Mr. 
Nachtigal on the occasion of a recent visit to this office. 
Both gentlemen described recent activities in their respec- 
tive localities, and Mr. Netzhammer gave particulars of a 
new office furniture men’s organization recently .started in 
Milwaukee. 

CHARLES C. WALDEN of the Walden Publishing 
Company, New York City, spent an hour the other day 
at the editor’s desk 

E. C. VAN HOESEN of Rochester, New York, called 
a few days ago on his way to California. 

J. J. PHELAN of Detroit, weil known in the office 
equipment line, was a recent visitor to Office Appliances. 


DISTAPHONE BRANCH AT LOS ANGELES. 


New Dictaphone Branch Offices. 


During 1920 there has been considerable development and 
broadening out of the Dictaphone organization. The year 
closed with over half of the selling organization in newer 
and larger quarters. There are twelve new branch offices. 
which is regarded as a considerable achievement in an in- 
dustry which has been prosperous for more than thirty 
years. 

The illustrations shown on this page are of the new 
Dictaphone establishment in Los Angeles. This was one 
of the earlier offices of the year, but it shows clearly the 
space which has been given to service and the employ- 
ment and instruction departments of these branches. It is 
quite fitting that C. Kk. Woodbridge, president of the 
National Association of Office Appliance Manufacturers 
and sales manager of The Dictaphone, should set such an 
excellent example in his own organization. 


Take life as u find it but don’t leave it there.—The 
Hub Guide Post 
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- glass pad 1I&x51 inches The variation in. siz s d t 
N e W Vi 7 | ee h 1 Nn e S standards in glass and blotting stock. Severa tions at 
+ 4 c n provided in the folding wings They may be suppli 
with work distributors on both sides: wor stributor 
he other 


*& and « on one side and blotter pad on 
Devices 




















Simplex Tubular Stands for Office Machines. 

Simplex tubular stands for adding machines, typewriters 
copying machines, billing machines, ete., are made by the 
Simplex Steel Stamping & Manufacturing Company, 1900 
28 Gravois avenue, St. Louis, Mo. They are made with 
or without the raising device, which throws the casters 
out of contact with the floor, and permits the stand to rest 
irmly in position. The adjusting lever can be manipulated 





from a standing or sitting position. The base is wide, 

viving a stable support. The casters are enclosed in a U-NEED-ME” GLASS DESK PAI) 

housing. Simplex stands can be had to match the ton 

of the machines they support. Any Special model or d¢ on both sides. The work distributor is 

sign made to order on user's specifications Chase Spanish leather There are six compartments, at 
it is identical with the company’s standard work distribu 


tor, except that it is permanently fastened 


I 


Hotchkiss Display Feature. 

The Hotchkiss Sales Company, 10 Hoyt street, Nor 
walk, Conn., has made up for dealers a display card ad 
vertising the Hotchkiss automatic paper fastener. A cen- 
tral panel shows the fastener in use by a stenographer, town, 
while two wings show the machines and the staple gangs 
used by the device. 


Recent “Orpin” Produccts. 
The Orpin Desk Company, 121 Medford street, ( rie 
Mass., has added several useful items to it es 


Stauder Features Embossed Emblems. 
[he Stauder Engraving Company, 231 North Wells 
street, Chicago, Ill, has a complete file of authentic 
emblems, which are available for the use of stationers 


whose work the Stauder Engraving Company does. The 
dies are used for stamping special stationery, announce- 
ments, invitations, menus, programs, etc. An album ot 


these emblems is available to Stationers who write for it 
A New Dixon Display Case. 

the Joseph Dixon Crucible Company, of Jersey City, 
New Jersey, has recently built a new display case to con 
tain the twenty-four colors of the line known as Dixon's 
“Best” colored pencils. This case is known as No. 350-C 
It is intended to facilitate the display of pencils in colors 
Phe cases will be ready for shipment after April Ist 

Fox Adds to “U-Need-Me” Line. 

George E. Fox & Company, 33 West Kinzie street,-Chi 
cago, Ill, have added two new items to the “U-Need-Me” 
line, which are described in a new catalogue now being 
distributed. The “U-Need-Me” glass desk pad embodies 
a plate glass 18x24 inches, ™% inch thick, with round cor 








ners, mounted om a base of binders’ board lined with felt. ORPIN TYPEWRITEL TABLE 
with a top of brown maroon, moire finish. The glass plate : eat ee 
is attached to the base by a hinge at the back. A strip lhe typewriter table illustrated is called 
of moire-covered board is attached to the base by _ the ind embraces construction features whi 





U-NEED-ME” FOLDING DESK PAD WITH GLASS WRITING SURFACE 


Wings Can Be Equipped With Blotters or Work Distributors, or One of Kaci 

hinge and the plate glass is secured to the hinge by two  table’s sturdiness under unusual conditions 
screw posts Phe glass is slightly larger than the base. 33x18 inches, plain oak, shipped knocked dow \ typ 
The “U-Need-Me” folding desk pad incorporates sev writer desk of similar design, called the “Sturdy,” has 
eral improvements in the model formerly devised by George drawers in the right hand pedestal Che quartered: oak 
E. Fox & Company It has either a center blotter or top is 18x36 inches. There is a “Distinctive ostumet 
plate glass writing surface. The glass pad, when sup in quartered oak, and “Utility” telephone table mad 


plied, is similar to that described above When opened quartered oak, shipped knocked dow: 
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Procrastination is the Thief 
of Profits— 


If you are not making use of the prestige, popularity and 
sales bringing power of the \Mittag & Volger Lines, at least 
vet the FACTS about it. There are points about this 
Quality Line of 


Typewriter Ribbons 
and Carbon Papers 


that will mean good profits from a growing volume of 
business for you. Get the facts today. . Customers that 
come again are the kind that bring you surest profits. But 
customers of this sort are only attracted and held by the 
reputation for giving good value and satisfactory goods. 


One advantage enjoyed by the dealers who handle M. & V. Ribbons 
and Carbons is the regularity with which customers return for re- 
peat orders, 


The M. & V. Line is by far the most prominent of Typewriter Rib- 
bons and Carbon Papers today. Almost every country in the world 
knows them as the most dependable and long lasting procurable. 
The M. & V. Line gives clearer, cleaner impressions for a much 
longer time than any other ribbons or carbons. 


Dealers take a well-deserved pride in handling the M. & VY. Line. 
Why not write today for terms? 





We suit every purpose 


Request our new catalog 
It is full of real information 


MITTAG & VOLGER, Inc. 


PRINCIPAL OFFICE AND FACTORY 
PARK RIDGE, N. J., U. S. A. 





We fill every requirement BRANCHES 
NEW YORK CHICAGO SAN FRANCISCO 
261 Broadway 295 W. Monroe Street 35 Montgomery Street 
CLEVELAND BOSTON ST. LOUIS 
326 Erie Building 160 Congress Street Merchants Laclede Building 
LONDON 


7 and 8 Dyers Building, Holborn, E. C. 
AGENCIES ALL OVER THE WORLD 
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New Glass Specialties. 

L. Sainberg & Co., Inc., 65 West Houston street, New 
York, N. Y., have added several useful glass specialties 
to their extensive lines. The one shown in the cut is a 
folio desk pad, the center having a glass 18 by 24 inches, 
held in place by two leather corners, both of which are 
hinged so that the glass may be lifted and memoranda 
placed beneath. This pad comes in two numbers—No 
205, with 3/16-inch glass, and No. 210 with %-inch plate 
glass. 





NEW GLASS PAD (FOLDING). 


DESK 


The folio desk pad 1S really three pads in one. In No. 
200, for instance, which has no glass, the regulation size 
for the center pad 19 by 24 inches—is preserved, the end 
wings folding over like a portfolio, as shown in the cut 
of No. 205. The size when open is 19% by 50 inches. 
Closed, one’s papers are concealed and protected from 
vagrant breezes, and to a considerable extent from dust 
Suitable backing and covering are provided. 


“‘Kroma’’ Paste. 


“Kroma™” Paste is a product of The American Crayon 
Company, Sandusky, Ohio, characterized by a_ pleasing 
scent of cinnamon; it is smooth and free from lumps, and 
of a consistency adapted to general purposes. The manu- 
facturer claims that it will not sour or mould in any cli- 
mate \ useful range in sizes is packed: Two-ounce, 
four-ounce, eight-ounce, pints, quarts and gallon jars. 


A New Letter Scale. 


The Shuttle Machine Company, 18 East Seventeenth 
street, New York, are placing before the public a new 
postal scale for letters and circulars—called the “Preciso.” 
This is a beam scale made entirely of nickeled iron and 
aluminum. It works by gravity, has no springs, weights 
nor interior mechanism and is permanently adjusted. Its 
principle is that of a bent lever accurately formed, weighted 
and poised, registering gravity in a quadrant. The lever 
and pan are removable from the stand and are packed sep 
arately. In assembling, the beam is dropped into place 
and the pan is hooked on. When the article to be weighed 






PRECISO 


EVER -BAL ANCE 


LETTER-SCALE 


-_--— 


pan the needle instantly registers its 
weight on the dial in avoirdupois ounces and indicates 
the postage in cents for letters and circulars. Capacity is 
twelve ounces. The scale is a sightly instrument weighing 
three pounds It a moderate price. 


is placed on the 


retails at 


Paragon Combined Pin Cup and Pen Rack. 


The Frank A. Weeks Manufacturing Company, New 
York, N. Y., has designed a new glassware item, the 
Paragon combined pin cup and pen rack. It is 6x5 inches, 
with three deep cups for pins, clips, ete., and pen rack with 
three grooves Che pen grooves are depressed in the 
center, to alow nvenient nger hold for grasping 
the pens 


LPP 
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Two New Foreign Machines. 


The “Floka” is the name of a new hand-operated postag« 
stamp affixer which takes 1,000 stamps in rolls, feeding 
them as used through the affixing mechanism. The roll is 
carried in a locked chamber and a numbering device counts 
each stamp as used. The water tank holds sufficient moist 
ure for 2,000 stamps. Each stamp is moistened a felt 
pad as it passes through the machine, the whole surtace 
»f the gum being moistened before the plunger presses it 
ipon the envelope. After moistening the stamp is cut 
through the center of the perforations by a knife whicl 
functions automatically. 

The machine is light and easy to operate with one hand 
while the other hand feeds the envelopes. In appearance 


not dissimilar to certain hand 
which have appeared on the American market 

The “Floka” machine is handled by Otokar 
ll, Kremencova 1, Czechoslovakia. It is made undet 
Kasper patent and its sponsors desire to sell the | 
States rights. 

Another machine announced by Mr. Cihak is designated 
as a carbon paper trying machine. This is de 
small machine of use to manufacturers of carbon paper 
who wish to test out new formulas, colors, 
going to the expense of a large run. A small quantity of 
ink is fed into the machine and a sheet of tiss passed 
through, coming out as a finished carbon By eans of 
a simple mechanism different combinations of inks ane 
tissues may be quickly tried out 


it 18 stamping machines 


Ciha Pral 
T 


f 
f 


Weinman Bros.’ Latest Specialty. 
Weinman Brothers, 749 East 42nd street, ( ig [11 
have added the Neptune Moistener No. 3 to their lines 
of office specialties. It is made with a square base, of 





WEINMAN 
MOISTENER NO 


BROS.’ NEPTUNE 


clear glass with well-finished edges, containing 
sponge. The makers claim sanitary fea 
ber sponge foreign to the ordinary animal sp« 

becomes slimy and offensive in time. The Neptur ist 
ener cup is 3 7/16 inches in diameter and 1% 

The three inches in diameter, | 

and projects slightly above the glass edge. It d 
maroon cartons, attractively labeled 


, 
tures 


sponge is 


Adjustable Display Stand. 


\ display stand with adjustable features is 


Onli-wa Fixture Company, Dayton, Ohio. It is edesta 
similar to those used by public speakers on tl strun 
made of wood. The top of the stand may be a sted t 


any one of three positions, for displaying stat 


and other articles. 


Hand-Stamping Pencil Press. 


Che United Pencil Company, Inc., 318 Broa 
York, N, Y., makes the Simplex hexagon 
Speedy operation is one of the features claii 
duction ranging from five to ten gross an hour I S 
plex is heated by electricity, has an auton 
feeder, and a quick-detachable chase Phe 


from foundry type, linotype slugs, brass rulk 


Gray Old Hampshire in Papeteries 


i Hampshire Paper Company has ad 
Hampshire Bond to its line of papeteries, whi r 
totore been limited to vhite stock Che st 
up in the Imperial size, two-quire with fo 
opes, and also in quarter reams of paper and « 
cand nvelopes Phe oT packages ar pT 
s the white 
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“Noiseless - 
_, Carbon Paper 
& 


Read what this dealer says: 


"IT tried the samples of 'Noiseless' 


r and had some users. try 
are the most satisfactory 
-arbons fi 'Noiseless' typewriter Il 


DEALERS— 


The response to our advertisements, announcing the 
perfected ‘‘Noiseless’” Carbon Papers, shows that there is 
a big need for such sheets 


And the orders that we have received after sub- 
mitting samples show that we have the ‘Noiseless’ 
Carbons that satisfy 


Why not send for samples and surprise the “Noise- 
less’ operators in your territory? 


Manifold Supplies Company 


Manufacturers 


Panama Carbon Papers and I ypewriter Ribbons 


BROOKLYN (Station L2) N. Y., U.S. A. 
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Remington Leads 


ad its contribution to the growth of the 
world’s business. This one statement sums 
up all the facts of Remington leadership. 


Remington originated the typewriter and founded the 
typewriter industry. 


Remington has developed the great majority of the time 
and labor saving improvements of the writing machine. 


Remington has introduced the use of the typewriter in 
every country on earth and in every line of business. 


Remington leads in the actual number of machines, bear- 
ing its name, that have revolutionized the world’s business 
methods. 


Remington leads, today as always, in every field of type- 
writer progress. Broadly speaking, there are three of these 
fields, correspondence, statistical writing and bookkeeping. 
And for each there is a Remington which embodies the for- 
ward thought in time and cost saving. 


The Sel/f-Starting Remington, the Key-Set Tabulat- 
ing Remington and the Accounting Remington, each in its 
own field, are now showing the way to new and more efficient 
clerical methods. 


These are Remington’s un- 
paralleled contributions to the 
world’s business growth. 


Remington 
Typewriter Company 


(Incorporated) 


374 Broadway New York 





Branches Everywhere 





= 
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New Telfo Desk Company Products. 


Telfo Desk Company, 219 South Dearborn street 

zo. Il. has added two items to its line of desk cal 

jar pads No. 770 is in book form, made mm one 

f id rolled “Lustro” steel, nickel alloy of um 

yrightness This metal is guaranteed not to rust u 

m It costs four times as much as ordinary cold 

1 steel, but its advantages are said to justify its use 

: price to dealers has not been advanced 

pad is retained in place by springs which are secured 
ll | ormed on the base The pad cat 


» preserve the previous 


tly, and if it is desired 











ir's memos, they can readily be filed away u rdet 
rl pad 1s pla ed at a s'ope correct for easy writing and 
1 rence There are two sheets exposed ch day 
dates for day, week, month and year are always 
vre the user The pads fit and work on other make 
rt ize corresponds with the regular “Peer 
0 BOOK FORM PEERLESS DESK 
CALENDAR 
Back Edge Is Rounded Where 
“ontacts With the Desk 
, ; bn ii 
stand; price, complete with pad and stand, $1.25 in 
jlack enamel; $1.50 in nickel finish 
The new daily memo Perfect Peerless pad and stand 
ws one lay and date to each sheet lara gures are 
1 Ty 366 sheets, 254x5 inches 1 vood grads 
EREFECT PEERLESS PAIL ANI? STAN 
tock The stand is made IS gauge id rolled 


giving a nickeled effect. The pad is re 
stand bv a lug stamped in the base having 
The pad is pushed down over the lug, and 

s held firmly to the last sheet It can be replaced in 
stantly. ‘he weight of the Perfect Peerless pad and stand 
twelve ounces; price complete with pad, fifty cents 
he pads fit and work on all cast iron stands made by 


l.ustro” steel, 
tained on the 
square edges 


ther manufacturers, which use a bolt and nut to fasten 
TO the base 
The Telfo Desk Company will be ready to shy 1922 


ds July 15, 1921 


Protolith—a New Bank Check. 
« Todd Protectograph Company, Rochester, N. Y.., 
s worked out a standardized bank check in lithograph, 
rinted in three colors. The buyer is limited to certain 


pe s ‘ nd sizes, but their range is sufficient to per 
i good selection. Vignettes are made trom customers 
otograpl original drawings Certain classes of 
rchandis ch as packages rolled oats or shoe 
cking i Le reproduced direct from the package 
standardization of thess | ks makes ] issible de 

fF 5,000 lots in three weeks 

Novel Document Box. 

e Safety Deposit Box Company, 395 West Main street, 
Creek. Mich... has marketed a document box made 
eC steel. die pressed to shap It has gracefully 
ulded ers, a convenient handle, and is equipped 
h Yale | There is an expansible compartment 
IIe lor ifving the contents The manutacturet 
ile against ¢ lapse in the heat tT an 








— Thee PYM. Loose Leaf Line 
ANNOUNCING OUR NEW PRUDUCT 


TAB CUT GUIDES 


Heretofore we have confined our efforts 
in filing supplies strictly to the manufac- 
ture of Metai Tip Guides, with remark- 
able success, evidenced by thousands of 
satisfied customers. 


But the demand for Tab Cut Guides 
with P & M Built In Quality has been 


so persistent that in order to meet the 
demand we have installed the proper 
machinery and are now in position to 
supply 


TAB CUT GUIDES 


with the same 


QUALITY— ECONOMY 
& SERVICE 


we have rendered our dealers on Metal 


Tip Guides. 


Our new product will be made only 
from the best quality GENUINE press- 
board so essential in tab cut guides, to 
prevent dog-earing. 





A:new combined price list of _ 
Metal Tipand Tab Cut Guides, 
with Discount Sheets, is ready. 
Send for your copy. 


The Plew & Motter Department of 


The Workman Manufacturing Co. 
Capital & Surplus Over $300,000.00 


Chicago, IIl. 


Racine Ave. and Monroe St. 
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School 
Rulers 


“Falcon” flexible 


school rulers measure up 
to the service demands of 


your trade. 


Strong, durable, yet 
light in weight. Lie 
close to the paper. 
Ideal for eh and 
colleges. 


Made of best grade 
rock maple; inch 
scale on one side, 
metric scale on other 
side. 


Single or double 
brass ruling edge. 





No. 97-12-12" flat 15x,'s 


Write for our new catalog 


AMERICAN MANUFACTURING 
CONCERN 


Falconer (near Jamestown), N. Y., U. S. A. 


Established 1807 Ruler Makers Since 1888 




















Aigner Indices for Various Purposes. 

C. J. Aigner & Company, 521-28 -West Monroe stre 
Chicago, Ill, specializes on indices for loose leaf sheets 
of various kinds. These are made up for any filing scheme 
in celluloid, leather, canvas and cloth. The line includes 
index shields, law, name and number labels. A new cata 








AIGNER BILLING MACHINE OUTFIT 


logue shows these items, as well as samples of gummed 
cloth and documentary labels. Tables are included show 

ing the various sizes, and filing schemes. The company 
also produces heavy pressboard guides with celluloid tabs 
and similar guides with metal tabs: policy, check and draft 
labels; moistening machines and gummed kraft tape 

metal edge tabs: special! ruling. 


THE AIGNER LINE 
INDICES 

Attached, Made in All 
Sizes and Styles. Regular 
and Billing Machine Sizes. 
Made A-Z All Sizes; Sub- 
divisions 26 to 500: Ring 
Book Subdivisions; Geo- 
graphical, Numerical, 
Months, Days. At Left 
Several Types of Rein- 
forcement for Punched 
Bindings. 








Special attention is given to packing Aigner products 
Che indices are protected with an extra sheet of paper om 
each side, each set in an envelope, boxed six sets in 


strong pasteboard box. The envelopes are labeled, ans 
the boxes are labeled to correspond. The box is water 
proot of dark green, with a distinctive golden rod label 
which “dresses” the shelves on which Aigner products 
are displayed. Aigner loose leaf supplies are marked uw 


der the trade mark, “Aico.” 


Additions to Hub Series. 


The A. E. Martell Company, Keene, N. H., has added 
two numbers to its Hub Series. No. 108 is a merchandiss 
order book, three-on. No. 302 is a Uniform Bill of Lading 


bor »k 





OFFICI APPLIANCES 





“A box of Multi Kopy 
Carbon Paper No. 5, please” 





MultiKopy national advertising is tell- 
ing your present and prospective cus- 
tomers What to ask for when they want 
the carbon paper suited to their particular 
requirements. 

Not only are we telling carbon paper 
users what to ask for, but we are telling 
them whom to ask. “‘Ask your stationer 
for MultiKopy’’ will be printed over forty 
million times during 1921. 

In the Saturday Evening Post, Liter- 
ary Digest, Collier’s, Everybody’s, Gregg 
Writer, and other magazines these educa- 
tional advertisements will drive home 
the big message —‘‘_4sk your stationer.for 
your kind of MultiKopy.”’ 

You can get your share of the business 
we are creating. Write at once for the 
Webster Definite Selling Plan. 


F.S. WEBSTER COMPANY 


338 Congress Street Boston, Mass. 


Murrikor 


The Carbon Paper 
That Gives Satisfaction 
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SSN EN LEN EON TE EN EN TN ON 


30 in. 


In Dominating Position 


[f you dominate the field in which you are 
located—if you have the best and most prot 
itable trade— 


BENTLEY-GERWIG DESKS 
will help vou maintain that dominance 


If you do not dominate your field and are 
striving to do so, this line will prove a valu 
able asset to you in realizing your ambition. 


BENTLEY -GERWIG FURNITURE CO. 


PARKERSBURG, WEST VA. 
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No. 1811 Udell-Predock Typewriter Stand. 


\ typewriter stand made by the Udell-Predock Manu 
aicturing Company, 2305-15 North Broadway, St. Louis, 
Mo., is moderate in price, known as No. 1811. made with 





UDELL-PREDOCK TYPEWRITER STANT) 
18x32 inch top, and is shipped rated, knock down 
Standard finishes are light, golden and fumed oak There 
sa drawer the typists supplies, and a pull taking 

o 9 ‘ 99 
Stafford’s “Typene. 

S. Ss. Statford, Inc., 603-09 Washington street, New York, 
N. Y., has added a type cleanser to its line. It cleans type 
vriter type thoroughly in a single operation Colored 

ndow cards are furnished as sales aids. “Typene” is 

mn-flammable, packed in a neat carton, with a type swab 

1 felt wiping cloth 

The Type-O-Liner. 

Doherty Manufacturing Company, 746 Euclid ave 
ue, Cleveland, Ohio, has developed a combined copy 
der and line guide for typewriters and adding ma 
hines, known as the Type-O-Liner. It is made of metal, 
the typewriter or adding machine standing on a _ plate 
formed at right angle to the standard supporting the not 
ook. When not in use the Type-O-Liner folds down 
hind the machine, out of the way The line cuide is 

THE TYPE-O-LINER READY TO 

RECEIVE THE TYVPIEWRITER 
operated by a key which projects at the right side of the 
‘eyboard. The line guide is adjustable to any required 
spacing of the note book or printed matter to be copied 




















It’s easy to sell 


VUL-COT 


Waste Baskets 


Point out the 5 Year Guarantee 


Place VUL-COT Waste Baskets 
where they can be seen—one in the 
window, for instance, and a couple 
more displayed about the store. Put 
a card on each to the effect that it 
is guaranteed for five years. No 
actual selling is then necessary. 


Your customer picks a VUL-COT 
up, right there you might tell him 
that it will bear his weight. He 
sees that it is light, smooth, sanitary 
and that it will not dent, rust, 
splinter, or warp—and that nothing 
can sift out over the floor. 




























Then you show him the guarantee, 
and the sale is made. Perhaps he'll 
buy two or three—or more. 


Dealers who are not now selling 
VUL-COT Baskets drop us a postal 
for prices and propositions. 


American Vulcanized Fibre Co. 
525 Equitable Bldg. 
WILMINGTON DELAWARE 


Canadian Distributors: 
\. RK. Mac Dougall Co., Ltd. 
168 King St. W., Terente, Canada 


VUL-COT Fibre 
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It’s Inbuilt © 

r ° . ee 
Rey in Acme Staplers. They are sim- BG 
‘weet ple, and of few parts; amply strong Py 
tH for any work within their range. HH 
keet We guarantee both our Stapling (KEG 
g ee. 
" 4 











3% Machines and Staples. oH 






































#2 Acme Staplers & 
q ba q 
ie | bring a continual stream of busi- $4 
#504 ness to the stationer who sells them. | 
eet Not only for staples, but for all #4&St 
3% other items in stock. Folks get #33¢ 
Ot the habit of coming to the store for $4 














all their office supply requirements. 
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There are four sizes of Acme Staplers: $94 
Acme No. /, for heavy duty; capac- | 
: ity, 100 staples. Acme No. 2, for } 


general utility; capacity, 50 staples. 
Sure Shot, for every office job; ca- 
pacity, 100 staples. Midget Binder, 
for individual desk equipment, with 
wide range of usefulness; capacity, 
100 staples. 2. 
DEALERS—You can make good money; 


handling Acme Staplers. Writ: for par- @&R 
ticulars. 


Acme Staple Co., Ltd. 


+ : 1643-47 Haddon Ave. Camden, N. J. 


London Agents: Kado Company 





















Canadian Representa Agents for Scandinavia 





tives: and Finland: 
Ernest J. Scott & Co., Foreign Trade & Ex 
59 St. Peter St., port Company, 
Montrea' 206 Broadway, New York 
ae eee - Seaeree oeerere 
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Display Feature for Berkshire Ty +404 riter Sting, 


Eaton, Crane & Pike Company, Pitt hay 
issued an attractive cut out advertising ‘Be rkshire typ 
writer paper. It is 13x21] inches, and adapted for us 





orn ter 


“TP Paper 


A business paper 


every biisiness use 

















EATON, CRANE & PIKE COMPANY 
CUT OUT NO. AD-608 


on counter or in show window Dealers are also fut 
nished with a lantern slide for advertising in moving pic 
ture houses. This is sent complete with the dealer’s . 
print 
Clock- spring Rubber Stamp Holders. 

The Glad Tidings Publishing Company, 202 South Clarl 
street, Chicago, til, “ea cinond on the market line 
rubber stamp holders, the springs of w cvenuil 


(RNS ONS 
G=) 
PENDING 





LAWSON’S CLOCK-SPRING RU! 
BER STAMP HOLDER—Patent Pen 


ing. Holds Bight Stamps; Finished 
Black Enamel Special Finishes 
Order, Such as Gilded, Silvered 
Bronze, or Enameled in Any Desired 
Color. 
clock-springs properly annealed. The spring 
pliant enough to make removal easy, yet the stamps ars 


not easily knocked off by accident. Stamps cannot 














CLOCK SPRING RUBBER STAMP HOLDER—Stand 


ard Size is for Four Stamps: also Made in 7, 9 and 
stamp Capacity Longer Holders Made as Ordered 
off the round type holder when revolving. There are tw: 


types: the strip, for fastening to desks, tables, benches 


lesk or counter 


or wall, and the round type, for setting on de 
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UNDERWOOD 
TYPEWRITER 








introducing the first full line visible 


ful bookkeeping machine. 


for manufacture of Typewriters. 





First in Speed, Accuracy, Durability 


At the International Typewriter Contests held in New 
York City, October 25, 1920, the Underwood for the 
Fifteenth consecutive year re-established its record: 
World’s Champion: George L. Hossfeld, 131 words 
per minute for one hour. 
Amateur Champion: Genevieve Maxwell, 122words 
per minute for one-half hour. 
Novice Champion: Arthur Neuenhaus, 100 words a 
minute for one-quarter hour. 
Official International Records for World’s Trophy 
from 1906,when Speed Contests wereInaugurated 


Year Winner Machine 





1906 Rose L. Fritz 82 
1907 Rose L. Fritz 87 
1908 Rose L. Fritz 87 
1909 Rose L. Fritz 95 
1910 H. O. Blaisdell 109 
1911 H. O. Blaisdell 112 
1912 Florence E. Wilson 117 
1913 Margaret B. Owen 125 
1914 Emil A. Trefzger 129 
1915 Margaret B. Owen 136 
1916 Margaret B. Owen 137 
1917 Margaret B. Owen 143 
1918 George L. Hossfeld 143 
1919 William F. Oswald 132 
1920 George L. Hossfeld nderwood 131 


ALL WON ON THE UNDERWOOD 
Greatest Records Are UNDERWOOD Records 


e Revolutionized type- 
Achievements: writer manufacture by 
Broadened the scope of mechanical writing by the 
introduction of its special machines and its wonder- 


Won by service and fair treatment the confidence 
ofthe public. Established largest plants in the world 
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machine. 
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Announcing 


Recent Appointments to our 


Sales Force 
Mr. F. E. Ashley 


Formerly our New York City representa- 
tive and assistant general manager, will 
now represent us in Philadelphia, Baltimore, 
Washington, D. C., and near-by cities. 


Mr. W. S. Babey 


Formerly connected with Smith & Dugan, 
stationers, Louisville, Ky., will now repre- 
sent us in Kentucky, Tennessee, Arkansas. 


Mr. George Fera 


Formerly with the Carter's Ink Co. will 
now represent us in Colorado, Wyoming, 
Utah, Montana, Idaho, Washington, Ore- 
gon, California, Nevada, Arizona, New 


Mexico and E] Paso, Texas. 
Mr. A. L. Green 


Formerly with Boorum & Pease Co. will 
now represent us in our New England T[erri- 
tory in conjunction with our Mr. W. A. Berry. 


Thaddeus Davids Ink Co., Inc. 


America’s Oldest Ink and Adhesive Manufacture 


NEW YORK CHICAGO BOSTON 
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*Twas in 1906. 


News Chronicled in Office Appliances in March. 


C. Hewitt contributed “The Typewriter and Adding 
une as Applied to Modern Accounting,” forecasting 
perfectior if the typewriter with adding mechanism 
died. 
ee and Krahn, of Milwaukee, had completed a type 
ter invented by Walter Hanson, in which the platen 
rtical Paper feeding was done from the keyboard 
Curtis St. John was groomed as a winner in the speed 
tests at the Chicago Business Show At the St. Louis 
Republican convention he did 1,250 words in ten minutes; 
2).250 words in four hours at the Democratic convention 


Chicago; six years previously at Philadelphia he wrote 
3.500 words in fifty minutes. 

Seattle real estate investments of Lyman’C, Smith were 
eported to have increased in value at least $1,000,000 

thin a year 

he Royal typewriter, “a new aspirant for typewriter 

nors,” was to open a sales office at £53 Broadway New 

irk, N. Y., in April 

The late Justice Gray, of the Supreme Court, had an 
iversion to typewriters, and would not accept typewritten 


vapers for court record. Although he had a stenographer 
his disposal, he insisted on writing all his opinions and 
tters in long hand. As a result, he did three times as 
ich individual work as the other justices 


Good Advice for Every Typist. 


very stenographer should acquire the best possible ac- 
aintance with his typewriting machine Some of his 


spare time should be given, not to taking it apart or loos- 


ing and tightening screws and nuts, but to an observa- 
of the proper rélation that each part bears to the 
her parts When one’s typewriter gets out of repair 
ne should, by observation, endeavor to determine what is 
vrong with it, and whenever the repair man comes to fix 
t one should learn at least a little more about the machine 
m the work of the repair man.—The Shorthand Writer 


The First Five Years Are the Most Ardent. 


\ man approached Miss Rhodes in the fountain pen 
epartment and requested that she replace a broken foun 
in pen cap, without charge To this, she demurred, 


saying that it might have been broken by being dropped 


might have been squeezed while in his pocket 
The man promptly assured her of the impossibility of 
ie latter suggestion, his marriage having taken place 
ny years ago The Breeze (The Burrows Brothers 
pany, Cleveland, Ohio.) 


Might Be Either. 


\iy wife asked me to bring home something What 
dickens was it?’ 

Haven't you a clue?” 

Oh, yes. Knowing what a wretched memory I have 
told me to remember the first part of the Quaker 

he 

Why, that’s plain enough. She wants a pei 

It isn’t so all-tired plain at that—does she want per 
pencil 2’ Koston Transcript 


Evidently a Poor Speller. 
Dictator to steno.. who is taking his letter down o1 
ypewrite: “What's the matter, do I go too fast 
Sten ‘No: buat ] 1 sometimes spellbound by vour 
juence.” Krom ‘Shake Well After Taking,” in the 
ional, by tl National Blank Book Company 


= 


| 
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The MODERN 
Clutch Crayon 


likened 






So much more prac- 
tical and economical 
than a paper or wood 
crayon pencil! Abso- 
lutely no waste! 


MODERN Clutch 
Crayons more than 
pay their way as they 
go-—and they go like 
lightning when prop- 
erly displayed. 
School children, art- 
ists ‘most every- 
body—is a potential 
customer for these 
sturdy, nickel-plated 
crayons. 





MODERN Cittch 
Crayon-—actual 
size 


Refills packed 4 in a 
tube. One gross of 
tubes in carton—one 
color in tube. 








When ordering you 
will insure accuracy 
by specifying as fol- 
lows: 


MODERN Crayon 


Refills—actual size 


No. 401-—-Black 
No. 402—-Red 
No. 403—Blue 
No. 404—Green 


Write for samples and prices 














(The HOGE MANUFACTURING ‘GO. Inc. 


Ls 215 Fulton St., New York., NY. 
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- EDEXCO - 
Glass Head Map Pins 


FOR 


MAPS 
AND 


CHARTS 





Sales Maps Tell 
the Truth 


You use a sales map so that 
you may deduce vital facts at 
a glance. The map is of real value 
only in so far as it tells the TRUTH. 
Pins whose colors fade or come off— 
pins that are made with unsatisfactory 
celluloid coating which peels and 
scratches soon rob your sales map of all 
practical value. 


EDEXCO MAP PINS 


in which the color runs all 
They will not fade. They 
Chey will not peel or chip. 








have glass heads, 
the way through. 
will not scratch. 


EDEXCO MAP PINS come in many 


shapes—16 colors 


Made in U. S. A. 
IMMEDIATE DELIVERIES 
Edexco Devices for Graphic Records 


needed for 


sizes and 


include showing facts 


in graphic 


everything 
form. 


Send $1.00 today for Executives’ Sample Outfit 
containing 100 map pins and other map mark- 
ing devices, sales map, charting papers, curve 
cards, EDEXCO map mount, 2 catalogs- 
GRAPHIC Supplies and Mechanical Graphs 
and special Instruction Sheet on Starting and 
Keeping Graphic Records. 


Catalog alone sent free Please indicate one desired 





ry this test on 
Kdexco Pins, 
Yon cannot 
harm the su 


f 
" 


SEE EDEXCO 
EXHIBIT 


Boston Business 

Mechanics Hall, 

April 4 to 9 Incl., 
Space 29 


Educational Exhibition Co. 
322 Custom House St., 
PROVIDENCE, R. I. 


Show, 
Boston, 


1921 
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L\NCES 


Dollar Is Now Worth Hfiustling For 
The Sales Manager Weekly Printed One of 
the Letters to Salesmen by J. E. Barry, of 
The Barshal Company. It is Capable of 
Inspiring Every Salesman. Written After 


Election, Its Truths Are Emphasized in 
This, the Inaugural Month. 
eT" HIS IS a message of cheer Che elect eI 
everyone has been waiting for this day w! ill do 
and uncertainty as to the trend of busines as bet 


removed and now that we are assured of a 


it is a relief to get down to a workable basis again and 
help in the development of growth and progress 

There has been need for the caution of the past months 
but we have reached the turning point. The 1ution of 
yesterday has given way to the good business ment 
of today. The dollar which was worth but fifty cents 
yesterday, is again approaching its normal value 

The colossal growth of commercial and financial inst! 
tutions of the past ten years will seem insignificant 1 
comparison when the records of 1921 to 1930 are availa 
ble. Industries that are little known today will among 
the top notchers of ten years hence, just as tl! 1utomo 
bile, farm tractor, airplane and motion pictur dustries 
are among the foremost today. 

Build Firmly for the Future. 

Now is the time to build firmly and substantially) Pra 
tical judgment, based on common sense, high ideals and 
faith unimpaired will carry business and this country ahead 
farther and faster than ever before. 

It is well known that the security market forecasts busi 
ness conditions months in advance. Large investors ar 
now buying bonds, which means that the corpora 
tions will have money to spend for materials, supplies 
and wages—money will gradually percolate through all 


the channels of enterprise. 

Those who are in a position to 
money situation will show a decided improvement within 
the next thirty days; that security markets are already 
discounting and looking forward to the better conditions 
which are bound to come in 1921; and that business shoul 
now lay its plans for increased activity and more pr 
gressive policies this year. 

Individuals and business institutions have learned th 
necessity of being more methodical in conducting their 
affairs—the value of protection is being 
observed. We are practically compelled to keep 
records and afford proper protection for them. Steel furni 
ture plays a big part in giving this protection 

With factory production and transportation facilities 
approximating normal! orders can be taken care of it 
shorter time than conditions have allowed for severa 
years. 

Competition will most certainly be increasing but yo 
are credited with the foresight that will ind vou t 
make plans for greater aggressiveness and, if you will 
please, harder work from now on, and mark you 
vou will be rewarded within the next twelve months 
direct proportion to the effort expended. 


United Effort Will Strengthen Business. 


Let us unite in helping 
greater than ever before by 
the right direction. 


know, state that th 


mor! ZCI 


to make our country « 
bending a cont! iT 


* 


\ ise 


world, 


prophets and signs of the times tell us 
including this country, is approaching teep hil 
Times are not, and will not be, so easy as tl! 
the going will not be so smooth Thos 
“step on the accelerator” will stay at the 
themselves stalled at the side of the road 
the hill. 

When you want mor 
“sive it the gas.” If you want 
you use the whip. If you want more speed 
use the whip on yourself. Only you cat VOU 
forward 

Try to realize that if you do not 
will, for you don’t want anyone 
you do not drive 


from at 


more speed 


speed 


drive 


LO al 


yourself, y 


] 
eCis¢ 
can, SO lt 
anywhere. 


Selling ore: 1 


inizations today are burdened 
average salesmen and too few big 
five per cent of the orders are booked by twe pet 
cent of the salesmen. The others are taking tit to kee 
well, listening to pessimists and to warnings t th 
high tension of American business; satisfied 


0 agp ‘ nry 
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At a time when every dollar must count! 


When a user of office equipment compares the work of typewriters ona dollar 
and cents basis the Royal is the natural, almost inevitable selection. 


The Royal Type writer can improve every letter that you send out. It can make 
each letter more nearly accomplish the purpose for which it is intended. If you 
wish to convey a sales argument, the Royal Typewriter improves ‘the 

of that sales argument. If vou wish to establish the credit, prestige | and stability 
of your organization it will help in that direction, also. In short, the Royal 
Typewriter improves the result-getting power of correspondence EVERY letter 


through EV ERY channel and avenue of your business. 


What is such a machine worth to you? On a basis of finer work, alone —the | 
force and effect that it will add to your correspondence—the Royal i isa superior 


value. After you have compared, also, the greater durability, adaptabil , Speed 
‘ and ease of operation, there should be no question in your mind pe: icon 
for Royal superiority. A brief tial is thoroughly convincing. oe 
Royal office today for a demonstration. P 
ROYAL TYPEWRITER COMPANY, Ine. 


Royal Typewriter Building, 364-366 Broadway,N. Y. 
Branches and Agencies the World | Ove ; 
i eal: 


TYPEWRITERS 
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No ink can leak through 
the opening for Parker 
Self-filler button. It is 
Safety-Sealed by this ink 
tight cap. 


The Parker Self-Filler 
Is in the End of the Pen 


OR years Parker pens have been distinguished by 
theself-fillerintheend. Ithaske ‘ptthe ices Isym- 


! metrical—free from projections and holes in the w all. 


Even if the rubber sack inside a Parker becomes dam- 
aged through accident, the pen is not put out of service 

An ink tight cap keeps the barrel Safety-Sealed. T he 
pen can still be used as a regular filler till a new sack is 
procured, 

Is it any wonder that Parker users are confirmed enthu- 
siasts and volunteer salesmen? Don’t forget that this is 
but one Parker feature. 

Parker brings you consistent business. Advertising 
appears month in and month out, instead of at the cus- 
tomary “splurge” seasons when you could sell fountain 
pens whether they were advertised or not. This keeps 
your sales constantly moving. 


Make a Safe Alliance for this year. 


= Send a postal—today—for details of 
Parker Dealer Service Plan. 








The Parker Pen Company 
Janesville, Wisconsin ° 
Distributing Branches at 
New York Spokane Chicago San Francisco 


Remember this—The Parker Self-filler is 
in the end of the pen. 


























To fill, press the button, 
like this. 
" -_ a 2 StUCRY- CURVE 
r~ Cuucy = CURYE 
A 


CSAFETY—SEALED ) 


All mechanismconcealed ’ O U ntal ] n Ee nN & 
and Safety-Sealed. 
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ig producers an yard workers carry 


“Getting By” Is Not Enough. 
s getting down to a question of the survival of the 
est. and out of necessity these aver: 
immediately to learn how to “stand on their own feet 


rder to cut down the percentage of men who are just 
i 


etting bv” and that’s all 
\ al know the demand today tor ower costs selling 
’ : ‘ fe. ks | a diteien ak 
ts have to figure in this move It has been costing t 
to sell goods in the average salesman’s way—the; 
en't been producing enough It costs the mplover 
rst as much to handle a $3,000 man as an $8 JOO man, at 
<9 if the $8.000 man is doing more than twice the business 


represents reater net profit to himself and the house 


represents. In fact, the average man probably costs 
“hoi 


e lot more in the business he 
which the 


loses or 1) eT oes 
ig producer would surely have gottet 
\re you satisfied with what you are producing for your 

ind for us lf not, what are you doing about it 
tter sit right down now and hold conference with 
rself and don’t end this conference until yo 


ou are going to do about it 


Evils of Double Taxation on Sojourners. 


erican business men from thirty-five toreign coun 


have been invited by the National Foreigi Trad 
Council to present, during the Eighth National Foreign 


Trade Convention. their views on the taxation of Ameri 
abroad This important meeting will 


held in Cleveland, Ohio, May 5-7, 192] 


Serious efforts are already being n ide by the \merical 
Chambers of Commerce of Rio, Buenos Aires, Mexico 
( .. Shanehai, London, Sao Paul nd Barcelona to o 
ta from Congress the elimination of American tax 

levied on the income received. by Americans living 

vad and derived trom roreign sources 

is taxation has put American foreign traders at a 
lisadvantage in competition with their toreig 

Is, who pay no taxes to their home governments o 

derived from toreign sources 

In the Philippines, for instance, an American conducting 
i business in the city of Manila and realizing a net proh 

$50,000 therefrom, pays a combined Philippine and 
United States come tax of $9,190 \ Filipino, Brito1 
Spaniard, Chinaman, Japanese or citizen of any country 
except the United States, conducting a like business and 
irning a like profit, pays only the Philippine tax which 
amounts to $2,535 In other words, the American met 
hant would have to pay $6,655 more than his foreign com 
‘ ors. Should the net income be $100,000 then the mat 
vin against the American merchant is $24,205 

lt is evident that to the extent of his advantag« 

tax, the foreigner can undersell and overbid the 


\merican. or Can 1s¢ the amount in idvertising 
itherwise pushing his wares 


The National Fe 


1 


yrreign Trade Council h 

study of the relation between foreign and Ame 
taxation The results of this research which | 

onducted in operation with the Department of State 
ve made available at the time of the Cleveland | 
Trade Convention. 


as commen ed 


| 
} 


Cost Keeping System for Stationers. 
t of blanks to enable the retail stationer t etel 
his costs wit t an extensive system of bookkeepn 
een devised by Ralph S. Bauer, president of the Na 
tional Association of Stationers Manufacturers It 
} meeting of thre executive ' 


Mass., February 7. At his own ey 


s submitted to a 
it Springtield, 
pense Mr. 





Bauer has had blanks prepared sufficient for all 
probhah] - wiret nts f nded 1 1od I) wil! 
} if req emen ror an exte ae perio¢ rney Will 
Ine istributed to the membership during th urrent 

nt] 

resident Bauer realized that the verage stationery 

hant imagines that cost accounting is bevond his 
means His accounting facilities are limited: tl 


we average 
bookkeepers are 1 
mduct a cost accounting systen 
by President Bauer enable the dealer 
minutes each d 


conception 1s that two or more recessar\ 


Che blanks devised 
to determine in a few 
av what his costs are The bla torms 
ovided allow for daily entries and monthly capitulations 

lanatory notes simplify the use of the blanks 
he only evidences 


=r 


sought by President Bauer 
ciation in his part of the 


as appre 
national cost keeping campaign 
the recipients of the blanks make effective use of 
then \ year’s experience will convince the dealer that 


. he cannot afford to be without a cost keeping svstem 
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The largest selling Quality 
pencil in the world 


ENUS 
PENCILS 


[ET your customers know that the won- 

derful quality of VENUS Pencils can- 
not be matched; that for drawing, drafting 
or general pencil werk of any kind, they 
are absolutely unexcelled. 












17 Black Degrees, 3 Copying 


It pays to cater to quality custom. 
Keep your VENUS line com- 
plete. 


American Lead Pencil Co. 
220 Fifth Avenue, N. Y. 


ind Londo ‘ 





Ene 

















Capitalize 
the Times— 


With increasing retrenchment of business 
to meet more stringent times there 
ilways arises a demand for furni- 
ture in which adaptability is the 


paramount consideration. 


ustomers presenting such demand will 
instantly recognize BYRON TYPE- 
WRITER CABINETS as being the 
ipex of satisfaction, for not only is 
extreme adaptability there, but in- 
herent quality, durability and style, 
together with an increase of 33144% 
in efficiency. 

We 


Hence 


You realize that such demand exists. 
realize that it will continue. 
the necessity of immediate connec 
tion with- 


BYRON TYPEWRITER CABINET COMPANY 


Woodland Avenue 


Louisville, Kentucky 


Salesmen Wanted 
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Continued from Page 23 


(English Letter 


lhe Imperial has no fault whatever to t th bus 

ss lt has a very large stand at the “Da Ml " Z 
ciency Exhibition put up by disabled soldiers vy tl 
wav) In connection with the comine Britis Industries 
Fair at the White City. which opens n | t ry 21st 
the Imperial will also have a special typewrit burs 
well as a stand. With a special staff, this firm will 1] 
the official typists for the exhibitio vy mod 
will be on the market in March 

<—-0-—> 

Che Monarch look to big business } 
cross adding and subtracting device some vyeat 
they have had the vertical adding devic: they | 
done good business with it 

<-> 

Woodstock prospects ror this Veal ire I 
really excellent. The company has now secured a first 
class organization throughout the Britis] vitl 
depot in every important city with onl exceptio 
Last year was largely a time of preparati but t 
vear the crowd expect to reap some Ol! the irvest 


<--> 


which is one of tl 


| he Noiseless, 


“Daily Mail” Efficiency Exhibition, regards prospects for 
itself as quite encouraging. It had a stand also at tl 
recent Advertising Exhibition, where King George is su 
posed to have drawn the attention of the King of Det 
mark to the machine, remarking, “You could have a hu 


dred of these machines in an office without disturbance 


The King of Denmark thereupon said to his spouse 
ish vou would get a Noiseless.” This story is not guar 
anteed. It probably ranks with the one a it hat tl 
Pope said to Galileo 

<--> 

Vhe big second hand firm here, Taylor’s Typewriti 
Company, had quite a boom last year in their universa 
keyboard for practicing typing. Sales of machines, how 


1919. The comy 


as compared with 
rooms now for th nest 


ever, fell away 





opening special show tis 
made office tables, desks, chairs, filing cabinets t Oft 
furniture and typewriters can also be hired out Chey 

an increased demand for adding and calculati1 mac] 
ind expect a good year for their Erika portal ite 

<--> 
An exhibition is being held in the well known hall 

“Olympia,” under the title of the Daily M Efficic 
Exhibition. The floor space of the hall is w | filled, ane 
the variety of subjects is considerable. But there is on] 


one which can he said to be represented \ 
like credit, and that is the office appliances group. Other 


industries represented appear in only limited numbers 
exhibits, and the working models are few ; one would 
expect of a short period exhibition—Feb. 10-2¢ I one 
were asked after a run round the corridors and passagt 
between the exhibits, without having bee: the nan 


of the exhibition what he would call it, he would undoubt 
ediy call it an oftice appliances exhibition What 
show here in the nature of office equipment would make a 
very interesting and important group in a great interna 


1S 1 


tional exhibition, and were this feature withdrawn fro 
the present show there would be practical nothi t 


inspect, though of course there are several stand 
the curious may find enough to arrest their attention, but 
I 





not enough to call them a short distance to spend a 
hour or so by way of interest and instru On t 
other hand were the office appliances not there th xh 
tion would not be worth keeping open for a d 
<<; > 

It is really surprising how the office equipment folks 
have responded in such numbers and with such fine exhi 
its to the word efficiency; when other industries have t 
apparently thought it of sufficient importance to il! 
them from their indifference before the greater event 


follow at the White City, not far trom Olympia: namely 
the British Industries Fair, which is to be held under the 


auspices and direct guidance of the Board 


February 21-March 4: that is, in a few days’ time I} 
exhibition now running might to a certain extent be call 

a rehearsal for the greater event to follow For offic 
equipment it is a rehearsal in force. But from the ton 


generally, although visitors are numerous there 1 fe 
ing in going the rounds, that the exhibitors are tl 
“so as not to be out of it” than in order to make a seri 


ous effort to do business 
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het | || «¢ ~AT: . : 

or | || gece | HE Noiseless Typewriter is making a name for itself 
yuld ° 

on | in the world of letters. 

ges | | 

nl | | * Wi | 

~ Ls dainieal | Quietly, without great hurrah or blare of trumpets, 
aie Write for this Bookier 1 aS proved that it zs possible for a typewriter to speak 
ron ; ° eat > - . 

x to Every one interested in — softly without sacrificing speed or fine quality of work. 
™ the progress of science, ' : 

but particularly as it applies 

Js hada nuubt caae ae Haven’t your nerves been pleading more and more 
hibi free booklet. Wri for . ° ° : * 

‘ “The Typewriter Plus” for this whispering typewriter? 

folks 

» not 

call 2 

it to 

nely, 
r the 

ide 

Th TYPEWRITER 

-alled 

"tome Tur NoiseLess TYPEWRITER Company, General Sales Offices, 253 Broadway, New York, N. Y. 
feel 
-ather 


seri 
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Better Baskets Mean Better Business 


A better basket because itis better made. Not merely fibre but 
Diamond Fibre--evenly varnished, finished attractively, and 
equipped with a hardwood, non-tipping bottom. A basket that 
holds its contents without tipping over. A long-lasting service- 
able basket that brings the customer back for more. 

Our increased production enables us to enlarge our list of dealers in cities 
where we are not now represented. Write for our special dealer proposition. 

DEPT. 14 


Diamond State Fibre Company 


BRIDGEPORT (Near Philadelphia), PENNA. 


Branch Factory and Warehouse, Chicago 
Offices in Principal Cities 
In Canada: Diamond State Fibre Co., of Canada, Ltd., Toronto 




















1 ybabl Iie rly | the « 
ter fan t s perhaps hardly th wl 
especially as novelty is not a featur v 1] 
typewriters ts strong one: and of the other exhibitors 
s} id he said that the representatives rot thre ilati 
nisms, which constitute also an important oul 
r\ assiduous in their efforts to interest isitors; 
their stands have all the appearance oO CTi\ MIS 
ffo | inevitable duplicator exhibits h as 
unent and as convincing as | hey 
i! little way: and contribute much to the impor ce oO 
t mW \ddressing machines at t numerous 01 
tl that are here demonstrate an efficiency that mus 
be vratitying to those firms that circularize largely Phe 
dictation machine industry goes not forth in bands: but 
it is present here to assert its continuous menace to the 
S t rd write But what comes under the title oftic 
furniture is as might be expected the largest group of all 
t esents vewildering device for all ottice purposes 
. uch so that the man that cannot find all he requires 
from the scl set out before him here may be said 
it to know what he wants. Desks, chairs, files, dupli 
iting’ apparatus and copying combinations: some in 
wood, some metal, all together form an embarras d 
richesse from which it must be difficult to make selec 
without feeling that although vou have selected al! 
‘ vant you have left something you ought have 
mucht And in this connection, stationary. must he 
idded, is well yresented. Office devices for telephones 
i] cleaning methods are on show as in former exhibi 
ions: and electrical and gas firing which may well be in 
luded in offices apphances are demonstrated for the satis 
faction of the doubtful enquirer 
<--> 
Phe arts of the advertising agent and the printer are 
gely represented in the gallery And cheque writing 
svstems and stenciling apparatus, etc., might be listed at 
considerably more length to the undue extension of this 
synopsis. But enough has heen probably said to show 
he importance the office equipment element of this ex 
hibition: which contains by the wav a number of foreign 
houses It will he interesting im ¢ ne over the m1 
British Industries Fair to see how many of the 
naturalized 
Horder League Finishes Bowling Season. 
\ithough late in the. season, bowling among the em 
plevees of Horder’s. Inec., Chicavo, H1i., seems to sustain 
nthusiasm. Wednesday night, February 23, was “Stafford 
ite The teams rolled for a special $10.00 prize offered 


Mr. Edwards, Chicago representativ: 
The Sanford White Sox 


TV -« ight 


1 


won with a team 


strikes 





of S. S. Stafford 


ot 


\ special prize of $10.00 was put up by Mr. Mueller 
the Joseph Dixon Crucible Company It was offered 
( first team bowling over 800. The winner was Dix 
oO! (siants, the team for which Mr. Mueller has been 
r Ine Che Giants also won three games, entitling them 
t additional prize of $5.00 from the Dixon. repre 
sentative. “Charlie” Weil, of Weil Brothers, printers, was 
present with an assortment of blind prizes for high aver 
ag ind distributed them to the winners after the gam 
The Horder League will have a ten-men entry the 
big bowling tournament of the Industrial Athleti \sso 
ation to be held early in April on the Bensinger allies 
Chis tournament is promoted by the Chicago Association 
Commerce Past performances of the Horder wile 
warrant the assumption that they will take away sony 
prizes in the Industrial Leagus urnament 
! Horder Bowling League season ended Mars 7) 
yu yne ot the members do not seem to be satisfied \ 
e of mter-store contests is in prospect The Dear 
0 street store has challenged the La Salle street store 


rolled in 
W ill he 


ent will be the 


owled 


near ftuture It is 
that other series } 
stores 

Lyng has been 


eball team for the 


elected Manave! ot the H 
sCasoOl In 
getting ready 
toward the end of Apri 


coming 
will be for the 


place 


ory enthusiasts 


which takes 


All-Steel Convention March 23-25. 


1 


onvened in Youn 


eystown 


etwecti Lie Val 


orde I 


a few weeks the 


Cav ue 


esentatives and dealers of The General Fireproofing 
unpany will meet at Youngstown, Ohio, Mar 23-25. 
is planned to hold “the largest and finest convention” 























Victor Quality Unexcelled 


VICTOR 
STANDARD 
TYPEWRITER 





A standard writing machine of modern 
design and pleasing appearance, unequalled 
for 


Perfection and Permanency of Alignment 
Simple and Durable Construction 


Ease and Speed of Operation 


Small Cost of Maintenance 


Every Improvement is Inbuilt 


Combining inch-wide cone typebar bear- 
ings, octuple roller bearing carriage,‘junit 
feed rolls, instantaneous variable line'spacer. 
positive back space bar, single key decimal! 
tabulator, speedy escapement and automatic 
ribbon reverse, Victor Quality is Unexcelled. 


DEALERS 


Our increased production will by May Ist 
enable us to fill all orders from old customers 
and take care of many new ones. The profits 
from quantity distribution of a quality type- 
writer are large. If your district is open 
don't miss the opportunity. 


Experienced dealers in unoccupied terri- 


tory may secure exclusive selling rights. 


VIicTOR TYPEWRITER COMPANY 


Genera! Offices and Factory: Scranton, Pa., U.S. A. 
Address Department M 
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cLAR-O-TYPr 


THE WONDER TYPE CLEANER 


Means Steady Sales 
and Bigger Profits 
for YOU 


lt you are interested in an article that 


von't accumulate dust on your shelves 
stock Clar-O-Type, The Wonder Type 
leaner, and watch it go. Live dealers 


‘verywhere are learning that if they can 
supply stenographers with something they 
need and want, the sales will take care of 
themselves. Stenographers DO need Clar- 
O-Type and when they NEED a thing they 
BUY it. All YOU have to do is put in a 
supply and keep busy. And because of the 
high quality of this little necessity, the 
wonderful results it accomplishes and the 
saving in time and patience to the stenog- 
rapher, your repeat orders will be grati- 
fying. 

Saves time and work, cleans the type quickly and 
thoroughly without brushing, eliminates spattering, picking 
with pins, soiled hands and clothing. Does not evaporate. 
It is simply applied with the little dauber and wiped off, 


That's all. Efficient, Economical, Pleasant to Use 
Guaranteed to Satisfy. Price 50c. 


JUST APPLY 





WIPE OFF 





Che superior quality of Clar-O-Type, its unqualified 
yndorsement by stenographers everywhere, our na- 
tional advertising and the attractive display mat 
ter which we furnish free of charge, assure you 
f Steady Satisfied Customers and Big 
Profits 


Sales, 


Ve have an unusually interesting offer 
o make progressive dealers. May we 
tell YOU about it? 


THE CLAROTYPE COMPANY 
203-C FRANKLIN STREET, NEW YORK CITY 


Agents: Standard Distributing Co., 
Montreal, Quebec 


Canadian 
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W. E. Cooper Hopes to Regain 
The friends of W. E 
“Uncle Sam,” from his close resemblance 


Cooper, affectionatel\ 





Sight. 
known as 
at histor 


figure, will be glad to learn that the blindness with whicl 


he has been for some time afflicted may short] 


at least insofar as one eye is concerned 
sight has been failing for some time. In a 
to Office Appliances he says he has been 


for about seven months. He is at present sta 
National Home of the Order of Elks at Bedfo 


expects soon to go to Washington, D. ( 

undergo an operation which, it is believed 

partially restore his sight. 
Mr. Cooper desires to 


pass aWay 
Mir Looper S 


nt lette: 


inable to read 


extend his regards 


wishes to all friends in the trade. He is a pion 


commercial stationery 
ducted a stationery store in Pittsburgh for 
Some time ago he sold out and has since o 





W. E. COOPER AS “UNCLE SA 


in other activities He was a close ft 
(;,eorge \. Olney, al dl S known to every st 
‘ountry who has been a decade or mot 

He tel's us that his health is good a 

irou d ‘ely desp te his ick ot sight 


New Manager for Underwood at San 
CC. A. Beemer, who for vears has bee 
the New York omce o the | nderwood | 
pany, latterly as assistant sales managet 


pointed manager of the Underwood off 
isco, Calif. Mr. Beemer took up the 
position the first part of this month. He s 
York connection with the good will of all 
ho, when they met February 9th, called M1 
fore them and presented him with an 
bag, the possession of which will make 
ny traveler he may meet on the way 
The speech of presentation was mad 
C. L. Rossiter, and Mr. Beemer was so 


vas merely able to voice his thanks 

Beemer takes the place of Frank Aust, resigi 
Cwo more Underwood changes hav 

One is that of i H. Scarf, who has been ss 


at the San Francisco office, and who has 
to Portland, Ore., as manager. 


Ira L. Riggs. who has been manag: 
some time, has been transferred to the manag 
Seattle, Wash., oftice 


business, having own 


yi er in the 
ed and COI 
nany yvrars 
his t r 


H 


ast 


me 
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sHearreRS PROFIT TIPS. $snearers 


a A Page of Ideas for Enterprising Fountain Pen Dealers sei Sal 
Prepared by the W. A. SHEAFFER PEN COMPANY 
Dealer Co-operation FORT MADISON, IOWA, MARCH, 1921 Dealer Protection 





SH EAE EF E R’'S “trerwhere” Featured 


LIFE TIME PEN in Sheaffer Advertising 





wor Unlike most of the pen and 
pencil advertising SHEAFFER 
advertising in no way resembles 
“mail order copy”. Please ob- 
serve in this connection that we 
place special emphasis on the fact 
that SHEAFFER Pens and Pen- 
cils are sold by the leading Jew- 
elers, Stationers and Druggists. 
Notice the display line “At the 
Better Dealers Everywhere” 
which appears in capital letters 
in the advertisement shown to 
the left. 

Even though the average pur- 
chaser instinctively goes to one 
of these three stores to buy his 
pen or pencil we want to make 
it clear that SHEAFFER prod- 
ucts are sold only by the regular 
trade, and not direct by mail or 
through. manufacturer’s retail 
stores established in the larger 
cities. This, of course, is in fur- 
therance of the SHEAFFER 
Policy of Dealer Protection. 

However, as explained in a 
previous Profit Tips page, should 
the consumer write direct to us 
for a SHEAFFER Pen or Pencil 
the SHEAFFER dealer will re- 
ceive a “Profit Sharing Check” 
so that he realizes as much on 
the sale as though he made it 
over his own counter 





CAdopted by Men Who 
Write in Big Figures 


° SHE “Life Time” SHEAFFER is the smoothness and will stand the extra pres- 
most important advancement in _ sure necessary to make clear carbon copies 
Fountain Pen manufacture since the five, if necessary, just as easily as the 

original lever-filler, which was invented by hardest lead pencil. 

W. A. SHEAFFER. It is larger than the 

ordinary fountain pen and holds a much W. A. SHEAFFER PEN COMPANY 





greater supply of ink 301 Sheaffer Bldg Fort Madison, lowa 3 Hrs: 
Its extra heavy gold nib with indestructi- New York Chicago emees Chay -_ 
ble iridium point writes with perfect Denver San Francisco - see ee es 
bast Advertising Authorities 
AT THE BETTER DEALERS EVERYWHERE ’ - 


Praise Sheaffer Advertising 





1921—Our Bi ggest Advertisin g Year That SHEAFFER advertising is 


rapidly gaining the recognition of na- 


l. Mr. Coles Phillips and other fa- those fundamental principles upon | tional authorities is forcibly brought 
mous artists, popular with the Ameri which we think our success has been | Out by the article which appeared in 
| : athe gon esc r 

can public, will continue to produce built, namely, to construct our prod- | the November 25th issue of Printers 


Ink, America’s Foremost Advertising 
Publication. This article, combined 
with the complimentary letters which 


beautiful paintings expressly for ucts with quality materials and work- 
SHEAFFER advertisements. manship; and to continue our policy 
ot dealer co-ope ration. 


, i) . . . 
2. These attractive paintings will be we have received from the trade, con- 
reproduced on our window display 4. We will continue to operate se inces us that the high type of 
cards, posters and folders which will -;..'.,.,:.. , ; Rin et SHEAFFER advertising is dominat- 
1 ' ? ' . = BENET ey ce stations in some of the larger cities | P . iP tt fold « hw 
ve distributed free to SHEAFFER tee sveaisnse of mux aaaue x the Pen and Pencil field and daily 
] ) convenience ¢ -aiers so . 
destere plage -m ope seg suilding up a consumer demand that 
‘ that repairs and rush orders can progressive dealers can easily turn to 
s our policy to forever foster handled with a minimum of delay ee 


Address communications to Sales Department W. A. SHEAFFER PEN CO.., Fort Madison, I 


> owa 
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Typewriter ane 


Twenty-five vears ago bicycle racing was a popular sport. ps 
facturers of bicycles hired fast riders to propel their machines in r 
and, if a certain machine came in first, the performance was wiievitend as 
proving the speed of the bicycle. The public finally learned, however, 
that these races proved nothing about the bicycle but everything about 
the speed of the rider. Riders frequently quit one manutacturer and 
went to work racing on another kind of bicycle. And it invariably hap 
pened that these floaters made just as good records on the latest machine 
as they had on their previous mounts. 
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These bicyele races simply proved that one man could make his legs 
go faster than another. They proved nothing about the “speed” of the 


NAA 





machine. = 
The same thing may be applied to typewriter races, or contests ihe LL. C. = 
Smith & Bros. Typewriter Co. has never hired and trained especially fast operators 3 
for advertising purposes. Such contests prove that one operator can make het = 
= fingers go faster than another. They prove nothing whatever about the speed ot 


the machine 


= 
= 
— 
= 


| 


Do not contuse speed of the machine with speed of the operator \ny stand 
ard typewriter is “faster” than any person can run it. 

No operator on earth can “outrun” the L. C. Smith & Bros. typewriter. On 
account of its easy running qualities and its possibilities for a large variety of work, 
the average operator can accomplish more on the “Silent Smith” than on any other 
typewriter 


Send for Free Catalog 


L. C. SMITH & BROS. TYPEWRITER CO. 


Factory and Home Olfice 


Syracuse, N. Y. 
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Branches in all principal cities 
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Ball Bearing Long Wearing 
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Restoring Confidence of Consumer. 


Being a Suggestion Made by Fred Downs of Oklahoma 
City at a Recent Meeting of the Mid-West 
Stationers’ Association. 


t | ] ine Suggestions | \lr. Dow: Ss Vv 
, é ; the Vice preside nts of the Mid West 
Stationers’ Association, held some weeks ago in Okla 
City Vir. Downs is manager of the Tulsa brancl 
Western Bank Supply Company It will be noted 
voes t the bone in his analvsis of the situatioi 
taken the liberty to omit the first few paragraphs 
remarks. which were of a general character, and 
taken that portion in which he discusses the stationery 


particul 


i MAY ever expect to have times as easy as we 
have experienced in the last few years We will 
huvere’ \ great many ot us take a 


have a buvers’ market. 


leal of undue credit for the amount ot business ofr 
we have made during this time, but we are dow! 
rock now and it is going to take ‘He men with hat 
chests’ to put this proposition over The next 
ten years vill require better business men. hetter 
n than it ever has. 
t let us go ick to the main point rlow are 
ers going to get the consumer to buy agai 
loubt sor f the following suggestions will 
is popular as a ‘skunk at a lawn party,’ but we must 
must We must restore the confidence of the 
ner The consumer is now holding the retailer re 
ble for high prices, or for holding the prices up. 
store the consumer's contidence, we must follow 
irket as it breaks. This is not only the right 
proves good business. lo hold the prices wy 
ery slow turn over and that means a loss, and 
nust break sooner or later and this, with the loss 
ed on a slo turnover, will mean even a greatet 


han it would if we face the music and pass t 
on just as rapidly as they are received 


have found that by passing the decline in prices o1 


to the consumer that the loss has been largely absorbed 
reased business, and has been offset many times by 
od will obtained [ am speaking from experience 
ind know this to be the fact This has been tound 


the case in the eastern cities. McElwain, Morse & 
ind Nathaniel Fisher & Company tried it out as 


1 experiment and found the plan so satisfactory that it 
vas put into effect in New York, Philadelphia and 
nding territor 
must dispose of our present stocks and get on the 
basis as rapidly as possible. We must take our losses 
We figure the replacement value on a rising ’ 
1 we must figure replacement value on a declining 
It is not onlv to our best interests but we owe 
respective communities s our contribut 
reaching sound basis 
he period we are entering, business will be based 
confidence than heretofore; the buying public will 
1 a more intelligent service than before, and shar 
s or cl trading with either a customer or 1 
will serve boomerang 
readjustment period will surely teach us that 
must nduct our several businesses on sound 


principles and also that as soon as we reach the 
that we must run every business for a profit 


educatior will get, | hope, will show us the 
1 t selling ur merchandise on merit, service 
reasonable Tt ton every sal 
M. L. Campbell Company Protected by Court. 
M. L. Campbell Company, 708 East 19th str 
City, Mo., has secured an injunction in th 
Jackson county, Mo., protecting its trad 
lesigns and labels against reproduction or tmita 
lhe defendant | the action Was Phe { J Lamy] ll 
Cor ny, composed of C. J. Campbell and May \ 
Veer The court required that defendants pay costs 
ind a period of two years print on all labels used by 
ther n clear, distinct type, the statement: “This Article 


Not Manufactured by, Neither Is It Offered For Sale 
M 4 mpbell Company, of Kansas City M 
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Let St. Johns Tables 
Make Money for You 


Your largest profits, do they 
come from the high priced 
Directors’ Tables you sell, or, 
is it the medium-price tables 
retailing from fifteen to seventy 
dollars that total up to the large 
amounts at the end of the year. 


St. Johns can give you more 
real service and durability in 
tables of the latter class than 
any other manufacturer possi- 
bly can. The reasons are self- 
evident, located as we are in 
the heart of Michigan's great 
forests; our factory, the largest 
table factory in the world, 
equipped with the latest and 
best machines that money can 
buy. 


We know that St. Johns Tables 


can make money for you, but 
you don’t know it until you 
give them a tnal. 


St. Johns Table Company 
Cadillac, Michigan 
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NATIONAL ASSOCIATION NEWS 


Information Concerning the Activities of the National Association of Stationers and Manufacturers from Month to Month 
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President, RALPH S. BAUER, Lynn. Mass.; 


BAXTER, New York, N. Y.; Third Vice-President, J. OGDEN PIERSON, New Orleans, La.; 
AMEDEE PETING, St. Louis, Mo.; FLETCHER B. GIBBS, General Manager, 493-495 Conway Building, Chicago, IIl.; 
W. BYERS, 41 Park Row, New York. N. Y.; Assistant General Manager. W. D. PITTMAN, Canway Building, Chicago: 


GREENLEAF Conway Building, Chicago III. 
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Charles F. Meyer. St. Louis, Mo. 
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A. L. Reed. New York. N. Y 

H. C. Bainbridge New York, N. Y 
George Parmenter, Brooklyn, N. Y. 
Frank D. Waterman, New York, N. Y 
James R. Armington, Framingham, Mase 
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433-405 Conway Building, Chicago 
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Constructive Work by Furniture Division. 
Co-ordinates Work of 


Chicago Meeting 
Ironing Out 


Producers and Distributors, 
Some Puzzling Situations. 
The Council of Commercial Furniture Committees was 
held February 16 at the Old Colony Club, Hotel LaSalle, 
Chicago, Ill. The meeting entered with a will into the 
program planned by Fletcher B. Gibbs, general manager 
of the National Association of Stationers and Manufac- 
turers, and paved the way for mutual understanding of the 
problems of manufacturers and retailers. 
The roll call showed the 
according to affiliations. 
For the Associated 
J. Arthur Whitworth, 
Stringe (Commercial 


following present, classified 
Furniture Manufacturers 
of the Association; A. H 
Company), Chicago, IIL; 
D. A. Raggio (The Clemetsen Company), Chicago, IIL; 
O. C. S. Olsen (O. C. S. Olsen Company), Chicago, II1. 
For the National Association of Chair Manufacturers— 
William B. Baker, secretary of the Association; T. W. 
Foote (Marble & Shattuck Chair Company), Chicago, IIL: 


Office 
manager 
Furniture 


W. H. Gunlocke (president, W. H. Gunlocke Chair Com- 
pany), Wayland, N. Y.; C. H. Eiff (Milwaukee Chair Com- 
pany), Milwaukee, Wis.; J. F. Johnson (Johnson Chair 
Company), Chicago, Ill.:; Howard G. Hunn (Marble & 
Shattuck Chair Company), Cleveland, Ohio. 

For the National Association of W ood Filing Devices 


secretary ol 
Company), 


Manufacturers—R. H. Sprague, 


and Supplies 
Morse (Browne-Morse 


the Association; F. C 
Muskegon, Mich. 


For the National Association of Stationers and Manu 
facturers—Ralph S. Bauer, president (Ralph S. Bauer 
Company), Lynn, Mass.; Charles Bellman, ex-president 
(Franklin Printing & Engraving Company), Toledo, Ohio; 


manager of the Association; 
John H. Gibson (Gibson & Perin Company), Cincinnati, 
Ohio: D. W. Collins, chairman, Dealers’ Committee on 
Steel Files and Equipment (Western Bank Supply Com- 
pany), Oklahoma City, Okla.; Lee A. Smith, chairman 
Manufacturers’ Committee on Steel Files and Equipment 
(The General Fireproofing Company), Youngstown, Ohio; 
J. Ogden Pierson, chairman, Dealers’ Committee on Office 
Chairs (Dameron-Pierson Company), New Orleans. La.; 
LaMott Atwood, member of committee (Stevens, Maloney 
& Company), Chicago, Ill.; C. A. Netzhammer, member of 
committee (Northwestern Furniture Company), Milwau- 
kee, Wis.; A. D. Pettibone, chairman Manufacturers’ Com- 
mittee on Office Chairs (B. L. Marble Chair Company), 
Bedford, Ohio: Arthur Schosley. chairman Dealers’ Com 
mittee on Wooden Desks (Schooley Stationery & Print- 
ing Company), Kansas City, Mo.; John Dornette, Jr., 
chairman, Manufacturers’ Committee on Wooden Desks 
J. Dornette & Bro. Company), Cincinnati, Ohio; Harry 
C. Weis, chairman, Manufacturers’ Committee on Wooden 
Filing Devices (Weis Manufacturing Company), Monroe, 
Mich.; Ivan E. Allen, chairman Dealers’ Committee on 
Standardization of Sizes (Fielder & Allen Company), At 
lanta, Ga 
Steel Furniture Manufacturers Offer Co-Operation. 

Phillips, 
Furniture 


Fletcher B. Gibbs, general 


secretary of 
Manufac 


\ communication from J. D. M. 
The National Association of Steel 


turers, Cleveland, Ohio, indicated that the call d come 
too late to permit representation by committee. He sug- 
gested that any recommendations be submitted in the reg 
ular manner, for consideration at the next me early 
in the spring. 

Charles A. Thom, chairman of the Executive Com 
mittee of the Commercial Furniture Division (Gregory, 
Mayer & Thom), Detroit, Mich., sent his regrets. He was 
tied up on a jury. 

Fletcher B. Gibbs, chairman of the meeting appointed 


a committee on recommendations, comprisi! Nal] 
Bauer, chairman; T. W. F[oote, A. H. Stringe, Lee A 
Smith and F. Morse. 


J. Ogden Pierson reported for the Dealers’ Committee 


on Office Chairs. A questionnaire on a number points 
was sent to a large list of dealers. These bore on specific 
details of packing and shipping. Recommendations were 
made by Mr. Pierson that the manufacturers’ association 
secure a reclassification on freight rates for office chairs. 
Mr. Baker, speaking for the National Associatio Chair 
Manufacturers, stated that the entire matter of freight 
classifications, including office furniture, is now under con 
sideration. It is expected that a reduction can be secured 
Mr. Morse said that the traffic association of the Wood 
Filing Devices and Supplies Manufacturers h: secured 
reductions, in some cases going as high as the 5 terstate 
Commerce Commission. 

The branding of chairs with the manufacturer’s initials 
and style number was discussed. It was referred to the 
Committee on Recommendations. Mr. Pierson ask that 


the manufacturers’ show the height of chair backs, in their 


catalogues or dimension sheets 


Steel Files and Equipment 


The Dealers’ Committee on Steel Files and | ment 
discussed the call for four-drawer upright es two 
grades; a standardized depth of twenty-five inches filing 
space; steel safes; selling conditions. Sales policies were 
discussed, with a hope for improvement in the attitude of 
a certain manufacturer who sells direct. 

Problems of dealers handling wooden desks e con 
sidered by the Dealers’ Committee on Wood Desks 
Standardized finish in light oak was called for. Comment 
was made that neither the oak nor mahogany desks were 
finished up to the standard of the pre-war period. Shi 
ping methods should be changed, as many desk tops are 
“imprinted” on arrival, and need refinishing \ com 
mendation was made that brass pulls be standardized for 
mahogany desks, and made optional for imitatio1 thog 


any and oak. Discounts and terms were discussed 
The Standardization Committee made t l 1 


an e) e 
port on desk sizes. This was printed in full in Nat oun 


Association News. It was presented by Iva \llet 
chairman of the committee 

The report of the Dealers’ Committee on Pa g and 
Shipping was read for the chairman, Theodor: Peirce 
of Los Angeles, by Mr Gibbs. Difficulties met ie to 
packing methods in shipping chairs, desks, filing nets 


and costumers, were acta d, and remedies s sted 


Committee on Recommendations. 


Mir. Ralph S. Bauer read the report of the | mitte 


on Recommendations Among the points c red were 
sales policies; packing and shipping: desk standardization 
‘olor standardization: equipment of chairs: steel filing 
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A lion’s shareis a matter of fitness 


—lost when he ceases to be strong. 
The Mimeograph holds first place in the world’s 






sales of duplicating devices, not alone because it is 
the speediest means of exactly duplicating all kinds 
of letters, forms, blanks, designs, etc., but because of 

the sturdiness of the policies which determine its con- 
| | 


struction, its sales and its service. A thoroughly efficient 





mechanism, sold at low cost and maintained at slight 
expense, its supremacy is a matter of outstanding fitness. 
No other office device we know of so multiplies man 
power and works more needful economies. You do not 
know the Mimeograph, or its possibilities, if you have not 
seen the new Mimeograph and the Dermatype stencil in 
operation. Our latest booklet “T-3” will give you all 
particulars. A.B. Dick Company, Chicago—and New York. 
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. | WS . cquipment. An extended discussion tollowe \ 
a aa made to the advertising campaign of ( hicago oft 
ture dealers in Chicago Commerce, the publicati 
e 
Ex ansible 1 co-operative campaign, featuring “the offic 
would be more effective than the advertising 
dealers in the daily newspapers 
E. e | The chairman announced that a questionnaire t 
ul ment members handling commercial furniture shows 
q p age overhead cost of 30.894 per cent. Stock tu 


Association of Commerce Mr. La Mott Atwo 
i 
average two and one-halt. 


_ J. F. Johnson recommended that until more of t ’ 
When vou sell certain articles—that's the facturers are members of the National Associatior Sta 


mS a tioners and Manufacturers the secretaries of th 
end of it. Your customer can use but one. manufacturers’ associations be requested bul 


findings of the stationers’ association to their 


Your sales, therefore, are restricted. | 
‘ “ Loose Leaf Committee Conference. 
It you are prepared to offer The Dealers’ and Manufacturers’ Committee 
| Leaf Devices met at Cincinnati, Ohio, February 2 
° in attendance were: 
For the Dealers—John Bb. Tower, chairman 

Instant Reference Files Rembert Company), New Haven, Conn.; Frank 

(William Mann Company), Philadelphia, Pa 
Horder (Horder’s, Inc.), Chicago, Ill 
vour customers will be so pleased with them | | For the Manufacturers—William Pitt, chairmat 
' . niga . Pitt Manufacturing Company). Kansas City, M 
that they will not only order additional files, | Towne (National Blank Book Company), Holyok« 
bet they will tell their business friends of | “sets *- Cerpenter (Sam C. Tatum Company 

e a . 110, 





their “find’—and you “cash-in”™ on their un | The meeting was called to order by Fletcher | . 
: = adverti % o who ofthciated as chairman There were present M 
CONSCIOUS AdVeTTISING. | ber of guests representing some of the Cincis ego 


tioners and loose leaf manufacturers 

The loose leaf situation was surveyed from tl 
point of the manufacturers by William Pitt and 
Ogren, chairman of the National Association 
Leaf Manufacturers. 

\ dinner was served the evening of February 2 


| thirty members and guests being present. An address 

welcome was given by John H. Gibson, president of tl 

| Cincinnati Stationers’ Social Club. He introduced | 
B. Gibbs as toastmaster. During the evening talks we 


given by William Pitt (Irving-Pitt Manufacturing 
pany), Kansas City, Mo.; John T. Tower (John | 
bert Company), New Haven, Conn.; John W lore 
(chairman National Association of Loose Leaf Manufa 
turers), Chicago, Ill.; J. M. Towne (National Blank Bo 
Company), Holyoke, Mass.; Frank R. Welsh (Willia 
Mann Company), Philadelphia, Penna.; William G. B 
denheuer (Boorum & Pease Company), New York, N. ¥ 
Harry G. Horder (Horder’s, Inc.), Chicago, Ill; Ch 
R. Fargo (Wilson-Jones Loose-Leaf Company), Chicag: 
Ill.; Charles M. Marshall (Fielder & Allen Compa: 
Atlanta, Ga. 

Many of the talks covered the welfare work being 
in industries and commercial establishments. Mr. Gibso 
closed the speaking with an appreciation of the honor « 
ferred on Cincinnati on being selected as the meeting 








sold by progressive dealers throughout 
the world. 


It you will let us explain our dealers’ 
proposition, you will readily see the de- 
sirability of your being numbered among 


| 
} 
Kohlhaas Instant Reference Files are | 
} 
| 


| New Member of National Association Staff. 


Kohlhaas dealers. | Charles L. Estey, formerly connected with the Nat 

Does anything prevent you from writing lypothetae as one of its executive otheers, and pr 

today? | for some years as an advertising man and business 
tematizer, particularly in the printing and allied 


has been appointed advertising counsel of the N 
Association of Stationers and Manufacturers 
assist in editing the National Association News 
add the weight of his ability to the campaign 


members, cooperating with the officers, committe: 
t] 
trie 


The Kohlhaas Company 


Manufacturers of Instant Reference Files 


480 Lexington Ave. 183 North Dearborn St. 
New York City Chicago 


members of the association in promoting 
and collective interests of stationers and manut turers 
By reason of his long experience as advertising t 
of the United Typothetae of America, and as advertisi: 
and marketing counsel for many manufacturers ly I 
is well fitted to render valuable assistance to all memb« 
of the Association. His address will | 

National Association ottices, 405 Conway building 


Ai 





Winsett rate 0 AM 
Cau Ad ase [Jrer- 
RB Mulls = tondrost 










National Association Adovts Trade Mark. 
Ihe National Association of Stationers and 
turers has adopted a seal or trade mark which is 







as an important item in Association affairs rier 
trade mark will be made prominent in all the cor 
tions of the association, and members are urged t 5¢ 


as a distinguishing mark denoting their mem 


PM | sicnificant of the adoption by them of tl 
aa 


he 
the organization 


} 
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HEAVY DUTY 


COURT 
FILING 
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Do you ask for QUALIFIE 


Buy it by the Case or just “ADDING 
QUALIFIED MACHINE PAPER”? 











»ADDING MACHINE PAPER 





a aes 





NV fre] 


§ 
5 
\ a 






Riets 
Fas ig tees 
. & 
pee 
es 














QUALIFIED ADDING MACHINE PAPER 

comes in white and buff colors, to fit all standard 
machines. Every roll in every case is guaranteed 
Sold by Good Stationers —Everywhere 






CENTRAL PAPER COMPANY 


Menasha, Wisconsin 









DEALERS — Write for complete information and samples. 





Mi )F 
December Exports of Cash Registers 
United States exports of cash registe: 
ing December, 1920 By the Divisi 
ya it of % ! f 
i Cash Regist 
( ntries Number 
Belg m 13 ¢ nd 
De: k 29 9, 
Fra 10 3,5 
Ger y 
Gre 4 
Ne ands 214 59, 
No ) 73 1] 
St 51 16 
Sw be) 24 
Sw land 60) 
Ei d 278 
Bermud 
Ca da 48 
Cos R i 4 d 
Gi nala 2 
Ho 2 
Ni i}. | 5 ] 
Pat 10 Z 
Ca > 
Me . ? oa 65 { 
Nev dland d Labrador 6 3 
Jan ; ee per eas eS 3 ] 
Other British West Indies 2 
Cul 116 ( 
Dut West Ind ] 
Ha NS PE Ee Peet Oe ] 
Dor nican Rep 4 * 
Arcentina 182 72 
Bra .182 34; 
Chil 7 z 
Col x $ 
Parag i\ 4 
POPE. oa dices sae «lsc eee 17 4, 
Uruguay 34 15, 
Cl 15 3, 
Britis] India 9 3,515 
Japa 83 36.206 
Australia ... 46 17,572 192 
New Zealand RS 11,167 48 
Philippine Is!ands 24 10,27 31 
sritish South Af: 6 32 144 
French Africa 3 1,292 
T hf 43 $514,278 $28,921 


December Exports of Metal Office Furniture. 


United States exports of metal office furniture by 


tries during December, 1920. 


Department ot Commerce: 


seloiun bea $ 1,641 
Bulgaria 380 
Denmark 386 
Frat 4,772 
Gres 41,027 
Italy : 295 
Nethet nds , 2,442 
Norway : 282 
Poland and Danz 140 
Roumania 561 
Spair P 7.707 
Swede ‘ 340 
Switzerland 1,710 
Turke in Eur 613 
England 11,130 
Scotland 135 
Ireland 1,264 
Canada 18,771 
Costa . a 13 
Hond S 95 
Nicaragua 385 
Pana 1,621 
Salvador 270 
Mexii 7,345 
New indland 

Labrador 1,122 
Sarl S 324 
Jamaica 409 
Trinidad & Tobago 1,561 
Othe British West 

Indies 404 
Cul 32,188 

irg Islands 365 


coun 
3y the Division of Statistics, 
Haiti ee $ 1,027 
Dominican Republic 3.651 
Argentina 22,779 
Bolivia 371 
Brazil 17,537 
Chile 483 
Colombia P 5,243 
Ecuador 164 
British Guiana 100 
Dutch Guiat 44] 
French Guiana 5 
Peru 3 668 
Uruguay 3.985 
Venezuela 1,032 
China . . 12,458 
British India 27 758 
Straits Settlements 1,322 
Other British East 

Indies 14] 
Dutch East Indies 1,093 
Hongkong 139 
Japan . 1,519 
Siam 400 
Turkey \sia 554 
Australia 8.189 
New Zealand _—- 1,606 
Other Brit. Oceania 44 
Philippine Islands. 4.286 
grit. South Africa. 15,982 
Portuguese Africa 436 
Egypt ; 212 

Total $281,368 








Produced thru a sheet of 
Columbia carbon paper— 





then photographed. 


The Carbon Copy 


could have been mailed! 


For 


as clean as the original—the 

1 of the typewriter keys was 
e rT) = 2 ” 

of “Columbia” car- 

produced it. 


It was 
mpressio1 
} 


pertect a sheet 


pape! 


opy illustrated above was 
photographed and forwarded to us by 
The William Ross Service— 
it is their testimonial to the quality of 


‘arbon « 
Edward 
bon 


Columbia” car papers. 


you-—gratis! 


‘opy of our instructive and inter- 


esting booklet “Making A Good Im- 
ression”—send for a copy! This lit- 
tle booklet takes you on a personal 

thr ur plant, and shows you 
the “how | “why” of carbon papers 


nd typewriter ribbons. 


Samples will be gladly sent upon request. 


Columbia Ribbon & Carbon Mfg. 


DIXON, HOLMES & DIXON 


69-71 Wooster Street, New York, N. Y. 


“‘Where the GOLDEN RULE Keeps Faith” 








Co. 
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Globe-W: 


“STRUCTURAL STRENGTH” MODEL SAFE © | 


WITH THE UNDERWRITERS’ “B” LABEL 





No. 301 
Globe Safe 
a STRUCTURAL STRENGTH MODEL ™, s 
Combines the “OLD LINE” Standards of Strength, as developed in the Safe Maker's art for over a period of fift 
years (i. e. STRUCTURAL STRENGTH), together with easy Portability and also Heat Resistance, for which it has be 
awarded the “Underwriters’ “B” Label.” 
Concerning fire protection, too much importance has been given to heat-resistance alone, because in modern build 


ings the combustible matter is kept so low that intensely high temperatures, especially for any length of time, are unknown 
whereas, if a safe is surrounded by a lot of highly inflammable material, unquestionably the build- 


ing itself will collapse long before high temperatures have been developed, and STRUCTURAL Tl 
STRENGTH will have been required more than heat-resistance. 
The Globe-Wernicke Steel Horizontal Filing Cabinet Sections can be used inside these Safes 82 


dhe G lobe ~We r ic ke Co, CINCINNATI 
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E “STRUCTURAL STRENGTH” MODEL SAFE 


WITH THE UNDERWRITERS’ “B” LABEL 
Any of the Horizontal Globe-Wernicke Sections Can Be Used in the Safes 


The Sections shown below are the same as those shown inside the safe on opposite page. 


@Suspending 
Device — pre- 
vents file from 
falling out and 
holds it sus- 
pended while 
both hands 
finger con- 
tents. 





Document 
File 


Section 





13% Inches High 
7317 D. F. Section (Document File) containing 
6 Files, each measuring inside 43%4 inches wide, 
113% inches high, 15 inches deep 
For documents, contracts, briefs, policies and 
folded papers. 





Document File 
illustrating the follower to 
hold contents in vertical 
position. 













3x5 : 
Cand Cupboard 
S 
Index ste 
Half abe 
Section < ve ts 
“ectio 
13% Inches High 
7617 C. I. 35 (Card Index) con- 
taining 6 Files for cards 3 inches Cupboard Storage Section 
high by 5 inches wide. Each file with Steel Panel 
15 inches deep inside. 7617 C. S. P. Section 
Letter Letter 
Size Size 
Section Section 
fifty 
een 
_ 7 7317 V. L. Section (Vertical Letter) containing 2 Files, each measuring inside 124% inches wide, 114 inches high, 15% 
: , S deep, for correspondence. 
nild - 
RAL There are fifty other sections shown in the Globe-Wernicke Catalogue No. 
wi 820. These can all be used in Globe Safes. 
“BUILT-TO-ENDURE” 


Ask for Globe- Wernicke Catalogue 820 
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December Exports of Adders-Calculators. 


United States exports of adding and calculatins 
thines, by countries, during December, 1290. By the Di 
vision of Statistics, Department of Commerce and Labor 

Countries. Number 








Ametrig 4... 19 5,555 
Belgium ..... Ree . 308 59,972 
Czechoslovakia 1] 2.681 
io” Se ae ee 100 4,472 
ee ’ 350 2,003 
e Iceland and Faroe Is. 2 25 
\. eee ee &3 6 
Netherlands 196 ] 
of? 3.) Pee 125 . 
Poland and Danzig 0 OOK 
concentrate oe a 
Spain S4 } 
OR oe int By <:e 198 lf 
Switzerland 168 Q5¢ 
Turkey in Europe 3 547 
on ES errr 221 510 
ON eee re 261 5] 
Costa Rica 135 50 
° oe! Z $50 
1 ‘a _ Lee —— 2 385 
ON So digas cw ses 3 620) 
PUMMEOE sdk dcwidicce 5 $37 
TD Saal eS ee 81 078 
Newfoundland and Labrador ] 50) 
covers Or Barbados ............ 7 22 
I 5 inc Sc oaks a ate l 35 
Trinidad and Tobago 10 169 
Other British West Indies y l( 
IN sad cee ete he Sid -eca: « 1] 077 
TYPEWRITERS ADDING Dominican Republic ... 14 97 
, Argentina 115 7910 
NE Ft i SS ES a leg aw wd Ok Rela 3 541 
MACHINES, DUPLICAT- eee 169 1337 
|) SS ede Seer er ee 30 OU 
Colombia 14 J28 
ORS, CASH REGISTERS, Dutch Guiana .. 3 R50) 
| ERE AE be? See 23 OK 
CHECK PROTECTORS, | ‘= ; ih 
’ OAR ae oe 12 24] 
British India ..... l OO 
PHONOGRAPHS 6eand all | Straits settiemenis 12.) ; 540 
Venezuela ...:..... 2 100 
h h d d d ° | Dutch East Indies 108 67 
the hundred and one articles Hongkong ............, ! 404 
EY errs ee. ee 4] 281 
; re Se re err re ye 29) +658 
that need a flexible cover to pro- laa toad... ? 062 
f d French Oceania ..... ] 1s 
Philippine Islands eh 9 909 
tect rom ust. British West Africa .... ] 125 
British South Africa 148 16 
OE scuxeucvn ncn es s 6 3 
Manufacturers, please let us figure ee ee etal _.3,154 
: Shipments to Non-Contiguous Territories. 
on your factory requirements. Our NE ats mall MN R ais iy ' 
‘ Ween BICe cicviceads 23 
long experience is used for your a — 
. December Exports of Typewriters. 
benefit. United States exports of typewriters by countri 
ing December, 1920. By the Division of Statist r 
partment of Commerce. 
Countries. Countries 
“He profits most NE ce su: cee $101,109 Dutch West Ind 722 
who serves best’ OS rere 98,029. French West Ind $15 
Bulgaria Ras! 4 te 1,747 Haiti 708 
Czechoslovakia .... 21,645 Dominican Repu 293 
Denmark 4,352 Argentina 32 
4 Finland 4978 Bolivia 287 
ex ] © over France 168,614 Brazil 670 
Germany ..... 24,911 Chile .. 4,566 
C;reece 16,117 Colombia DU 
i Italy He 63,542 Ecuador 69¢ 
Malta, Gozo, etc... 140 British Guiana 315 
] Netherlands 86,050 Dutch Guiana 295 
Norway weseeecee 16,980 French Guiana 251 
Poland & Danzig... 21,345 Peru 0,164 
Portugal bed 7.900 Uruguay 8 883 
34-56 Franklin Street Roumania a ere Venezuela 782 
NEW YORK Russia in Europe.. 1.961 . Chma .... 1 ,90& 
ee RE eee 53,160 Kwantung 201 
Sweden ........ 14,367 Chosen —— 68 
Switzerland ....... 63,423 British India 3,295 
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THE MA - E. J. Delfraisse, of the ORS 

¢ Music Company, says: 
“The Dictaphone is a blessing. Its loss 

would be a calamity. For ten years it has 

been an indispensable part of our organization, 

growing in favor and number. Thirty Dicta- 

phones in our Chicago and New York offices 

add hours to our days in service and years 

to our lives in comfort.” 






” THE GIR L - Miss Adele L. Kane, of the 

> ¢ QRS Music Company, says: 
“No more last-minute rush for me. I get 

a good part of-the letters written while the 

boss is still dictating. That’s easier, and 

there’s less possibility of errors than when 

transcribing is crowded into the late after- 

; noon. I like The Dictaphone.” 


THE BUSINESS: 


The Q R S Music Company reports: 





That in their business as the world’s 
largest manufacturer of music rolls they 
use thirty Dictaphones in various depart- 
ments. They have found The Dictaphone 
invaluable for general correspondence and 






inter-office communication. Letter pro- 
duction has been speeded up and cost 
reduced. 


hes FD oe 
. "* inal fic) 
an, “ 








Will YOU Profit by Their Experience? 


Send for this booklet: “The Man at the Desk,” which tells about 


many other business and professional 
people and their experiences with The Dictaphone, how it has helped them 
to success. For girls there is a special magazine, “9 to 5 ”—for and about 
ambitious girls who have made their way rapidly through the help of 
The Dictaphone. Complimentary copies of either booklet sent on request. 


Use the coupon. 





The Dictaphone, Woolworth Bldg., New York City eMBRoNNEN i IRR ee pwn 
The P ape. ete ane: é.» sated THE DICTAPHONE 
Canada: 317 W. Adelaide St., Toronto Woolworth Bldg., New York City 
Branches in all principal cities Canada: 347 W. Adelaide St., Toronto 
F **The Shortest Route to the Mail-Chute”’ 0 “The Man at the Desk.” } Chgck, 
C9 to 5.” } povkice 





Picen Digg iiccnntibieens: 


Address. 





DIZ TAPAVNE 


Reg. U. 8S. Pat. Off. and Foreign Countries ; 
City _— 


0. A. 8. 








| 
| 
| 
| 
| 
| 
{ 
| Name 
| 
| 
| 
| 
Ther: is but one Dictaphone, trade-marked ‘‘ The Dictaphone,”’ made and merchandised by the Columbia Graphop Co.| 
| 


State. 
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What About Chairs? 


Do you offer “Just chairs” to the 





USM L441 LULL ULL 


{MUL 


prospective buyer, with an apol- 
ogetic gesture, or do you show 
him an established line, recog- 
nized for its sterling merit ? 


ASTSP Ixy 





Nichols & Stone Chairs 


command respect on first sight. 
Experience with their sturdy 
strength and lasting finish in 
hard service proves to the office 
executive that Nichols & Stone 
Chairs well 
comfortable. 





are reliable as as 


Write for the Nichols & Stone Catalogue 


Nichols & Stone Company 


Gardner, Mass. 


=] 
F 
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Export Department: 25 Whitehall St., New York, N.Y. _ 


Turkey in Europe 3,397 Straits Settlements 14,341 
England . 506,560 Cther British East 
ee 5,540 Indies ... 5,822 
OS Ce 142 Dutch East Indies 6l¢ 
Yugoslavia, Albania 14,840 French Indo Chi: 2,241 
eee 366 Hongkong 877 
sritish Honduras 545 Japan 29,092 
Canada 108,434 Siam ... 3,245 
Costa Rica 3,172 Turkey in Asia 1,548 
Geatemsla ........ 1,386 \ustralia 74,045 
Honduras 2,748 New Zealand 28,774 
Nicaragua 3,820 French Oceania 115 
Panama 2,321 Philippine Islands 27 ,407 
Salvador 4,943 British West Afr 4,651 
Mexico ba 117,349 British So. Afri 32,601 
Miquelon, etc 300 ~=s British E,. Afri 1,016 
Newfoundland and Canary Islands 21( 

Labrador 90 French Africa 1,071 
Barbados 898 Madagascar 6 
Jamaica 3 850 Morocco 54 
Trinidad & Tobago 1,869 Portuguese Africa 2 465 
Other British West tgypt .. 6,61 

ee 415 
SS Fae - 214ee Total . $2,392,17 
Virgin Is. of U. S.. 1,506 

Shipments to Non-Contiguous Territories 

Alaska . area 24 Porto Rico $ 30,08 
Hawaii 4,174 


December Exports of Carbon Paper and Ribbcns. 

United States exports of carbon paper and typewrit: 
ribbons by countries during December, 1920. By the D 
of Statistics, Department of Commer 


vision 
Carbon 
Countries Paper 
Austria 3 260 . 19 
Belgium 335 57 
Denmark 1,540 1,26 
Finland eee 4,78 
France 106 1.148 
Crrecce » — 74 / 
Italy - 735 ( 
Netherlands 618 RR 
ES onde ons 75 
Poland and Danzig . 2,487 267 
Portugal ... . : 120 S1 
Roumania 87 55 
SE ghee. 108 $95 
een 103 S04 
Switzerland 710 
Turkey in Europe 48 
England 9 832 { 
Scotland 44] 
Canada aa - . 3791 518 
Costa Rica 4! 
Honduras 109 
Nicaragua 0) 
Panama , 172 
Mexico . 5 aie ‘ 7,258 
Jarbados 44 
OS eee 29 ( 
Trinidad and Tobago . 114 4 
ME Ct cae eee esd 7,540 768 
Virgin Islands .... 
French West Indies x 
RR ae Ure 382 
Dominican Republic 125 6 
Argentina ...... 3,291 408 
Se alone © sd aah ‘ 8] 
Brazil 4782 2,165 
Chile .. 1,724 961 
Colombia 595 4° 
Ecuador ...6.... eg 237 5 
sritish Guiana 76 7 
Dutch Guiana 120 
are eae 548 28 
Uruguay 130 24! 
Venezuela 105 00! 
China Re es 1,045 72 
Kwantung, leased ter. 975 
ee: 6,081 2,042 
Straits Settlements ...... ; 18 15 
Other British East Indies 1,659 2,151 
Dutch East Indies 1,321 688 
Hongkong ......... 499 48 
Japan 5,478 
) ( 


Siam 
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‘hill 


After five years, the owners 
of this building say:— 


\l| 
| 
































entire satisfaction and 
can recommend your goods 
to those desiring a durable 
and satisfying floor-cover- | 
ing.” 

A. Woodman, Mgr. 
Oliver Ditson Company.! 


‘‘—the linoleum is givin | 
} 





The date of this letter is June 9, 
1920—Gold-Seal Battleship Lino- 
leum was laid November, 1915, by 
John H. Pray and Sons Company, 





























AREFUL craftsmanlike attention to detail is apparent all 
through the magnificent Boston JBuilding of the Oliver Dit- 
on Company shown herewith. Witness the floors, in complete 
accord with the restful, efficient tone of the rest of the building. 
Gold-Seal Battleship Linoleum was the floor-covering selected 
5,000 yards of this sterling value material were used. 


But not only in office buildings—for the floors of salesro ms, 
factories, auditoriums, hospitals, ete., Gold-Seal Battleship 
Linoleum rates 100% efficient. 


Sturdily durable, easy to clean, quietly comfortable under- 
foot, and made in pleasing tones of brown and green—it is not 
only built to give absolute satisfaction (every yard built strictly ac- 
cording to U. S. Navy Specifications) but is definitely guaranteed 
to give this satisfaction—guaranteed by the Gold-Seal Guarantee. 


Gold-Seal Cork Carpet—lItf absolute silence is demanded of the 
floor under consideration—use Gold-Seal Cork Carpet. It is 
quietly comfortable, and restfully silent underfoot, with all the 
vielding springiness of a heavy carpet. We make it in soft shades 
of brown, green and terra cotta—with surface polished or dull—10 
hades in all. Of course it is absolutely guaranteed—hby the 
Gold-Seal Guarantee. 


wea ae 
ies 


A 


ee 
ma 
ae 


. 
ie ak 


ek 


ho Oa eRRSSS 
Lim 
eet 


| 


Feel free to call upon our Service Department for any advice 
regarding floor-coverings. And we are always glad to send, upon request, 
samples and specifications for laying. Address our nearest office. 










CONGOLEUM COMPANY 


INCORPORATED 


Philadelphia New York Chicago Boston 
San Francisco Cleveland Minneapolis Dallas 
Kansas City Pittsburgh St. Louis Atlanta 


Montreal 


™~ 


CAUTION 


“Commercial” Battleship 

© e Linoleum is not made accord- 

ing to U. S. Navy Standard. 

a eS Ip Tho eum This Gold Seal is your guide 


in getting Battleship Linoleum 
( THE FAMOUS FARR & BAILEY BRAND) that comes up to the U. S. 


Navy Standard 
Made According tig) S, Net Stagiiedl 
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Made by the Makers of 
The First Self-Filling Fountain Pen 


foeceec reece rvecramnnnn te > 


22 years ago Conklin marketed the first self-filling 
fountain pen. Today it is preferred by millions 
of people all over the world. During 1021. the 
Conklin Pen will be backed by national magazine 
advertising, farm paper and local newspaper 
advertising, and along list of dealer cooperative 
helps. Get your full share of fountain pen busi- 
ness by stocking the Conklin, and making ful! use 
of all the advertising material. 








You Gave Us 


Are Built Right Into the 
Conklin Automatic Pencil 


HE trade always knows what the public wants. 

That’s why we called on 500 dealers for advice 
and suggestions as a final step in perfecting the Conklin 
Automatic Pencil. The tips you folks gave us are built 
right into the simple, practical, fool-proof Conklin. 


1. Conklin Propels and Returns the Lead. \he Conklin tapering 
tip moves the lead in or out with equal ease. One complete turn 
moves the lead one quarter of an inch. One quarter of a turn to th 
left gives an always sharp writing point; one quarter of a turn to th 
right returns and conceals the lead. You can insert a new 3% inch 
lead through the tip in 14 turns. 


2. Conklin One Piece Tip. The tapering tip is in one solid piec« 
—it cannot loosen, or come of; nor shave or clog the leads. 


3. Conklin Carries 2414 Inches of Lead. Every Conklin Pencil 
carries 7 leads, each 3% inches long. The Conklin has reduced 
by 50% the frequency of lead changing. 


4. Conklin Simplicity. Each lead is contained in a separate chamber 
to avoid breakage. ‘Two left turns of the eraser-cap expose th« 
lead chambers. That's all the user sees of the Conklin’s “innards” 

no mechanisms to confuse: nothing to break; nothing to fuss or 
lose time with 


5. Conklin One-hand Clip. The famous one-hand pocket clip 
exclusive to the Conklin Pen is a feature of the Conklin Pencil- 
smaller, of course, but with the same dependable grip. 


6. Conklin Quality Guaranteed. The high quality that for 22 
vears has characterized the Conklin Crescent Filler Fountain 
Pen is built into the Conklin Pencil. Compare the Conklin with 
other pencils for workmanship and finish. 


Big Sales are Waiting for You 


Automatic pencils, today, are fast selling merchan- 
dise. Millions of users of Conklin Pens will want 
Conklin Pencils, and practically everybody else is a 
logical prospect. Send in your order today. Be the 
first in your neighborhood to stock “‘The Pencil the 
Trade Perfected.” 


THE CONKLIN PEN MBG. Co., Toledo, Ohio 


Boston, Blake Bldg, Gan Francisco, Phelan Bldg. Chicago, Lytton Bldg. 


New pleasure in writing 
































Turkey in Asia 20 a 
TN sa. eck Wicn'e odo aarm aes 0,503 7,941 
New Zealand 453 3,049 
Philippine Islands P . a aie 6,402 3,492 
British West Africa .. 6 
British South Africa . hie 1,251 1,902 
British East Africa ............ 11 
Portuguese Africa : 7 ; 306 
Egypt 2 
tal 5 about tee ae .....984,164 $76,506 
The Manufacture of Envelopes. 
interesting narrative in The Hand Clasp, of the 
United States Envelope Company, told ofethe develop 
ment of the envelope machine. The plant discussed is at 
lle. Co 
s White, one of the founders of the firm of White 
& Corbin, was born in Richford, Vermont, November 18, 
1814 1e being tl eldest of eight children, Mr. White’s 
early days being spent on his father’s farm With the 
hard and constant farm work, Mr. White had but a limited 
ypportunity for attending school. He finally learned the 
ylacksmith trade, and after a varied wandering located 
Rockville, Conn., in the year 1839, when he started a 
blacksmith shop, also buying a half interest in an iron 
foundry. The purchase of the foundry by ,Mr. White 


ght about the first step in the history of the envelope 


business in Rockville. In connection with the foundry and 
blacksmith shop, there was also what in those days was 
known as a wood-working shop, where wagon bodies, 

heels, etc., were made. In this part of the works there 


vas employed, about 1851, an ingenious Yankee mechanic 
name of Milton G. Puffer, who for a number ot 
years had been experimenting with a method of folding 
F (combination 


Dy tne 


envelopes by machinery, to replace folders 

of envelope and letter) that were in use at that time; en- 

velopes not being in general use. Mr. Puffer, being with 

out sufficient funds to carry on his experimental work, 

ippealed to Mr. White, who rendered financial aid, which 
result brought out the Puffer envelope machine, and 


a> a 
while today this machine appears to be cumbersome and 
to say, some of the motions and parts 
are duplicated in our present up-to-date machines. The 
maximum capacity of this machine was six thousand 
ungummed envelopes per day (and in those days a day 
sunrise to sunset—no eight-hour schedule). 
can determine, the date of what was then 
ess of the machine, was either 1854 or 


crude, yet strangé 


meant from 
As near as we 
sidered the suc: 


1855 


National Body to Study Distribution. 


The Chamber of Commerce of the United States is 
organizing a Department of Domestic Distribution, which 
should have a material bearing on the improvement of 
our methods of bringing the consumer close to the manu 


producer. Some of the angles to be touched by 


department are 


racturing 
Tne new 


\n information service to answer questions on domestic 


distribution for Chamber of Commerce members and oth 
ers.—Studying the activities of trade associations at pres 
ent in the field of distribution.—Analyzing methods of 
distribution followed by all the important industrial groups 
covered by the department, and contributing data as a 


more emeient 
with trade 
dissem- 


clarifying and making 
distribution.—Co-operating 
ations in outlining educational campaigns, 
inating a better knowledge of the problems and economics 
of distribution to the general public and to those within 
he field of distribution.—Analyzing the requirements of 
the distribution field for facts and trade statistics which 
could be reasonably collected and-given wide distribution. 

Analyzing of and co-operating with schools, 
and universities having courses in administra 


atat, et 


defit t¢ 


attempt at 


rocesses ot 


colleges 


business 


( 


State Stationery Purchases in California. 
The third report of the purchasing department of the 


state of California is dated November 16, 1920. A tabula- 
tion shows the purchases for twelve state institutions 
which were handled through the purchasing department. 
The state spent $58,944.58 for stationery, office supplies 


and equipment. 
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. ” 
are ‘‘stocking up”’ on 
LOOSE-LEAF LEDGER 
lhe two Badger Loose-Leaf Ledgers illustrated 
below, have long been Favorites with the Sta- 
tonery Trade, because of their serviceability and 
durability, and also because of their low cost. 
Being quick ‘turn-over’ numbers, makes them ex- 
ceptionally profitable for the Dealer to handle. 
BADGER-IT LEDGER 

The Badger-It serves ideally as a Private Ledger Out- 
fit It is furnished completely assembled with 200 printed 
double-entry sheets and linen-tabbed A-Z index. 

Binding is olive green buckram, over heavy board cov- 
ers iber expansion. 

BADGER BEAUTY LEDGER 

The Badger Beauty is a complete Ledger Outfit, com- 
pletely assembled with 200 ruled, double-entry sheets 
and leather tabbed A-Z index. 

\ thoroughly practical Ledger Outfit for private use or 

‘*The Badger Trade-Mark Assures Quality” 

If you have never sold any of these classy Outfits NOW 
is the time to start. Send us your order for a sample 
lot and see for yourself how readily they sell. 

Catalog O-14 contains complete information regarding 
the Badger Line of Loose-Leaf Ledgers and Devices. 


copy TODAY. 


Send for your 


THE HEINN COMPANY 
MILWAUKEE, WIS. 


years of the largest and mbdst 
Outfits in the World.” 


Manufacturers for twenty 


popular Line of smal Ledger 
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UNDERWRITERS*® LABORATORIES. 
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Permanent protection for 
permanent records 


Bone-dry insulation insurés this new “Y and E”’ 
safe against deterioration with age. 


ERE is an Underwriters’ B-Label safe that will be as good 
in 1946 as it is today! 


It will protect its contents, not temporarily, but permanenily, 
because it is the one safe of this class that has a permanent 


form of insulation. 


Instead of depending, as other safes do, on a moist insulation, 
“Y and E” has achieved a dry insulation so effective that it 
has successfully passed the Underwriters’ Two-Hour Test, which 
earned for this safe the Underwriters’ B-Label. 


The ‘value of this bone-dry insulation is two-fold. First, it 
will have the same protective power 25 years from today as 
today. Second, and no less important, there is no moisture to 
corrode and weaken the steel walls. 





‘| 
The ‘‘Y and E”’ dealer has always had an advantage af 
over competitors. This latest triumph of “‘Y and E”’ 7 
skill makes that advantage even more pronounced. ‘4 
7 
7’ a 
AND a 
YAWMAN“FRBEMFG.©@. 7’), nant 
Filing System Service, Equipment and Supplies 7 Exbe Mfg. Co. 
4 Rochester, N. Y. 


355 St. Paul Street ROCHESTER, N. Y. , 


Please send me informa- 
y tion about the new Y & E 


i _ yy’ B-Label Safe. 








ee ‘ / Name 





/ 
4 Address 
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Go to Goes for 


The Goes Art Advertising Calendar Pictures 
The Goes Art Advertising Calendar Mounts 
The Goes Lithographed Calendar-Pads 
A varied assortment of original styles has been prepared 
especially for the 1922 calendar trade. Also 
The Goes Art Advertising Blotters 
The Goes Art Advertising Mailing Cards 
The Goes Art Advertising Calendar Cards 
The Goes Art Advertising Hangers 
The Goes Printers’ Helps also include 
Diplomas and Certificates-of-Award 
for all purposes 
Stock Certificates | Common-Law Certificates 
Bordered Blanks Bond Blanks 


The Goes Common-Law Record Book and the Goes Cor- 
poration Record Books are complete record books. Forms 
helpful during the organization, as well as in the keeping of 
Subsequent records, are provided. 





Samples or descriptive matter of all of these Goes Products, 
will be sent promptly upon request 


Goes Lithographing (Company 


49 West 61st Street, Chicago 
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June Meeting of International Chamber. 


“The Restoration of the World’s Commerce” will be the 
general subject taken up at the first annual meeting of 
the International Chamber of Commerce in London dur- 
ing the week beginning June 27. Announcing the subject, 
the American section of the International Chamber let it 
be known that a large American attendance is looked. for. 

Arrangements are being made for a program of general 
sessions and group meetings to discuss international eco- 
nomic problems in the fields of finance, ocean and land 
transportation, communication, production and distribu- 
tion, and restoration of the devasted areas All of these 
topics will be approached with a view to relating them to 
the central theme. 


The International Chamber was organized at Paris last 
year by representatives from Belgium, France, Great 
Britain, Italy and the United States. Preparation is now 
well advanced for participation of a number of other coun- 
tries in the organization. The American section has been 


organized for some time with offices at the headquarters 
of the Chamber of Commerce of the United States in 
Washington. 


The board of directors of the International Chamber 
held a meeting in Paris, attended by Willis H. Booth, vice- 
president of the Guaranty Trust Company, of the Amer- 
ican directorate, and John M. Redpath, manager of the 
research department of the United States Chamber. The 
program for the general meeting in London ll receive 


the final approval of this board at a meeting to be held 
in Paris March 21. 
The program for group meetings is being prepared by 


committees from the participating countries. These com- 
mittees are selected by national organizations in the sev 
eral countries, in the United States by the executive com- 
mittee of the’: American section of the International 


Chamber, 

The American representatives have proposed number 
of amendments to the constitution designed to facilitate 
operation of the International Chamber and to expand the 
organization. These will be considered at the meeting in 
London. 

\ part of the London program is the presentation of 
authoritative statements regarding economic conditions 
and their international with respect to all coun- 
tries. 

At the annual meeting of the Chamber of Commerce of 
the United States, to be held in Atlantic City April 27-29, 
a group session will complete plans for American partici- 
pation in the London conference. The subjects proposed 
for the London meeting will be gone over. 


aspects 


Eighth Foreign Trade Convention. 

The Eighth National Foreign Trade Convention of the 
Foreign Trade Council will be held at Cleveland, Ohio, 
May 3-7. The theme governing all discussions will be 
“American Foreign Trade and Its Present Problems.” 
The plan of the convention comprises several general and 
group sessions. A dinner will be served at the Hollenden 
Hotel Friday, May 4. Formal dress will prevail. Reserva- 
tions for the dinner, at $7.50 each guest, should be made in 
advance through the Cleveland Convention Committee, 
National Foreign Trade Council, 207 Chamber of Com- 
merce building, Cleveland, Ohio. The same committee 
can furnish information regarding hotel reservations and 
entertainment for the women. General:information regard- 
ing the programme and registration can be obtained from 
O. K. Davis, secretary, National Foreign Trade Council, 
1 Hanover Square, New York, N. Y. 


Fourth Graphic Arts Exposition. 


The fourth national exposition of the printing, 
ing, publishing, lithographing paper making, 
and allied industries will be held at the Twelfth Regiment 
Armory, New York, N. Y., April 25-30. A banner dis- 
play of machinery and products is in prospect. The head- 
quarters of the exposition are at Suite 312-13 Park Row 
Building, New York, N. Y. Among the exhibitors sched- 
uled are the Golding Manufacturing Company, Multicolor 
Sales Company, Jaenecke-Ault Company, Boston Wire 
Stitcher Company, Hamilton Manufacturing Company, 
Walden Publishing Company. 


advertis- 
stationery 





Surplus Army Chairs Sold. 


The Philadelphia Quartermaster Intermediate Depot, 
21st street and Oregon avenue, Philadelphia, Penna., took 
bids March 8 on a number of surplus office and typewriter 
chairs. 
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The record of each clerk 








An up-to-date Cash Register shows you exactly what each 
one of your clerks does every day. Adding counters on 
the register tell: 





@ How many customers each clerk waited on. / 


Q) The total amount of each clerk's sales. This adding counter, at the left side 
of the register, shows that Clerk A 
took in $39.84 during the day. 


These daily records show you which clerks are most indus- Sek ty 
Similar counters show what the 


trious, which clerks sell the most goods, which clerks are Pree 
other clerks took in. 
most accurate. 


They enable you to fix wages on actual selling ability. ( te Cia (7 | 





They give you the figures needed for a bonus or profit- 








sharing system. 


These adding counters, at the front 


° , zister just ab th h 
These clerks’ records, together with the many other printed o the regener 


and added records made by an up-to-date National 


drawers, show how many customers 
each clerk waited on, and the total 
Cash Register, enable you to control your business. number of customers. 


We make cash registers for every line of business. Priced $75 and up. 


NATIONAL 


CASH REGISTER CO. 


DAYTON. OHIO. 
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YROCOUN 
LINEN LEDGER 


“IT is an important item of our stand- 
ardized equipment,” said a prominent 
bank official; and that is the way Byron 
Weston’s Typocount Paper is regarded 
in thousands of similar institutions. 


Wherever machine bookkeeping is 
operative in high grade offices, Typo- 
count is needed. It is the first paper 
ever made for this work, and has never 
been equaled for strength and that pe- 
culiar stiffness which keeps the sheets 
upright in the file binder. 


Use the heavy weight Typocount for 
ledger sheets, and the light weight for 
statements. 


Ask for a sample book and 
a packet of test sheets. 





Byron Weston Company 
In the First Place—Weston’s Papers 
DALTON, MASSACHUSETTS 

















Handsome Centenary Volume. 

“One Hundred Years of Wecco” is an inspiring volume 
issued by Walker, Evans & Cogswell Company, Charles- 
ton, S. C., to commemorate the centennial of that business 
It is a volume of 104 pages, bound in leather, with many 
illustrations showing the personnel, sales, office and pro 
duction departments of an important Southern manufac- 
turing»stationer. The book traces the development of the 
business from the little print shop of Joseph Walker to 
its present advancement in the several arts that contribute 
to the stationery industry 


Merriam Manufacturing Company Changes. 


A change has been made in the official personnel of 
the Merriam Manufacturing Company, makers of station- 





ers’ tinware and cash boxes, Durham, Conn. George J 
Francis, the new president and treasurer, has been finan- 
cially interested in the company for some time J. 


Sherin, the sales manager and a member of the board of 
directors, has been affiliated with the stationery trade in 
the past. In the directory are also Ward Church, New 
Haven, Conn.; Frank Coles and Dole Butler, both of Mid- 
dietown, Conn. The secretary is E. J. Francis 


China Famine Relief. 
The Chamber of Commerce .of the United States calls 


attention to the needs of China to sustain the lives of 
45,000,000 people in five provinces in northern China, who 
are in distress because two years of drouth have impover- 
ished them. Three cents will save a human life for one 
day. Relief must be administered until Summer, as the 
stricken provinces cannot maintain themselves from their 
own crops until June. Chambers of Commerce through 
out the country have organized to accept subscriptions 
The American Committee for China Famine Fund may be 
addressed at Bible House, New York, N. Y., if this relief 
is not organized in the reader’s own city. 


Technique of the Stationery Business. 

Captioned “The Complete Stationer,” the initial paper 
written as a guide to the stationer has appeared in the 
January issue of The British Stationer. It is written by 
L. T. Westbrook, a stationer of over twenty years’ experi- 
ence. It is the writer’s plan to advance gradually from an 
elementary discussion to the details of office systems, line 
engravings and lithography, working up to analyses of the 
pros and cons of success and failure 


Too Much for the “Eye.” 

Selling Facts of The General Fireproofing Company 
narrated an amusing incident concerning a watchful Pink- 
erton, or “eye.” 

ok + * 

A. C. Tobin, manager of our branch office in Chicago, 
never comes into our office without a good story or two. 
This time it runs as follows: 

It seems that in the Windy City, The General Fireproof- 
ing Company is selling a lot of safes, which makes it 
necessary for our branch office to carry ten or fifteen of 
them in stock, continually. These safes are on the sample 
Hoor and are always polished and kept in very fine condi- 
tion to show to prospective buyers. 

Quite recently Mr. Tobin has been very much annoyed 
because these safes were locked every morning when the 
office was opened up and they could not find anyone in 
the office responsible for this. Of course, this necessitated 
finding the combination on all of the safes and opening 
them each morning for demonstration purposes 

The puzzle became more puzzling after a week’s recur 
rence of the affair and finally one of the office boys was 
fired because he looked suspicious. That same evening, 
Mr. Tobin was working until very late (we will say about 
6:30) when a Pinkerton detective came through the office 
The following conversation ensued: 

Detective: “Say, do youse work around here?” 

Mr. Tobin: “Yes, yes, occasionally.” 

Detective: “Well, this is one ——— of an office!” 

Mr. Tobin: “How’s that?” 

Detective: “Youse fellows have more safes than any 
other office on my beat and yer office help always goes 
home without locking up the safes. Please tell ’em to 
lock up so I won’t have to work so darn hard every even- 
ing. 
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No. 788 


No. 788 has been built 
to run smoothly on 
the front paper be- 
mn cok pethon a hot 
of needs. 





Quick Turnovers via the 
Esterbrook Display Route 


OUR customers will want something else if your 
pen sales are handled to create that need—and 
they can be if you use the Esterbrook display case. 


It saves counter space, affords good display of a wide 
assortment, ties up little money in stock and makes the 
choice from the twelve most popular pens in the world 
an easy matter. 

Then your arrangement of stock on the shelves 


behind your Esterbrook department suggests other 
needs, for there you carry the Esterbrook line in boxes. 





Let him choose from the case, but sell him by the 
box and speak of the pen by name and number, for 
your own protection. 


Our dealers’ service will put extra profit in your pen 
sales. It is yours it you want it. 


The Esterbrook Pen Manufacturing Co. 
80-100 Delaware Avenue, Camden, N. J. 


1 e Brown Bros., Ltd., Toronto, Canadian Agents 
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Better Bookkeeping Equipment 


Featuring the ADJUSTO Tray Binder 
,[ 3 —_ , Ledger Outfit No. 2 


This outfit consists of Jumbo model 
ADJUSTO-  Tray-Binder, Portable 
Stand and Steel Filing Case. 


This Tray-Binder holds up to 2,000 
sheets of any size. Sheets rest on 
non-skid flat base and are supported in 
position for posting by the Adjustable 
Jaws. Any angle may be obtained by 
the turn of a thumb nut. 


Provides ample working room, clear vision 
of the entries to bottom of the page, and 
instant access to accounts. 


Operates like a ledger binder—opens and 
closes with a few turns of crank key. 
Locks securely on sheets. 


The Portable Stand in this outfit is 30 
inches high—just right for use with the 
standing position machine. Easily wheeled 
in and out of vault, or to any position on 
floor. 


Equipped with Steel Table Top to hold 
the Tray-Binder, and steel shelf for Trans- 
fer Case. 


The Steel Filing Case fits snugly on the 
shelf of the Strand. This case is built espe- 
cially for ledger sheets, and is used for 
storing surplus sheets, and for filing filled 
account sheets. 


Here, then, is a complete outfit—Current 
Ledger, Transfer File and Surplus Stock of 
Sheets, all contained in one unit—an outfit 
that will harmonize with the Bookkeeping 
Machine and give a lifetime of satisfactory 
service. 


Ww 
A SPLENDID OPPORTUNITY FOR DEALERS IN UNOCCUPIED TERRITORY 
WRITE FOR CATALOG AND INFORMATION 


JEFEBURE [EDGER [OMPANY 


ACCOUNTING [EDGER OUTFITTERS 
General Offices and Factory, CEDAR RAPIDS, IOWA, U.S. A. 


























Sheaffer Executive Marries. 
W A 


was married 


Pen 


February 1 


R. Sheaffer, treasurer of the Sheaffer 


Tralg 


c 
4 





Company, Fort Madison, Iowa, to 
Miss Virginia Stickney Dunlap, at St. John’s Episcopal 
Church, Keokuk, Iowa. Following the ceremony they 
journeyed to New Orleans and Panama. Mr. and Mrs. 
Sheaffer will | at home at Fort Madison, Iowa. after 
April i 
Craig R. Sheaffer is a young man of unusual character 
lity. His youth was spent at Fort Madison, gradu- 
from the high school there. He also attended Dart 
Cc. R. SHEAFFER, TREA 
RER, W. A. SHEAFFER 
PEN COMPANY 
Col ind the University of Wisconsi During 
war he served in the consular bureau, attached to the 
sulate at Havana, Cuba. He has been associated with 
W. A. Sheaffer Pen Company since his youth, d has 
ntimate and practical knowledge of the business. Re 
vy he was elevated to the post treasurer! the 
TT iny 
Mrs. Sheafl is the daughter of John A. Dunlap, vic« 
sident of the Keokuk National Bank She duated 
1 the Ke <ul high school, ind ilso trom Bishop 
Thorpe Man iter she took Sp¢ ‘ial work at Columbia 
[ ersity 
\ host of friends join in wishing Mr. and Mrs. Sheaffer 
s and long life 
American Export Nomenclature Favored. 
1e Ameri Foreign Trade Definitions compiled by 
National Foreign Trade Council and other important 
mm ercial organizations, have met with a warm recep 
tion throughout Latin America and are proving of great 
issistance in preventing misunderstandings, according to 
statement issued by the Foreign Trade Council 
[he Chamber of Commerce, Industry and Agriculture 
Santa Domingo has given its official approval to the 
definitions, and has printed them in its bulletin for the 


idance of its members. 


In Argentina, the Chamber of Commerce of Buenos 
\ires has given the definitions the widest possible pub 
licity Similar action has been taken by the Chambers 
»f Commerce Havana, Cuba; Lima, Peru; and Santiago, 
( é In Nicaragua and Colombia the definitions have 
been distributed through local business men of promin 

t 

In several countries it was found that the American 

‘ms were little understood, while in other countries 

was considerable uncertainty as to the exact mean 

g of the terms. Since the definitions fixed very clearly 
the obligations of buyer and seller under the common sales 
erms, the wide distribution of these definitions abroad 
through the Inter-American High Commission has been 

distinct step forward in the development of trade rela- 


atin America. 


ns with L 


Zimmerman Brothers Buy Building. 


Zimmerman Brothers & Company, manufacturers of 
bank equipment, 5336 Harper avenue, Chicago, IIl., have 
purchased property to be remodeled into a_ high-class 
manufacturing plant. The building at 5147 Lake Park 
avenue, 24x85 feet, will be adapted to the company’s re- 
quirements for the production of coin wrappers, currency 


ps and mending tape. 


| 
| 
| 
| 


Are. 
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Do not ignore the im- 
portance of distinct- 
ive business papers. 
They often establish 
confidence in a house 
that cannot be se- 
cured in any other 
way. 


Herkshirg tof 
spe™, pers 


are distinctive 


Eaton, Crane & Pike Co. 


Sponsors for Correctness 
in Correspondence 


225 Fifth Avenue, New York 
Pittsfield, Mass. 
Philadelphia, Pa. 
1024 Filbert St. 


San Francisco, Cal. 
770 Mission St. 


Boston, Mass. 

633 Washington St 
Chicago, Ill. 

100 S. Michigan Ave 
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Facsimile of| DeKiyn's 
letter to the Van Dorn 
Company after the DeKivn 
fire of January 22nd. 
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HE thousands ef pounds 
of sugar in the DeKlyn 


factory made the fire an 
unusually hot and fierce one. 
The biggest part of the build- 
Everything 
Dorn Steel 
against 


ing was gutted. 
around the Van 
File the 
which it stood were burned 
toacrisp. Wood desks were 
burned and warped and the 


and wall 


drawer contents ruined, but 
the its 
baptism of fire and delivered 


Pacemaker stood 
every paper it held, safe and 
sound. 


Another coat of olive green 
enamel, a little polishing of 
the bronze .trimmings, and 
the file is as good as new. 











The PACEMAKER 


The lowest priced of the three 
Van Dorn Steel File Models 

the ‘‘Pacemaker’, the ‘Mas 
tercraft” and the “A” Grade 
File. 

The Pacemaker is not built to 
serve as an insulated filing 
safe, and it is the least ex 


pensive of Van Dorn Files, but 
it is built right and wil 
dure as the DeKlyn fire proved 


[If you do not know what the Pacemaker is— 


order just one—return at 
does not more than meet 


our expense if it 


your expectations. 


THE VAN DORN IRON WORKS COMPANY 


Mastercraftsmanship in Steel 
CLEVELAND, OHIO 
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Stationer’s Brother a Nathan Hale. 
| An epic of the great war comes close to the stationery 
‘6 trade. Oliver Julian Kendall, a lieutenant in the United 
: oe states r as a brothe re GS Kendall, buyer 
All things whats ver ye would eae CW eClare & Caen Paleren Ul He naa 
that men should do to you, do ye listed among the missing after the action of M 1) 25, 1918, 


before Cantigny. The American Red Cross ently un 


” 
even so to them. raveled the mystery of his disappearance, and enshrines 





Lieut. Kendall in the pages of American histo: 
/ . Lieut. Kendall was a civil engineer on the staff of the 
We are proud to say that the Chicago & Northwestern railroad in workaday life His 
‘ . > . = 7 ee ee experience attached him to the engineers of the First 
Golden Rule is our business creed Division. The first important engagement of the United 
and that so long States army with the Central Powers was pending, and 
1 Lieut. Kendall was in the trenches at the jumping off 
as the Alvah line. He commanded at advanced party. While await 
Bushnell (Co m- ing orders, he heard strange noises from No Man's Land 
; : With a volunteer, the lieutenant proceeded into the dan 
pany exists the ger zone. Shortly the noises became plainer, and stout. 
Ree ee en Kendall ordered the private to remain where he was, and 
principle involved went forward alone. That was the last seen of Lieut 
will be strictly Kendall. 

; ze During that night the Germans sent a raiding party to 
adhered to in the the trench to get information. The soldiers repulsed them 
manufacture of taking prisoner several Prussian officers. From them it 

a Be was learned that an American officer had been taken pris 
“PAPEROID oner shortly before the raid. Nothing further was heard 
5 ae from Lieut. Kendall. In May of the following year one 
products. of the commanders of the First Engineers, Maj.-Gen. ( 
P. Summerall, reported the finding of a lone grave in the 
Twentv-fivevears sector where that division operated at Cantigny. Che 
2  iceaoeale body was disinterred, and placed in the American ceme 
ago, Alvah Bush- tery at Bouvillers, France. Later it was identified as 
nell b eoan the the body ol Lieut. Kendall 
Sica. Mx “ From German sources it was learned that Lieut. Ken 
manutacture ot dall had been executed as a spy, although in full uniform 
= < — when captured, and entitled to honorable detention as a 
papel pouches in prisoner of war. It was suspected that he yuld tell the 
a small sho p. German officers about the expected American offensive. He 
. . refused. His death followed. Nathan Hale again had an 
From this humble prone: ate 
beginning, fair ————— 


National Inquiry on Operating Economies. 


dealing and con- , 
bn => * “ Information as to what steps are being taken by manu 
scientious effort facturers, jobbers and retail merchants all over the coun 
Si a “eat < ‘rating expenses rine the pres 

have made the try to cut down their operating expense du ing the pre 
ent business depression is being sought in a survey that 


» » aad . ° . . : . ‘ 
Bushnell organl- is being made by the domestic distribution department 
— +. of the Chamber of Commerce of the United States 
4 0 . - e . : : 
zatl n the un A letter of inquiry was sent out recently by this depart 
questioned leader ment of the National Chamber to thousands yusiness 
ly 7 a men asking them such questions as thes« 

Ss e OUR? . P 
in its line What are you doing to reduce your personnel cost 

to a normal basis? 
“What have you done to reduce your publicity sts to 


On this, the quar- hence ar ciate, 
a normal basis: 
ter century mark “State separately the approximate percentage of your 
¥ m en cx ae reduction in service? 
or our existence, “Have you reduced your volume of credit business? 
this business is an “Have you effected a saving by shortening time 
unqualified — suc- 2 or 
Business men are further requested to give any infor 


cess, having been mation they may be able to furnish® and which is not 
. 7 specifically asked in the letter, which may help in solving 
built upon t h ¢ the pressing need of lowering the cost of merchandising 


firm foundation to a normal basis. 
of quality in our 


The Kroma Color Company Increases Plant. 


goods and help- The Kroma Color Company, Sandusky, Ohio, has ac 
fulness to our quired a modern factory building and is now located on 
Water street. The plant had been occupied by the Hinde 

customers. & Dauch Company; it covers nearly a whole city block, is 
six stories high, fireproof, designed for daylight illumina 

. tion, and provided with ample sidetrack facilities Che 

If we knew your new building affords seven times the floor space available 

address we could at the old location. The company has added to the equip- 

ment, and will produce its own paper boxes. The plant is 

send you our in charge of John K,. Britton, formerly interested in the 

catalogue. business. His share in the property was taken over by 


The American Crayon Company, which now controls the 
business entirely. 


ALVAH BUSHNELL CO. Marquardt on Export Prices. 


Manufacturers of Filing Containers Sales Management for February contained an article 

That Function by A. C. Marquardt, export manager of The Conklin Pen 

925 Filbert Street, PHILADELPHIA Manufacturing Company, on “How I Fix Export Prices.” 

It indicates some of the conditions which govern prices 
to the trade abroad. 
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A New Article Just Out 


6505 VAN DYKE INK ERASER 


The Trade will recognize this Eraser as the small size of 


our popular 6500 VAN DYKE INK ERASER. 
6500 VAN DYKE INK LARGE 
6505 VAN DYKE INK SMALL 


NOTE well that— 


this uniform eraser can be used for erasing both imk and 
pencil marks. It does not mar the paper. 


The first Test Will Convince. 


EBERHARD FABER 


“The Oldest Pencil Factory in America” 
NEW YORK 
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The Medium Priced Line of High Quality 


Do you know that we make an excellent line of 


fibre board goods? 


CARD INDEX TRAYS 





Made in 3 x 5—4x 6—5 x 8 and 6 x 9 card sizes. 
Also Check, Document, Letter, Cap and Bill sizes. 


DISTRIBUTORS 





No. 105—Envelope Distributor. 
No. 106—Statement Distributor. 


DOCUMENT TRANSFER CASES 





No. 55 


Write for our new 64-page illustrated catalog. 
Buy in Chicago and cut your freight bills! 


Imperial Methods Co. 


312 W. Madison St. CHICAGO 
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Better Letters Consolidates with D. M. A. A. 

Final arrangements were completed at a meeting of the 
board of governors of the Direct Mail Advertising Asso 
ciation held at the Detroit Athletic Club, for the afhliatior 
of the Better Letters Association and the Direct Mail Ad 
vertising Association and the relation between these or- 
ganizations will correspond to that of the Association ot 
House Organ Editors which is already an affiliated body 
and is represented by a chairman at all meetings of th 
Board of Governors. 

The following members of the board of directors of the 
Better Letters Association will elect this chairman in the 
near future: F. W. Dignan (La Salle Extension Univer 
sity), Chicago, Ill.; R. B. Newton (Wilson & Company) 
Chicago, Ill.; Hiram N. Rasely, 1012 Park Building, Wor 
cester, Mass.; Chas. R. Wiers (Larkin Company), Buffalo, 
N. Y.; Sidney S. Wilson (Sidney S. Wilson & Company), 
Willoughby, Ohio. 

The Better Letters Association has an enviable record 
of constructive service to its credit and it is expected that 
this new affiliation will be of the utmost benefit to both 
organizations. 

One of the decisions made by the board of governors 
was the unanimous choice of Springfield, Mass., as the 
convention city for 1921 and October 26-28 will find this 
central New England city host to several hundred direct 
mail advertisers, house organ editors and former members 
of the Better Letters Association. 


New Offices of D. M. A. A. 


New offices of the association at 770 Penobscot Build- 


ing, Detroit, Mich., are under the direction of Loui 
Balsam, formerly director of correspondence for the Lewis 
Manufacturing Company, Walpole, Mass. This is the 


D. M. A. A. headquarters and it is here that inquiries 
from members for service and advice will receive attention 
and will be referred to the experts who are best qualified 
to answer them. This personal service as well as a new 
bulletin service are designed for members only. 

The bulletin is to be published weekly and is to have 
three distinct editorial departments. The first and third 
issues of every month will contain editorial matter of 
especial interest to direct mail advertisers. It will be 
edited by Joseph Meadon (president The Franklin Press), 
Detroit, Mich.; Charles H. Mackintosh (La Salle Ex- 
tension University), Chicago, Ill.; Robert C. Fay (director 
of sales, Robert C. Smith Printing Company) Lansing, 
Mich.; William A. Hersey (Robt. H. Ingersoll & Bros.), 
New York, N. Y.; all are members of the board - of 
governors. 

The second issue of the month will be primarily a house 
organ number and will be edited by Robert E. Ramsay, 
director of sales promotion, American Writing Paper 
Company, chairman of the house organ division of the 
D. M. A. A. and author of “Effective House Organs.” 
The fourth issue of the month will be a better letters num- 
ber and Louis Balsam, secretary of the Association will 
edit this issue. It is felt that this division of the editoria! 
program will give members material in a concentrated 
form that will be of the maximum value to all concerned. 
It should be noted, however, that each issue will contain 
material of interest to each member, for it is impossible 
to make an arbitrary division of a subject as broad as 
direct mail advertising. 

Another decision of interest to direct mail advertisers 
concerned the Direct Mail Year Book. It will contain in 
addition to a complete transcript of the Detroit conven 
tion proceedings a report of the Better Letters conven- 
tion held at Springfield, Mass., last October Although 
the date of its issue is not yet determined, its preparation 


is well advanced and full information regarding this yearls 
text book of direct mail advertising may be obtained 
at the association headquarters. 

The following members of the board I governors 


attended the recent Detroit meeting: Louis Balsam, sec- 
retary, D. M. A. A.; Robert C. Fay (Robert Smith Print- 
ing Company); William A. Hersey (Robt. H. Ingersoll & 
sros.); F. W. Hunt (Massey-Harris Co., Ltd.); Charles 
Henry Mackintosh (La Salle Extension University); 
Joseph Meadon (The Franklin Press); Frank L. Pierce 
(Remington Typewriter Company); Robert E. Ramsay 
(American Writing Paper Company). 


Wright Back With Bemis Bag Company. 
Edwin A. Wright is now with the New York office of 
the Bemis Bag Company, doing advertising work He 
was formerly in the home office at St. Louis, and withdrew 
for a short time to engage in other work 
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“Sor is a file that is built for building bigger businesses for dealers. Shall we 
send the new color tolder describing the complete Security “800” line? 


STEEL EQUIPMENT CORPORATION 


o 
New York Office, 25 West 45th Street ++ Avenel, New Jersey Secwuttey 
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The B. F. Goodrich Rubber Co., Akron, Ohio, uses 
its Multigraph for printing circulars, office forms, let- 
ters, enclosures, cards and a variety of other necessary 
printed matter. Their Multigraph department has a 
capacity of a quarter of a million impressions per 


working day. 
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Print it on the Multigraph 


The Multigraph is a small, compact, rapid rotary 
printing press. It prints from real type, or from 
curved electrotypes, with real printer’s ink. Colors 
if desired. And you can use illustrations. Electri- 
cally driven or hand operated. 

It is also a multiple typewriter. Reproduces highest 
grade typewritten letters in quantities, through a 
ribbon or direct from type. 


The equipment includes an easily operated type- 
setter, which sets typewriter and other type faces. 
Equipments to Fit Every Business 
There is such a wide variety of equipments and 
attachments to choose from, so many different 
combinations that can be made to meet the peculiar 
needs of any business, that it is impcssible to set 

up hard and fast standard equipments. 
The simplest way to find out exactly how the 


Multigraph will sell and save and earn for you, and 


just what sort of equipment your business needs i 
to check the list on the opposite page, fill in the 
coupon and mail to us at once. 


Sales and Advertising Portfolio 
With every Multigraph Equipment for Retailers we 
furnish, FREE, a portfolio containing valuable 
business building suggestions and 50 sales letters 
written by Frank Farrington, the well-known 
authority on retailing. 


THE AMERICAN MULTIGRAPH SALES CO., Cleveland, Ohio, Offices in Principal Cities 
THE INTERNATIONAL MULTIGRAPH CO., (Britain) Ltd., 15-16 Holborn Viaduct, London, E. C. 1 
THE INTERNATIONAL MULTIGRAPH CO., Paris, 24 Boulevard des Capucines 
THE MULTIGRAPH SALES CO., Ltd., 84-88 Bay St., Toronto, Canada, Offices in Principal Canadian Cities 
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‘‘We have been buying with enthusiasm and selling in cold blood 
We must now buy in cold blood and sell with enthusiasm.’’ 


You fellows who have been in 
business through good times and 
bad, know the value of enthusiasm. 


You know that there are times 


when merchandise can be sola 
without an ounce of enthusiasm—when 
buyers flock to you and pay whatever price 
you ask without a murmur—when nobody 
is particular about terms as long as he 
gets the goods. 


But you know, too, how these 
periods of easy selling ruin the 
morale of your salesmen. 


You know that when normal 
conditions return, as they always 
do—your sales force will need more steam, 
a little sand on the track and a steady hand 
at the throttle, to get up to normal sales 
speed. 


You know that the men will 


need to draw on your enthusiasm— 
to feel that your sales energy is going out 
ahead of them—that your pep and punch 
are ready to help them out—that you 
have enthusiasm on tap to back them to 
the limit. 


You naturally have a surplus 


of enthusiasm about your own 
business. The important thing is to put 
that enthusiasm in the field where it will 
blossom into co-operation, confidence, 
ready acceptance of your product, and 
finally a profitable crop of orders. 


Difficult? It may seem so at 

first. But itis easy if you know 

the secret—Sell with the Multigraph. 
Turn on the Current 


Perhaps your men have been 


up against so many tough custom- 
ers lately they have lost their pep. Per- 
haps they got the habit of being mere 
order takers when business was coming 
easy. Maybe they only need a little jolt 
from you to turn them into the live wires 
they used to be when selling was a man’s 
job. 














H. D. Best Co., New York, uses the Multigraph for 
printing stationery, office forms, and form letters. 


If that’s the trouble, here’s the 


remedy. Give them some of your 
surplus enthusiasm in regular doses with 
the Multigraph. Put your ideas down on 
paper.. Tell the boys the things you’d 
say if you could talk to them one at a 
time. Then have your letters printed 
(through a ribbon) on your Multigraph, 
and mailed without lost motion or needless 
expe nse. 


Let the Salesman Sell 


But keeping the salesman on 


his toes is only one of dozens of uses 
of the Multigraph. It provides the quick- 
est, simplest, surest way of sending a cur- 
rent of sales enthusiasm all through your 
organization and all over your territory. 
It cultivates the field for the salesman. 


It sows the right seed for him at the right 
time. It leaves him free to gather the crop. 


It not only makes your sales- 


men better ones, but gives them 
more time for the actual work of selling. 
It paves the way, so that the customer 
has all the details before the salesman 
arrives. It does missionary work where 
needed, and lands businessin out of the 
way territory that would take hours of 
traveling if your salesman had to cover it. 


In Over 300 Lines 


It’s no new thing for the 


Multigraph to arouse enthusiasm 
among sales forces, jobbers, wholesalers, 
retailers, and the buying public. The 
Multigraph has been doing thisimportant 
work for years among manufacturers in 
practically every line of business. 


Today it is printing house 
publications, folders, letters to 
branches, salesmen and customers, bulle- 
tins, price lists and the like—printing 
every job rapidly, economically and confi- 
dentially. It is serving more than 300 
separate and distinct lines of business, and 
is used in every civilized country in the world. 


Write for the New Booklet 
‘‘How to Sell in a Buyers’ 
Market’’ 


If you want to know just how 
you can turn your enthusiasm into 
salesman enthusiasm, dealer enthusiasm, 
and public enthusiasm for your product— 
if you want do know just what other up- 
to-date firms are doing with their Multi- 
graphs—if you want facts and figures 
about the Multigraph—send for this 
booklet. Ask for your copy now. 


Write, telephone, or use the coupon. 





MULITILRAFIT 





FILL IN AND MAIL THIS COUPON NOW! 


The Multigraph, 1830 E. 40th St.. Cleveland, Ohic—Serd me, without obligation. the free booklet, ‘‘How to Sell in a Buyers’ Market,” 


and full information about the Multigraph. 


Manufacturing Department 


Form Letters 


Price Lists 


ro gd —— oy ee canoe a Firm. 
——Time Cards Stickers — — Sane , 

——Delivery Slips Tags —___-Order Blanks Sales Letters iia 
——Shipping Notices Wrappers @Qffice and Administrative Departments ~ 
——Special Notices a Labels Office Forms 


Sales Department __ Envelopes Post Cards Street Address 
— House Organs A Dodgers ____Invoices Memo Pads 
—___Mailing Cards Booklets ___ Statements Blotters 
— Envelope Enclosures Folders Collection Letters Notices oe 


___ Letterheads 


I am interested in the Multigraph for printing the various items checked below. 


_____Our Line is 





_—____Official Position 
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VISIBLE 


GUARANTEED 
ACCURATE 








Numbers 
1 


eenetie si 

nsecutive 

Duplicate — 
and Price $15.00 


Repeat 


INDICATOR 





123456 
AMERICAN VISIBLE 
MODEL No. 41 


VISIBLE numbering means that the next num- 
ber to be stamped is in plain sight of the 
operator BEFORE it is stamped. 


More SPEED, ABSOLUTE ACCURACY and 
elimination of WASTE. 











Construction: Steel throughout, tool steel wearing 
parts. Engraved figures on steel wheels. 


Testing: Each machine is tested to its full ca- 
pacity before it leaves our factory at 
the rate of ten thousand impressions 
per hour. 


Guarantee: Each machine carries our individual 
GUARANTEE TAG numbered the 
same as the machine itself. This gives 
each machine a separate warranty. 


You take no chance when ordering an 
AMERICAN VISIBLE. If you don’t like 
it, return It. 


The design, construction and finish of this machine 
have set new standards in the numbering machine 
field. 
CARRIED IN STOCK BY ALL STATIONERS AND 
STENCIL MANUFACTURERS 
Folders imprinted, electrotypes and other advertising matter 


furnished free to dealers. Special machines for all purposes 
built to order. 


AMERICAN NUMBERING MACHINE CO. 


General Office and Factory: 


220-228 Shepherd Ave., Brooklyn, N. Y. 


DEALERS: There is a ready sale for this machine. Its 
VISIBLE feature alone makes a strong appeal. In addition, 
its sturdy looks and beautiful finish, together with the wide 
advertising it is getting in such magazines as SYSTEM, BUSI- 
NESS and many other top-notch mediums, makes it a profit- 
able machine for you to handle. 











Made in the Largest Numbering Machine Factory in the World 
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February in Corporate Finance. 

A summary of prices on the New York and Chicag 
stock exchanges of industrial stocks related to the off 
equipment and stationery fields. Where showing is 
made the stocks were not dealt in actively for that week 
Items starred (*) are traded in but not liste: 

Miscellaneous fiduciary affairs are noted. 

American Bank Note Company. 

For the year ended Dec. 31 last profits after deducting 
all expenses, reserve for all taxes, but before depreciation 
were $3,672,036, against $1,883,618 in the preceding year 
and a surplus after preferred and common dividends $1 
501,508, compared with $647,778 in 1919. 

American Can Company—Common. 

High for year, Jan. 29@32%4; low for year, Jan. 3(@2: 

Week of February 5.—Sales, 29,000; high, 3254; low, 
28 g, close, 301. 

Week of February 12.—Sales, 10,800; high, 307g; low 
29%: close, 295. 

Week of February 19.—Sales, 8,100; high, 307g; low, 
29%; close, 295%. 

Week of February 26—Sales, 5,000; high, 30%; low 
29; close, 29%. 

American Can Company—Preferred. 

High for year, Jan. 20@88; low for year, Jan. 7@77 

Week of February 5.—Sales, 500; high, 864; low, 85% 
close, 8534. 

Week of February 12.—Sales, 400; high, 86%; low, 86 
close, 86%. 

Week of February 19.—Sales, 1,300; high, 86%; low, 
8534: close, 86%. 

Week of February 26.—Sales, 800; high, 86; low, 85; 
close, 85. 

American Writing Paper Company—Preferred. 
High for year, Jan. 20@39™%; low tor year, Jan. 7@32 
Week of February 5.—Sales, 700; high, 34%; low, 34 

close, 344. 

Week of February 12.—Sales, 400; high, 36; low, 34 
close, 36. 

Week of February 19.—Sales, 200; high, 36; low, 35 
close, 3a. 

Week of February 26.—Sales, 1,700; high, 3414; low, 
33; close, 33. 

Burroughs Adding Machine Company.’ 

Month to February 26—High bid, 155; low bid, 145 
High asked, 160; low asked, 150. 

A dividend of $2.00 has been declared payable March 
31 to stockholders and to subscribers to the increased 
capital stock of record March 21, 

Columbia Graphophone Company—Common. 
High for year, Jan. 8@1234; low for year, Jan. 5@73% 
Week of February 5.—Sales, 21,400; high, 11%; low 

10 5/5; close, 1034. 

Week of February 12.—Sales, 11,800; high, 11%; low 
1054; close, 197%. 

Week of February 19.—Sales, 82,300; high, 11; low, 
834: close, 9%. 

Week of February 26.—Sales, 33,100; high, 9%; low 
close, 9. 

Columbia Graphophone Company—Preferred. 

High for year, Feb. 10@62%; low for year, Jan. 7@49 

Week of February 5.—Sales, 200; high, 60; low, 60 
close, 60. 

Week of February 12.—Sales, 200; high, 62%; low, 62% 
close, 62%. 

Week of February 19.—Sales, 500; high, 62; low, 56% 
close, 56%. 

Week of February 26.—Sales, 1,000; high, 58; low, 55; 
close, 55. 

Quarterly dividend, 154 per cent, payable April 1 to 
stock of record March 10 

Computing-Tabulating-Recording Company. 

High for year, Jan. 19@38"™; low for year, Jan. 5@35% 

Week of February 5.—Sales, 700; high, 3714; low, 37; 
close, 37%. 

Week of February 12.—Sales, 100; high, 37%; low, 
37 '4; close, 376. 

Week of February 26.—Sales, 200; high, 37; low, 37; 
close, i 
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B. F,. Goodrich Company—Common. 
High for year, Jan. 11@44%; low tor year, Feb. 24@34% 
Week of February 5.—Sales, 5,500; high, 41; low, 3854; 
close, 39%, 


Week of February 12.—Sales, 6,800; high, 3934; low, 
3874: close, 39%. 

Week of February 19.—Sales, 26,100; high, 40; low, 37; 
close, 38. 

Week of February 26.—Sales, 39,900; high, 37%; low, 


34%; cl se, 37%. 
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“Made in Cleveland” 
by 
The National Safe Co. 
= et 


Infringements on patented 
features will be 
vigorously prosecuted 
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Proof of Predetermined Protection | 


Read the convincing story in the letter reproduced above and note: 
“Nothing was touched within the interlocking line of steel bars.” 

The Sealjoint feature—an integral part of the construction of every 
Sealjoint Safe —kept the contents of the “Pathe Freres” safe immune 
from flame, smoke and heat. 

Only one safe in a thousand gets a real test, but when that test 


comes, it’s too late to wonder whether the safe will stand the strain. 
A Sealjoint Safe will insure the protection of your papers and 
valuables because every Sealjoint Safe (1) is scientifically con- 
structed, (2) has a solid steel frame, (3) is protected by time tested 
insulation, (4) is equipped with the patented Sealjoint Seal. 


For further information, price, etc., address Department C 


THE NATIONAL SAFE COMPANY 


ESTABLISHED AS THE NATIONAL SAFE AND LOCK CO. IN 1883 


NATIONAL SAFE DIVISION, STEELCRAFT CORPORATION OF AMERICA 
CLEVELAND, U.S.A. 





a 
THE SYMBOL OF SAFETY 


k 
for this Peae-mMark 
on all Genuine 
Sealyoint Safes 
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A Better ldea B. F. Goodrich Company—Preferred. 
2 - High for.year, Jan. 7@85; low for year, Jan. 3@/2 
1n Guide Cards Week of February 5.—Sales, 200; high, 8234; low, 76 
close, 82. 
Week of February 12.—Sales, 1,100; high, 82% yw 
8214 - close, 821% 
Week of February 19 Sales, 200; high, 83; low, 82 
“ close, 82%. 
“i if Week of February 26.—Sales, 1,000; high, 82 77 
= close, 79. 
Globe-Wernicke Company. 
Dividend, 1% per cent quarterly, payable Mar 10 
stock of record February 28. 
Kellogg Switchboard & Electric Company.* 
Month to Pr away 26.—High bid, 30; low 
High asked, low asked, 40 
woes Moh Typewriter Company—Common. 
High for year, Jan. 20@37%; low for year, Jan. 7/@26 
Week of February 5.—Sales, 890; high, 3444; low, 32 
45~a Slant’ that . cone 28 
Week - of February 19.—Sales, 1,600; high, 36% 
DOUBLESsalesona = *\,::;:,;' 
Week ‘a February 26.—Sales, 1,400; high, 34 34) 
close, 30% 
very profitable item Remington Typewriter Company—First Preferred. 
High for year, Jan. 17@80; low for year, Jan. 17@8 
Quarterly dividend, $1.75, payable April 1 
A new “angle” on guide cards—a 45 | record March 10. 
wien Remington Typewriter Company—Second Preferred. 
degree angle—an angle that makes the B ce ho . 1031 rl Faeeg 
tab easier to read and the guide easier to Quarterly dividend, $2.00, payable April 1 
sell. You'll want to sell this guide because | record March 10. 
it is so much better than the straight up- Underwood Typewriter Company—Common. 
and-down idea—so much more logical. High red pat, Feb. jhe, Heng Fwy a Jai 6 135 
: : ° eeK OI ebruary 5.- igh, 150; low, 145; last sales, 150 
And—besides selling a profitable item you | Week of February 19—High, 150; low, 145; last sales 
sell a valuable idea—a real service to your | 150. 
client. Every sale earns you a debt of Week of February #26.—Sales, 100; high, 160% 
thanks! 160%; close, 160% 
Quarterly dividend, $2.50, payable April 1 to stock 
4 a ae record March 4. 
Underwood Typewriter Company—Preferred. 
‘Send for free anti’ High for year, Jan. 1a 10414; low for Rh Jan. 18@104 
Week of February 5.—High, 104%; low, 104 last 
7 A sales, 1041. 
€ Week of February 19.—High 104! low, 104%; last 
| sales, 104%. 
metal tab Week of February 26—High, 10414; low, 104%; last 
sales, 104% 
a GUIDE Quarterly dividend 134, payable April 1 to stock of 
record March 4. 
= : a The company reports net earnings for the year ended 
gS ea Dec. 31, 1920, were $3,141,698, compared with $4,121,914 
: ; in 1919. Surplus after taxes, depreciation, dividends, et 
Liberal discount and a sup- | was $758 238. compared with $706,952 in 1919. 
ply of strong, convincing fold- | United States Envelope Company. 
ers for your counter, are part | as 6, 8) s oe ge ype sean Company for 
} } ¢ | the year endec ecember 31, I20, shows surplus atter 
_— of our proposal. | interest, depreciation, taxes and other reserves of $512,764, 
Full details and samples are ready for pase ee ong preferred  aehegew ss to - 03 Bey 
. . S . = . | €arned on the common stoc as compared with 93 540 
your desk. _They will convince you that ler 2253 « sheave in 1979. 
the Acme 45 degree metal tab guide will | The Wahl Company. 
give genuine satisfaction to your custom- | High for year, Feb. 9@50%; low for year, Jan. 18@37% 
ers,—and increased profit for you. | Pi. bg > February 5.—Sales, 4,515; high, 481%; low, 42! 
i ose 2 
Week of February 12.—Sales, 3,315; hig ( \ 
Send for the facts—today! | 4734; close, 49%. 
Mail the coupon. Sell an item which | Ph haar of February 19.-—Sales, 1,395; high, 49 47 « 
; lai close, 48. 
Goesat wait for casual de- | Week of February 26.—Sales, 565; high, 47% 16 
mand—but moves _ itself close, 46%. ‘ 
across your counter. The Wahl Company—Preferred.* 
esceeeseuse a amar Month to February 26.—High bid, 86; low 
: . ’ see Seee Seeeeceeeasesesges led) High asked. RR: low asked. 86. 
iA Coupon 321-0 2 —_—_——- 
s/o, Gentlemen. 45 The Pineapple Section. 
s| a Mail sample of your Angl Some unidentified friend in Honolulu has sent 
=| Tip Guide Cards with prices and ee the Pacific Commercial Advertiser of February evi 
S discount. | dently with malice aforethought. A sixteen-page secti 
4 | is devoted to the pineapple industry of the Hawaiian 
e| ee ___ | Islands. If the paper was sent to make our mouths wate! 
- let it be recorded that the object was copiously accom 
| plished. We find the pineapple fine eating in these parts 
Tear off and send to whether “on the hoof” or canned. The pictures m 
ACME CARD SYSTEM COMPANY | mense fields of pineapples growing suggest the joys which 
| come to the fortunate mortals who can get their suc 
General Ofices—2 N. Michigan Avenue, Chicago | culent and savory fruit fresh from the fields 





OFFIC] APPLIANCES 97 








An annual loss 


of Thousands of 
Dollars in time 
and material 


That You can 
Help prevent - 














TERRELL’S EQUIPMENT COMPANY 


GRAND RAPIDS, MICHIGAN 





Have You Received This Circular ? 


It contains a message that will and why you should connect u 
8 E , yy Pp 
be of interest to every wide- [|STORAG with this line. 
y BATTERY 
awake dealer. Everything from of the Diealese find ie cuaaaninaae 
figures on our national advertis- MODERN calers Ting it prosianee aaere 


ing campaign to our window ree to wey dey ee ne E.quip- 
display. ment. et the details. 


This circular describes Terrell’s Steel Notice Terrell Dealers: The three-piece window 





display is ready for you. Make your windows 
ALL- Purpose Office Cabinets, the bring in their quota of sales. Display sent on 
nation-wide service they are giving request to authorized Terrell Dealers. 


Write for Dealer Circular 


TERRELL’S EQUIPMENT COMPANY 


GRAND RAPIDS MICHIGAN 
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“hill 


Advertised in Saturday Even- 
ing Post and Literary Digest 


fortnightly during 1921. 


Ghe Points of ful 


he penct 


Point 2—Turnover 


PAL has fairly “turned somersaults’’ for 
dealers who backed our National Advertis- 
ing Drive with the use of the Sales Helps 
—which we supply free-—and a proper stock 
of this popular pencil. A we'l located dealer 
easily turns his investment mine times a year! 
PAL isa short stock item. There’s but one 
design, and all the quality is built into it. 
Beautiful chased, silver-finished barrel. 
Simple mechanism that won’t break leads or 
jam. A first-class eraser and strong pocket clip. 
PAL takes standard leads and carries extras. 
PAL retails for $1 and sells to everybody. 
In Canada $1.50. 


‘d _ Write for the PAL Book—tells the whole story 
Other Big The Hoge Manufacturing Co., Inc. 














Points 215 Fulton St. New York, N. Y. 
—Quality Canadian Representative 
oo Salability A. J. McCrae, 23 Scott Street, Toronto, Ont. 
—Profit 


isso COO 


fo athe ‘r ads in 


Office Appliances 
» Point 3—‘‘Quality”—see next month’s adv. 


\_ 
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Loose Leaf Man Addresses Merchants’ School 

William E. Koch, educational director of the Irving 
Pitt Manufacturing Company, Kansas City, Mo., spoke 
some weeks ago before the merchants assembled to take 
the “annual short course for merchants” given at Minn¢ 
apolis by the extension division of the University of Min 
nesota Mr. Koch’s topics included “Why Keep Re 
ords?” “What Modern Record Keeping Means”; “A 


Guide-post to Right Buying”; “Stopping the Leaks 


Neidich Process 
Carbon Papers 


Credit Business.” The sessions were held in the Engineer 
ng building on the campus at the University of Minn 
- ~ . 3 P * . 
sota from January 30 to February 4 inclusive [his was 7 vo 
the eighth annual short course for merchants put on su ypen 7 lfer 1 ONS 
cessfully under the auspices of the University of Min “ 


nesota 


At the University of Kansas on February 7, 8, 9, 10 and 


11, during the Sixth Annual Merchants’ Short Course, Mr. ‘6 Th ; ] ° T 
Koch handled six divisions of the subject of retail ac é ln €é 0 ,owest 
ounting, speaking on Monday, February 7, on the put 


Ultimate Cost’’ 


4 


°2 o8 
ll vot 4 





Ys" UNDERWOOD 





FROM \ CAR 
TOON IN THE 
MINNEA POLIS 
MORNING TRIB 
UNE 





atin 
wll 
Lhe greater economy and profit 
that you desire at this time 1s 
insured by the unusually sat- 
isfactory combination that we 


offer, ry a 





= <a 


Highly efficient, uniform. and 
dependable qualities for every 
purpose; prices lowest constst- 
ent with such qualities and keen 
appreciation of your interests; 
and attentive service. 


ose of retail accounting; Tuesday—principle of debit and 
redit; Wednesday—principle of journalizing; Thursday—- 
rinciple of posting; Friday—preparation of statements 
’n Thursday Mr. Koch also spoke on the subject, “The 
\pproximate Perpetual Inventory.” Mr. Koch also made 
other addresses on accounting subjects. 
Subjects handled by other speakers during the week 
ered a wide range and included show-card writing; 
ince of advertising: trade territory; trade acceptances; 
splays that sell; little leaks in business; making your 
whole store work for you; how to arrange selling dis- 
plays; making a good customer of the home-maker; eco- 
s and business in the deflation period; the chain store 
ts development and how to meet its competition; the 
salesman and his customer; meeting mail order compe- 
how to study and know the goods sold; selling 
design and color harmony; practical tests for tex- 
tile fabrics: team work for sales promotion; selling plans 
for 1921; stock records and turn-over; writing the busi 
ness letter—getting the point of view; enforcing collection 
of doubtful accounts; the merchant of tomorrow; the man- 
ager’s job. 
Mr. Koch points out that this work on the part of the 
universities is likely to grow and extend itself, becoming 
in important factor in the life of every community through 


| 
p 
( 


This, together with the conse- 
quent essential good will of 
your customers, illustrates the 
law of cause and effect; er 
that our Carbons and Ribbons 
are of the ‘‘Lowest Ultimate 
Cost’’ when you strike a final 
balance. 


orrect 


Your best interests will unques- 
tionably be served by writing 
us today. 


the knowledge of correct business principles gained by 
merchants at these courses. Improvement in business 
methods and adequate accounting systems will make for 
stability in the business world 


Netdich Process Company 


Manufacturers 
Established 1898 


Burlington, N. J. 


i New and Rebuilt Adding Machine Concern. 

| The Office Equipment Company, 706 Kansas City Life 
huilding, Kansas City, Mo., has been organized to deal 
in new and rebuilt adding and calculating machines and 
other office machines. N. Brewington, formerly with 
several firms in Chicago, is president. H. M. Coomber, 
mechanical engineer, is secretary and treasurer. 
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Why Equitable Trust 
Chose Elliott-Fisher 
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Elliott-Fi 


Flat Writing-Surface Machines: Accounting ~ Bookkeeping ~ Billing iccndiie 


Some years- ago, the Equi- 
table Trust Company of New 
York determined to install 
mechanical bookkeeping to 
increase the efficiency of its 
accounting methods. Such an 
organization could not afford 
to make a mistake in the se- 
lection of a bookkeeping ma- 
chine. It is significant that 
Elliott-Fisher was chosen. 
The Equitable chose Elliott- 
Fisher because the flat- 
writing surface—an exclusive 
feature—-permits the use of 
the greatest variety of forms 
in combination at one 
writing, and because the 
Elliott-Fisher Visual Auditing 
Sheet protects the work 
against errors. 

The flat-writing surface 
enables the operator to post 
entries to all necessary 
records at one operation. 
Forms of different sizes and 
shapes can be written simul- 








taneously with assurance of 
perfect registration and clear 
carbons. The forms lie flat, 
clamped securely on the flat 
surface, while the machine 
moves over them just as the 


human mind moves when 


writing. 
On the Visual Auditing Sheet 
is automatically 
an exact record of the 


reproduced 
work 
done on the machine in such 
a way as to make it evident 
at a glance whether or not 
the operator has made the 
entries correctly. 

Loose-leaf forms, card 
ledgers, even bound volumes, 
can be posted with speed anc 


precision. 








ELLIOTT-FISHER 
MACHINES WILL: 


1. Write any width line up 
to 24 inches. 

2. Add and subtract in any 
number of columns up to 


3. Write, add and subtract 
simultaneously with one 
operation of a key 

4. Write, add, subtract and 
compute balances 
wise. 

. Write single or 
copies in any 
number. 


cross- 





multiple 
required 


6. Write records, minutes, 
etc., in sewed, bound 
books. 


The Elliott-Fishe B 
ing Machines a t 
ing time, work 
over 400 lines 
Write us for ar 
booklet which 
practical ap] 
Elliott-Fisher 
your particular k 


ELLIOTT-FISHER COMPANY 
HARRISBURG, PA. 
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Hoeckel Buys Building in Denver. 

The C. F. Hoeckel Blank Book & Litho. Company, 1700 
Lawrence street, Denver, Colo., has purchased a four 
story building at 1524-28 Arapahoe street. The company 
has occupied the Lawrence street premises more that 
twenty-five vears Che new purchase will be taken over 
about June 1 Charles F. Hoeckel, the head of the con 
pany, is spending the winter in Florida. During his al 
sence Frank Dunst is in charge He has been with the 
ompanv twenty vears 





SUILDING OF THE C. F. HOECKEL BLANK BOOK & LITHO 
COMPANY, 1524-28 ARAPAHOE STREET, DENVER, COLO 


The building at 1700 Lawrence street will ultimately b« 
occupied by the Yawman and Erbe Manufacturing Com 
pany 

Financier’s Readjustment Maxims. 

At a convention of clients of the George Batten Com 
pany advertising agency in New York, Thos. W. Lamont, 
of the house of J. P. Morgan & Company, suggested six 
rules of conduct which will enable business men to meet 
the present situation with confidence 

“We can resolve not to be frightened by the wolf that 
may not come. 

“We can meet our contracts to the utmost limits of our 
resources. 

“We can take our losses like good sportsmen. 

“We can unfailingly be fair to our clients and customers 

“We can adhere just as rigidly as ever to good ethics 
and fair business practices. 

“We must be just to our fellow workers and employees 
and consider their welfare as an integral part of our own.” 


English View of American Efficiency. 
It took 6,025 workers in the British pen and penc1 
dustry one year to produce goods to the value of £ 
000 


in 
9]. 


! 


In one year 6,058 workers in the American pen and pen 
cil industry produced goods to the value of £2,539,000! 

What is the reason for the amazing difference in pro 
duction? 

Here is the answer. The American workers produced 
£1,748,000 more for the same expenditure of energy be 
cause they made use of 4,26l-horse power in comparison 
with only 1,450-horse power used in the industry in this 
country. 


Received 


we give it with all our merchan- 
dise. Value in the excellence of our 
products, in service on shipments and 
in providing good “‘buys’’ for our cus- 
tomers. We know the market and give 
them the benefit of our information. 





Know Our Lines 


Index Cards and Guides (All 
sizes, colors and rulings). 
Columnar Analysis Pads (in 
white and yellow). 

Ledger, Journal and Foolscap 
Paper (Folded). 

Quadrille and Faint Ruled 
Perforated Pads. 

Bankers’ Tabulating Column 
Pads 

Inventory and Order Blanks 
(Punched and Padded). 

Bond Typewriter Paper 
(Boxed). 

Manila and Onion Skin (83}x 
11 second sheets). 











We specialize on ruled blank forms 
and papers for business use. Find 
out about our lines now. We give 
the best service and can build up your 
business in these lines. 


Hano-Weinkrantz Co. 


Incorporated 


133 Mulberry Street 
New York, N. Y. 





In other words, the American worker expended his 
energy with more efficiency and therefore with far greater ’ 
effect—London Daily Mail 
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How Much Does a Letter Weigh: 


By John Quartz, Factory Superintendent, The F. S. Web 
ster Company, in “The Webster Way.” 


Have you ever considered the minute quantity of i 
that is transferred from a typewriter ribbo | 


sheet to give legible impression 











Have you ever considered the intinitely small quantity 
of coloring matter that lies between you and a loss of you 
records either in letter form or contract ri 

The weekly bulletins we mail to ,your How much does the ink that constitutes a typewritt 
: . . as. letter from a ribbon weigh? 
outside salesmen, instructing them on 
‘ lLlow much does the ink that constitutes a ca Oj 
the merits oi typewritten letter weigh? 
. ° ° . (on the basis that the average letter contains a 
Specially Built Binder Business hundred words, the original or typewriter ribbon lett 
averages one seventy-fifth of a grain of ink The i 
which goes to make a carbon copy of the same lette 
weighs one-fiftieth of a grain. On the basis that the 
| average letter contains one hundred words, tl! carbo 
copy of a word would weigh one five-thousandth of 
| grain 
Going further on the basis that a word averages si) 
letters, the ink for one letter, for illustration ’. would 
| weigh one-sixth of the full amount just mentioned whicl 
iT | would be one thirty-thousandth of a grain. When you 
come to consider that there are seven thousand grains to ; 
pound or four hundred thirty-seven and one-half grains 


an ounce, you can get some idea of the minute quantities 
that the carbon and ribbon manufacturer has to contend 





if with in manufacturing satisfactory carbon paper and typ« 
iT writer ribbons. 

Going further on the actual definite weight of say the 
letter “a” which weighs less than one thirty-thousandtl 
part of a grain, this in some cases is composed of thirtee: 
different ingredients which have to be combined in th 
most accurate and painstaking way. Also consider th: 


helping them locate and sell your prospects, ae : . : 
“+ meting ” fact that the writings from Black and Blue Record typ 





is but a fraction of our service to you. ’ g 
: writer ribbons and Black and Blue “carbon papers art 
permanent in that they are not affected by sunlight and 
; their writings will last as long as the paper upon whicl 
I he direct-mail literature we mail to your they are written. 
hinder prospects is another fraction ‘ 
You probably now have some conception of the ex 
q traordinary strength that must be concentrated into thes« 
: : ; minute particles ol coloring matter to obtan pertect 
lhe special binder we make for your sales results. 


men to submit to prospects requiring partic 
ular styles or sizes, is still another fraction 


Kendall Sales Co. to Sell Kendall Products. 





; The Kendall Sales Company, 357 Westminster street 
The profit you are enabled to make from the Providence, R. I., has taken over the sale and distributio 
prices we quote at the time the binder is of the Kendall envelope sealer, Kendall automatic moistener 
submitted, makes the whole. and other Kendall products which will be announced soon 
A. J. Holm will have charge of the distribution of these 
specialties, will attend to the appointment of agents and 
That you may have complete details regard- perform such other executive work as will f 
ing our intensified, individualized sales plans wider distribution of the products 
write us today. Mr. Holm has been connected with the off equip 
ment industry for ten years, having held responsible posi 
tions with several leading concerns. He is now arranging 
exclusive agencies in territory not already covered, d 
veloping the agency field as rapidly as possible, with 
view to securing complete distribution. A greatly en‘arge: 
production will take care of orders and secure pr pt d 
liveries. Some territories are still open 
Che Kendall sealer is a neat, hand-operated dé Wi 
a new two-conduit moisture feed ensuring a nstant al 
sufficient supply of water and instantaneous rea 
use. It sells at a moderate price. 


The Barrett Bindery Company ses einai thank Dhmmaitig eenbed. 


S [The Master-Craft Fountain Pen Corporatio: i! 
725 Federal treet corporated at Albany, New York, on February & witl 


s 
























Chicago, Ill. capital stock of $250,000. _ Monroe E. Heilbrur is 
Heilbrun and A. Alvin Fleischer, all of whom have bee 
well known in the fountain pen industry for twenty-fiv: 

years, are the incorporators The new company has es 
tablished executive offices at 59-61 Park Place, New Yor}! 
City 
Members of the company state that they will soon put 
Ernest says that if you wait for some one lo | on the market a line of fountain pens having unique at d 
call for goods you might make a dollar sale. exe lusive teatures. \_ national adve rtising campaign wi 
L _ : . J soon be launched The new pen, it is stated, will hé 
— = a ———— marketed exclusively in glass counter and floor cases t 





—— —_— -— - ———__—--- -—— -- -—— -——— - the wholesale and retail trade throughout r 
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Work Distributor 


Flexible Desk Pad 








Patent Applied For 


Felt Chair Pad Folding Desk Pad with Work Distributors 





The Fox Plate Glass Desk Pad 
Send for 1921 catalog of ‘‘U-Need-Me’’ Specialties and judge for yourself 


Geo. E. Fox & Company 


Ventilated Chair Cushion 


33 West Kinzie Street 














Patent Applied For 


Chicago, U.S.A. 
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RISHEL DESKS 


Flat Top Roll Top 
‘Typewnter Office Tables 


Makers of Fine Furniture Since 1867 


J. K. Rishel Furniture Company 


Williamsport, Pa. 


Sal AAA 


SIN 


Sal 
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Miscellaneous Overseas Trade Statistics. 


t 


following statistics were gathered trom Commer 


keports. They lassified by countries, and will enable 
the xporter, in many instances, to determine where his 
efforts for foreign trade should be directed in order to 

id that factor of his business 

Algiers—Algiers 

Imports of paper and manufactures, from all sources, 
January to June 1919 3.568 metri tons, valued it 
$3. 322 1490 

Imports of paper and manutactures mm France, Janu 
irv to June, 1920—6,400 metric tons; total imports from 
ali sources, including France, 6,405 metric tons, valued at 
6.705.915 

Australia—Adelaide. 

lint ts fro1 ill sources, shown for the calendar year 
1913. and the vears March 31 to March l, 1917-18 and 
1918-19 

Paper—(1913) $817,421; (1917-18) $674,842; (1918-19) 
$961,250 

Stationery 1913) $176,138; (1917-18) $94,322 1918 
19) $137.308 

The United States averaged 13.6 per cent of the Aus 
tralian imports in 1913; 20.5 per cent in 1918; 23.8 per cent 

19019 


Australia— Melbourne. 
Imports for the fiscal years indicated 


. . 7 ae | | 
Adding and computing machines 914-15) $290,011; 
1918-19) $326,988 : 
Paper and stationery for 1919, from the tour countries 
| . ; r Trit inod 
contributing the largest imports—United Kingdom, 


$5.055,948: other British, $2,981,696: United States, $11,- 
897,663; Japan, $430,902 
Belgium—Brussels. 
Imports of paper, other than newspri1 


t 
1 


| 
for 1919 10,307,017 kilos, valued at 18 870,333 francs 
Exports of paper other than newsprint and cardboard, 
1919—3,471,557 kilos, valued at 10,266,652 francs 
In 1919 the franc fluctuated from eight to sixteen to the 
dollar, averaging nine to the dollar 


tor 


Imports of office machinery are not segregated, being 
included in a general classification 
Burma—Rangoon. 
Paper and pasteboard imported from all sources 918) 
$470,428: (1919) $606,883; (1920) $685,855 
Imports of typewriters, parts and accessories from the 
United States 1918) $23,154: (1919) $19,217; (1920) 


$24,754 
Imports of writing paper and envelopes from the United 
States—(1918) $5,414; (1919) $13,394; (1920) $13,724 
Imports of stationery (excluding paper) from 
United States—(1918) $19,477; (1919) $15,593; 1920) 


Ceylon—Colombo. . 
Imports of stationery from all sources (excluding paper) 
1913) 10,188 rupees; (1918) 31,416 rupees; (1919) 36,475 


I 
rinee¢ 


I 


\W 
)] 
I 


iting paper—(1913) 2,388 rupees; (1918) 8,548 rupees; 
25,642 rupees 

1913 rupee was valued at $0.3244; in 1918 and 1919 

= 46 s} own at the rate of 2.50 rupees to the dollar. 


1 rts from the United States, paper—(1913) 259,135 
reams, valued at $209,730; (1918) 125,617 reams, valued at 
$565,088: (1919) 103,498 reams, valued at $303,316 

Imports from the United States, stationery 1913) 
2.840 cases, valued at $114,097; (1918) 3,433 cases, valued 


it $154,256: (1919) 1,819 cases, valued at $164,451 


China—Shanghai. 


Imports from all sources for the last pre-war period, 
ind the reconstruction years: 

Paper (1913) $5.316,002: (1918) $8,641,572: 1919) 
$12,719,980. 

Stationery other than paper—(1913) $857,377 1918) 
$1,383,990; (1919) $1,945,638. 

vr writers (1913) $66,690: (1918 $184.973: 1919) 


pev 
$282,544 
Dutch East Indies—Batavia. 

Imports of writing paper from all sources for the years 
indicated—(1916) $544,000; (1917) $301,000; (1918) $802, 
000 

The United States figured chiefly in th a 
tionery. Japan dominated in the supply of print paper, 
which was imported in the following volume—(1916) 
$140,000; (1917) $276,000; (1918) $802,000 

England—Liverpool. 

Declared exports of paper manufactures to the United 

States 1919) $29,632; (1920) $115,648 


suppiues oft sta 
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IF COMFORT -- 


was the only favorable feature in this line of 
chairs they would not enjoy the unusual sale 
that follows their display. It is the extreme 
serviceability, the construction from selected 
materials and the rigid examination each is 
subjected to before leaving the factory thac 
makes them sell well at all times. 


In design, workmanship and finish 


CONRADES CHAIRS 


maintain a consistent leadership. Those dealers 
who have built upon the prestige of a Conrades 
connection find it to be greatly to their advantage. 


If we knew your name and 
address we could acquaint 
you with our complete line. 


Conrades Mfg. Co. 


Makers of ‘‘Better Built’’ Chairs 
Second and Tyler Streets 


ST. LOUIS, MISSOURI 
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Adolph Karpen on Furniture Conditions. 


\n address before the Chicago conventi t IR 

tall | irniture Association of the | nited St ites \dolp 

° Karpen is of interest to the office furnitur Id, eve 

] though some of the allusions apply only t ld fur 
WwW niture interests 


Mr. Karpen spoke on conditions in thi , re mal 


facturing field, and stated that the only way t ll furni 
alesmen cing aed oly ay tol a 
binding both buyer He stat that thi 


and seller 











upon | 
bulk of the manufacturers have been eminent] ir witl 
their customers and advocated better homes educa 
ante tional propaganda. He told the retailers that ess they 
wish to bring about a return of 1919-20 co tions, the 
should buy for their actual requirements 1 nd not 
wait until demand forces them all into the ma t simul 
EK want salesmen who can aneously. He explained that those furniture factorie: 
7 which have not closed down are only run S a smal 
handle the Brandt Automatic force part time and are not making up any surplus stocks 
(Cashier and produce the results a He stated that the best way to bring about pt sperity i 
ghee : to resume buying, then the manufacturer y uy lumbe 
machine oft 1ts merit should have. and the lumber people will begin buying t r supplies 
Che Brandt saves time and money ee Se ee eee oe ae ee ees agen. Bir. Kare 
: 7 e is Opposed to manufacturers making two lines year, as 
for the user and is a money maker this increases factory costs. He asked the tailers 1 
for the man who sells it. Any ordi consider the matter and help bring about 9 
- : voicing their sentiments against two sets itterns 
nary salesman can make a good liv vear, if they do not favor this practice 
(r > cr - Te > r@ 
aes ~— this machine, = bask Frotection for American Chemical Industry. 
want sales experts, men W 10 can Phe Manufacturers’ Record, Baltimor: Md., ha 
put over the proposition ina big stressed the need of protecting American emical i 
—— of — ae ; ae dustries against the inroads of German manufacturers 
way and will earn big returns for Pins die Seen. cee “Gk Gat week ienpatinat factees 
themselves. modern chemical manufacture, is a key industry, in that 
is the reliance of nations for the production of muni 
Right now we have more than 22,238 tions supplies in time of war. The recent ynflict showed 
users and endorsers and the actual need how important dye manufacturing plants are to th 
for a machine like the The *e We tias Sa 
‘ , ie statement is made that the “Unite States is ( 
Brandt is greater than only important nation actually at the met tf the Ger 
ever before. In , man chemists.” They are holding back on supplies 
banks, public service chemicals needed in this country, sending only thos« 
corporations vovern- which we ourselves can make All of the chief allies ane 
ms bt neutral nations have taken steps to protect their dy« 
ment offices, restau- dustries against German competition. TI sole defenss 
rants, retail stores of the United States against German commercial aggres 
and a hundred and sion was the War Trade Board, which ceased to functio 
one lines of business March 4. Unless an appropriation to assure its continu 
d ae ner: ance is made, the country’s dye industries, built up largel) 
it 18S giving satistac- since the war started, will be unable to continu In the 
tory service. event of another conflict, the United States will be with 
: : out the means of producing the basic requirements 
If you are capable of the munitions makers 
earning a big in- A —_ will not protect -. — — - © villing 
q > E08 yractically to give away her dye products t sers in t 
come as a sales- United States, if by so doing she can thrott 


man you will do 
well to consider 
the possibilities 


our own dye industry 


A Little Study in Merchandising. 





offered by the Forty-one years ago the Joseph Dixon Crucible Con 
Brandt Automat- pany began the peg wagons ot one $5\ '_ Wedg 
, ; ier TT raser which fits on the end of a pencil his eraser ha 
ic Cashier. Tell ~~ © ae ee 
ean then the same characteristics it has now Little by littl 
us what you its sale grew, but no particular effort was made to exploit 
have done before it until five years ago. At that time, the Dixon Company) 
and we shall be oncluded that they had in this article something pen 
leased to place users would appreciate and accordingly applied mode 
<— Sve ; Bank Model No. 60 with complete merchandising methods to its marketing Today the daily 
a proposition = Storage Tray Equipment. production is nearly as large as the monthly roductio1 
tore you. was up to five years ago 
With the Brandt you press only one key and DOG 
have the exact change. Nothing more simpl ee aCe ee ee ee 
can be conceived. The time and bother saved ‘ pearing on the top of ae: ceil ind is always put 
by this a es responsible for the in boxes bearing the labels and trade-mark of the cot 
ene 2 Se ae pany. It recently came to the attention of the compan) 
that some customers have purchased wedge-shaped eraset 
° al ‘ ® Shen s 
in unlabeled boxes, having been given to understand tha 
é 1 ‘6 ’ 
Brandt Manufacturing Co. SE ee ee ee aer” crue, the 
m ) te . haticall hat it does not n irket sé 
— << ¢ ompany states empha lly tha 
Executive Offices and Factory ah: Gut Geesete us come threush wt pony Bets re 
WATERTOWN, WISCONSIN never leave the factory : . 
Che Dixon “Wedge eraser No. 450 is packed in gros 
boxes. The same eraser, 450-C, is packed % gross on 





A card for display in store and window 
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The Sf cle General Catalog lists Filing 


Equipment, Supplies and Sectional Bookcases that 
will please and meet your customer’s requirements 
The line includes three styles solid and two types of Sectional Cabinets made to con- 
tain standard sizes of letters, legal documents folded or flat, various sizes of record 
cards, papers the size of checks, notes drafts, etc., flat top filing desks, also index and 
and desk trays, fibre board cases for many purposes, scrap books, box files and other 
items that are salable and necessary for the efficient conduct of business. 

Twenty years of consistent growth in this business has given us a valuable experience 
that we endeavor to pass along to our dealer friends and which will prove profitable 


= 
= tothem. We invite you to send for catalog and dealers’ proposition. 





Sfx Sectional Card Index Cabinets 


Are durably constructed of kiln dried plain or quartered oak in golden or natural 
finishes or in mahogany finish. All drawers equipped with easily adjusted 
auto-locking ,steel follow blocks, to keep 
contents in vertical position. 

These cabinets are especially adapted for 
use in offices where the card index system 
is likely to expand. Purchase a top sec- 
tion first, then add bottom sections as filing 
needs demand. Any number of bottom 
sections, of the same size, may be stacked 
under one top section. Made in 3x6, 4x6, 
5x8, 8x5 and 6x9 sizes. Illustration to the 
right shows a stack of sections composed 
of one 3x5 top and three 3x6 bottoms with 
leg base. 

Our General Catalog—which is yours for 
the asking—shows many other illustrations 
in which these sections may be practically 
used. Theeconomicalcardindex equipment. 
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sad A. H. DENNY, Mgr. E. E. BLANKEMEYER, Gen’! Mgr. 
52 Park Place 201-215 North Franklin St. 
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The 1220 Line 


Made in two, three and four 
drawer heights. Inside 
measurements of Letter 
width drawers are 124" wide. 
Cap width 154" wide; both 
are 10" high, 24%" deep. 
Cabinet shown (No. 1220) 
is 52" high, leg base 4" high. 
Side panels are removable. 
Invoice cabinet made five 
drawers high, each drawer 
8" high by 98" wide. Fur- 
nished in Golden or Natural 
Quartered Oak or Mahogany 
finish. Assorted drawers 
for index, check and voucher 
filing 
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162 Union Street -:- 


New York—The ¥/2@ Manufacturing Co. 


A. H. DENNY, Mgr. 
52 Park Place 
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Vertical Filing Cabinets 








The 1404 Line 


Made 
in four drawer heights in Letter 
and Cap widths—-drawers inside 


Is our highest grade file. 


124" and 154" wide. Square edge 

design, flush tops, non-removable 

panels. Drawers operate easily 

on noiseless wood suspension 

slides. Furnished in Golden or 

Natural Quartered Oak and Ma- 
hogany finishes. 





The 421 Line 


Made in two, three and four 


drawer heights. Inside 
measurements of. the Letter 
width drawers are 124" wide. 
Cap widths 154"; both are 10" 
high, 22?" deep. Cabinet 
shown (No. 421) is 52" high. 
Invoice cabinet made in two, 
three, four and five drawer 


heights, each drawer 7#" 
high by 108" wide. Fur- 
nished in Golden, Natural 


and Weathered Plain Oak 

and Mahogany finishes. As- 

sorted drawers for index 

ecard, check and voucher 
filing 


Monroe, Michigan 


Chicago—Associated Stationers Supply Co. 
E. E. BLANKEMEYER, Gen’! Mgr. 


201-215 North Franklin St. 


: The f/&s Manufacturing Co. 


SSUVAUANUAUNAUNAUAUNAUNN FANAUEOUEUEOUOOOODOOUEOOEDOODOOUEONOUOOUEOOOONOUEOOOOOOUEOEUNOU EO DGU OOD EODAG OAD EAUEGEAU EOD EO AUDA EAU AU EEU EAU EA EG AEE E EAE 


Read Pages 1, 3 and 4 of this Four Page Insert 


iz 


STVUUUUUUUUUUVGOGQQQUOUDGGOOOUUUNNOOGOOUOUUUUOOOOOOOOOOUUOOOOOGOOUOUUUUOOOOOOOOUUUOONOOOOOOOOUUUOOOOOGOOOOOUUUOONOGOOOGOUUUUUEOOOOOOOUUUUUUUOOOOOOOOO0OOUUUUOOOOOO0000000UUU0O0N8000000000UU00000008000000000U000088800C8000000000000000000 


ir: 





AUDUDADALATAANANTNNNLLE 





QUUTUOADAVUAAUNODOAAAOAATEOEADAAUAOOOUAUEOO ENA NAOATOD AG OOAUEG OOO DEA AATAOO EO NO EOE AOA 


=} 


jc Sf ics MMMM 


Compact and Horizontal 


Filing Sections 


meet the demand for various filing necessities in the 
office of executives and department heads, where per- 
haps the floor space is limited. 


The Compact Filing Sections 

are made 18 inches wide and in 15 and 24 inch depths. Great- 
est filing capacity in smallest space. Sections are interlocked 
by an ingenious and invisible device which is strong and ac- 
curately fitted. Thirty kinds of sections enables one to arrange 
a stack that will provide filing space for almost any standard 
size business papers and record cards. They are inexpensive 
considering their excellent workmanship, durable construction 
and handsome finish. The large drawer fronts are 5-ply veneer. 
Sections align with the Horizontal Line but do not intermember 
with them. Made in solid, seasoned Quartered Oak and Birch 
Mahogany. An attractive line of files. 


The Horizontal Sections 
are the result of demand for filing sections to intermember with 
Yfze Receding Door Bookcases. Made in 28 styles, capacities 
and sizes to meet almost every business or professional office 
requirement. Thirty-four (34) inches wide and 16 and 24 inch 
depths. The "Compact Sections" align with these longer 
sections thus utilizing almost any available space. Beautifully 
figured Quartered Oak in eight stock finishes, also Mahog- 


eral Catalog. 


2049 


any Finish. Let us tell you more about them—Get Gen- 


Receding Door Sectional 


Bookcases 


Are ideal book storage equipment for school, office.and home. The sectional construction provides a method for 
taking care of future requirements. You can start with one section, top and base and add other sections as 


needs demand. 

Made of very best grade of Plain and Quartered Oak and Birch 
Mahogany. Operation of the receding doors is controlled by a 
patented Equalizer which allows it to travel only straight forward 
and back in the recess above the book space. This equalizer also 
provides the method by which the doors can be instantly removed 
and replaced. The dust shield and the correctly fitted door com- 
bine to make these sections air cushioned without the use of felt 
strips. Raise the door as high as it will go—drop it. The glass 
will not break—the door will not slam. Only one hand necessary 
to operate the door. Both Plain and Quartered Oak furnished in 
any standard finish; the Birch in the beautiful Mahogany. One 
stack on your floor for display purposes will aid in securing orders. 








Illustration shows how #2 Receding Door Book sections are 
shipped Knocked Down. Quickly and easily set up without tools 
of any kind. 





The ¥/e@ Manufacturing Co. 
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New York—The #4 Manufacturing Co., 
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Natural or Weathered 
number and specify 
finish wanted for 
wood top. Golden 
sent if not specified. 


No. 5—Black Enameled 
Metal Frame. 


No. 6—Oxidized Copper 
Metal Frame. 


No. 7—Nickel Plated 
Metal Frame. 
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A six drawer cabinet t 
hold engravings, elec 
Case is corner-locked, 

front to aid in raising 


purchased with or wi 


Always order by nu 
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DESK ACCESSORIES 


Improved Swinging Attach- 
able Desk Stand 





action. The 14" x 18" wood tops are furnished in either Golden, 





of stationery, legal blanks, etc. Made strong enough to 


net prevent marring polished surfaces. Cabinet can be 
tions under each drawer extend full depth of cabinet. 


Furnished regular in Golden or Natural Plain Oak or Ma- 
hogany finish. Weight 12 pounds. No. 814—With Drawers 


Can be attached to either end 


14" x 18" Tops 
Furnished in 
Golden, Natural 

or Weathered 


Oak or 
Mahogany finish 






of the Improved 
Swinging Desk 
Stand is a sim- 
ple, efficient, 
long wearing 
device—easy to 
operate and 
positive in its 


Swings Free or Locks in 
Any Desired Position 


Oak or Mahogany finish. Always order by 


Under-View of Swinging Stand 
Illustration at right shows an under-view 
of the Improved Swinging Stand. To give fe 
complete satisfaction a device of this kind ay 
must have rigidity. The cast iron frame 


and connecting wire rods in conjunction with the simple yet 





of any style desk and will 


provide additional space that can be used for typewriter, 
reference book, card index tray, telephone, etc., but of 
especial value for stenographers’ use while taking dicta- 
tion—very much handier and more practical for this pur- 
pose than using slide shelf of desk. Locking arrangement 





effective locking device (a 


sectional view of which is shown) provide this rigidity requirement. Swinging Stands 


are shipped in knocked down form in a strong fibre cart 


on measuring 24"x 15"x 21". 


Can be quickly and easily assembled ready for attaching. Weight ten pounds. 


Stationery Storage Cabinets 


Handy Cabinets for keeping enough sta- 
tionery, envelopes, etc., for current use, 
at hand, easily accessible yet protected 
from dust and flies. Keep your desk and supply 
drawers neat by using these cabinets in your office. 
Both the No. 140 and No. 150 Stationery Cabinets have 
compartments for letter, cap and note size papers, 
invoices, large and small envelopes, etc., and adrawer 
for carbon papers, erasers and miscellaneous ac- 
cessories. Are solidly constructed of seasoned lum- 
ber. The Quartered Oak is nicely flaked. An ornate 
and practical necessity. No. 140 has a three-ply lid 
which raises and recedes. This effectually covers 
your stationery yet makes access easy. Both styles 
have rubber feet to prevent marring desks. The 


No. 140 With Drop Lid neatness of your stenographers’ desks will be re- 
High Wide Deep flected in the letters written. A Stationery Cabinet N 
No. 140—Outside 8}" 93" 154" is a good investment and is always appreciated by ; 
Drawer Inside is" 88" 143" the users. 


No. 150—Outside 


Furnished Regular in Golden or Natural Quartered Oak and Mahogany Finish 





No. 150 
With Open Front 


High Wide Deet 


, 1 
Drawer Inside lig gf 


Legal Blank or Electro Cabinet 


hat can be utilized for the storing 
trotypes, small type forms, etc. 
drawer bottoms have finger hole in 
papers. Rubber feet under cabi- 


thout drawers. Horizontal parti- 


mber and specify finish desired. 


No. 418—Without Drawe 


The J Manufacturing Co. 
MM 


Read Pages 1, 2 and 3 of this Four Page Insert 





Outside Dimensions 
108" High 
10" Wide 
154" Deep 


Drawers Inside 
13," High 
83" Wide 
14%," Deep 
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U. S. Foreign Trade in Typewriters. 


(Continued from page 2( 
eareful clerical work. Even though there are several firms 
represented in this district, it is reported that a new ma 
chine or a rebuilt one sold at a moderate price would in a 


short time command a large share of the trade 

The Remington was the first typewriter introduced into 
the Netherlands and has been on sale there since 1884 
In the beginning it was difficult to induce Dutch business 
men to use a machine for their correspondence, especially 
as typewriters then were not perfected as at present, 
hence sales were small; but by advertising, the Remington 
paved the way not only for that particular make, but for 
other machines as well. The prices are: Standard ma 
chines, $100 to $120; lighter machines, $60 to $80; the 
cheapest machines, about $40. Outside of the cities of 
Amsterdam and Rotterdam very few machines are in us¢ 
The merchants demand good machines regardless of the 
price. In proportion to the population of the different 
countries, typewriters are used more in the Netherlands 
than in Belgium, Germany, and France, though less than 
in the United States and in England. It is almost impos- 
sible to secure reliable figures concerning the sale of type- 
writers in the Netherlands, as the large dealers are un 
willing to state the facts, and the smaller agents exag- 
gerate their sales. American machines are used in Govern 
ment offices, public institutions, typewriting schools, asy 
lums for the blind, lawyers’ offices, banks, insurance com 
panies, mercantile agencies, and in some offices of manu 
facturers. 

Trade with Germany. 


In 1900 Germany imported 229 metric cwts. (32,890 
pounds) of typewriters and cash registers, of which 224 
metric cwts. (26,640 pounds) were imported from the 
United States. The value of the total imports in this line 
was 1,500,000 marks ($357,000). During the same period, 
she exported typewriters and cash registers to the amount 
of 110 cwts. (12,110 pounds), of which 36% went to Aus 
tria-Hungary and 10% to Russia. In 1904 the duty o1 
typewriters was raised from 13% to 37%. Different makes 
of American machines are represented and they retail 
from $83.50 to $148.75. The wholesale price is about 25‘ 
less than the retail price. In 1908 the duty was increased 
from $1.80 to $3.10 per machine. 


c 


While the principal imports of writing and calculating 
machines into Hungary came from Austria, the imports 
from the United States, Germany, and Great Britain wer« 
steadily increasing prior to the outbreak of the war. This 
was probably due to the fact that independent branches of 
manufacture in these lines had been opened up in Buda 
pest. Reports from Austria in 1906 showed material com 
mercial and industrial progress which was doubtless a1 
opportunity for the introduction of American goods into 
that district. However, competition with other machines 
was so strong that it required persistent and intelligent 
work to do business in this country. 


Progress in France. 


In 1902 the report comes that typewriting machines wer 
then just finding their way into French offices, especially 
in the provinces, and that the United States were holding 
the lead in the manufacture of these goods. Sales had 
been restricted up to this time for the’ reason that the 
agents employed by the exporting companies were not 
fully in sympathy with the enterprise that they had under 
taken. Later live, intelligent men went over and succeeded 
admirably in demonstrating the usefulness and practica 
bility of their goods. After the exhibition of American 
typewriters at the International exposition at Tourcoing 
in 1906, the demand became so strong that two offices 
were opened in the main artery of the town for the sale 
of the American product. Machines that usually sell for 
$100 in the United States were sold in France for $110 
to $115. Consul-General Skinner reported in 1907 that all 
the well-known American typewriters were represented in 
Marseilles by agents who advertise themselves as handling 
special makes exclusively. These agents also sold sup 
plies, adding machines, and similar articles. He added that 
the American typewriter manufacturers were among thi 
most successful examples of American concerns who ap 
plied American methods in selling their wares abroad and 
who put the requisite capital and energy into the business 
Instead of seeking foreign instrumentalities to carry on 
their work or establishing foreign factories to turn out 
foreign goods under American names, they genuinely ex- 
tended American foreign trade under conditions enabling 
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High Grade 
Carbons and Ribbons 

do not 
“Just Happen” 


They are built only by expe- 
rienced workmen, having at their 
disposal well selected, high grade 
raw material, and suitable me- 


chanical equipment. 


Ault & Wiborg Carbons and 
Ribbons are manufactured under 


practically ideal conditions, 


secure at all times most satis- 
factory results. We are alive al- 
ways to the necessity of keeping 
our products up to the highest 
notch of perfection, and are con- 
tinually working in our labora- 
tories to develop articles which 
may prove superior to those used 


in the past. 


‘ 


A quick action service depart- 
ment is maintained for our deal- 
ers, and this means that they se- 
cure from us practically perfect 
service in the filling of orders. 


The Ault & Wiborg Line—su- 
perior Carbons, fine Cotton Rib- 
bons and the famous Typewriter 


Ribbon—of Silk 


WIBORG Company 


OHIO, U.S.A. 
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The ACCO Fastener 


with the Prong Shield Compressor 








indispensable for binding 
any number, any size, and 


any kind of papers securely 
permanently or temporarily. 
It fits flat and is a perfect, in- 
expensive loose leaf transfer and 
takes up no room in files. 





. Made in sizes to fit all 

standard gauges of punching 

The PRONG SHIELD COMPRESSOR or 

Washer is furnished only with the Acco Fast- 

ener, and makes the “ACCO” the only prac- 

tical fastener of this type, because it allows 

the prongs to bend inwardly over the com- 

pressor or washer and to be fastened, which 
prevents fastener from being forced open. 


The BROAD BASE gives rigidity and 
strength which is necessary for the binding 
feature, and also supports the papers at the 
perforations, thereby preventing cutting and 
tearing. 

The papers are bound by the pressure of 
the Prong Shield Compressor against the 
Base—just like a vise. 








The ACCO FASTENER binds thin tissue pa- 
per as tightly as heavy bond or ledger, and a 
narrow sheet is held on one prong as securely 
as when two prongs are used. Sheets are easily 
added or removed from any part of the ACCO. 


Samples and Circular on request. 





CANADIAN DISTRIBUTORS: 
CANADIAN CLIP COMPANY 


79 Spadina Avenue Toronto 











American Clip Company 
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them to hold the trade once created in the hands 
and in their own names. 

Some of the lower priced machines are offered for sale 


this business is 


in stationery and department stores, but 
not comparable in volume to that of the 


older ¢ npanies 


lhe ordinary standard American machine weighs thirty 
pounds and as it has no aluminum parts usually the aver 
age duty per machine, without the cover, would be about 
$3.95. Typewriters were coming into more general us¢ 
daily before the war and the demand was constantly in 
creasing. They were steadily forcing their way as a neces 
sity into the commercial, the letter writing, and the literary 
world. The greatest barrier to sales in France was the 
fact that most of the first-grade machines were held at a 
higher price than many offices and individuals were willing 
to pay. In spite of this, the American-made machines 
seemed to have the foreign field at their command In 
1908 the consul reported that he knew of no ichines 
being made in France. 
American Machines Popular in Spain. 

\ll government offices in Spain were authorized to ac 
cept typewritten documents in 1901. Consequently the 
use of machines steadily increased until most of the best 
known American machines were in the market. The Amer 
ican make of machines, even though more expensive, were 
preferred to the German typewriters which were being 
actively pushed. The competition is keen, and most of the 
sales have to be made on long credits with many risks, 
while American sellers expect to be paid in cash before 
the goods are shipped. The import duty on typewriters 
was excessive in 1907, being at the rate of eight pesetas 


($1.50) per kilo (21/5 pounds) on the gross weight, pay 


able in gold, which would make the whole duty about 
$37.67. Typewriters are frequently sold here on the 
stallment plan with no discount; monthly payments being 
from 50 to 100 pesetas (silver peseta is about 17 

The use of typewriters has greatly increased Italy 
The demand in Naples and the vicinity is for a cheap 


machine, writing the Italian lan 
guage. 

Asia may be classified as fifth among the six grand 
divisions purchasing American typewriting machines. In 
1897 the United States exported machines to Asia amount 


especially adapted for 


ing to $18,134, which was less than she sent to any other 
grand division. With the exception of one year, this 
amount gradually increased until it reached the sum oft 
$427,100 in 1914. The next year there was a decline in the 


value of the exports, but this was regained the following 
vear (1916) when they reached the maximum value of 
$478 761. 


Polyglot Situation in Asiatic Turkey. 


People interested in the sale of typewriting machines in 
Asiatic Turkey are confronted with a peculiar and 
plex situation. In the first place, unlike the mother tongues 
in many other countries, Turkish does not prevail through 
out the Empire as the dominant mercantile language. On 
the contrary, the majority of the importers and other 
business men have long since adopted French as the most 
useful in correspondence with the foreign tirms with whom 


con) 


they transact business. This is particularly true of the 
coast cities and towns. Thus a firm doing business of any 
magnitude must carry on its correspondence in several 
languages with its numerous clients and patrons of the 


Therefore, it 
hines 


various parts of thfSs country and Europe. 
a firm wishes to supply itself with typewriting mac 
to cover most of the required languages, it is necessary 
either to purchase one machine of the removing shuttle o1 
wheel variety, supplied with a separate attachment for 
each language, or to go to the extra expens: buying 
several machines of some other mode of construction It 
seems that one method has been adopted about as fre 
quently as the other, but the type-bar machines 
be slightly more in use. 


seem to 


The machines most commonly in use here are the well 
known types of American manufacture and a less number 


of various machines of European make. The prevailing 
prices appear to be about 25% higher than in the United 
States, being the home price with transportatior d duty 
added. The duty is 11% ad valorem in all cases 

In Bagdad, a city of 200,000, there were not more than 
twenty machines in 1908. These typewriters were ot 
various makes, averaging in price about $100 with a 
customs duty of 11%. The language in this part of Turkey 
is Arabic. Consequently, there is a market type 
writers with Arabic characters. Before machines can he 
sold here they must be exhibited and tried, as the natives 
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The increasing popularity of the 


EZEON CLIP 


due entirely to its many points of merit, has 
led us to bring it to the attention of the readers 
of this publication who do not know about it. 


Our many years of experience in meeting the demands of the clip market led 
us to design a clip that is best suited for all purposes, and one that avoids every ob- 
jection found in other clips. 


The EZEON CLIP is easy to put on, thus deserving its name. Made of steel 
wire, and given an extra temper in its manufacture that produces a spring which 
gives it a long life of service,—and it can be used over and over again indefinitely 
without losing its tension. 








The chief point of weakness of other clips is the inability to place the clip on 
two thin, soft sheets of paper without tearing or mutilating the paper. Of course, 
the tension could be made weak to permit of this, but the clip would then not hold a 
large number of papers. To cover this objection, the EZEON was made with 
points that not only guide the paper when the clip is being put on but which allow 
the pressure to be applied gradually, and the contents are held with three points of 
pressure, while the bent ends prevent the tearing of paper when the clip is removed. 


As the points lie flat, they expose the least possible contact for picking up 
other papers. 


THE EZEON CLIP holds two thin sheets as securely as thirty, and stays 
where put. Does not tangle in box or receptacle. 


The Clip that built its own reputation 


Packed 100 to box, 10 boxes to carton, 50 carton to case 


Samples and prices upon request 





> ; : 
Beebe Ave. an Williane St SE "LIC. NEW YORK.NY. 
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EVERYWHERE 


Macey Filing Equipment 
LREADY in National use, and favorably known, Macey 
Filing Equipment is an interesting and profitable line for 

the retailer. It is strictly a quality line and well balanced in both 


wood and steel. The ever-increasing consumer demand together 
with dominating National publicity, lends a powerful selling force. 


The Macey line consists of Filing Cabinets in wood and steel, Filing Supplies, 
Steel Safes, Office Desks and Sectional Bookcases. Catalog and terms on request. 


‘@he MACEY COMPANY 


Grand Rapids, Michigan 


Manufactured in Canada by Distributed in Great Britain and Europe by 
The Canada Furniture Manufacturers, Ltd. The Macey Co., Ltd., 65-66 Houndsditch (Bishopsgate End) 
Woodstock, Ontario London, England 
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they examine the machine and see 
of prime necessity that the home 
cooperate with the consuls in their efforts to introduce 
American goods \ proper display of the goods and a 
live American agent who can convince 
the superiority of the goods are of great advantage in a 
country such as Turkey. 

American typewriters are so generally admitted 
to the makes of other countries that it is not a 
ctically every make of American ma 
I 


will not purchass 
it work. It is 


rms 


superiot 
surprise to 
chines in use in the Far East. In China, the European 
aking efforts to gain a market for 
American makes are much in use by 
owing to their light weight and the 


manutacturers 
their goods. Sn 
contin rcial tra\ 


ease with which they can be transported, and by clerks 
who desire a mat of their own, owing to their relative 

small cost as compared to the heavier makes 
Nearly all of the imports of typewriting machines and 
copying presses into Japan are from the United States 
In 1901 the United States exported to Japan machines 
3,763. This was 


alue of $12,241 out of a total of $13,76: 
, 


Va 
88% of the total. Most of the typewriters imported are 


for t ise of foreign firms, but they are also used to 

certa extent by Japanese business people when corres 
ponding with foreigners. This latter use is increasing 
continually Japan has a market in the East for type 
writers, since she exports to China, the Philippines, and 
othe yuntries part of what she previously imported 


India a Good Market. 


An excellent market for typewriting machines has been 


stablished in Ine nd is controlled by Ameriean manu 
acti s. Most of the leading machines are represented 
ry | gencies, and the competition among them is very 
kee Even though the public is well educated concerning 
the intages typewriters and the field has been so 
well covered, the demand is so constant that a new type 
oO! i ne ofr new to this country would be ac epted 
ild demonstrate its superiority in any important 
particular. The native importing and commercial houses 
iS Wt s the cotton factories use the typewriting machin 
to conduct their rrespondence, which is generally car 

ried on in English Writing from Bombay, Consul Det 


nison reports that almost all the standard makes of Amer 
used generally get full trade discounts 


ican typewriters 


the same as are allowed to agents in America, and the 
standard $100 machines sell for 350 rupees, equal to $114 
One English machine retails for $73 In 1908 a 5% cus 


tom duty was imposed upon all makes of typewriters 

The North American trade has made rapid strides, with 
the exception of narked decline in 1902, which recov 
1904 so as to outstrip the 1901 market, and a slight 
insignificant decline in 1909, until the outbreak of the war 
In 1914 the exports fell from $1,508,279, the high 
mark, to $952,249 This amount was reduced almost one 
half in 1915 and followed by a revival again in 1916 only 
to the amount of $848,001, which 
diminished 1914 amount 

\merican machines are favored in Nova Scotia regard 
Canadian duty. In 1910 there were 35 
business houses in Yarmouth. These were, 
four or five, American and generally 
cost on an average at least $100 





ered D\ 


tert 
Watt 


was still less than the 


less ot the 25% 
typewt 
with the 


standard 


iters in 
exception ol! 
makes Chey 
each 

$205,549 worth of machines sent to Cuba during 
the two years 1905-1907, the United States sent 4,846 
machines valued at $200,284. 

Mexican Market Widening. 

Typewriting machines maintain a peculiar popularity in 
Mexico with constantly increasing Most of the 
typewriter manufacturers are represented by local 
agencies, and the ground appears to be well covered. Thx 
typewriter has long ceased to be a novelty in Vera Cruz, 
and a great variety of makes are in use including American, 
nan machines. The consul from this 


Of the 


sales 


leading 


English, and Gert 
district reports that there are no dealers here who mak 
the sale of typewriters and supplies their exclusive busi 
ness. Nearly every company has a representative at Me» 
ico | and purchases are made through these concerns 
This ritory has been well canvassed by traveling agents 
who visit this vicinity frequently. Competition is ex 
tre tive. A gent will take any make of a machi: 
in part payment for another, provided the balance is pa 
in « d a fairly liberal sum is usually allowed \ 
German machine has lately appeared in this market 
whi ny nove itures are claimed. It sells for $105 
with tabulator, for $117.50. Typewriters are also s 
he e inst ent plan. 

ters of American manufacture are th: 
tound in the Republic of San Salvador, Central An 
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the purchasers of 
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| SERVICE 


Send your old platens to us and we will 
recover and deliver them to the Express 
Company or Post Office within 24 hours 
after we receive them. This means you will, 
under ordinary conditions, have the platens 
returned to your office the third day after you 
send them to us. One day coming to us; one 
+ day to recover; one day going back to you. 








seneasnnany 








WE USE THE BEST RUBBER 
OBTAINABLE FOR OUR 
PLATEN JACKETS 


Our NICKEL and JAPAN DEPARTMENTS 
at Newark have been greatly enlarged, and 
we are now able to give you excellent service. 
We solicit a trial order. 





WAR FABRIC RIBBONS 


These are Special Ribbons we are offering to 
Dealers at prices away below market values. 
Send for samples and prices. 


PLATEN RECOVERING STATIONS 
506 Market St., San Francisco, Cal. 
449 Central Ave., Newark, N. J. 


Send your Platens to nearest station. 
No Nickel or Japan Work done at San Francisco. 
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American Writing Machine Co. 
449-455 Central Ave., Newark, N. J., U.S.A. 
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on account of their greater simplicity, durability, and the 


quality of the work they do. The makes most in evidence 
are the “visible” machines, though some of all well-known 


Th makes may be seen. The retail price varies from $200 
e to $250 silver per machine, according to make As the 
gold dollar is worth $2.50 silver, the gold selling price is 
$80 to $100. The duty in 1907 was about $20 silver per 


machine. The fact that there is no school for instruction 
in shorthand in this republic makes a shortage in stenog 
O. raphers, which shortage affects the demand for machines 
Consequently in 1907, only the merchant who was willing 


to learn the use thereof would buy a machine At this 
time, there was no agency for typewriters her: Those 
who handle them do so as a side line, not even rrying 
supplies. 
Nicaragua Market Restricted. 
In 1897 typewriting machines sold in San Jt Del 


Norte, Nicaragua, for $100 (gold), and agents were allowed 
a discount of 25%. The duty was 25 centavos per pound, 
equivalent to 8.86 cents in United States currency, tour 
fifths of which was remitted upon satisfactory evidence 
that the machine was in actual use. Writing from thi 
same place in 1908, Consul Ryder-states that the demand 
for typewriting machines in this district is limited to the 
larger business houses and Government offices. He says 
that this is not from lack of interest in its use, but rathet 
on account of the inability of clerks and inexperienced 
stenographers to purchase machines at present prices, 





especially in view of the comparatively short time which 
some of the best machines in the market will continue t 
do satisfactory work in this climate. The life of the ay 
erage typewriter on this coast will not exceed two years 
even where the machine receives the best of car [his 
is due to the fact that there is so much dampness and 
humidity in the atmosphere that it is impossible to keep 
the machine free from rust. Continuing his report, he 
states that there are only twenty typewriters in this con 
sular district, and these are in the government offices and 
general stores. They are all standard machines of Amer 
ican manufacture purchased in the United States, as there 
are no dealers in machines or supplies in this locality 
The typewriter in use in his consulate has all parts mad 
The of gun metal, and, even though it has been in use for over 


. eight years, and the rubber cylinder and bearing roll 

ANNOUNCEMENT are somewhat worn, it does better work than any other 
machine which has been used in that climate for two 

years. This shows the durability and adaptability oi 


MADE LATE IN JANUARY OF J ‘ : ss 
practical rust proof metal in that climate. Typewriting 


I D | machines are on the free list everywhere in the Republi 
except at San Juan del Norte, where there is an ad 


valorem duty of 20%. 


AND The demand for typewriters and typewriter s plies, 
cash registers, and up-to-date office appliances in Chil 
SPECIAL PROPOSITION was much greater in 1907 than ever before due to the large 
advances in wages demanded by clerks and office help 
American goods were to be preferred, notwithstanding 
To the Dealers the fact that the prices ran higher. During 1905, ther 
was imported into Chile $79,862 worth of typewriters, of 


which the United States furnished $68,730 and Germany 
$7,144. (These values are given in United States gold 


has resulted in our receiving more orders than we ae ere . 
This shows that the United States is more thar ling 


anticipated. This proves that the Dealers are awake its relative proportion of the trade. 
to the demand for a small up-to-date typewriter sell- Paraguay Likes American Machine. 
ing at a reasonable price and at the same time yield- In Paraguay there is little work done to encourage the 
ing a fair profit. use of writing machines or to increase the sales. The great 
handicap here is that the personal solicitation plat 
If you have not already done so, write for our selling is not followed, and further, the salesmen are s« 
SPECIAL OFFER TO DEALERS on this wonderful dom able to handle the machine represented expertly and 
little typewriter, which is ideal for Office, Home, Per- are deficient in knowledge concerning the me “I inic il 
{ Professi { features of the machine carried. The result is that the 
SSRRt GF S reressroNA! Use. advantages of the product are not clearly depicted; hence: 
‘ : FE I the customer’s interest and desire to possess one innot 
These machines can be furnished for writing in be aroused. The American visible-writing machines ar 
nearly every foreign language. preferred and most commonly used here. There are also 
a few of English and German manufacture in use in this 
district. American typewriters of every recognizable make 


are being pushed, but still there is a good opportunit or 
AMERICAN WRITING increasing the sales ot this class of goods as well] S 3} 


registers. 








Standard typewriters supplied direct and throug the 

MACHINE COMPANY European agencies of the American manufacturers ar¢ 
in use to a limited extent in Egypt. Their use is t so 

extensive as the large number of commercial houses uld 

449-455 CENTRAL AVE. warrant. They are more common in the administrative 

offices of the government where the English officials have 

NEWARK, N. J., U. S. A. English clerks to transcribe their work. An Eg 1 
had invented an Arabic typewriter which had fair sal 


before the war. While American machines are most con 
monly used in Madagascar, a French machine is used 
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PRINTSSKROM TYPE 


\ $5750 


F. O. B. Chicago 














Names Quickly “typed” on 1%c Plates 
by Your Addressograph Operator! 





UCICKLY — privately in your office, anyone 

“types” names, ete., on 14c plates. Then like 

a flash, this $57.50 Addressograph prints names, 
addresses and other data thru a ribbon, on all forms—ad- 
vertising—pav—shipping—collection—dividend, etc. It’s 
10 times faster than pen or typewriter. Mistakes [ 
impossible ! 






































ee Amazingly well “matched” form letters ea 

id personally ade lressed circulars are in buyers’ hands +s, se. 

aes coming back! Dull business vanishes with =! a 
lull methods. The keen-cutting Addressograph again 
proves it’s the best way to reduce name-writing costs 


id get business. 


10 DAYS FREE TRIAL:":""": 


























ae a 
' e . . . 
Ribbon-Print Addressograph will convince you—Have sales- 4 
wera ee ee Y etal A sane ; t Mail This with Your Letterhead to 
lan demonstrate _at your ¢ es oO yey lat impulse—wrt A or } | Adina Co., 903 Van Buren b+ 
phone nearest office (no obligation—just good business !) [ , Chicago, II. j 
or ite Here—or Mail Coupon! ss 
Phone Write He r co Send samples of 1%c Blank 
ao . ° | | 1- . pi 
United States Sales Offices and Service Stations om Plates and tell how we can 
Allentown, Pa Cleveland, Ohio Indianapolis, Ind. Pittsburgh, Pa } | type _ Hames, etc., on them in = 
Albany, N.Y Dallas, Texas Kansas City, Mo Portiand, Oregon | our office. J 
Atlanta, Ga Denver, Colo Los Angee, Sm gate Lae ey, Utah | ‘ , 
Birmingham, Ala Des Moines, Iowa Minneapolis, Minn. San Francisco, Calif i 1 s it ’ ae. oda . Ser = 
Baltimore, Md Detroit, Mich Newark, N. J Seattle, Wash. r , won't CONS ws anything nee & 
Boston, Mass Duluth, Minn New Orleans, Le Spokane, Wash. r obligate us to buy, ship on ap- ¥ 
Buffalo, N. ¥ El Paso, Texas New York, N. Y St. Louis, Mo. } re ¢ P > $ - 4 
hicago, Ill Grand Rapids, Mich. Omaha, Neb St. Paul, Minn. L H prox al Hand Ope rated Ribbon = 
incinnati, Ohio Houston, Texas Philadelphia, Pa Toledo, Ohio j Print Addressograph for 10 days 
Washington, D. C a 
trial. 
as Have salesman demonstrate (J 
h —~ Hand Addressograph he carries Fe 
ddressogfap Co. 903 Van Buren St. r with ‘him =_ 
waaee wane ; 
eT CHICAGO, ILL. Send new 1921 catalog and price 
e oe list. uA. S21 
Canadian &— ead Office, 70 Bay S!., TORONTO—Ottawa—Montreal— Winnipeg 
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fary Safe @ 


1 © 


Buffalo XY 





SAFE 


Doinc Guarp Duty 
THE WorLD OVER 








es have little chance to destroy the contents of a 
¥ SAFE. There is no vulnerable point. Each CARY 
= is built up to the high standard of the watchword -- 
























“Uniform Strength Throughout”’ 


The CARY doors, usually a safe’s vulnerable point, 


are extra thick. The patented insulation between the 
\ » thick steel walls prevents heat from penetrating to the 
-\, Seinterior of the safe. 


‘a Thieves meet with an unexpected obstacle in the 
‘CARY. A mechanical dog, positive in action, protects the 
‘lock from tampering fingers. Behind the drill- proof plate 
is a trigger device of special design. The dog holds the 
~ lock-—it cannot be forced. A sledge hammer blow on the 
combination spindle would only serve to force the trigger--- 
and the dog would hold stubbornly. The action is automatic. 


In no other safe can such protection from fire and 

; thieves be secured. 

i Small wonder that big concerns all over the world 
~ buy CARY. The Dunlop Tire & Rubber Corporation of 

~ America recently adopted the CARY as standard equip- 

: ment in their executive and branch offices, and placed a 


large order for CARY SAFES. 


‘Buying Protection’’ is an authoritative booklet 
on safes. Write for it. DEALERS: — Ask us 
about the sales possibilities of safes. 


CARY. SAFE COMPANY, 


Department 105, Buffalo, New York. 
Established in 1878. 





VAULTS 
CABINETS 
SAFETY 
DEPOSIT 
BOXES 


7° ae «- 










CARY SAFES “The Sate Investment”’ 
SL Se ummm = = 8 8 8 


SRA Ser 
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the French government at Paris or purchased from a local 
agent. An English firm and also a German firm use 
American machines in all of their branches throughout 


the colony. 

In South Africa the demand for cheap typewriters has 
decreased, and high-class machines are preferred and de 
manded. The average price of a first-grade office machine 
of standard make is 28 guineas (143 dollars). The United 
States furnishes about 70% of the machines imported into 
this territory In 1908 a duty of 15% ad valorem was 
levied on all machines, with a rebate of 3% ad valorem on 
those from the United Kingdom. 





Sheaffer Moves Chicago Office. 


The W. A. Sheaffer Pen Company on March 1 moved 
its Chicago office from 504 Consumers’ building at State 
and Quincy streets, to 506 Republic building, southeast 
corner of State and Adams streets. More space is avail- 
able in the new quarters, where a service station and the 
general sales department have been installed. Profits on 
all retail sales made by these offices are distributed among 
the Chicago dealers The sales department, headed by 
H. E. Waldron, is headquarters for the company’s sales- 
men and sales activities throughout the United States. Mr. 
Waldron, at the last meeting of the company, was made 


vice-president. He retains his position as general sales 
manager and his headquarters remain in Chicago. He has 
organized a sales promotion department, with T. H. 
Baskin, formerly with the Addressograph Company, as 


Lampkin Joins Browne-Morse Co. 

\. C. Lampkin has become a member of the selling o1 
ganization of the Browne-Morse Company of Muskegon, 
Mich., and will cover Indiana, Michigan, Illinois, Wiscon 
sin, the Dakotas, Iowa, Kansas, Nebraska, Minnesota and 
Missouri 

Mr. Lampkin is a man of pleasing personality who is 
thoroughly conversant with the office furniture business. 
For five years he was connected with the commercial sta- 
tionery and office equipment house of Foote & Davies at 
Atlanta, Ga. After serving in the war he spent two years 
with the S. Barker’s Sons Company of Cleveland, O. 

Mr. Lampkin fits admirably into the staff of the Browne- 
Morse Company, and it is confidently expected that he will 
make cood. 





Hammond Men Visit Chicago. 


\. P. Brooks, general manager of the Hammond Type- 
writer Company, New York, and E. H. Metcalf, of the 
same company, paid a visit to Chicago last month on 
business. Mr. Brooks keeps closely in touch with the 
situation abroad, and his information from foreign sources 
leads him to anticipate a substantial increase in business 
owing to more favorable conditions of exchange. It is 
always a pleasure to have a visit from Mr. Brooks and his 
associates. 





Editor of “Filing” to Take Vacation. 

R. W. Jolly, editor of “Filing,” New York, owing to 
temporary ill health resulting from over work, has been 
ordered by his physician to take a few months’ rest. W. R. 
Andrews has taken up Mr. Jolly’s work and will carry 
it on during the latter’s absence. 

Mr. Andrews has been connected with several trade 
publications and at one time was a special writer for the 
Scientific American. 


Hall to Open New Store in Cincinnati. 


William B. Hall, former president and general manager 
of the Macey-Hall Company of Cincinnati, O., announces 
that he has sold his entire holdings in that company and 
purposes soon to open a retail store dealing in high-class 
steel and wood office furniture, filing cabinets and filing 
systems. Communications to Mr. Hall may be sent to 
P. O. Box 635, Cincinnati, O. 





New Haven Concern Changes Name. 


P. W. Warner has resigned his position and disposed 
of his stock in the Kramer & Warner Corporation, and 
the name of the corporation has been changed to the E 
\. Kramer Company. E. A. Kramer is president and 
treasurer; M. A. Kramer is vice-president, and A. H. 
}yrnes is secretary. The company does a general office 
equipment business at 320 State street, New Haven, Conn. 














A Real Solution of the 


STAMP PAD 


QUESTION 
THE SOLO 


SELF INKING 


STAMP PAD 


It Makes a Rubber Stamp Print Right 


It is mot a felt pad, but a self-inking 
ribbon device. 

It will not sag in the center as a result 
of constant use. 

The inked felt, beneath the platen, com- 
ing in contact with the absorbent ribbon, 
causes capillary attraction to feed the 
Stamping Surface with a continuous supply 
of ink, on the same principle as the lamp 
wick supplies the flame in an oil lamp. This 
is positive in its action and can never vary. 

The inked ribbon passing over the solid 
platen, produces a clean, hard stamping 
surface which imparts to the rubber stamp 
only sufficient ink to cover the face of the 
type, thus it is possible to produce only 
extremely clean and sharp impressions, and 
eliminates any possibility of “flooding” the 
type or making blurred impressions (so 
common with the use of the ordinary felt 
pad), because all surplus ink is at the 
bottom of the pad, where it belongs. 

GUARANTEED to produce better im- 
prints, retain ink for a lenger period and 
outwear any other pad. 


It obviates the objectionable features 
of all other stamp pads. 


TO RE-INK 


Simply turn pad upside down (into cover), re- 
plenish felt container, and the pad is ready for 
use immediately. No scraping or distributing of 
of ink necessary on face of the pad. 


PEERLESS 
Carbon & Ribbon Mfg. Co., Inc. 


Manufacturers of Carbon Paper, 
Typewriter Ribbons, Stamp Pads and Ink 


113 West Broadway, New York, N. Y. 
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Historical Exhibition in France. 


(Continued from page 27 
Bollées but that since then it had not occupied itself wit] 
calculating machines and calculating machines had bee 
brought to their present high state since the time 


Bollee. From this letter of Mr. Malassis correspondenc: 





a ensued and the exposition was finally brought to fruitage 
with the co-operation of all the preminent men in the field 

e Ine Mr. Malassis playing an important part in the prelimi 
arrangements and in the exposition itself which was a de 

cided success from the standpoint of attenda and 

terest. 
at oves= Exposition Well Attended. 

More than 5000 people visited the exnositio lL) g 


the time the exposition was open there were two co1 
, ‘tl ferences which were open to the public and a third which 
Goods that get off the was held after the exposition June 26, at which commu 
shelves quickly show nications were read, was also open to the publi In addi 
; tion to the machines, instruments and documents relatins 


bigger profits at the to calculating machines historically which were exhibited 





end of the vear than twenty manufacturers of modern machines were repré¢ 

. > sented. The products of Austrian and German manufa 

the merchandise ot turers were excluded. Of the various types of modert 

wider margin and calculating machines exhibited there were about one hur 
; dred so that the visitors were in a position to ik 

slower turnover. Gath- parisons tor themselves. June 24 the men wh id beet 

ering dust will not pay active In organizing and conducting the exposition wer 

: : guests at a banquet which was given by the manufacturet 

interest on the invest- ot the modern calculating machines shown at the expos 
ment. tion. sic . . 

Che bul'etin issued by The Society of En ragement 

’ for National Industry ntains verbatim reports of all th 

By the same token Bie ee ae aces ibn a vt Gace 

4 speeches made during the course of the conference and the 

subsequent meetings. These addresses dealt with the his 





P tory of the calculating machine and with the various types 

‘} of machines in detail. 
mm Among the most interesting machines on exhibit was 
' one which is the invention of Commandant E. Carissan 
x, 2 The vital principle of this machine is a number of rings 
having teeth at various distances from each other In the 
operation of the machine when teeth on each of the rings 
have formed one straight line, a certain result has been de 


termined. The machine may be used for finding unknow1 


values in a simultaneous quadratic equation of two wu 
knowns. It may also be used to determine the roots in a 
number which is the sum of two squares. The machine 


is also used for determining whether or not a number is 


a prime number and if not what its factors are 
P R O D U é | e Perhaps the most interesting machine at the expositio: 
was one called the electro-mechanical Arithmometre whicl 


is the invention of a prominent Spanish mathematician, 


l 


" . ; : Leonardo Torres y Quevedo. At a public meeting held 
find favor with progressive dealers the on June 26 Mr. Torres y Quévedo gave an address i 
world over. Invariably those who allow which he explained the application of his machine to th 
‘ “i B handling of mathematical problems 
Diemer “Leatherette” pouches, wallets x $ 
‘ Electro-Mechanical Arithmometre. 
and folders to represent them character- = 
; - pa rhe electro-mechanical Arithmometre, as its name ind 
ize themselves with small orders. These cates, is operated by electricity. The machine is connected 
in turn grow in size and frequency as by a number of wires with a typewriter and by a systen 
: " fr of electro magnets the pressing of keys on the typewriter 
their trade becomes acquainted with actuates the mechanism of the machine. Thus, for 
Diemer quality. stance, among the simplest operations of the machin 
° would be that of multiplication. In multiplying 532 by 
‘ = ; ‘ 257 the operator would write successively the keys repre 
We do not as that you put Im a large senting five, three, and two, the key indicating multipli 
stock at first. We say, rather, a few tion and after that the keys’ representing two 
‘ . ; lj five and seven. The entire operation would be written on 
items now will lead to a complete line paper in the usual arithmetical form. Having done this 


later. the operator would have nothing further to do, for the 


machine would find the result, and when the result had 
Write for sample of “Leatherette” and been obtained would automatically write the “equals” 





gg” é 3 : sign and the result of the operation Finally, it would 
information about handling the Diemer space to the next line automatically and return to the 
line writing position for a new operation. In like manner any 
, of the other operations of arithmetic may be performed 
with a typewritten record Thus in the operation of di 
vision which the inventor describes as the most highly 
characteristic of his machine, the mechanism aut 
e matically compares the divisor and the dividend and if the 
EGR. FB Grisor be fortes than the dividend, moves over one plac 
automatically. The only connection between the type 
107-09 Lafayette Street writer and the calculating mechanism is a number of wires 
for carrying the current; hence if one were to use suft 
NEW YORK, N. Y. ciently long conducting wires, the typewriter might be 

placed in one room and the calculating mechanism in 





other. Under the calculating machine s a three-w 
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The Staple Office Stapler 














THERE are four patterns of Hotch- THE Tacking Machine is a handy de- 
kiss Paper Fasteners, in addition to a vice used for tacking tags to wooden 
Combination Paper Fastener and boxes, barrels, etc. It is also used for 
lacking Machine. The Paper Fast fastening wires to wood mouldings, 
> ‘TT , . y ~ aS ick »|-s a , 
ener, using = ru: tless nick teel and window shades to rollers.’ For 
staples, will bind from 2 to 50 sheets are 
— a general upholstery work it is inval- 
of paper. The staples are on a feed 
; ’ uable. 
strip, from which they are automati- 
cally cut and driven in by a blow on Send for illustrated catalog and price 
the plunger. list of the various Hotchkiss machines. - 
WARNING: not l ute stapies for use in Hota hkiss mz chines 
1ine Hot ‘ ‘hkiss fi llers will work wi ut injuring t ‘the machine 








: THE 
: wows HOTCH KISS 
ae SALES CO. 


10 Hoyt St., 
Norwalk, Conn. 
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Shaw-Walker Quality 
and Publicity the Secret 
of Shaw-Walker Sales 


HERE are two decisive reasons why 
the Shaw-Walker Filing Equipment 
is the most desirable of its kind for a 


AVI AYG 
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Mitt dealer to carry. 
tf td. P ° " 9 
inne tia One is the ‘Built Like a Skyscraper 
WOOD it Eee att erat ; oe 
quality of the Shaw-Walker line 


n 00 ‘s 
raph nn AAO AN He LUA 
reo) 00 ieee . 
” ah —a steady, sturdy, dependable quality 


that never fails to stand up to its job. 





The other is the continuous Shaw 
Walker publicity, reaching the very peo 
ple who use filing equipment. 

—a publicity that has all the “Built Like 
a Skyscraper” ruggedness of the product 
it advertises, and therefore actually sells 
the consumer. 

We want only those dealers who realize 
the full value of such quality of product 
and publicity, and who know how to cap 
italize on them. 

For such dealers we have a proposition 
to offer—a long-time arrangement that is 
“Built Like a Skyscraper.” If such a 
proposition would interest you, drop us a 
line and we will send a representative to 
talk it over with you. 


SHAW-WALKER 


Complete Lines of Filing Equipment in Steel and Wood, 
and Indexes for all Files 























New York Chicago Philadelphia 
St. Louis Detroit Washington 
Pittsburgh Minneapolis New Orleans 


Home Office and Factory, Muskegon, Michigan 














larch, 1921 OFFICE APPLIANCES 123 


switch. When the switch is in position for shutting off 
the current the calculating mechanism is thrown out of 
operation and the typewriter may be used as ordinarily. 
A second switch position is used to set the machine to op- 
erate as an adding machine. In this operation, one may 
write a column of numbers and have as many items as one 
desires. As the numbers are written, the adding appara- 
tus functions. It is necessary, however, to wait until each 
number is incorporated with the previous total. When 
each operation has been completed, an electric lamp lights 
automatically, and when one has finally written all the fig- 
ures desired, the pressing of a key with the letter “T” 
causes the machine to give the result through the type- 
writer which automatically writes the figures representing 
the result. A third position of the switch is for setting 
the mechanism so that it operates as a calculating ma- 
chine. 


United States Products Shown. 

Among the American machines represented at the ex- 
position, in the order given in the report of the exposi- 
tion, were: the Ellis adding typewriter, Elliott-Fisher 
bookkeeping machine, Wales adding machine, Monroe 
calculating machine, Barrett calculator, Sundstrand 
adding machine, Smith Premier-Wahl, Burroughs 
calculating machines, Underwood bookkeeping machine, 
Comptometer, and National Cash Register bookkeeping 
model. The Millionaire calculator, which is well known 
on this side of the Atlantic, although a Swiss product was 
shown by the agents for France with a companion product 
of the same manufacturer, the Madas calculator. 

While we do not know whether the edition of the issue 
of the bulletin is limited, we recommend it as an invalu- 
able addition to the library of the man interested in calcu- 
lating machines. It is printed in French. 


Are Carbon Paper Copies Permanent? 


(From “The Webster Way.”) 

Permanency of carbon paper impressions is directly in 
proportion to the strength of the particular type of color 
used in the manufacture of the carbon. Certain combina- 
tions of materials when combined with the highest quality 
colors of a particular type resist the action of sun-light to 
a very great degree. Concentration of color strength 
plays a big part in permanency of impressions. The ne- 
cessity of this concentration can be readily understood 
when you consider the minute quantities of color that con- 
stitute your impression. The most expensive colors are 
not always permanent, but permanent colors are always 
expensive. 

The following is a list of the various colors of carbon 
papers and their rating and description as to their value 
as to permanency: 

Black—Absolutely non-fading, positively permanent. 

Blue—Absolutely non-fading, positively permanent. 

Purple—Fades directly in proportion to the time exposed 
to sunlight; under ordinary system of filing remains read- 
able during the life of the paper. 

Green—Will fade quickly upon exposure to light; under 
ordinary filing system will remain legible for years 

Red—The same as green. 





H. L. Johnson Resigns. 

Word comes, from Geneva, N. Y., of the resignation 
of Herbert L. Johnson, factory manager of the Hulse 
Manufacturing Company. 

Until about a year ago, when he took charge of the new 
Hulse plant Geneva, Mr. Johnson was atl oyed by 
the Corona Typewriter Company, as planning engineer. 
He went with Corona Company in 1913 and for three 
years was employed on efficiency work; after which he 
was put in charge of the methods department. On the 
first of January, 1918, he was promoted to the position of 
planning engineer 

Although still a young man, Mr. Johnson has had a wide 
range of experience in the manufacturing end of the type- 
writer business 


“Practical Accounting Methods.” 

The Ronald Press Company, 20 Vesey street, New York, 
N. Y., has published “Practical Accounting Methods,” by 
Paul Joseph cont app. C. P. A. It is a close study of the 
problems of major accounting, prepared for the man who 
is training himself to become a certified public accountant. 





Calculating 
Machine 





Makes All Figuring as Easy 
as Turning the Crank 


--to multiply or add, turn the Monroe crank forward. 
—to divide or subtract, turn the Monroe crank backward. 

OME machines require trained operators. The 

Monroe does not. Some machines require the 
using of reciprocals and complements to divide or 
subtract. The Monroe does not. Some machines 
require the counting of key strokes or setting of 
levers. The Monroe does not. Some machines 
demand re-checking each problem for accuracy. The 
Monroe does not. 

You do each problem only once on the Monroe. 
The visible check of accuracy proves your figures as 
you work. 

With the Monroe, you see as you go that your 
answers are correct. All factors of every problem 
are in plain sight in the Monroe dials and on the 
Monroe Keyboard, as visible proof of correctness. 
That means no re-checking. 





The Texas Company, New York—writes: 
“We have in use in our Export gett S 32 Monroes. They are 


used for the purpose of arriving at values per unit, ey ee costs po 
net backs. There are approximately 159 employes these machines, 
although we do not have regular operators for same i believe that 
approximately thirty hours per week is saved by the use of each 


THE TEXAS COMPANY, New York 











|THE SHOW ME COUPON—Mail It Today 


i ST 
MONROE CALCULATING MACHINE CoO. 
Woolworth Building, New York 


Without placing us under any obligation, send us a copy | 
of Monroe “BOOK OF FACTS.” i 


My Name 





Address | | 
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CASH BOXES 


The first announcement of DAN-DEE Cash 
Boxes was made only -last November, but 
from the orders we are receiving you would 
think they had been on the market for years. 
More important is the fact that dealers are 
re-ordering. Keep a good stock on hand and 
keep them where they can be seen—they 
will sell. 





Lower List Prices on 


DAN-DEE Security Boxes 


Lower prices on the DAN-DEE line of se- 
curity boxes now prevail, making the DAN- 
DEE heavy box line attractive as to price as 
well as durability. Look over your stock and 
make sure you have a good supply of boxes, 
waste baskets, towel baskets, hampers, let- 
ter trays, etc. Moving time will soon be here 
and this means big business in the DAN- 
DEF line. 


Here’s Something New 
Send for beautifully colored folder showing 
the new DAN-DEE DAIN-TEE line—just like 
the DAN-DEE line except it is decorated in 
myriad beautiful colors. Both lines are being 
nationally advertised—see Literary Digest for 


March 26. 


ERIE ART METAL CO. 


ERIE, PA. 
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George Ed. Smith on Export Credits. 
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(Continued from page 22 
But it is a manufacturer’s problem, becaus 
body’s problem. You cannot go on nal 
ness all the rest of your life, and have ever 
happy at five o'clock, leaving you to sit 
rying about it. You vot to have some 
And in the same way, people « 


fit 


have 
lo not see 
somebody has got to do some thinking 
this country, You cannot go off and think 
self, up in an attic. You have got to get tog 
some group thinking done, to solve a big 
lem 
Now, why should men 
combination of this character abroad 
ul, and there is not any reason why w 
t just as successful here. There is 
ve cannot learn the lessons that Englan: 
learned and I am quite certain we can 
But the big question is whether the A1 
can approach a big and difficult problem, 
that it becomes a national problem, and rea 
What is the use of sending across the oceai 
of little boats? They may not get th 
that some wind may come up, and blow prt 
make trouble. Let us send a big boat that is 
over, and carry its cargo safely, and bring 
we want. That is all this is, a big boat \ 
be properly manned; you can put power bel 
will go safely over the waves. 
Personnel of Financing Corporation. 
Now, after you get the big boat, the thing 
put the best men you can find at the head of 
Harding we believe would accept 
proposition of this character,—the best 
for the proposition; and if we have 
we ought to support him now. John 
the best economists that I ever knew anything 
is so far beyond me that I cannot understand 
talking about, so he must be good. (Laught 
know Mr. Thrall, his right hand man. So 
the best captain, mate and executive officers 
this great big ship, the best of any that hav 
ship that was ever launched; and this ship is 
to the other side, and bring us back what we 
Now, there are a lot of timorous minds. Y« 
up and say, “Well, when you 
longitude and latitude so-and-so, you are g 
big wave coming from the northeast. What 
We do not know, and nobody else knows 
get over around the islands over there, you 
hit something else. What will you do?’ 
know, and nobody knows. Ameri 
have been discovered if Christopher Columbus 
to figure out all the currents in the o< 
he started. (Laughter.) You have got to get 
from the dock before you get anywhere: and 
you that the people who tie a ship up to the 
never let it get a chance to get away anywhe 
off somewhere in the Indian Ocean there is 
rent that might somehow little bit of 
half a minute, have the wrong idea. That is 
Aierica does things, and I do not believe 
America will do things. 
Back Brains With Confidence. 
The captain, the mate, the executive officer 
good as can be found anywhere. The brains 
are just as good as the brains of anywhere els 
need, gentlemen, is just a little bit of 
do I mean? Confidence in what? Not in Eu 
South America. Never mind that. Let us 
dence in our own ability to solve the natior 
a national way. Let us display confidence in t 
we can put at the head of the proposition. Let 
hind them. What if we do lose a nickel? 
the nickel anyway. What if we do lose s« 
That is all right. Some of us one hundre 
million people may make a great big error with t 
sition, but we will come out ahead if we honest! 
ously tackle this great big national problet 
being content to just go along and pass the 
We do not ask for any particular amount 
this thing. We will simply do our best, whicl 
can do. Now, I have no axe to grind. I would ] 
more typewriters over in Detroit. If those fell 
shipping a lot of automobiles, the chances ars 
them more typewriters. I would like 
out in Des Moines, also, and I will, when they ars 
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FEDERAL UISIBLES 





These machines embody the latest ideas in 
Adding Machine and Typewriter Construction 


They are designed and built to do the most work with the least effort on the part of the operator. 
Note carefully the following superior features of the Federal Adding and Listing Machine. 


Total Wheels and Printed Items in plain sight. Correction, Repeat, Non-Add, Non-Print, Total and Sub- 
Total Keys all on the keyboard within most convenient reach. Flexible Keyboard. Total and Sub-Total 
keys can be used as General Correction keys. Only one stroke of handle is necessary to take Totals and 
Sub-Totals. Short and easy handle to pull’ All parts quickly accessible and interchangeable. 


Manufactured by Colt’s Patent Fire Arms Manufacturing Company, of Hartford, Conn., under patents of 
The Federal Adding Machine Corporation. 


The Federal Typewriter is unequalled for speed and convenience of operation. Seven different sizes of 
carriages, up to 27 inches in width, instantly interchangeable. Has exceptional manifolding capabilities. Feed 
Pressure equalized. Tabulating and Margin Release Keys and Bichrome Ribbon Shift on keyboard. Paper 
Feed and Back Space Levers close to keyboard. Interchangeable Platens. Ribbon spools are instantly re- 
movable and interchangeable. Rapid carriage escapement, and many other desirable features. European 
Languages. 


We have some desirable territories still open and will be pleased to consider applications from firms or indi- 
viduals who have the qualifications to act as exclusive dealers in their respective markets. 


_—— — | oni ORPORATION 


251 FOURTH AVENUE, NEW YORK CITY, U. S. A. 

















— 
th 
= 


OFFICE APPLIANCES 


Hee 





ME 


SALOON EASA 





PU LE 


THOTT 


AOU YE HUeRAbA Aaa 





POU 











The ADCO A Flexion 


Expansion Binder 


The Stationer’s Supremacy 
in Loose Leaf Systems and 


Devices is Dependent Upon 
Individual Effort 


The first practical improvement in 
loose leaf binders in 20 years. The 
old three-piece back ledgers have gone 
into the discard. The Adco-flexion 
Expansion Binder is the improvement 
you have been looking for: 


Mechanically Perfect 


The mechanism of the ‘‘Adco-Flexion”’ 
embodies new principles in steel con- 
struction with small minimum and 
large maximum expansion. The chain 
posts, a novel idea, are entirely hidden 
—are adapted to lim'tless contraction 
and expansion and have high tensile 
strength. The ‘Adco-Flexion’’ has 
very few parts—nothing to get out of 
order. Practically indestructible. 
Fully covered by patents. 


MR. DEALER HOOK UP WITH 
THIS WONDERFUL INVENTION. 
GET TO YOUR CUSTOMER FIRST. 





ADCO ‘‘A”” FLEXION EXPANSION 
BINDER binds a few leaves or a thou- 
sand. The binder of highest efficiency. 











ACCOUNTING DEVICES COMPANY 


564-570 West Monroe Street 
CHICAGO, U.S.A. 
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their hogs, cattle, and other things. The people in Europe 
want all those things. Our men come back from all over 
the world telling us how short they are over there of this 
that and the other thing. I would like to sell right hers 
in America, for I am interested in the prosperity of Amer 
ica. But there is a much broader interest 

Steel Corporation Established a Credit. 


The United States Steel Corporation came out the othe1 
day, announcing a resolution that had been passed by the 
board of directors, saying, “We are going to give credit 
abroad on such-and-such terms, to the extent of fron 
twenty million dollars to thirty million dollars.” You al 
probably saw mention of the fact in the newspapers. Noy 
that is a very simple proposition for them, but how about 
the small manufacturer? I am a spokesman for the small 


manufacturers, and there are thousands and thousands of 
them. “Now, they cannot operate individually, alone. You 
know, the whole of America is not made up of the Stand 
ard Oil Company and the United States Steel Corporatio1 
There is a whole lot of us who have payrolls to meet, a1 
problems that we cannot solve individually, the way th 


big fellows can. This is entirely and absolutely the propo 
sition of the small fellows getting together and being abl 
to solve the problem together that the big fellows a1 
solving for themselves. 

If you want to know why I am here, | will say that | 
am here for the small manufacturer. I have stood up for 
him, whether he knows it or not, before a good man 


commissions of various kinds where we have en; and | 
have always tried to hold up consistently the last fe 
years, the small manufacturer’s viewpoint 


Now. we want that foreign trade business We have 
shipped our men abroad, the same as the big fellows have 
done. Maybe we have only got two, or maybe we have 
only one, but whatever it may be, that fellow is down 
South America, and he is stuck there, the outpost that 


are going to try to get up to. That man has gone over and 


created a market, and now, when we are get ready t 
pull him back again, why do we do it? We do it becaus: 
we do not have the group facilities to back him up as he 


expects the great big American people to back him up 
Adverse Exchange Confronts Importer. 

Now, that man out in Hankow, China, Brisbane, Sing 
pore, Czecko-Slovakia, wherever he may be, has trouble 
enough. He has got the exchange against him. That is 
bad enough. He has got a higher standard of living on 
the part of workmen, and he is out there trying to sell 
workmen’s time, do not forget that. It is the sweat of the 
brow that you export, and it is the sweat of the brow that 
you bring back. That is his job. 


Now, he has the exchange against him, and he has a lot 
of other things against him, but we do not need to worry 
We have some advantages. Those advantages are what 


Our own people, one hundred and ten million of. them, 
right here, make a standardized market, and the only 
reason we can do any business abroad is because behind 
us, right straight through—not Detroit, or anywhere else 
alone, but the whole country, are a hundred and ten mil 
lion people like you men here, thinking, breathing and do 
ing the same things. They wear the same kind of col 
lars, the same kind of shoes, the same kind of hats and 
coats, and they buy the same goods. That makes a stand 
ardized market. We are the best standardized nation in 
the world, and that gives us a big advantage in getting 
products abroad. That is one of our biggest advantages 
America, the Land of Applied Power. 

The next big advantage is this: Take the coal, which is 
horse power. We have got more horse power behind 
each one of our workmen, and there is more horse power 
behind the men in our factory—I happen to know this 
right there in Connecticut, than there is behind almo 
any factory in the world of that character. In other words 
we hook up one man and seven horses, over here. Overt 
there they hook up one horse and seven me! [ am going 
to tell you that one man with seven horses is going to beat 
the seven men and the one horse, because in their case the 
rest of those fellows have got to play horse part of the 
time. (Laughter.) That is our advantage. 


Now, we can overcome a lot of this exchange situatior 
being against us. We must not lie down and die like pups 
because we have gotten hold of one bad piece of meat 
(Laughter.) We can overcome this thing, but we hav: 
got to have our natural advantages back of us. Now, what 
are those natural advantages? Now, the natural advar 
tage which we have here lies in our ability—not our wil 
lingness; not the machinery, maybe—but in our undoubted 


1 


ability to extend a broad credit to the markets of the 
world. We have got the money. Do you imagine for half 
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a minute that if the wealth of these United States were 


behind England or France you would not have prohibitive 
credits against you in the markets of the world? You 
know that, and so do I, because they would very quickly 
mobilize their banking brains and machinery, and the 
workingmen, and business men, and everybody else, and 
they would put out a credit machine against you that 
would almost put you out of the markets of the world 
Support the Outposts of Trade. 

Now, we have this wealth, and that is the advantage 
which our men abroad need back of them right now, so 
that through them we may keep our factories going It 
does not make any difference how much mo! ey you have 
If you have all the money in the world, and no brains, you 
will not sell goods, in the face of this troubled situatio1 
When you send a man out into foreign parts of this world 
you have put him there as your outpost. Now, you have 
your branch houses and your agencies, and you are going 
to let them be swept off the face of the map for the simpk 
reason that you want to keep your money here, and you 
will not do the thing which will enable you to overcom: 
the situation. 



















VAJUUIALO SCALA iA 





Gentlemen, there is no use talking. There either must 
be a tremendous get-together movement, in which this 
banking machinery when it is set up will represent the 
sentiment of the country, or it is all a mistake. My opi 


ion is, though, that if you do not find this solution her: 
you will have to find another one. You may need fut 
ther confidence in it, but you cannot escape the fact that 
the world’s unbalanced condition demands attention, and 
we have got to devise the instrumentality that will put 
back into balance again. 

I thank you. (Applause.) 

Note—The address by Mr. Smith at Chicago was sim 


American 
Combination 
Register 


is a combined Adding Machine 
and Cash Register— 
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in tenor to those given elsewhere, notably before the Editoria 
Conference in New York February 18. Mr. Smith has 
devoting much time and effort to assure t uccess of th 


new Foreign Trade Financing Corporatio) 
Promotion in Diplomatic Service Urged. 

In an effort to make of the foreign service of our Gov 
ernment a career which will attract the services of abl 
and ambitious men, the National Foreign Trade Council 
has written to the President urging that a generous pot 
tion of the appointments to the rank of ambassador and 
minister be reserved for well-qualified officials already in 
the displomatic and consular services 

The letter, which is signed by James A. Farrell, chair 
man of the Council and president of the United States 
Steel Corporation, states: 

“The importance to American foreign trade of able and 
experienced diplomatic representation is too apparent to 
require exposition. 

“The practice of appointing ambassadors and ministers 
from the country at large has given this Government some 
of its ablest diplomats. 

“As the secretarial grades of the diplomatic service and 
the entire consular service have for ten years been co1 
ducted on the merit system and a large number of wel 
qualified officials therein desire to make the foreign servic: 
their life work, the country possesses a resource of experi 
ence and ability which should be fully utilized 

“As a means of practically combining the method of ge 
eral appointment with the principle of a permanent dip 
lomatic service, we venture to suggest that in the fort! 
coming appointments a generous proportion of the em 
bassies and legations be reserved for appointments from 
the diplomatic and consular services, or those with pré 
vious creditable service therein.” 

This subject of securing the development of a foreig 
service adequate to the increasing demands and respons 
bilities of our expanded foreign trade, will be consider 
in detail at the Eighth National Foreign Trade Conventio1 
to be held in Cleveland, Ohio. May 4-7, 1921 








TWO MACHINES IN ONE 
AT THE COST OF ONE 








It completely provides any informa- 
tion or detail of sales or expenses, and 
it is flexible and easily adapted to any 
business. 


Either or both machines instantly 
available. 


CASH REGISTER CAPACITY: 

One Cent to One Thousand Dollars. 
Provides a permanent record of each 
transaction, classifying the sales of 
nine clerks and nine departments, and 
showing each item as Cash, Charged, 
Paid-Out or Received on Account. 


ADDING MACHINE CAPACITY: 
One Cent to One Million Dollars, and 
preduces beautiful machine made 
monly statements. 


1 


For Europe, address all correspond- 
ence to our European Director of 
Sales: M. Piero Castelli della Vinca 
Avenue de Villas 46 Bruxelles, 
Belgium. 


Dubuque to Have New Store. 

The Dubuque Office Equipment Company, Dubuqu 
Iowa, will open for business the first week in April 
157 Ninth street. A general line of stationery, furnitur: 
typewriters and adding machines will be handled ry 
company wishes to hear from manufacturers 


American Can Company Nagel Represents “Marchant in Chicago. 
Typewriter and Adding Machine Division P. B. Waldin, general sales manager of the Marchant 
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° Calculating Machine Company in Chicago, has announce 
1230 Monroe Bldg. Chicago, Ill. that Howard C. Nagel has succeeded B. A. Johnson 
the Chicago territory. Mr. Nagel had been with the M 





chant Calculating Machine Company in the 1 
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The Canton Lin 
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URNITURE AND FILING 

EQUIPMENT IN STEEL at 
pre-war prices ready for immediate 
shipment. Sound prosperity is with 
us again and the demand for this 
class of equipment is growing 
steadily Dealers should be pre- 
pared to meet this demand with a 
full exhibition of all standard 
units backed by a sufficient ware- 
house stock to take care of the 
business. 


The Canton Line now, as always, 
presents minimum cost for value, 
due to the combination of quantity 
purchasing power, standardized 
construction methods and con- 
servative overhead costs 


If The Canton Line is not being sold in 
your territory why not write us at once 
and ask us to explain to you the “‘differ- 
ent from others” feature of our exclusive 
Agency Agreement ? 


In addition to a full line of Standard Stock 


Units we build Special or Built To Order 
Work. 


The Canton 


Art Metal Company 
920 Market Avenue, South 


Canton, Ohio 


U.S.A. 
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Some Desks Sell 


—Others are Sold 


FRANKLIN DESKS sell. Display more than salesmanship is required 
of the dealer. 


The FRANKLIN desk appeals because it combines in a practical and 
artistic way, all the inherent quality possible—consistent with the price 
FRANKLIN -DESKS are made of but one material—Quartered oak 
They are, therefore, in demand among the great class of buyers who 
look for quality, good finish and appearance and those with whom price 
is an important factor. 


Your customers will not look elsewhere if you are prepared to show 


them the FRANKLIN LINE. 


THE (FRANKLIN MANUFACTURING CO. 
FRANKLIN, INDIANA 
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Chicago Stationers Hold Annual Dinner. 

The nineteenth annual dinner of the Chicago Stationers’ 
Association took place Wednesday evening, February 16 
The attendance was excellent, filling the large red room of 
the La Salle hotel. Quite a number of out-of-town visitors 
were present, including Ralph S. Bauer, president of the 
National Association, who gave a word of greeting from 
that organization; Charles N. Bellman, former president 
of the association and member of the executive committee; 
Colonel Ivan E. Allen of the Fielder & Allen Company, 
Atlanta, Ga.; J. Ogden Pierson of the Dameron & Pierson 
Company, Inc., New Orleans; A. W. Williams, sales man- 
ager, Eberhard Faber, New York; S. W. Harris, S. W. 
Harris Supply Company, St. Louis; T. R. Sheehan, New 
England manager of the Dennison Manufacturing Com- 
pany, Framingham, Mass., and John H. Gibson of the 
Gibson & Perlin Company, Cincinnati, Ohio. Fletcher 
B. Gibbs, general manager, and W. D. Pittman, assistant 
general manager of the National Association, were also 
present and spoke briefly on National Association topics. 

John W. Ogren, chairman ‘of the Chicago Association, 
was toastmaster. He first introduced Mr. Bauer, who re- 
ferred to Mr. Bellman as the original of the Santa Claus 
used by the L. E. Waterman Company in their Christmas 
advertising. This suggestion seemed to receive the unan- 
imous approval of those present. Mr. Bauer outlined 
certain new work which the National Association is under- 
taking and emphasized the importance of following the 
golden rule, not only in business but in social life. He 
paid a warm tribute to the good influence of women in 
business as well as in the home. Mr. Pierson, of New 
Orleans, was introduced by the toastmaster as the next 
president of the National Association and made his blush- 
ing acknowledgments amid the enthusiastic greetings of 
his fellow stationers. 

The address of the evening was presented by Professor 
R, E. Pattison Kline, who took for his subject “Who Owns 
Your Business?” Professor Kline gave a timely, vigorous 
and convincing talk in which he pointed out the danger 
of radical propaganda getting its hold little by little in 
unsuspected places. He explained that no country and 
no business can sit back in the face of such propaganda and 
call itself immune. He said that the danger of radical 
propaganda is not imaginary, but it is very real and that 
there is more of it than the average man suspects. It may 
some day be a question in this country just as it has 
recently been abroad of “Who is running your business?” 
—whether those who have spent their lives in its devel- 
opment and have risked their capital shall conduct it, or 
whether it is at the mercy of impractical dreamers and 
radical propagandists. There is need, he said, of sound 
education with regard to business and economics and 
need for the understanding and application of the rule of 
‘Do unto others as you would have others do unto you” 
1 business as well as in all other departments of life. 

Thomas De La Rue & Company distributed attractive 
ink pencils as souvenirs. 

Following the speaking the floor was cleared and the 
members of the association, their guests and ladies danced 








Ne.515 Century “Superb” Pertlolie 


Take Pride in Selling 


It gives force to your sales talk and wins 
converts to quality merchandise. You 
can well display pride when you show 


Century Products 


Brief Cases Portfolios Mail Bags Catalogue Cases 
Beston Bags Music Cases Ete. 








The value is evident on inspection— 
long use emphasizes it. 

There is character in the design of Century 
Products and sturdy merit in their fabrication. 
All cases are creased; all exposed edges are 
polished. 


Write for Catalogue “E”’, price list and discount sheet. 
They have convinced many dealers of the advantages of 
selling leather goods of recognized merit. 


All dealers should write at once for our new discount 
sheet effective January Ist. 


Century Leather Crafts Company 
350 Broadway New York, N. Y. 
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Julius Biel was chairman of the dinner committee, as e WA 
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Gibbs, assisted by Mrs. A. H. Childs, Mrs. C. A. Stevens, 474A SA 


Irs. John W. Ogren, Mrs. E. Y. Horder and Mrs. Gustav 
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Chicago Loose Leaf Men Entertained. 

Representatives of loose leaf departments of Chicago 
stationery stores were entertained at dinner February 9 
by the Wilson-Jones Loose-Leaf Company. After the 
dinner the party went to the general offices of the com- 
pany, where machine bookkeeping was discussed from sev- 
eral angles by C. R. Fargo, general manager, and A. R 
Mayer, who has charge of the machine bookkeeping divi 
| sion of the Wilson-Jones business 
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There is nothing 


surprising about 
the success of the 


Victor Adding Machines 


They simply have 
everything the cus- 
tomer wants--and 
so the customer Buys. 


Price of listing model $135.00 


Write for our illustrated 
catalogue 


Victor Adding Machine Co. 


817-825 West Washington Blvd., CHICAGO, U. S. A. 
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Third Annual “Vallies” Dinner. 

The Connecticut Valley Stationers’ Ass eld 
third annual dinner at Hotel Kimball, Sp eld, Mass 
February 9. An afternoon business session preceded tl 
dinner. The officers elected: Edward D. McDonald, pre 
dent (Plimpton Manufacturing Compa Hartfor 
Conn.); John B. Tower, vice president (Jol Remb«e 
Company, New Haven, Conn.); C. R. Kilb secret 
(Kilborn Brothers, New Haven, Conn.); F Chambe 
lin, treasurer (Chamberlin & Shropshirt sridgep 
Conn.); James E. Feeley, auditor. 

\ number of leading members of the Nat Asso 
tion of Stationers and Manufacturers wer tenda 
They included Ralph S. Bauer, president e Nationa 
Association, Lynn, Mass.; Fletcher B. Gibl eral ma 
ager of the National Association, Chicago, | Charl 
Bellman, Toledo, Ohio; Eberhard Faber, Brooklyn, N. \ 
Millington Lockwood, Buffalo, N. Y.; W. C. Bardenheus 
Brooklyn, N. Y.; Frank B. Towne, Holyoke, Mass. Mor 
mer Byers was in the city, attending a eeting of tl 
executive committee of the National Associat v1 
called away before the dinner. 

In an address Mr. Bauer called attention to the fact tha 
the National Association of Stationers and Manutacturé 
is one of a few similar bodies which embraces all interest 
of an industry within its membership He emphasize 
the need of every member to assume his r: sibiliti 
and not content himse!f with passive men ship He 
urged that each be helpful to his fellows, ( ervi 
and not be a dollar-chaser. He reviewed the rk of t 
National Association and its helpful features, luding the 
annual publication, “Who's Who.” Every stationer in t 
United States was urged to set up as his | the spr 
of the Golden Rule. Mr. Bauer made an appeal for tl 
square deal, and summed up his address i plea that 
every man in the stationery business live up to the Golde 
Rule and be a better stationer and a bette zen 

Mr. Bauer presented a very handsom vel to tl 
Connecticut Valley Stationers’ Associatio1 beha 
the Boston Stationers’ Association 

Fletcher B. Gibbs devoted his address eview 
present conditions, indicating that business t proces 
along normal lines until buying attains its customary pro 
portions. He showed how current condit s indicat 
an apparent need for reducing prices \ suggéstion as t 
buying for local stationers was that they keep stock uy 
to notmal, but to order in quantities only sufficient to 
accomplish this end. He closed by portraying the pres 
ent outlook as containing nothing discouraging, with 
reason for serious alarm. Mr. Gibbs urged that every 
dealer prepare for success—not failure 

Mr. Gibbs was followed by Guy M. Peterson, of Spring 
field, Mass. His topic was “Putting the Retail Stor 
Across,” and indicated that it could be done by advertis 
ing in the newspapers. He outlined the successful met 
chant as one who bought wisely, sold at a profit, and i 
creased his turnover. The latter feature was stressed pat 
ticularly. He demonstrated how retail ad ising fun 
tions for the dealer. 

Attractive souvenirs were features of the dinnet \ box 
of paper was presented by the Hampshire Paper Con 
pany; the National Blank Book distributed handsome 
loose leaf ring book; the Thaddeus Davids Company, In« 
a box of perfumed sealing wax; the L. E. Waterman Con 
pany a striking match box holder. 

Buffalo Stationers Meet. 

The annual dinner of the Buffalo Stationers’ Associatio1 
of Buffalo, N. Y.. was held at the Hotel Touraine on Sat 
urday evening, February 12. About 100 persons wer 
present, 

President Harry J. Williams opened th emonies 
introducing Toastmaster R. W. Eaton. Fletcher B. Gibbs 
general manager of the National Associati spoke o1 
business conditions and business outlook Ralph Bauet 
president of the National Association, spoke of present 
opportunities of the young man in the commercial sta 
tionery field, and Christopher G. Grauer, of the Ott 
Ulbrich Company, spoke of Abraham Lincol respect 
for the law. 

A. B. Abrams of the Modern Stationer donated the song 
books especially printed for the occasion, and H. Pal 
Richards of the Hoge Manufacturing Company mad 
each person present a gift of a “Pal” pencil in a beautiful 
gift box 

Among the out of town guests were Flet B. Gibbs 
and Ralph Bauer of the National Association, Thomas H 
Brownell of the Boorum & Pease Company, John J 
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odern business men want 
this safe that lives t 
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Here is the Allsteel Class B Under- 
writers* Model Safe. When door is 
at right angles, drawers can be pulled 
out, making it possible to keep safeina 
corner. Door can alw be folded back 


against side, as shown. 








Time and again A//steel Safes 
prove their worth by coming 
through a serious fire with their 
contents unharmed. 


Such a protection to impor- 
tant records is invaluable. 
‘That’s one of the reasons why 
Allsteel Sates are in such de- 
mand. And that’s one of the 
reasons why they sell so readily. 


Allsteel B Model Safes . bear 
the label of the Underwriters’ 
Laboratories, Inc. That means 
these, safes have successfully 
passed the terrific heating tests 
and the drop test to which they 
must be subjected before being 
entitled to the label of the 


hroughfire 


Underwriters’ Laboratories, Inc. 


‘The story of dilsteel is being 
told in the national advertising 
appearing in such. publications 
as the Saturday Evening Post, 
Literary Digest, Business, and 
System. This advertising is in- 
teresting more and more busi- 
ness organizations in Allsteel 
Safes and other units of office 
furniture. 


If you are interested in build- 
ing up a worth-while business 
on Al/steel sates, desks, cabinets, 
hles, and shelving, write at once 
for complete dealer information. 
Some good territories are still 
open. 


The General Fireproofing Company 


NewYork Chicago Besen “YOU ngstown, Ohio Washington Atlanta Seattle 


Dealers in All Principal Cities 


| OAllsteck Safes 
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Before Jumping at Any Conclusions 


please write us for the true status of the legal controversy between the Boston Specialty Corporation and 
ourselves, for due to their circular letter dated February 16, 1921, sent broadcast to the trade we are placed 


in a position where we must make sure that the exact truth is known. 


We have notified the trade throughout the country as quickly as we could in the short time we have 


had to do it since the appearance of the above referred to circular letter. If you have been overlooked 


write us and you will be fully informed. 


We guarantee you that we are not infringing a pencil sharpener patent owned by anyone. 


brought against us for alleged unfair trade competition 
and it was entirely disregarded. Suit was also brought 
for alleged infringement of a design patent. The design 
patent was held invalid. The Court did, however, hold 
that we infringed a patent owned by the referred to 
people for chip receptacles, NOT PENCIL SHARPEN- 
ERS, by making and selling such receptacles with non- 


transparent ends and a transparent body portion. 


We brought suit against the Boston Specialty ‘Cor- 
poration for infringement by the manufacture and sale 
of their Model F of two of our patents, Nos. 819,104 
and 839,806, and both patents were held valid, and the 
validation of these two patents prevents the manufac- 
ture and sale by anyone except ourselves of sharpeners 
of the type of our Junior, Wizard, Dexter, Dandy, Ideal 


and Climax models. 


On February 12, 1921, we ceased to manufacture chip 
receptacles comprising a transparent body portion and 
non-transparent end portions secured to said transpar- 


ent body portion, and since that date are furnishing the 








Do not allow any responsible or irre- 
sponsible representative of any man- 
ufacturer of pencil sharpeners to cause 
you one moment’s concern over any 
patent litigation. Ifanysuitisbrought, 
we guarantee to protect you against 
any loss or expense that may be caused 
you through patent litigation or for 
damages through having sold any of 
our pencil sharpeners. 


This is no funeral of yours. It is our 
party. All we ask is that you refer any 
threatening correspondence to us and 
tell us the name of any person threat- 
ening you by word of mouth and the 
date of any such threat. 


Every model we ever made we still 





make andfurnishwithamostattractive 





receptacle, guaranteed not to infringe 


any pencil sharpener patent or chip re- 
ceptacle patent. 





Suit was 








receptacles on our Chicago, Chicago DeLuxe, Giant, Giant DeLuxe, Junior, Dexter and Ideal models 
that we were about to put on the market when this patent litigation started. We held up awaiting the 
outcome of this suit, and we are now taking up where we left off, and do not infringe the transparent re- 
ceptacle patent of the Boston Specialty Corporation or any other individual, firm or company. In its 


present form the line is more attractive than ever, as will be proven when our salesmen reach you. 


Make No Entangling Alliances 


before you see what we have to offer. Our circular letter will tell you the rest. 


AUTOMATIC PENCIL SHARPENER CO. 
CHICAGO 





IQ2T. 


IS 


and 


iced 


ave 


ked 


was 


= 


—NS OUD > = a 


sw 


ww 











Va rt OFFICE APPLIANCES 135 


Shaughenessey of the Wilson Jones Company, Thomas 
Roe of the Irving-Pitt Company, G. Frank Brandt of the 
Moore Pen Company, H. P. Richards of the Hoge Manu 
facturing Company, and Albert B. Abrams of the Mod 
ern Stationer, 
* x x 

Che annual meeting and election of officers was held on 
February 10th, and the following officers for the ensuing 
year elected: Harry J. Williams of Ryan & Williams, presi- 
dent: Richard B. Lockwood of Millington Lockwood, vice 
president; George W. Davis of Otto Ulbrich Company, 
secretary; and Clarence T. White of Adams & White, 
treasurer 


Stationers’ Post Dinner. 


Stationers’ Post No. 390, American Legion, held a lunch 
eon February 15 at the Aviation Club rooms in Chicago 
An unusually large attendance was noted, there being over 
150 present. A good luncheon was served, incidental piano 
music being given by Geo, E. Schagel 

Several addresses were given. ‘“Salesmanship” was the 
topic of Samuel Marsh, of the Northern Trust Company. 
Fletcher B. Gibbs, general manager of the National As- 
sociation of Stationers and Manufacturers, spoke on “Or 
ganization.” He was followed by Ralph S. Bauer, presi- 
dent of the National Association. The discussion was in- 
spirational, and very much enjoyed by his hearers. He 
spoke on “Young Men—Their Opportunities and Possi- 
bilities for Advancement.” He brought his subject from 
Napoleon and Lincoln down to the present. Talking from 
the viewpoint of the employer, Mr. Bauer pointed out a 
few of the faults of some clerks and salesmen, and sug 
gested how they could be overcome \ short business 
session followed Mr. Bauer’s talk. 

The next meeting of Stationers’ Post No. 390 will be 
held March 15 at the factory of the Wilson-Jones Loose- 
Leaf Company in Chicago, where the members will bs 
guests of the company at dinner. “Machine Bookkeep- 
ing” will be discussed by A. R. Mayer, of the company. 
Illinois Stationers and Book Men Plan Meeting. 

The Executive Committee of the Illinois Stationers’ and 
Booksellers’ Association met at Rock Island, IIL, Tuesday, 
February 8, to perfect plans for the sixth annual conven- 
tion of that organization to be held in Rock Island the 
first week in May. The committee consists of E. O. 
Vaile, president of the Vaile Company, Rock Island; Fred 
Greenwood, vice-president of W oodsworth’s Bookstores. 
Chicago; G. A. Rathgeber, secretary-treasurer, Rathgeber 
Bros., Murphysboro, IIl.; Albert Varley of the High School 
Store, Chicago, and W. R. Essicks of Haines & Essicks, 
Decatur, Ill. Mr. Essicks was unable to attend because 
of illness in his family. The preliminary plans as pre- 
sented by the committees of the local dealers were 
approved. 

Business sessions will be held morning and afternoon of 
Tuesday and Wednesday, May 3rd and 4th; a dinner 
Wednesday evening; and Thursday morning, the 5th, will 
be reserved for seeing the three cities of Rock Island and 
Moline, Ill., and Davenport, Iowa, and the Rock Island 
Arsenal as the guests of the local dealers. All the sta- 
tioners and booksellers of lowa are to be invited to attend 
the convention. The program is to be as evenly divided 
as possible to interest the commercial stationer, the social 
stationer and the bookseller. This plan should also at- 
tract many department store managers, druggists and gift 
shop dealers. There is promise of something valuable for 
every dealer in any way connected with the selling of sta 
tionery and books, whether in the very small cities or in 
the larger centers. 

To insure the largest attendance possible the registration 


fee for members, visitors and ladies has been set at five 
dollars. This will cover the expense of the convention, 
including advertising, program and entertainment, which 
is not provided by the local dealers. The cooperation of 


the officers of the National Association of Stationers and 
Manufacturers, American Booksellers’ Association, Greet 
ing Card Association, and National Association of Book 
Publishers has been invited that the sessions may bx 
closely correlated to the work being undertaken by these 
national organizations. 


Every stationer in Illinois and Iowa is invited and urged 
to attend this convention. Manufacturers’ representatives 
who wish to have their lines on display will be requested 
not to open their displays until Thursday noon so as not to 
conflict with the business sessions. 

The local arrangements are being handled by the Sta- 
tioners’ Association of Rock Island and Moline, Illinois 
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A Big Money-Maker 


for Dealers 


We have an unusual offer to make 
to one dealer in every locality. 


The Rotospeed Stencil Duplicator is 
simple in construction, easy to operate, 
accurate and fast. It prints good, 
clean-cut copies of hand written or 
typewritten forms. It reproduces draw- 
ings. It saves 92% on form letters. 
Prevents delay. Saves time. Saves 
money and makes money. It is an 
easy and rapid seller. And every 
sale is followed with a continuous 
stream of profit on supplies. 


Our nationa! advertising in Saturday 
Evening Post, American Magazine, 
Literary Digest, Review of Reviews 
System and other big national publica- 
tions is bringing inquiries and sales 
from every locality. 


We have a proposition whereby you 
can have the Rotospeed profits for 


your territory. 


Write or wire for the details of our 
agency proposition. 


The Rotospeed Co. 


Agency Dept. 
Dayton, Ohio 
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‘‘Stands for Quality’”’ 


CARD INDEX AND 
VERTICAL FILE SUPPLIES 





Wake Up to the Value 


of purchasing supplies with your business card printed 


upon them. See cut above. 
This means any size order, 
means either guides or folders. 
That’s the way we help build up 
the business for our dealers. 


We make no charge for this privilege— 

Your business card tells your customer where to go for 
another quantity of supplies— 

You are not advertising the manufacturer’s trademark 
instead of your own business— 

No competitor can take your business from you should 
you make a change to some other source. You save the 
thousands of dollars and effort it may have cost you to 
build this business up— 

Investigate by writing us for further information as to 
how we can be of great help to you in building up your 
business. 

We manufacture a full line of cards, guides and folders. 

Patented November 6, 1917—No. 1,245,645 


All guides tabbed, printed, imprinted and assembled by) 
patented process. 
WE ALSO MANUFACTURE A FULL LINE OF 


WOOD FILING CABINETS 


Consisting of 


VERTICAL LETTER FILES CHECK FILE CABINETS 
SECTIONAL FILING DEVICES MERCANTILE REPORT FILES 
SOLID CARD INDEX CABINETS SMALL CARD TRAYS 


large or small; it also 





We will be pleased to send you Catalogues with 
prices and samples of our product upon request. 


Wagemaker Company 


GRAND RAPIDS, MICH., U. S. A. 
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and Davenport, Iowa, including in its membership The 
Stationary Shop and the Vaile Company, Rock Island 
Carlson Brothers, Inc., Moline: and Gidlar & Chamber 


MacArthur Loose Leaf Book ( oncern, E \l V\ hite, il 
Bruno Zoeckler, Davenport. The other local dealers ar 
also expected to lend assistance. 
Out of a Home. 
The February meeting of the Cincinnati Furniture | 
change in the Ahlbrand Hall is the last that will be hel 


in what has been their headquarters for a number of vears 
Che building, which is next to the E 


xposition building, o 


Elm street, is directly in front of the College of Musi 
and has been purchased by Mrs. Eleanora Alms and pri 
sented to the College for use as a dormitory in the name 
of her late husband, Frederick Alms, who at the time o 
his death was president of the dry goods house of Al 
&® Doepke. The Furniture Exchange has made no at 
rangements as yet for a new meeting place 

Since the meeting in February announcement has bes 
made that the regular March meeting will be dispensed 
with, as the Exchange, through its entertainment commit 
tee, will make arr: ingements for a large 1 ting to | 
held in April in the dining rooms of the Chamber 


Commerce 


The meeting in February, which was well attended, was 
called to order by President Albert Schirmer, and after the 
reading of the minutes of the previous meeting, whicl 
were approved, and other routine business, the chair called 
upon the secretary to read the communications \ letter 
from the National Furniture Traffic Association of Chi 


cago was read requesting the Furniture Exchange to hav: 
a representative at their meeting at the Claypool hotel i 
Indianapolis to discuss the transportation problem. Th 
letter was ordered filed \ motion made by Frank B 


Wersel and seconded by Mr. Wright, that the membershi 
roster be printed on the reverse side of the letterhead, 
carried. President Schirmer then introduced Glen Per 
rine of the Brown Carriage Company, who spoke intet 
estingly on Industrial Insurance, explaining the injustic« 
of the present system of classification and grouping of in 
dustries, and suggested that the members write to the 
Ohio Industrial Commission for information regarding 
their individual experience record. President Schirme: 
thanked the speaker for his instructive and able address 
and the secretary was instructed to notify all the mem 
bers of the Exchange of his request. Louis Shearman of 
the Carrollton Furniture Company was present and stated 
that he was well pleased with the Exchang: 
A Busy Association. 

The Detroit Office Appliance 
a story of whose organization 
peared on page 28 of Office Appliances for 
pushing an active campaign of education. 
the Michigan Retail Merchants’ Association 
convention at Detroit. The Office Managers’ Association 
plans to put on a business show during this convention 
in the Detroit Chamber of Commerce. Each of its forty 
members will be represented by an exhibit The booths 
will be tastefully arranged and everything will be don: 
that is possible to interest and entertain the members of 
the Michigan Retail Merchants’ Association and to instruct 
them in the newest and most practical devices in the offic 
equipment field. 


Was 


Associatio1 
activities ap 
February, is 
This month 
will hold 


Managers’ 
and recent 


February Meeting at eee. 
The February meeting of the Philadelph 
\ssociation was held at the Bellevue-Strat ford on the 
tenth, routine business being transacted \ report on 
business topics was given by Francis B. Irwin, secretary 
Charles J. Paist (Wm. Hoskins Company) presented 
discussion on loose leaf devices: M. J. Casey (James 
Hogan Company) spoke on pens and 


Stationers’ 


pencils 


Board of Trade Dinner March 12. 


The Stationers and Publishers Board of Trade held its 
forty-sixth annual dinner March 12 at Hotel Pennsy]l 
vania, New York, N. Y. Arrangements were in charg 
of W. C. Horn (chairman), A. W. Williams, J. R. Brus 
dage, W. G. Whittemore, W. H. Webster, A. J. Jennings 


and Charles Burkhardt. 
Essex County Dinner March 17. 


The Stationers’ Association of Essex County will 


Rive 
a stag dinner March 17. Tickets can be secured from 
Walter E. Spitz, chairman of the dinner committee, 251 
Market street, Newark, N. J. 





Phe 
nd: 
ers 
and 
art 


Cecil 

sed 

nit 
be 


ol 


Vas 
the 


Dn, 


1s 


ith 


on 
ion 
rty 
ths 
ne 

of 
ict 
ice 


rs 
he 
on 
ry 


1es 











RINE AMIR 8 RRR ch SSS UNF RRR I OR 


“rege 











March, 1921. OFFICE APPLIANCES 


137 





Expansion 
Greater Production 
Better Service 


IN THE MANUFACTURE OF 

















A New, Modern Fa at Newark, N. J., Completed and Occupied February 15th, 1021 


THE LARGEST OF FIVE PLANTS 


250,000 Square Feet of Floor Space—-Fireproof Concrete and Steel Construction 
Sprinkler System—-Private Power Plant—Convenient Shipping Location 
on the Pennsylvania Railroad at South Street Station 


CONTRIBUTING TO THE FACILITIES AND PRESTIGE OF WATERMAN’S 
IDEAL FOUNTAIN PEN DISTRIBUTORS THROUGHOUT THE WORLD 


191 Broadway, New York 
BOSTON CHICAGO SAN FRANCISCO 
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Necessary in every 
modern office 


EDART Steel Office Cabinets mark a notable 

advance in modern office equipment. They save 
time and eliminate waste —are constructed of steel 
throughout — attractively enameled in olive green or 
grained mahogany, and cost less than wood. 


Experience is proving that these steel cabinets 
are one of the quickest moving lines any dealer can 
carry. So great is their appeal that they have only 
to be shown to meet with ready sale. 


In addition to their rapid turnover, dealers every- 
where are attracted by the liberal margin of profit 
and the small investment required. All you need is 
four samples—one of each cabinet. 


Write today for our dealers’ proposition, covering 
prices, discounts, selling helps and illustrated literature. 


Stationery Cabinet 


72 in. high, 35 in. wide and 18 in. deep. Divided a Fred Medart Mfg. Co. 


five compartments by four adjustable shelves. Ample 
space for office supplies, printed forms, etc. Potomac and De Kalb Sts. St. Louis, Mo. 


New York: 52 Vanderbilt Ave. San Francisco: Rialto Bldg. 





Junior Stationery Cabinet Stenographer’s Individual Cabinet Sanitary Wardrobe 
60 in. high, 18 in. wide and 18 in. deep. 24 in. high, 21 in. wide and 21 in. deep. Just the height Same size as‘stationery cabinet. Does 
Four fixed shelves. Its smaller size of an ordinary desk. Puts all stenograper’s supplies with- away with coat hangers and wall racks 
allows it to fit into limited space. in easy reach, saving time and steps. presents neat appearance, saves time and 
confusion. 
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New Organization in Milwaukee. 
} 


[Two or three weeks ago the Milwaukee Oftice Furni 
ture Co-operative Association was organized with a mem 
bership of four concerns as follows: Northwestern Furni- 
ture Company, represented by C. A. Netzhammer; the 
H. H. West Company, represented by William Beveridge; 
Ww. C. Kreul Company, represented by W. C. Kreul, and 
John C. Becker, represented by himself. 

" The purpose of the organization, as stated in section 
of the by-laws, is as follows: 

“To bring into closer touch those persons engaged in 
the office furniture business in the city of Milwaukee; to 
reform abuses existing in said business; to diffuse accur- 
ite and reliable information with reference to said busi- 
ness; to procure uniformity and certainty in customs and 
usages of the trade, and thereby broaden the basis upon 
which the business is conducted; to act for or between its 
members in the arbitration and adjustment of all matters 
in controversy, and generally to perform any act apper- 
taining to the trade, not in conflict with the laws of the 
United States or the State of Wisconsin, as the same apply 
to associations not formed for profit, but solely for the 
carrying out of the purposes above named. 


‘Any reputable individual, firm or corporation, actually 
doing business in the purchase and sale of office furni- 
ture, and carrying a stock thereof at permanent headquar 


ters in the city of Milwaukee or State of Wisconsin, shall 
be eligible to membership.” 

An initiation fee of twenty-five dollars is provided to be 
paid by all members and monthly dues in such amount as 
may be recommended from time to time by the “chairman 
and approved by the members. 

Provision is made for the arbitration of disputes be- 


tween members, the chairman acting as sole arbitrator in 


all matters of controversy with full power to interpret 
the rules and regulations according to their letter and 
spirit 

A fuller statement of the objects of the association is 


contained in a paper which was read at the initial meeting, 
in which it is stated that the principal aim and purpose is 
the discussion of business as it might be discussed in a 
state or national convention. Any suggestions beneficial 
to the business of members are proper subjects for dis 
cussion and abuses in one’s business may be eliminated by 
1 full and practical discussion and analysis, made in the 


spirit of friendship Misrepresentation of competitors. 
either in their character or merchandise is not fair compe- 
tition. The association is not organized to prevent any 


of its members from selling their merchandise below cost, 
if they so desire, nor to prevent any of them from selling 
their merchandise at a price which other members may 
deem excessive, and no action can be taken binding any 
member to do any particular thing. Each member should 
bring before the association as a matter of duty any 
abuses with which he may be conversant for a fair and 
frank discussion of them. They may not turn out to be 
abuses at all when thoroughy analyzed. 3ut the main, 
important, and principal business of the association is co- 
operation, the diffusion of accurate and reliable informa- 
tion concerning the fundamental basis upon which the 
business of members is conducted and the discussion of 
any action pertaining to their business and the taking of 
any action not in conflict with the laws of the United 
States or of the state of Wisconsin. 

Any member who violates the law of the United States 
or of the state of Wisconsin will be dropped from mem- 
bership in the organization. No associated action can be 
taken in the nature of a boycott against any manufacturer 
or dealer. 

There are many ways members can act within the law 
and materially assist one another. There is no reason why 
members of the association should be carrying an excess- 
ive stock of goods i1 any line for a long period. By legiti- 
mate co-operation that loss may be eliminated. 

“Briefly stated, the diffusion of knowledge and discus 
sion of trade principles is the chief aim and purpose for 


which this association is formed. Business men are all 
agreed that they must educate themselves in order to suc 
ceed. Associations may be formed for such purpose and 
are being formed. If true trade principles are recognized, 
men will follow them, believing that in the long run they 
will be beneficial both to the public and the trade No 
man today is by himself entirely conversant with his busi 
ness Therefore it is beneficial to compare notes with 
Others in like business An exchange of experience pro 
motes greater knowledge. The aim of the association is 
more light, more knowledge, and more intelligent und 

Star of the business with which you are engaged 


1921 Economies and 
Rebuilt Underwoods 


CONOMIES in the purchase of 
office equipment will be practised 

all along ‘the line for some months to come. In 
most instances where the purchase of new type- 
writers would never be considered, it will be 
possible to sell high grade rebuilt machines. 
Live wire dealers will take advahtage of the 
opportunities afforded by this growing demand 


and will arrange to increase their business by . 


pushing the sale of the world’s finest rebuilt 
Underwoods— 





[ATE models Nos. 3, 4 and 5 sup- 
plied. All have two-color ribbon, back 
spacer, automatic ribbon reverse, tabulator, 


lateral guide, stencil device, right and left car- 
riage release, etc. Stripped to the frame and rebuilt 
from the ground up in a way that guarantees satisfac- 
tion to the user. New enamel—new nickel—new type 
—new platen, etc. Choice of pica or elite type. 


Dealers:—Write for our new confidential price 
iist of January 3, 1921 and market letter. 


Typewriter Emporium 


Rebuilders of Underwood Typewriters 
Since 1892 


Montrose and Ravenswood Aves. 
Chicago, U. S. A. 
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‘4 Omaha House Holds Annual Elections. 

we C) [a C) a CJ 4 ‘= . Cj a C] Se February 1 the Omaha Printing Company, Thirteent! 
and Farnam streets, Omaha, Nebr., held its annual meeting 

electing the following officers: F. B. Johnson, forme 

secretary and treasurer, president; N. B. Updike, vice 


tor 


WwW president, and C. C. Cope, at, former manager, secreta 
0 0 Desk es and treasurer (in charge). 
During the last decade the business of the compat 


has shown a remarkable increase and is now one ot the 





a ” large institutions in the Middle West The company 
to add to your profits. List cently put on a successful exhibit at the “Onward Omah 
x A Exposition.” This exhibit was in charge of Miss Mart} 
your desk customers and Milbers. 

1 ; , Tuesday morning, February 8, the employes of th 
complete their equipment Dy Omaha Printing Company celebrated the thirtieth ann 
selling versary of C. C. Cope, Jr.’s connection with the company 

by presenting him with a beautful bouquet of Holland 


tulips. Mr. Cope began with the company one cold Feb 
66 ”? ruary day in 1891. He was then under twenty years o 
Rosco Glass Desk Pads age. The young man was employed and placed in the 
stationery department, which was then a hopeless ac- 
cumulation of junk, covered with dirt and dust. Mr 
Cope cleaned up the stock and by his affability and pleas- 
ing manner made many friends. Right there he started 
lucrative stationery business for the company. 

Two years later the office was destroyed by fire, but 
through Mr. Cope’s zeal and energy a new and growing 
department was built up after the company removed 
the Strong building at Tenth and larnam streets. He was 
then manager of the stationery department and added thi 
office furniture department, which has ever since been 01 
of the leading features of the company. 

The Omaha Printing Company moved into its present 
location in July, 1914, where it has one of the most com- 
plete stationery stores west of Chicago. The interior 
tings, including counters, glass cases, departments for his 
associates, etc., were planned and suggested by Mr. Cop 
In the winter of 1914 the manager of the company, | 
Ellick, passed away and Mr. Cope was promoted to 
position thus made vacant. He has now been advanced t 
still further responsibilities by being made secretary and 
treasurer of the company. 

Mr. Cope was born at Joliet, Illinois, where he re 
ceived his education. His parents, who are still living 


They protect desks, promote neat- é 
7 “oe look with pride upon the success which he has achieve: 
ness, and add to efficiency by pro- ns 





viding a visible file for papers, lists, A New Export House in California. 
calendars and other information Will M. Hine, formerly manager of the Bixby Ot 
Ss 5 a - r Supply Company, of Grand Rapids, Mich., has made 
frequently consulted. long jump and has landed at Los Angeles, where he is 


now connected with the Golden State Export Company 
Inc., handling an extensive line of general merchandis« 
and office appliances for export. The company has agents 


The “Rosco” Glass Desk Pad com- 


prises a clear glass plate set into a salesmen and correspondents in all important commercial 
flanged frame. The flanges are centers throughout the world. It is a member of the Los 
kin ‘ s . ree Angeles Chamber of Commerce, and acts as exclusi 
covered with the finest quality export representative for a large number of concerns 
cloth-backed leatherette. We make Mr. Hine says that his company is having many inquiries 
. . for office supplies from foreign countries, and hopes to 
them to match light oak, golden able to develop a large business in this department thi | 
oak, weathered oak or mahogany. sOTEIER AGERE. 
In each of » four finishes we , ape 
k wage? | ; the hs 4 hnis hes Sey 7 The Lives of a Typewriter Ribbon. 
make eig it standard sizes, suitec The editor of “The Webster Way,” the house organ o 
to any flat top or roll top desk.  pe- the F. S. Webster Company of Boston, doubts the policy 
wie a ’ a na : : of using so-called refreshing fluids to prolong the life of 
cial sizes made to ordet promptly. a typewriter ribbon. Figuring roughly, about 1,500 


ters of average length, he says, can be written with on 
typewriter ribbon, each letter presenting impressions of! 


Send for complete particulars full color strength. It is unsafe to weaken this minut 


. “ ” . : . 
regarding the “Rosco Glass quantity of coloring matter so as to make it subject 
Desk Pad. You will find it a attack by light and thus destroy its value as a record 

One can write 1,250 contracts with one ribbon costin 

ood seller. ae . . ; 
g $1.25. The ink with which these documents are written 
costs, therefore, at the rate of ten contracts for a cent 

Why risk the permanency of these contracts by trying t 


Ravenswood Office Specialties Co. obtals twenty copies for a cent! 
Originators of Glass Desk Pads 
We also manufacture ‘‘Ravenswood’’ Glass Desk Pads 


Waterman Building Now Fully Equipped. 
Under date of February Ist the L. E. Waterman Con 
1800-02 Newport Avenue pany announced that the new building in Chicago is now 

Chicago thoroughly organized in all its various departments. [ror 
now on all Illinois business will be handled from Chicago 
headquarters at 129 South State street. All correspond 
*- a & = e a oo 0 | 0 e ‘s ence, orders, repairs and remittances should be sent to 

& that address. Dealers visiting Chicago are cordially it 


vited to call and inspect the facilities of the Chicago pla 
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Self-Closing Inkstand Co. 


Milwaukee 





Hl Lawyer is a thinking man, 
and must be able to sit down at 
his desk and let his thoughts 
flow treely and uninterruptedly from 
his pen. Nothing can be more irritat- 
ing toa man of his calibre than to try 
to write with partly evaporated, thick, 


stringy ink. 


He is obliged to write inany papers, 
fll in forms, sign documents, and do 
other pen work which his stenog- 
rapher cannot do for him. He needs 
ink—fresh and clean-writing ink—al- 
ways in front of him. The blots and 
smears coming from trying to use a 
gummed up pen, and sediment-thick- 
ened ink cannot be-tolerated in his 


office. 


He also needs red ink always at 
hand. And as everyone knows how 
quickly red ink evaporates, any saving 
effected there, as well as the conve- 
nience and efficiency, will make an in- 


stant appeal to the Lawyer. 


Show him the ink protection and 
perfect operation of the Sengbusch 
Self-Closing Inkstand, and see how 
quickly he grasps its value, and recog- 


nizes its worth on his own desk. 


Sengbusch 


400 Stroh Building Mu 


Wisconsin 


APPLIAN( 


— 
SENGBUSCH 
Sonserherics 
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STICKNEY 
PENCIL 


Hard Rubber Like Your Fountain Pen 


The Stickney Pencil represents the very latest 
development of the mechanical pencil using thin ever 
pointed leads. The following exclusive Stickney 
Features lift this type of pencil from a piece of 
jewelry to a practical everyday useful tool which 
everyone can use to advantage. 


Exclusive 
Stickney Features 


Hard Rubber Stem 


Hard rubber being a non-conductor 
of heat, never feels cold and clammy 
to the touch, hence can be used con- 
tinuously without fatigue to the op- 
erator. The polished finish is the solid 
pure hard rubber itself and the longer 
it is carried the better it looks. Hard 
rubber will not tarnish nor corrode and 
always feels warm and velvety. 


— 


Exposed Eraser, Pinned into Place 


An exposed eraser, always ready for 
use and cannot be rubbed out of its 
socket because it is pinned into place. 
The use of a pencil rather than a 
fountain pen, indicates that the writ- 
ing is of a temporary nature and 
erasive changes may be desired, hence 
a firm exposed eraser is provided. 


a 
: 
i 
a 
c 
a 
a. 
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Visible Lead Magazine 


The number of leads in the maga- 
zine as well as the amount of unused 
lead in the writing chamber can be 
instantly determined by the single 
simple motion of withdrawing the 
crown as far as it will go. No part of 
the pencil need be taken apart. 


Steel Spring Tip 


A perfect operating tip in a pencil is 
as important as a good spark in the 
cylinder of an automobile. The lead 
at the writing point of the Stickney 
Pencil is firmly held by four steel 
spring fingers, yet the lead is free to 
be expelled as required by a slight 
turn of the crown. The common trou- 
ble in the solid rifled tip, of the lea:l 
clogging and having to be drilled out 
is entirely eliminated. 


ee i i ee ey ack ats 


Lead Refill 

A metal refill case containing seyen 
thin leads, the cap of the refill case 
being a new Stickney Eraser, pinne:! 
into a new crown. The cap of the lead 
case goes onto the pencil, thus provid- 
ing a new eraser and the old crown 
with the worn eraser covers the refill 
case. This refill case makes a handy 
vest pocket eraser for users of any 
mechanical pencil. 


= 


The Stickney Pencil is sold exclusively by the best 
dealers. Price of pencil $1.00 in the United States, 
$1.25 in Canada. Refill cases 25 cents each in the 
United States, 35 cents in Canada. 


G. A. STICKNEY & CO., St. Paul, Minn. 


New York Office: 225 Fifth Avenue 











A New Philadelphia Company. 
In the February issue of Office Appliances 
announcement of the organization of the Under: 


In this company P. G. Underwood, who is we 
this field, is vice-president and treasurer. Mr 
spent twelve years in the service of another co: 
ufacturing glass push pins, map tacks, et¢ 

The factory of the new company occupi 
thousand square feet of floor space, taking 
second floor at the address given above. Het 
ances and modern methods have been ins 
hope of producing goods of the highest quality 
lines which members of the company have | 
out. The line includes, beside push pins, may 
quet pins and flower vases, a new line of 
knobs of attractive design for small cabinet 
talking machines and the like. 

The business of the company in Chicago and 





organization, and on the Pacific Coast the 
West as a hustler and a capable salesmar 


“oo-getters” when it comes to bringing in the 


An Interesting Booklet. 


The Thorp & Martin Company of Boston 
just issued a little booklet, vest pocket size, entit 
chusetts and Its Three Hundred Years.” T1 
sign is of the same style, both back and fron 


Petit Placidam Sub Libertate Quietem.” 

The booklet gives a history of Massachus 
landing of the Pilgrims at Plymouth up to 
time. Particularly interesting is that portio: 
lates to the industrial history of the state, the 1 
of textile products, paper making, the vulcani: 


which this country has been engaged. The 

tory of the state is also touched upon and tl 
discussion of the influence of the sons and d 
the state who have migrated to other parts of 
The schools of Massachusetts are also de 
libraries and many other advantages, including 
beauties of the Berkshire hills. 


an Algonquin Indian name—Massachu-es-et, 
“oreat-hill-small place.” 

The state motto was adopted December 
means, “With the Sword She Seeks Under Lil 
ful Repose.” 


France, a letter which expresses -a sentiment 
not die. Mr. Demarest said: 

“In days of old the King of England and 
Spain always used to say ‘Our French cousin,’ 
ing or speaking of our own king. During th« 


freedom of the people, an old soldier having 
Great War, and who has so often met your 
boys in the fighting fields, may certainly say tl 
to his cousins of the Great Republic, and 


and a Happy and Prosperous New Yeat 
sincerely, M. L. Demarest.” 





Dr. MacElwee Writes a Book 

Dr. R. S. MacElwee, director of the Bureau 

and Domestic Commerce, has written an imp: 

“Ports and Terminal Facilities.” It discusses 
economic aspects of the problem of efficient 
book describes the physical characteristics 


of cargoes. Mechanical handling of freight 
tended discussion. The book makes 315 pages 





New York, N. Y. 








Pin Company, 5109 Germantown avenue, Phila¢ 


West is being taken care of by W. W. Matthew 


represented by Burton G. Young, who is kn 


lé 


cover bearing the shield of the State of Massa 
colors, with the motto of the state on the sc: 


ber, whaling, lumbering and ship building, the 
ances of Massachusetts in the development of 
ism and the part taken by her sons in vario 


It seems that the name “Massachusetts” is de: 


A Much Appreciated Tribute From France. 


A member of the staff of Office Applianc: 
received from M. L. Demarest, 15 Rue Dr 


and the last few years, when American and Fret 
have been so freely shed for humanity’s sak: 


Office Appliances, his best wishes for a Merry 


ing ports of the world; showing their facilitic 
gesting improvements necessary to the efficient 


price $3.50 net, postpaid. The book was publis 
McGraw-Hill Book Company, Inc., 370 Seventh 
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A Brief History of the Irving-Pitt Mfg. Co. 


The makers of the famous line of 


|-Po 


Forms and Devices 

















January Ist, 1904, the Irv- 


ing-Pitt Manufacturing Com- 
pany began to make f]-Pam 
Devices in this humble second 
story loft. . 








Six months later additional 
floor space was required and 
the plant was moved to the 
ground floor of this sheet iron 
building. 

















The demand for gas]4Pman- 
Forms and Devices 
steadily increased, and in 
the early part of 1905 the 
top floor of this building 
was leased. These quar- 
ters were maintained dur- 
ing the years of 1905 and 
1906. 






































Successive Stages of Expansion 





The year 1907 saw th 
Irving-Pitt Manufacturing 
Company housed in its own 
building on East Eighth 
Street, the site of its present | 
location. New equipment | 
was secured and the entire 
three floors were put in 
operation. 




















In 1909 the three 
story building was 
extended east to the 
corner of Locust 
Street. This addi- 
tion, which more 
than doubled the 
floor space, was de- 
voted exclusively to 
the manufacture of 
loose leaf forms and 
devices. 























Anticipating the 
future demand the 
addition shown on 
the right was com- 
pleted in 1911 

Branch Offices and 
Factories were 
established in New 
York and Chicago 
to further distribu- 











tion and increase 
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This trade mark, known 
throughout America and 
distant lands, has for 
nearly two decades 
stood as a guarantee to 
dealers and users, insur- 
ing unexcelled loose leaf 
products, and inspiring a 
lasting confidence and 
faith in the line, to which 
the New Factory stands 
as a splendid tribute. 


IRVING-PITT 
MFG. CO. 


KANSAS CITY 
MO. 






























Fur 


NnsvVili¢ 


lusive. The 


ville 1S Tame 
of the kind 
wr 


rie Kl: 


to provide 


Evansville has been | 
[he plans for market week were gone over thoroughly 
at the meeting of the exhibition committee of the 
ture Manufacturers’ Association of Evansville and the 
editorial representatives of various trad papers hi 
v g was held on February 10. There were eleven 
press representatives present, who with the committe¢ 
embers, were guests of the Kiwanis Club at a noonday 
uncheon held on February 10. As the result of this meet- 
i vas decided that Evansville will give her guests 
welcome in every way and supply entertainment 
features to everybody Buyers will be given an oppor 
tunity to see how furniture is really made. The joint ses 
S10 ibove referred to was presided over bv Gilbert H 
Bosse. president of the Furniture Manufacturers’ Associ 
i rf Ey svil 
Evansville Furniture Men Meet. 
in the ev ng of February 10 the Furniture Manu 
acturers’ Association of Evansville held its annual meet 
» and election of officers. A dinner at which plates were 
laid for sixty was given in the Vendome hotel.» This din 
pre ceded the other events ot the eve ning. The neet 


ing was 
The first we 

President, 
Company; v 
Furniture Ceé 
furniture ( 
ve- Bosse 
Monitor Fur 
Imperial De 


ice-chairmat! 


Following 


addresses Ww 


pr sided 


ensull 


niture Market Week in Evansville. 
1 marke April 4 


those tor whi tvans 


Ind vill have a t week 
lines shown will be 
tus—furniture and stoves, 
The Furniture 
imer building will be used in this set 

ie overflow of displays the Coliseu1 


red lines 
eee ted 


pressed into servic: 


President Gilbert H 
rk of the was the 
e year, and this resulted as follows 
Edwin F. 
ice-president, Harry J 
treasurer, E. 


over by 


session 


Karges Furnitur: 


i al sville 


Karges of the 
Sabel of the 


mpany, 


ompany; directors, E \\ Plo ger the 

World Company; Elmer ( Schor of the 

niture Company, and Gilbert H. Bosse of the 

sk Company. Edwin F. Karges was mad 
ber of the Chamber of Commerce: 

the business of the session a number of shor 

ere given by various men prominent in_ the 


together with some 
E xhibitio1 uilding 


1 f { » 
election ot othcers 


\. Schor of the Karges 


trade. The is speaker of the evening was Benja 
Bosse, mayor of Evansville, who talked on his favorite 
topic. “Whe1 | erybody Boosts. Everybody Wins.’ \t 
the conclusion of the meeting votes of thanks were ten 
red to the tgoing president and to the representatives 
of the press 1 with furniture manufacturing 
Can This Be Kansas? 
lomer Buckly pulled the prize story on pessimism b« 
meeting the advertising managers’ council of 


the Motor and Accessory Manufacturers’ Associatio1 

ves something like this 

\n optimist was touring Kansas, and he encountered 
the chilly atmosphere of a pessimistic farmer. The tourist 
sa “My dear man, what makes you so blue?’ Phe 


ar r yamm “Why, the country is going to the 
tion bow ows We haven’t had any rain down 
1ere for months Che fishes are wading in the dust of the 
ver bed. My banker is dunning me for the interest on the 
rtgage on the farm; the interest is due, and I don't 
10w what to do.”’ 
lhe optimist beamed. “My friend, look at the East 


he sky is f 
Id fashione: 
and said, “‘¢ 


(Othce Apy 


ctor of 
House, Ohio, 


ull rT clouds. You are going to have sood 
| rainstorm.” The farmet | 
, , 

ose are the empties coming 


yl, +} 


A Notice of Removal. 
yiances has received from H R. Roedecker. 
Roedecker’s News Stand, Washington Court 
ndbill stating that his news stand in the 


a ha 


pos fhee lobbv will soon be vacated, because the post 

‘ s to be moved to the Cherry Hotel building Mr 

edecker has leased the Y. M. ( A. corner room at 

ket and Main streets, and has just opened a book stand 

and office suppl store. This location is just across the 
street from th post othce. 

Accounting for Farmers. 

College of Agriculture, Lincolm, Nebr., has issued 

1 farm account book, which is sold to the farmers for 

M ve cents It is in bound pamphlet form, and e1 

ables the fat keep an accurate ord of his pro 

du nd « and also to make up his income tax 
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There is a Market 
for a serviceable 


Copyholder 


\ sten worth 25% 


more 


to 49°, 
typewriter is equipped 
With 


it, the work moves as steadily as if car- 


ographer 1s 
when het 
with a Type-O-Liner Copyholder. 
ried on an endless belt—without it, the 
work goes by jerks and starts like gravel 


lad a laborer’s shovel. 


Every public stenographer uses some 
sort of a copyholder and almost everyone 
else who uses a typewriter contrives 
some sort of support for the copy. 


The Type-O-Liner holds the copy just 
and to the rear of the typewriter, 
the operator. 


it folds down behind, 


above 
a natural position for 
When not in use 
out of the way and sight, very conve- 

drop front desk. A 


over the copy indicates 


nient tor 


use on 


1+] 411 tt11 
metal rule nttinge 


_ 


th read. 


the line to be It is operated from 


the keyboard by a positive stroke lever 


mechanism, easily and nicely adjusted to 


the spacing of the lines of copy. 


OFFICE SPECIALTY MEN acting as 
agents for the Type-O-Liner can make 
a very satisfactory profit; we know there 
is a good market at the price. Write us 
about your territory and get complete 
information. 


The Doherty Mfg. Co. 


4903 HARLEM AVE. 
CLEVELAND, OHIO 
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His friends wonder how he getsso much done 
But Corona Knows— 


HERE is a man in business whom you know, 
whose capacity for work astonishes his associates. 


He seems never hurried; his desk is never piled 
up. Yet he manages somehow to get through a 
mass of business, and to keep always one step ahead 
of his organization. 


His friends marvel at it—but Corona knows. 


Back in his library at home, with Corona, his 
faithful little secretary, he handles the really im- 
portant phases of his task. His thinking and plan- 
ning are all done there with Corona’s help; only the 
details of execution are left for the office next day. 





Corona has a knack of inviting work; of making even the 
routine of life interesting and attractive. It asks no favors, 
makes no excuses; it can do all that an old-fashioned stand- 
pat typewriter can do, and do it anywhere. 


Corona FOLDS (a patented feature). That is the secret of 
its convenience, its compactness, its strength. If you don’t 
own a Corona, drop in at the nearest Corona dealer and get 
acquainted with this friendly little helper. 


CoronA 


The Personal Writing Machine 





‘fold it up— 
take it with you— TRADE ag 
; 99 Built by ’ 
typewrite anywhere. CORONA TYPEWRITER COMPANY, Inc. 


Groton, N. Y. 
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Some of the Quirks of Trade Marks. 


In a recent copyrighted article by L. M. Mida, of Mida’s 
Trade Mark Bureau, Chicago, several peculiarities of trade 
mark registration in other countries were pointed out. 
For instance, a Texas manufacturer recently caused his 
local agent to register his trade mark for him in Cuba, 
intending thus to safeguard his good will in that country, 
and had every confidence in his Cuban agent as a man of 
integrity, having the best interests of the house at heart. 
He did not know, or, knowing, ignored the fact that in 
registering his trade mark in Cuba the agent owned the 
trade mark there himself. By having his trade mark reg- 
istered by his agent, he definitely deeded to his agent his 
good will in Cuba, since Cuban law vests the ownership 
of a trade mark in the first applicant for registration, re 


gardless of who produces the article marked. The man in A No one of us is perfect. 


this case found that no sooner had his agent registered | 


the trade mark than the agent insisted that the manufac 

turer must do business in Cuba on the agent’s terms or 

forfeit his trade mark in that market. Wd And our acts are not all 
Manufacturers should realize that the farther from home Fiji perfect. 

they seek to sell their products, the more important and Hil 

valuable their trade marks become. At home the reputa | 


tion of the house may rival the reputation of the brand, | Hence our SER VICE 


but when national boundaries are overstepped the adver- 
tising value of the brand becomes increasingly evident. Wa 
This is particularly true when all dealings with the public lll D EPAR TMEN T—to 
abroad take place through export agencies or firms of ex- r P 
porters who are naturaily trying to create good will for correct imperfections— 
themselves rather than for the manufacturer whose goods 
imperfections anywhere 
along the line from the 


they handle. 
time your order is re- 
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It is common knowledge that the piracy of American 
trade marks abroad has reached amazing proportions 
Seventy-five per cent. of this, it is said, has been the work 
of the foreign agent who has registered the trade mark 
in his own name to give him a strangle hold on the Ameri- 


———— == 


can manufacturer. In a bulletin issued by the United ‘ P 
States Department of Commerce, the following warning is ll ceived until the common 
S sent broadcast: “Unless a company is represented abroad AT 


carrier has delivered the 
finished product and it 


by agents of unquestionable competency, it is generally 
preferable to have the entire business of a foreign trade 
mark registration handled by an experienced attorney in 
the United States who has connections in foreign coun 


tries.” This, it will be admitted, is a very conservative Pri h . ° ° 
statement. Mr. Mida believes that the registration of _ {ijl as given satisfaction to 
trade marks in every case should be handled by an experi 1 

enced attorney in the United States with direct foreign _ |jjjj)) you and your customer. 


connections, and should be in the name of the American 
producer. With hardly an exception the trade mark laws 
of foreign countries either vest the ownership of the mark 
in the first applicant for registration without reservation 
or give him such a privileged stand in court that to 
upset his claim requires irrefutable evidence and _ pro- 
tracted and expensive litigation. 


= 


This SERVICE 
DEPARTMENT 
It is interesting to note that in Argentina, for instance, is at your beck and call 
where the appropriation of American trade marks has | 
reached almost epidemic proportions, attorneys repr« at all times. 


senting firms of importers there have evolved for the 
practice an ethical reason—that unless the Argentine 
agents of an American company appropriate that com- 
pany’s trade mark, it will be stolen by some one else 
having no friendly interest in the company’s fortunes. 
Such ethics have only this excuse—that it is better to 
have one’s mark stolen by a friend than by an out-and- 
out buccaneer. 

lhe American has the recourse of abandoning his trade 
mark in a market where it has been stolen and of sub- 
stituting another, but his old trade mark is still available 
to the importers with whom he has broken off relations 
for use on any goods of similar character which they may 
wish to market in competition with him. Furthermore, the 
trade mark pirates can seriously interfere with the mar 
keting of the manufacturer’s goods with the old brand in 
other countries having a similar language. In Latin 
America, for instance, certain publications provide excel- 
lent advertising opportunities because they circulate in a 
large number of Spanish-speaking countries. The own 
ers of the old trade mark in one of these countries, by 


== — 


Use it freely. 
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Minneapolis, U. S. A. 











barring his advertisement from circulation in their market 
_ : ; ; py o1 cula D in their na et, BRANCHES 
can prevent the apearance of the advertisement at all in 
such pt ications. : > the us f differe ar . P 
ich publicatior Furthermore, the use of differs nt mar H — oe Detroit Chicago 
kets will lead to confusion in the exporter’s shipping de- | 
partment. If by any mistake goods marked with the old HH Cleveland San Francisco 
brand find their way into a wrong port of entry they Wilk 
will be subject to confiscation and the new agent may be ih 


fined or imprisoned for handling them. The American 
manufacturer should be alert to register his trade mark in 
every foreign country he deals or plans dealing. 
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Changes Demanded in Federal Tax Levy Methods. 


Members of Chamber of Commerce of U. S. A. Demand 
afeInvestment ra amr 
\n almost unanimous demand for repeal of the excess 





profits tax has been made by the membership of the Chai 
ber of Commerce of the United States in a national refer 
endum vote, the result of which was made publi 


Washington, D. C., on February 27. The ballot was take 


| 
e ’ 1 | 
on a report of the Chamber’s Committee o laxatio1 
advancing fifteen proposals for changes the present 


method of federal tax levies. 


' \lthough the committee recommended s titutes for 
r as oll r r the excess-profits tax, the vote of the chamber’s membet 


ship on these proposals was not conclusive \ consid 
able majority voted against an increase in income taxe 
proposed as a means of substituting some of the revenues 


derived from the excess-proftits tax, and at the same 


There is a there was a majority vote against any form of sales ta 
] +} 


suggested both as a substitute for and in addition to other 


‘SS 


Monthly 100°. Profit on forms of tax. Wt ae 


\ proposal that excise taxes be levied pa 
place of the excess-profits tax was carried 


In the chamber’s referendum system a two-thirds vot 
66g < 99 e is necessary to carry Che propositions bmitted ans 

ur e ew e ll { the vote on each follow 
l The excess-profits tax should be repea yr, 1,718 


against, 44. Carried. 


2. Revenues now derived from the excess ts t 
should be obtained mainly from taxes nes—tfor 
571: against, 1.004. Not carried. 

RE There should be excise taxes upol S( rt les ¢ 


wide use but not of first necessity for, 1.21/ gainst, 504 


Carried. 
4 Should a sales tax be levied instea tiie tan 
mentioned in propositions 2 and 3 for. 704 cainst. 855 


Not carried. 

5. Should a sales tax be levied in addi 
is are mentioned in propositions 2 
against, 894. Not carried. 
ee OO OUR |e Neca ce Bicece tae auastion for auesti 

vere requested to indicate the type sal ta 
advocate 


How to do it—may We? [12% ccrersi wrnover tax—for, 51 


) \ limited turnover tax—for, 780 
‘ \ retail sales tax—for, 54] 
7. There should be a moderate and ¢1 iated undis 
We can tell you more tributed earnings tax on corporations—for, 64 
1,063. Not carried. 
than this, too—shall we? 8. Each individual stockholder of 
pay his own normal tax—for, 693; against, 97 Not ¢ 
ried 
9. Income from any new issues of securities which 1 
lawfully be made subject to federal tax should be taxa 
r an te ae for, 1,386; against, 275. Carried. 
10 American citizens resident abroad should be « 
“HOW”? empt from the American tax upon income derived abroa 
and not remitted to the United States—for, 1,252: against 
. $56 Carried. 


it ; 


trom sales of capita ssets sh 


ll. Profits arising yu 

9 af : gee on , 
And “do it NOW!!!’ ve allocated over the period in which earned and taxed at 
6 the rates for the several years in the period—for, 1,411 


against, 243. Carried 


12. An exchange of property of a like or similar nat 
should be considered merely as a replacement yr, 1,547 
We Rebuild All Makes against, 142. Carried 
13. Net losses and inventory losses in any taxable year 
“LIKE NEW” should cause redetermination of taxes on income of the 
preceding year—for, 1,350; against, 323. Carried 
14. Ascertainment by the government of any tax bass 
on income should precede payment—for, 1,2] igainst 


479. Carried. 


15 Administration of income taxation s d be d 
centralized—for, 1,321; against, 390. Carried 
The vote makes it clear that business met re unites 


in their view that the excess-profits tax hampers busines 
—‘Sheet No. 143°—Get [tt frei hereon Meese oF teadiustien 
e e \mong the objections to the tax as pointed out by th 
Committee are that it produces inequities: that it is 
difficult of administration; that price reductio will « 
crease revenues from this source, and tl 
‘ courages extravagance 
General Typewriter Exchange ine. \ striking reaction was shown in the y te against i 
creasing income taxes. It was obvious to th oters tl 
such increase 1 fz . | ss of i1 1 
35 York St., Borough of Brooklyn, New York, N. Yy. uch increases would fall on the middle ‘la inco! 
since little more can be derived from smaller omes al 
because taxes already are so high on the | 
that those receiving large incomes ar 
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Guarantees You 


Service, Efficiency 


Durability 


When you purchase filing equipment these three things naturally 
decide your choice. Your filing cabinets must be convenient and 


Aurora Vertical Cabinets—letter, dependable and they must last. What would you say of a filing cab- 
cap and invoice. Beautiful, strong, . ° ° i "EP" ° ° 2, 
rigid. Progressive roller drawer inet in which these qualities were built-in features—the result of 
suspension, operates perfectly. ° rn, 
Nencchanilen dmoees, years of experience and careful workmanship? 


Aurora Files and Cabinets 


Are made in a wide variety of styles—there’s always one to 
fit your particular purpose. Cabinets of various sizes for 
letters, legal papers, invoices, etc. Card cabinets and transfer 
cases. Write for our handsome new catalogue just off the press. 





Aurora Card Cabinets for 3x5, 


4x6, 3x8 cards. Made in |, ‘It’s a better file if made by”’ 


2, and 4 drawer cabinets 


AURORA METAL CABINET WORKS 


AURORA, ILLINOIS, U. S. A. 





Aurora Transfer Cases—in letter 
cap, invoice and ledger size 
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STEELCASE 


Business gui O34 24 —) 4 ¥ a 


‘She TIFFANY of the 
Office Equipment Industry 


In comparing the quality of jewelry, the name 
“Tiffany” is standard. In the same way the 
name “Steelcase” is rapidly becoming known as 
the “Tiffany” of the office equipment industry. 
It bespeaks quality. 















Years ago, when we started to build metal office 
equipment, one dominating ideal was determined 
upon—that of making the finest metal office fur- 
niture in America to sell at a reasonable price. 
And we have grimly held to this ideal. Today 
the product speaks for itself. Unconsciously, 
like a flawless diamond, it impresses you with its 
sheer quality. It makes its market where qual- 
ity is demanded. 











A Complete Sectional Line 





You can now secure Steelcase Filing Equipment 
in both vertical and horizontal units. The same 
high quality that has characterized our vertical 
units is now obtainable in the more flexible hori 
zontal equipment. The line is complete. Every 
requirement of business can now be met in stock 
Steelcase units. Users can start with a small 
unit—and branch out as their filing needs grow. ; 
Various combinations can be planned to fit dif 7 
ferent office systems. Think what this will mean 
to you in repeat business. And remember that 
when you recommend Steelcase Filing Equip 1% 


RENAN 


RG 


PRR 


ment—whether in vertical cr horizontal units 


you are recommending equipment that is second 4 
to none in the country. Learn more about the 14 
. . . - Ze 

unusual Steelcase line—its breadth of adapt A 
ability—its beauty—its profit to you. g 
is 


Metal Office y) 


Furniture Co. 


Grand Rapids y/, 
Michigan Fy 4 
4 


ge 





—found where business succeeds 





securities and thus defeating the purpose of the tax 

In the committee’s proposal that excise taxes be put on 
some articles of wide use, but not of first necessity, the 
idea was held that such a tax would be a supplementary 
levy. This recommendation received slightly more than 

e two-thirds votes necessary to carry. 

[he majority voting against any form of sales tax was 
1 considerable one. Organizations voting for the sales 
tax were asked to indicate whether they preferred a gen- 
eral turnover tax, a limited turnover tax, or a retail sales 
tax. Few voted for a limited turnover tax, and as be- 
tween a general turnover tax and a retail sales tax a small 
najority favored the latter. 

The committee submitting the report itself opposed the 
sales tax, but put the proposition to a vote because of the 
vide interest in proposals that have come from a number 
of quarters for a tax of this nature. The referendum as it 
vent out to members contained the best arguments that 
have been made both for and against the tax. 

The vote against the sales tax is significant in view of 
the strong agitation that has been going on throughout 

the country for some form of this kind of levy. Argu 
ments for the tax, as contained in the referendum, held 
that difficulties of administration of the tax would not 
e sO numerous as in administration of the excess profits 
tax; that it would have great practical value in that the 
business man would know exactly what he must turn over 
to the government and that under it fewer persons would 
escape taxation. Objections pointed out were that a turn- 
over tax would be extremely difficult of administration 
nd that it would be pyramided; that it would work to the 
1dvantage of larger industrial establishments and that it 
would be unfair to persons at the bottom of the economic 
scale on whom it would fall disproportionately heavier 
than on those who enjoy a wider margin between income 
nd necessary expenditure, and finally that there were 
legal difficulties in the way. 
[wo other propositions voted down were that there should 
e a moderate and gradual undistributed earnings tax 
1 corporations and that each individual stockholder should 
iy his own normal tax. In the first a majority of the 
; ommittee submitting the report suggested that such a 
% tax would equalize taxes as between corporations and 
partnerships and that at the same time the government’s 
revenues would be increased. In the proposal to do away 
vith collection at its source and assess individual stock- 
holders, the government would receive also a bigger re 
turn, because most stockholders would have to pay higher 
surtaxes. The small stockholder, however, might escape 
some taxes. 

The committee’s recommendation that future security 
issues should be subject to income tax, where this may 
be possible legally, was supported by the statement that 
persons with large incomes are led by the present unduly 
high surtaxes to invest in these securities because of their 









SERRA OO 


; tax exemption features, to the public detriment 
Exemption for American citizens abroad from taxes 
n income derived in a foreign country and kept there 
vas recommended by the committee on the ground that 
y inder the present law they are placed at a disadvantage 





competing in business with citizens of other countries 

lhe committee declared the present law taxing increment 

value of property when sold as income proves an ob 
tacle to busin ss transactions. 

Holding that an exchange of property of a like nature 
should be considered merely as a replacement involving no 
gain or loss the committee advised amendment of the law 

this respect, but suggested safeguards should be made, 
gainst evasion, of tax through simulated exchanges 

The committee’s recommendation that losses in the 
present and future years should be deductible from net 
ncome of the preceding year and a redetermination of 

xes made was called forth by the fact that Congress evi 
dently believed business readjustment would have come 
bout before 1920 and thus fixed January first of that year 
is the period of limitation. The rigidity of the law has 
lready led to hardships. 

The committee’s proposal that the government should 
scertain the exact amount of income taxes before pay- 

ent is made was based on the fact that no matter how 








onscientious a taxpayer may be, he at present never 
knows when he is through. Ifa Treasury ruling is revised 
ew assessments may be made. Under the present law 
the taxpayer makes payment of a tax which he assesses 
himself. He then waits for years to see if he paid 
: the correct amount of taxes. 


The final recommendation of the committee that admin- 


istration of income taxation should be decentralized, was 


~ held to be necessary 
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The Latest in the Family of Languages 


Chinese Phonetic Japanese Kata Kana 


( 3 = #4 
nih WHAT A GALAXY: mi e » 
English, French, Italian, Spanish, = 'f UT 
Portuguese, Dutch,German,Rus- © < 
sian, Serbian, Ukranian, Bulga- =] © 53 
tian— 3 hy Pal 
F- 7 
‘ F Czecho-Slovak, Armenian, Bo- x A 
™ hemian, Croatian, Greek, Hunga- is a 
rian, Polish, Roumanian— Ub £ yv 
tay 
Hebrew, Persian, Arabic, Hin- 
yes Punjabi, Renstiinandts x } : 
= Coptic— Hey >? 
Eskimo-Cree—and many others 
‘ E All may be written on one z z ry 
Multiplex % 2 4 
mmwiV 
Two styles of type on the machine & * *@ 
— atonce—“JUST TURN THE $ > g 
. ENOB” for one or the other. fa + 2 
y Other styles interchange- t t 2 
g able. +" 3 
DD “ y 
|. a The SCIENCES ° 
MATHEMATICS MEDICINE CHEMISTRY 
ENGINEERING SURVEYING 


with their many signs, symbols, etc. 
And on the SAME machine at the same time 


Standard English for general correspondence 
IN MANY TYPE VARIETIES 
BEAUTIFY YOUR WRITING 


Put Beauty Into Your Sybing 
Go You So in Your Shought>-- 
Put ao much force and 
emphasis in 14 ad you 
do in your speech. 


dhere's only one machine on 


which you. can do this - and 
that's the 





BUSINESS 


Added force and beauty to the letter through the 
inter-change type plan, permitting the ee 
of important points through change of type, usual 
Italics, the acknowledged scientific method in the 
printing art. 
Condense Writin 
to 1/4 the space usually 
Variable Letter Booske mg iis 
(the first time ia bistery) 
Make the spacing suit the size of the 


‘(Many Typewriters in One” - OVER 365 DIFFERENT 
TYPE-SETS TO SELECT FROM IN THE MULTIPLEX 
DEALERS: Many desirable territories open 


The WAGNER Mechano-Numeric Index opens up a field for con- 
densed and economic indexing Data will bef on le 


Let us send you free our interesting 
booklet, fully describing the unique 
features of this extraordinary machine 


Hammond Typewriter Co. 
697 E. 69th St. w York, N. Y., U.S. A. 


REPRESENTATIVES FOR THE BRITISH ISLES 
The Hammond Typewriter Company, Ltd. 
75 Queen Victoria St., London, England 
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If Fire Should Break Out 
These Records Would Be Protected 


The bookkeepers of the Wadsworth Watch Case Company, 
Dayton, Ohio, remove from these SAFE-CABINETS the card 
drawers containing records needed for the work in hand. At night 
the records are returned to safety and the doors locked against fire 
and theft. 

lf fire should suddenly break out during the day it would be a 
matter of only a few seconds for these clerks to return the filing 
sections to their places inside the SAFE-CABINETS. 

The advantages of Accessibility, Efficient Filing, Economy 
of space, time and money, plus Protection induced the \Vadsworth 
Watch Case Company to adopt THE SAFE-CABINET in preter 
ence to other types of record containers. 

Additional equipment will be purchased as the growth of the 
business demands. 

If the offices should be enlarged, re-arranged or moved to 
another location, the SAFE-CABINETS could be readily accom 
modated to the new plans. 


THE SAFE-CABINET COMPANY 
Largest Manufacturers of Record Protection Containers in the World 


Marietta, Ohio 
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Service to 
the Business 


Public 


MANUFACTURERS OF OFFICE APPLIANCES 
offer a unique service to the Business Public through 
the media of tte NATIONAL BUSINESS 
SHOWS. There is no such opportunity offered 
in any other way permitting manufacturers to gather 
their products together under one roof and meet the 
public under ideal conditions. 


BUSINESS EXECUTIVES AND THEIR ASSIST- 
ANTS embrace these opportunities to inform them- 
selves on the latest and best ideas and machines 
adaptable to their problems for expediting and 
handling office detail. 


Expert demonstrators and competent instructors assist in this 
educational work; combining a service to both manufacturers 
and executives. 


THE NATIONAL BUSINESS SHOWS PRESENT A SERVICE 
TO BOTH MANUFACTURERS AND EXECUTIVES THAT 
CANNOT BE SECURED BY ANY OTHER MEANS. 


National Business Shows in 192] 


BOSTON NEW YORK CHICAGO 
Mechanics’ Hall Madison Square Garden Coliseum 
Week of April 4th Week of October 17 Week of September 19 


ANNUAL BUSINESS SHOW CO. 


FRANK E. TUPPER, President 


50 Church Street NEW. YORK 
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The name of ‘‘Crown’’ as applied to 
Typewriter Ribbons and Carbon 
Papers, stands for the best and highest 
grade of goods made. 


The material used in their manufac- 
ture is the finest obtainable; the 
colors strong and brilliant; both 
ribbons and carbon paper are non- 
drying and non-fading, and capable 
of sharp, clean work from beginning 
to end. 


‘‘Crown’”’ ribbons and carbon papers 
are made in a completely equipped 


and up-to-date factory, by men 
whose experience covering many years 
ensures a product of perfect and 
uniform quality. Neat and attrac- 
tive boxes and packing assist in the 
ready sale of Crown goods by the 
dealer. 


Dealers wishing a line of Typewriter 
Ribbons and Carbon Paper that is 
COMPLETE and of irreproachable 
quality are invited to write for sam- 
ples, prices and terms. 


CROWN 
Ribbon & Carbon Mfg. Co. 


782-90 St. Paul Street 
Rochester, N. Y., U.S. A. 
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Mr. Backes Protests. 

Jacob Backes, exponent of Callitypy, the (| 
and an “American language,” recently wrote a letter 
editor of the New York “World” protesting against “the 
continuance of phrases and expressions in print which aré¢ 
labeled ‘plain American,’ ‘American talk,’ etc., applied to 
or connected with slangy, profane or ungrammatical ex 
pressions.” The expressions which we often see in print, 
and also which sometimes we hear, “are not the languag« 
of Washington, of Franklin, of Lincoln, or of Roosevelt.” 

Ve are strong for Jacob Backes’ protest as tart s it 
relates to incorrect diction, but we cannot warm up to the 
term “American language.” If the term is to cover only 
the language spoken in our country, it will have be 
“United Statesian.” The Spanish and Portuguese 
Mexico, Central and South America have an equal right 
to the title “American.” We are for calling it what it is 

the English language. 

We of the United States have what might be called a1 
American accent that is quite as evident to an Englishmar 
as any other. But we distinguish the Irish and the Scotch 


to the 


by their conversation and the Englishman knows pretty 
well from what “shire” a fellow countryman comes by the 
accent which distinguishes his speech. Yet we all speal 
English. 

To emphasize his point, Mr. Backes concludes his lette: 
to the “World” with a clever little poem, all of which, 
both letter and poem, are commendable in spirit, but let 


us stick to facts and call it the English language. 


Stationers Hold Indoor Picnic. 





The indoor picnic of the Chicago Stationers’ Associ: 
tion, which was to have been held on January 25, was 
postponed on account of a confusion of dates at the Y. M 
C. A. until Tuesday evening, March 8, at 6:15 P. M., at 
which time dinner was served in the larger auditorium 
of the central department, at 19 South LaSalle street Che 
attendance was good. 

The dinner included some interesting entertainment 
features. At eight o’clock the Y. M. C. A. put on two 
wrestling matches, after which novelty races and stunts 
in the gymnasium were pulled off and at 9:15 swimming 
races and water sports in the tank were held The affait 
was well managed and interesting throughout 





Prominent Foreign Typewriter Man Returns Home. 

Piero Castelli della Vinca of Brussels, Belgium, formerly 
of Milan, Italy, called on Office Appliances a few days ago 
after visiting the factory of the National Typewriter Com 
pany at Fond du Lac, Wisconsin. Mr. Castelli represents 
the Rex and National typewriters in Europe, where he 
holds the general agency for these machines, and is r« 
garded as one of the most enterprising and successful 
typewriter men in Europe. He has a wide acquaintance 
on the Continent, and his personality is such that he is 
welcomed everywhere. 

Mr. Castelli some time ago moved his offices to Brussels 
as a more central point from which to conduct business 
operations, 


Trade Paper Publisher Visits Office Appliances. 


Charles C. Walden, Sr., head of Walden, Sons & Mott 


Inc., of New York, spent an hour in our office a few days 
ago. Mr. Walden is the oldest publisher in point of 
service in this field. His sons are associated with him it 


the successful business they operate, and are the third 
generation of publishers of the Walden name. The char 
acter of the business reflects the influence of the men 
behind it. Some of the staff of Office Appliances have 
continued in friendly rivalry with Mr. Walden for mor« 
than twenty years, and we have always enjoyed our rela- 
tionship with them. 


Millington Lockwood Opens New Store. 


Millington Lockwood has opened a new store D 
vision street, Buffalo, N. Y. The store is equipped wit} 
modern fixtures, and makes a beautiful interior. In addi 
tion to the windows on the street, displays are made i 
the rotunda of the Ellicott building The stocks a1 de 
voted to social stationery, leather goods, art publications 
etc 

George Parmenter in Florida. 

George Parmenter, head of The American Crayon Com 
pany, is spending a short vacation in Florida, accompanie 
by his wife. He had been on an extended trip 


Pacific Coast. 
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Columns! Columns! 
) B&P 
Columnar Books | 


COLUMNS 
for the Public Accountant 


Standard B & P Loose Leaf Columnat 
Binders and Sheets provide a book for all 
special requirements of the Public Ac 














































countant. Any number of columns in 
cash and journal, bank and general ac 
countancy forms. Adapted to every re- 


quirement of every business 














COLUMNS 
for the Manufacturer 


The details with which the manufacturer 
deals, makes an accurate interpretation 
of his figures essential. Standard B & P 
columnar Binders and Sheets provide him 
with the book for all requirements. 














COLUMNS 
for the Banker 


No matter what information the banker 
wants about his business, there is a 
Standard B & P Columnar Binder and 
combination of sheets for the purpose. 






































COLUMNS 
for the Merchant 


Like all other concerns, the merchant 
must know and understand his costs. He 
needs the Standard B & P Loose Leat 
Columnar Binder and Sheets, adapted to 
segregating costs in any manner. 


DAILLALLDISUSTT 
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B & P Loose Leaf Columnar Sheets offer a 
combination of columns from two to any 
desired number. 














Order today or writ? for more detailed information 


BoorumM & PEASE COMPANY . New York 











“Economy is of itself 
a great revenue.”’ 
Cicero. 


There's a good reason why the Adams Perfection Blotter 
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Perfection Blotter Pad 


Pad should be in your stock—and why it will appeal to your 


customers. 


Corners are copper or brass, as desired. 
\ fall is not fatal. 
with gold veined marble paper 





The Adams Legal and Contract Cover 


This handsome Cover supplies the demand for a 
better way to cover contracts, etc., inexpensively. 
Made of our special press board, with its striking 
cloudy effect. Top piece, which folds back, is fin- 
ished with a strip of Fabrikoid Imitation Leather. 
Rust-proof eyelets top and bottom. 


Daily Desk 
Reminder 


Appeals to business 
men and women. 
Clerks and secretaries 
like it, too. It helps 
them to report all 
telephone or other 
calls, keep memos of 
messages, prices, ap- 
pointments, etc. Made 
as shown and_=e also 
single—without the large memo pad. Both sell 
well wherever shown. 


They completely, 
Pad itself is No. 20 binder’s board, edges cloth bound. 
Handsome, durable, economical. 


That reason is its economy, its greater value, better looks, and longer life. 


cover and protect the 
Covered on both sides 
Let us send you a samplk 





The Adams 
Economical Perforated Ring Note Book 


Like all Adams Binders, this book has our 

own “Cloudene” press board covers. 

Rust-proof eyelets. Fabrikoid [mi 

tation Leather Back. —Two Adams Ideal Book 

Opens perfectly flat. Rings always in 
position Tor easy opening. 


Round 


COTneTS., 


Rings. 





Back, lists 


without the 
It’s just as practical but 


The same book, 
somewhat lower. 
hasn't the same finished iook. Both are made 
in even standard sizes, open side or end. Get 
our catalog for prices, sizes, etc. 








MENT OFFER. 





Other Adams Specialties are the Ideal Book and Key Ring—the most generally satisfactory 
ring ever invented—Flexible Post Transfer Binders, Semi-Loose Leaf Memo and Note Books, 
Telephone Register, and In-and-Out Clock. Get our catalog and special OPENING ASSORT- 














Eastern Representative: 


(1532) 


Wm. H. Bassinger, 377 Broadway, New York, N. Y. 





























OFFIC! 1PPLIARVES 
More Changes in Elliott-Fisher Organization. 
W. C. Johnston, formerly connected with the selling 
staff of the Elliott-Fisher Company at Buffalo, New York, 
has been promoted and made manager of the company’s —— 
fice at Richmond, Va. Mr. Johnston is one of the new é 
1en in the office appliances field. His previous experience oo. , 
has been in the accounting and office systematizing held < 
many friends in Buffalo extend congratulations and e 
cam wo Profits 
H{. L. Adams, formerly connected with the Erie, Pa., 
fice of the Elliott-Fisher Company, was recently trans 


ferred to a city territory in Buffalo 


The Buffalo office of the Elliott-Fisher Company rt 
cently tendered a dinner to T. R. Courtney, the star sales 
man of the branch, in recognition of the fact that he 
recently qualified as a member the All-Star Club of 


the company for 1920. 








ERIE ART METAL COMPANY'S HOUSEHOLD LINE. 
The Erie Art Metal Company, Erie, Pa., Has Extended 
Its Lines to Include Items for the Home, as Described on 


Featured in 
‘*Milady,” 
Ends for 


The Line Is 
Dain-Tee”’ and 
Boxes and Book 


Page 51 of Our February Issus 
National Advertising as ‘‘Dan-Dee 
Including Waste Baskets, Boudoir 
the Home 


Work Organizer Contest Prizes to Be Paid April 5. 
The Work Organizer Company of Detroit, Michigan, offers 
fty dollars in prizes for the best ideas on selling sent to 


them before April 1. These ideas should be sent by salesmen 
connected with stationery stores, and should be in the form 
f sales talks. The prizes are really for the best sales talks 


by the salesmen in selling the specialties which 
manufactures. The first award is a cash prize 
The prize for the second best selling talk is 
for the third best $5.00, and for the next ten best 
$1.00 each. The talks must actually have been used in selling 
Work Organizers, and must have been demonstrated at least 
five times. These talks should be sent to the Work Organ 
rer Company, 725 West Grand boulevard, Detroit, Michigan, 
prior to April | Awards will be made on April 5 


actually used 
he company 
of $25.00 


+ 


$10.00 : 


United States Civil Service Commission. 
the United 
following 


of States Civil 


the 
Washington, 


examinations 
include 


Forthcoming 


Service Commission openings 


Personal Service Officer, at D. C.—Salary 


$1,800 to $2,400 a year. (Also personal service assistant 
at $1,500 to $2,000 a year.) The duties include advisory 
service to the chief of co-operation in the central office 
at Washington, directing the district service staff, co- 


yperating with the district vocational officer and planning 


and supervising work. The examination will be held 
\pril 13, No. 149 
Executive Assistant, division of loans and currency, 


lreasury Department, Washington, D. C 


Work includes 


planning, organization and administration. Salary $3,000 
a year. Applications close April 5, No. 146. 

\pplication blanks may be secured from the United 
States Civil Service Commission, Washington, D. C., men- 


tioning the nur stated under each head 


nber 


C wate 


SH 
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Without International 
Cushion Keys 


They Cover the Blinding Glare 


Cushion Keys 


Satisfied customers and superior mer- 
chandise are an unbeatable combination. 

You make more than your immediate 
cash profit on every sale of 


INTERNATIONAL 
TYPEWRITER 
CUSHION KEYS 


Under our dealer co-operative plan 
every sale of these keys is a link which 
definitely connects your customer with 
your store and increases the sale of every 
item you Carry. 


Write or telephone our nearest office for 
detailed information— 


Boston Newark, N. J. 
185 Devonshire St. 156 Market St. 
__ Buffalo — Minneapolis 
256 Main St. 6th St. & Hennepin Ave. 
Chicago , . 
1314 Pinemhen The ' Philadelphia 
16I copie Gas Bldg. 1233 Real Estate Trust 
Cincinnati Bldg. 
9 Blymyer Bidg. Pittsb 
Cleveland - ane =e 
707 Finaace Bldg. 506 PittsburghLifeBldg. 
Detroit San Francisco 


616 Foxcroft Bldg. 


Toronto 
115 Manning Chambers 


250 Lafayette Blvd 


Los Angeles 
1041 W. 30th St. 





WB SRE IG NEURAL AS 


Keys come in green, black or white rubber 
and in all languages 


MUNSON SUPPLY COMPANY 


Sole Manufacturers 
23 City Hall Place 


NEW YORK U.S. Am 
‘ “ 


Vat % 
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Silk Typewriter Ribbons 


Are good— 






There is a growing demand 
for a Typewriter Ribbon with 
an exceptionally sharp, clean 
write. 


Quality No. 244 


is not made from a silk fabric but 
it will write just as sharp and 
clean and will wear just as long. 













We Guarantee That 


IT IS MADE FROM A SPECIAL 
FABRIC built on our specifica- 
tions. 








IT IS THE BEST POSSIBLE RIBBON 
for Elite Type on any machine. 






IT HAS NEVER BEEN EQUALLED for 
the NOISELESS, HAMMOND, CORONA 
or any other portable or light touch 
machine. 









THE FABRIC IS SPECIALLY WOVEN 
and finished, is one-half the thickness 
of ordinary ribbon fabric, is particularly 
absorbent, saturates thoroughly, and for 
that reason wears down even and clean. 













YOU SHOULD KNOW THIS RIBBON— 


the very reasonable cost, and the 
very excellent profit there is in it 
for the dealer. 








A LINE FROM YOU WILL BRING SAMPLES 


Under your imprint if you want it. 






The E. F. GUERTIN CO. 


Manufacturers 


TYPEWRITER RIBBONS 


Exclusively 


230 West Superior Street 






CHICAGO 
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Executive Committee Session at Springfield. 


The executive committee of the National Association 
Stationers and Manufacturers met at Springfield, Mass 
February 7-9. Ralph S. Bauer, Charles N. Bellman and 
Millington Lockwood, the committee, were joined by 
Eberhard Faber, vice-president; Mortimer W 
retary, and Fletcher B. Gibbs, general manager 

The award for the design of the Association’s trade 
mark was made to Carl W. Dunbar, 3268 Euclid Heights 
boulevard, Cleveland, Ohio. President Bauer announced 
that he had arranged a series of blanks to assist stationers 
in determining their costs. He has had a supply printed 


By cra, S€ 


at his own expense, for free distribution to dealer mem 
bers, to aid them in scientific cost keeping 

Geyer’s Stationer was granted the privilege of printing 
the daily convention number at Atlantic City next Ox 
tober. 

Charles L. Estey was appointed advisor to the Asso 
ciation in matters of advertising and educational work 


Rights of Associations. 

In an address before the Philadelphia Stationers’ As 
sociation some weeks ago, Mortimer W. Byers, secretary 
of the National Association of Stationers and Manufac 
turers, outlined some of the rights and duties of business 
It may be of interest here to present some 


associations. 
Among other things 


extracts from Mr. Byers’ remarks 
he said: 

“We must uphold the good name of this association in 
the community, so conducting this organization that no 
one will misunderstand or misconstrue our motives. Un 
less we regard this as our individual task we are not doing 
the fair thing by the organization. There is always a 
temptation when men get together to go beyond the limit 
of true business ethics, and by combined activity seek to 
do by joint effort that which the law not be 
done by such means. In presenting my annual report to 
the convention of the National Association in St. Louis 
last October it was my purpose to lay before the manu 
facturers and dealers a report regarding the establishment 
of the standard price system. We have always advocated 


Says may 


the Stevens Bill, which permits a manufacturer and a 
dealer to enter into an agreement whereby the dealer 
shall maintain the manufacturer’s prices on trade-mark 
merchandise. We hope that that bill will become a law 


1 


Incident to this discussion, the question has 
been brought to the attention of the secretary’s office as 
to how far a manufacturer, in the absenc: I 


requently 


of such a law 


as the Stevens Bill, may refuse to sell to dealer who 
cuts the price of that manufacturer’s product. It may not 
be inappropriate to remind you of what was said in that 
report. Briefly it is this: A manufacturer has the abso 
lute right to refuse to sell to anybody This is a free 
country and a man may contract with A and refuse to con 
tract with B, and he does not need to have greater 
or more far-reaching reason than the one stated. But a 
manufacturer may not agree with another manufacturer 


that he will-not sell his merchandise to a given dealer, and 


a manufacturer has no right to agree with dealer A that 
he will not sell his goods to dealer B; and no dealer ought 
to ask any manufacturer not to sell his goods to any other 
dealer. Such action puts the dealer in a false light, and 
the manufacturer also, because it indicates that the manu 
facturer might yield to such a request. If he does so yield 
he violates the law. While we are conducting the affairs 


of this association with its long and honorable record w« 
should be always more than careful to keep before us th 
ideal of service and of upbuilding the stationery industry 
not at the cost of any individual nor to the detriment of 
other man in business. That I understand to be 


any 
guiding principle which has thus far controlled the work 
of this association.” 

Mr. Byers referred to the precautions take Phila 


delphia about the first of the year against bolshevik up 


risings, and noted the fact that a bolshevist is i1 


essence 


an ignorant man; for if he were not he could not enter 
tain bolshevistic ideas. He told of an interesting talk he 
heard a year or so ago by a gentleman who had grow! 
up as a labor union official. This man told many remark 
able things about how easily men are led by paid agita 
tors, and how quickly they repudiate those agitators when 


they are furnished with facts and figures which answer 
the false arguments as to the tremendous earnings of their 
employers. “It seems to me,” continued Mr. Byers, “that 
when formulating the program for this association and 
other organizations we could not do better 
a place on that program to some educational work whic} 


than to givé 
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The new Cesco Catalog is now ready for distribution. It Is 
the most complete edition we have gotten out—144 pages 
full of modern Accounting Forms and Binding Devices. 
Your Loose Leaf Department is not complete without this 
Catalog. If you have not yet received your copy, send for 
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i) it at once. 

‘ | | 

« Are you interested in | 
0 exclusive territory? 

. | ve: os ‘ 
K) \Ve are seeking connections with active dealers in terri = 
0 tory still open. To such will be offered a special jobbing U 
= arrangement with absolute protection and full benefit of Q) 
NI the Cesco Dealer Co-operation. @ 
4 : 
A THE C. E. SHEPPARD CO. ° 


| Van Alst and 14th St. Long Island City, New York ) 
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rest 11 D t ly betore the s¢ 11 1 who i a 
facts and tigures which will demonstrate to them that they 
ul retting a ir share for their labor in the form of 
their wages \Ve must submit to them the actual facts 


1 figures and the truth, that they may understand that 

the agitators tell them is downright buncombe.” 
[he address of Mr. Byers was followed by a 
1 ll_considered talk by Mr. Greenleaf el 
secretary of the National Associatio1 


A New Book on Packing. 
\merican Exporter of New York has just pul 
lished book on export packing | ( ( Marti Chis 


k gives valuable directions as to how to pack for 

export to various countries. It clearly explains the appli 

of principles of economical and efficient packing of 

‘ ill classes of commodities There are more than three 
' hut dred and nrty photographs, diagrams and lrawings 
i shewing the methods employed by our largest exporters 
i very line The contents of the book are well arranged 
’ yr reference Chapters are devoted to the principles 
' inderlying the use of each type of container, such as cases, 
rates, bales, arrels, bundles, cartons, tins, et Other 


hapters are devoted to the packing methods emploved it 
) overseas Especially aluable is the chap 


er devoted to custom house regulations of foreign coun 


ies, containing essential official egulations of eacl 

yuntry and provisions of the tariff affecting packing An 

th chapter deals with climati ind port conditions 

is atfecting packing The author has enlisted the collabo 
ot well known authorities, several of whom have 
chapters on special subjects 


An Effective Adhesive. 


Dewey and Almy Chemical Company, industrial 
ists at 60 Harvey street, North Cambridge, Mass.., 


1 


hieved considerable distribution for their new ad 


| Grippit 


Sticks it 








es! ‘Grippet,” which has been on the market but a 
hort time Their trade mark is shown in the ut hicl 
companies these lines. 
Grippet is transparent, non-inflammable and waterproot. 
‘rints may r¢ nted by the use of this adhesive thot 
“STF : 
Advertising Drives of 1921. 
executive ommiuttee of the National \ssociatioi 
Stationers and Manutacturers has set dates for nat 
vide advertising drives Stationers are urged to partici 
pate, and to get the benefits of the co-operation which the 
manufacturing interests of the National Association will 
| pply. The dates set at the meeting at Springfield, Mass.., 
i February 7-9 
\pril il l¢ ( mimercia loose r OC Ss. € 
\ l O-Z Ink and idhesives ipers ( 
\pril 25-May 4—Wedding stationery, engra 
etti, cake boxes t for June weddings 
June 27-July 2—Going-away goods for picnics 
\ 29-Sept Sch 01 goods, pens, pencils second 
s showing is also advisable 
Oct. 3-8—W edding stationery, engraving, contett ike 
s, etce., for November weddings 
Oct. 10-15—Greeting cards for the holidays 
(Jct 10 15 ( Time rcial loose leaf vcoods. torms na 
2) 26-Jan. 7, 1922—Diaries,. blank books, office su 
\ two week period of sale S tivities. ) 
value of concerted effort on certain staples has been 
n many mercantile lines Consumer interest is 
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Announcing Several New 
“Orpin” Products 


These new numbers have been designed as a comple- 
ment to our regular line of desks 
and are introduced to the trade 
with the intent of building more 
business through and for the 
dealer. 


The Office Furniture Dealer 


will find our proposition a very at- 
tractive one. In addition to the num- 
bers shown below is our No. 3318 
typewriter table made of plain oak. It 
measures 33x18 inches and is shipped 
knocked down—an especially good 
article for the dealer who has a type- 
writer department. 


Write for full particulars. 


Orpin Desk Company 


121 Medftord Street 
CHARLESTOWN, MASS. 





Side e an me Me 





“UTILITY” 
No. 2016 TELEPHONE TABLE 
No. 72 C QUARTERED OAK 20’ x 16” 
QUARTERED OAK K. .. CONSTRUCTION 


“DISTINCTIVE” 





“STURDY” 


No. 1836 TYPEWRITER DESK 
18” x 36” QUARTERED OAK TOP 
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THAT IDLE CORNER 


in your cash drawer can be 
brought back to usefulness by 
the sale of Chicago Glass 
Desk Pads. 





4 





They sell well because they serve = 
well. They are a form of desk in- = 
surance that the office man appre- = 
ciates: protection without the upkeep. = 
That part of the desk which gets = 
the real hard treatment is the writing = 
surface and if that shows the wear = 


the whole desk looks shabby. 


Chicago Glass Desk Pads keep 
up the appearance of either flat top 
or roll top desks and are made in 
two sizes: 18"x24" and 20"x36". 
The underside of the green leather- 
ette holder is covered with felt. 
The glass is held in place by two 
raised leather corners at the back 


edge. 


WRITE FOR PRICES 


217 North Clinton Street, Chicago, Ill. 


Established 1890 


: Chicago Mirror & Art Glass Company 


STOVADAO EEDA UADEORADEUEOURUDOCREUEOEEDEOREDEOEUGEO UEDA DEUOTEE EEE 


APPLIANCES March, 1921 





stimulated when a number of merchants concentrate o1 
specific goods in a given period. All profit, It is probablk 
that in several instances at least, the manufacturers will 
back up the dealers’ efforts with national advertising, sup 
porting the campaign with compelling force 


Dealers may be sure of full co-operation from manutfa 
turers in these advertising drives. Advertising rds and 
other store sales helps will be furnished. Many manufas 


turers will be prepared to supply electros for the dealers’ 
advertising in their local papers. Direct mail advertising 
will be available in many instances. The dealer can us¢ 
his mailing list with telling effect, and distribute th 
manufacturers’ advertising matter to good advantage | 
including a piece in every parcel which leaves the stor 


Paul J. Wielandy Heads Wholesalers. 


The Wholesale Stationers’ Association of the U. S. A. 
met in New York February 28-March 2. The following 
officers were elected for the coming year: Paul J. Wie 
landy, president (Blackwell-Wielandy Book & Stationery 
Company), St. Louis, Mo.; G. L. Davis, vice-president 
(Adams, Cushing & Foster), Boston, Mass.; R. P. An 
drews, treasurer (R. P. Andrews Paper Company), Wash 
ington, D. C.; H. C. Whittemore, secretary, 1741 West 
Eleventh street, Brooklyn, N. Y. The executive committee 
is composed of W. G. Whittemore (chairman), A. C. Bain 
bridge, A. L. Salomon, H. C. Whittemore, William M 
Davis, Harry B. Lynott, M. I. Levine, O. P. Merryman, 
Harry A. Whiteman, G. H. McDonell, Harold Walsh 

Reports were presented by the president, W. G. Whitt« 
more: H. C. Whittemore, corresponding secretary; R. P 
Andrews, treasurer; R. M. Griffin, chairman of the blank 
book committee; I. J. Weinman, chairman of the fountain 
pen committee; E. B. Geil, chairman of the playing card 
committee; I. A. Hirshberg, chairman of the tablet and 
papeterie committee; H. Haupt, chairman of the pen com 
mittee; W. A. Buettell, chairman of the special ink com 
mittee; F. A. Weeks, chairman of the miscellaneous com 
mittee; R. H. Baxter, for the foreign trade committee. A 
letter of regret was read from A. L. Salomon, chairman 
of the pencil committee, who was absent on a trip abroad 
Other routine business was the appointment of the auditing 
and the nominating committees; meetings of the new 
board of directors, executive committee and the special 
committees; election of new officers. 

During the session addresses were given by R. P. An 
drews (R. P. Andrews Paper Company) on the conditions 
of the paper market and future indications; George Burk 
hardt (White & Wykoff Manufacturing Company) re 
garding tablets and papeteries; Bertrand Hopper (B. Hop 
per Company) on tablets: Frank Osborn (Osborn Paper 
Company) on tablets; Henry Bainbridge (( sain 
bridge’s Sons) papeteries; J. H. Schmerhorn (Joseph 
Dixon Crucible Company) pencils; A. W. Williams (Eber 
hard Faber) pencils; M. J. Leonard (American Lead Pen 
cil Company) pencils; Mr. Phillips (Russia Cement Com 
pany) inks and adhesives; William Stafford (S. S. Staf 
ford, Inc.) writing inks. 

Monday evening, February 28, was devoted to a theate 
party. Souvenirs included ivory vases and Waterman pens 
for the ladies, and pocket knives and Waterman pens for 
the men. The annual dinner was served Wednesday eve1 
ing, March 2. 


Dr. MacElwee at Boston Export Round Table. 


The Boston Export Round Table will hold a conference 
March 25 on foreign trade topics. “How and Where to 
Secure Export Business” is the topic assigned to Dr. R. S 
MacElwee, director of the Bureau of Foreign and Domesti 
Commerce. 

There will be three Round Table dinners preceding the 
general conference. Herbert E. Cushman (treasurer and 
general manager of the Morse Twist Drill Company) will 
speak on “The Golden Rule in Exporting.”” Thomas \W 
Pelham (director of sales and general counsel of the Gil 
lette Safety Razor Company) will present “Can Europe 
Buy American-Made Goods in 1921?” Ernest B. Filsinger 
(Lawrence & Company) will discuss “How Export 
Your Salesmen.” 


Some New Gift Books. 
Jordan & Company of Chicago announce their new lines 
of gift books for book dealers and stationers. These in 
clude books for brides, graduation and commencement 


books, girls’ commencement scrap books, a diary by days, 


commercial diaries, address books, expense and war tax 
diary, etc. 
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O.K. Even Print Device ?: Multigraph 


Every Letter an Original 


OU invested your money in the Multigraph to attain results in 

your advertising—do you realize that the heavy short line re- 
duces those results? 

Your prospect knows that with actual typewritten letters the 
“Dear Sir’ and “Yours truly” are not heavier on the body of the 
letter. To keep him from throwing your letters in the waste-basket, 
you possibly tried filing down the type to lighten the impression, and 
spoiled whole fonts of type so that many characters failed to print up 
on subsequent letters. Why take a chance on this when you can 
remedy the whole matter with the 


O.K. Even Print Device 


SEND FOR SAMPLES OF WORK 


O.K. MULTIGRAPHING CO., Lincoln Bldg., Philadelphia, Pa. 


ir 


ir 











Test This Desk 


lace a Clemco Desk on the floor among forty or more 
ordinary desks and the Clemco will stand out like a 
dandelion in a lawn. Any number of the line is at- 
tractive enough to lend tone to its surroundings. The 
material, workmanship and finish are the kind that pro- 
duces quality. There is no more attractive line of office 
furniture than the Clemco. Neither is there one which 


cives better service. 


The “2 in 1” Clemco 


: ce lete line of desks Operator bringing machine into position. Note 
f this complete ne of des that desk top is unbroken and undisturbed. 





is a fitting representative « 


and tables. It is a leader in office desks because of the 
mannet in which it combines clerical and Sypewsnter Best for Dealers 
features without sacrificing any of the advantages ot 
either. he Clemco line is a business builder 
for dealers. There is a decided ad- 
The Clemetsen Company vantage in selling a line of desks which 
always gives satisfaction. If you are 


3401-61 West Division Street not a Clemco dealer just write for our 
CHICAGO. ILL general catalogue. You will have oc- 


casion to use it as a permanent ref- 
erence book. 











THE CLEMETSEN CO 
CHICAGO. USA 
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DORNETTE DESKS 


Extremely 
Popular 
With 
Office 
Furniture 
Dealers 


Made as fine as 
the best kiln- 
dried hardwoods 
and skilled work- 
manship can make 


them. 


Write for 
Catalog 





SUCEOCUEOOUCUEOUTOOUODESODUOCUUUCUOOGAGEREOEREATEOAOEEUODEROUUERCOROCUEOUOUOROOOOOOODECOSOOCCEEOUTEOUORROOEEOODEEELE 
TTT de 


THE J. DORNETTE & BRO. CO. Pinstemess. hie 
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There is always the oppor- F EF ] 
tunity in a full stock of | 
E] 5 )¢ RAI ) ) to con vince Dixon's “‘ Best’ Colored Pen || 
si i a ; cils occupy the same position | 
your hardest-to-satisfy cus- of teediaahie to Binen’s it 
| tomer that your service as anne, | 
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| stationer is at the peak of Hi 
perfection. | 
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| to teach your trade to depend on er fu 
| your judgment in pencils. 
iI 
t |i] JOSEPH DIXON CRUCIBLE CO. 
| Pencu. Derr. 98-J, Jersey Crry, N. J. wate . oP rants 
Canadian Distributors need or pre ference 
A. R. MacDougall & Co., Ltd., Toronto 
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Development of the Art of Window Trimming. 















































The American Lead Pencil Company intimates that a meee 
while there have been marked advances in the art of cata (CY WIN ELUXIE 
logue making, the retail store window, which is usually QUALITY Quauity FiLing 
the retailer's most important catalogue, has resisted the ” LINES VICES 
punch of progress. An afternoon’s walk along almost any see 











street discloses the fact that there are many, many mer 


chants who still try to display every -single item they 
have for sale in their windows, with the result that their 
windows look like a junk shop. The company | 


velieves 

that it devolves upon the manutacturer to bring about th ; Ps ¢ 
necessary changes in window dressing methods. \ num A comprehensive assortment ol folders lor or- 
be manufacturers in the stationery trade are develop dinary and special purposes 1s a prominent 
ing extensive departments to furnish this important work, feature of Wabash Supply Line. These are of best 

’ athers 3 lonht f th Btnmne gh ate ’ - ‘ , 
and others, no doubt, will soon see the advantag: :' grade stock thruout and carefully made, boxed in 
a Service ; rae . : dust-proof cartons attractively labeled. 

The American Lead Pencil Company, by the way, finds 
a large demand for its window dressing service, even i 


Pressboard Folders — Of 
20-point gray Pressboard, 
with linen hinge at bottom to 
expand 1 inch. Square cut, 


far away corners ol the globe. 


Remedy for “Short Paid” Foreign Mail. 


Exporters have been afforded a means of avoiding the tabbed any positions, and with 
dispatch ot “short paid” letters abroad through a ruling Insertable Celluloided tab or 
by the post office department. \ direction. printed Brass Tang Fasteners if de- 


stamped or written, on the envelope, “Dispatch Onlw it 
Postage is Fully Prepaid,” will receive attention at the 


sired. Can furnish 30-point 
Pressboard if desired, red or 





post office of origin. If short paid, the letter will be ri gray. 
turned to the writer Postmasters are authorized to ac 
cept the postage stamps originally afhxed to the mail Leathertuff Folders — Red 
matter at th it face value when the piece of mail is again jute stock, square or any 
presented for dispatch, with the deficiency in postage at ; eagerer — 
ached cut and with or without in- 
The postal .dministrations of Boliy ia. Colombia, Ho1 sertable celluloided tabs, tangs 
duras, Nicaragua and Peru have agreed to put into effect or expansion seature ; \ fold- 
the provisions of the special postal convention at Madrid er for long and hard service. rt 





last year, permitting the interchange of mail between thos 
countries, Spain and the United States at the domesti 
rate \ll letters offered must be pre 
(two cents). Other classes of mail must be fully prepaid 


Tang Fasteners — These 
are brass, eyeletted to the 
folder and can be applied to 
any folder in our line. Use- 
ful for holding papers all to- 
gether in folder. 


paid at least one rate 


Che maximum weight limit for newspapers, other printed 
matter, and commercial papers is eight pounds twelve 
ounces (four kilos), while the maximum weigh limit for 
single volumes of printed books is eleven pounds (five 
kilos); and the maximum dimensions for this class of mail — 
matter in the form of a roll are now forty inches in length 












pi ge lag eer lg sige setae oe Manila Folders—Regular 
The new arrangement affects mail for Cuba only as manila in four weights. 
it applies to the maximum weight. We have enjoyed the And with tops colored red, 
domestic rate with Cuba for some time blue, canary or green for 
ee Se color classification. Also in 
a ae . i Ropestock, natural manila 
Changes in “Who's Who. caine, in two weights and 
Charles N. Bellman, who has charge of the compilation solid blue and red, heavy 
and issuing of “Who’s Who in the Stationery and Office weight. 
Equipment World,” requests all members of the National 
Association to supply full information upon a blank form [ho aes Goshen Seems ] : 
he has sent out. iT the key numbers in the forthcoming GUIDE AND FOLDER TABS Tab Labe A very im- 
book are to be changed and names of buyer or buyers for = ee portant feature and much 
the various houses are to be included Attention to these — superior to. printed tabs. 
details on the part of members when filling out their blanks Furnished. gratis with all 
will be of much assistance to Mr. Bellman. Replies to | blank tab folders and vertical 
his request should be prompt. : guides, in sheets ready for the 
Every member of the association should be properly aes Deal ” should 
classified in “Who’s Who.” There is no cost to members | typewrer. at? oe 
in this, nor does the book carry any advertising ae overlook the smportancs 
Every stationer is urged to make plans now to attend of this feature as users in- 
the next annual meeting of the association at the Hotel variably prefer them to print- 
Traymore, Atlantic City, N. J., October 10, 11, 12 and ed tabs when called to their 


13, 1921. attention. We furnish print- 
ed tabs when wanted. 


Storage Concern Invites Transfer Storage. . 


\ Chicago concern with a fireproof storage warehouse, ° 
largely used for household effects, has featured the rental Complete Folder Sample Set for the Asking 


of small rooms for the storage of transferred records and 





, . . dis soak] oe Te ye > 
correspondence. The point is made that such service costs Responsible Dealers wanted where 
very little, and releases valuable space in expensive office we are not now represented. 
buildings for active records or productive work. There 
might be a chance to sell transfer units to such storage 
concerns, who could be prevailed upon to rent the rooms ry 
equipped with the necessary furniturs 
New Boorum & Pease Prices. ESTABLISHED 1883 
Boorum & Pease ( ompany, New York, N. \ : has dis- Division of Filing Devices and Supplies, Plant No.2 


tributed Price List L-14, covering the loose leaf section 
of Catalogue No. 46. It supersedes L-13 of September 1, 
1920 


WABASH, IND. U. S. A. 
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ECONOMY 


—A judicious use of money, material and 
time—the avoidance of waste or extrav- 
agance in management or use. 


Economy means much to our busi- 
ness. It is a vital part of the service 
given by our products, it serves the 
stationer who sells them, it enters 
into all our production methods. 


“Esco” Office Specialties 


list among the important little things that 
furnish the office; they are made in sizes 
and styles to meet every requirement. The 
chair cushions are 1% inches thick with 
welted edges and button tufting, all-wool 
felt top in brown or greeny Chase leather 
bottom in black or Spanish. The cushion 
pads are ™% inch less in thickness and are 
not tufted. “Esco” Felt chair pads are cut 
from 3/16 inch felt, in all sizes and equipped 
with genuine leather straps. 
DEALERS—Include a few of these live ones in 
your next window. If you don’t have them in 
stock, write us for printed matter on the 
“Esco” line. 


Economy Seat Company 
3132 So. Canal Street, Chicago 


Pacific Coast Representative: C.E. Davis, Empire Bldg., Seattle, Wash 
Eastern Representative: Union Stationery Company, 777 Broadway, New 


York, N. Y. 
Southern Representative: E. V. Bogart, 1218 4th National Bank Building, 


Atlanta, Ga. 
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A Trio of French Office Equipment Men. 


In looking over some documents and photographs 
other day the editor of Office Appliances found likenesses 
not heretofore published of three gentlemen whose ac 
tivities in the office equipment field in France have cor 
tributed much to the advancement of the industry in that 
republic. We here present them: 

The photo of Lieut. Kahn was snapped in a little Frencl 
village just back of the fighting lines during the great 
war, in which he performed conspicuous services for his 


the 


RepEIEREE 


een 


oe 


Scone rere mr 











LIEUT. M. KAHN. 


country. Mr. Kahn is director of the Smith-Premier 
Typewriter Company of France and head of La Chambre 
Syndicale de la Mecanographie of Paris. Early in the 
war he left his business and for three years he wore the 
uniform of France. 

Messrs. Roux and Deleamont are both well known in 


the industry. During the war we heard little of them, for, 
in common with others of their countrymen, private af 














; 
M. ANTONY ROUX M. DELEAMON'’ 
fairs were of secondary importance to a greater service 
They are now the agents in France for the Millionairé 
calculating machine manufactured in Zurich, Switzerland 
Both gentlemen have visited the United States and have 
many friends here. 
Chis little article is not in the nature of an introductior 
because all the gentlemen are known, but ts presented hers 
by way of a reminder that they and other friends in France 
and elsewhere whom we have occasion to name from time 
to time are often in our thoughts. We look forward to 
the occasional visits of friends from abroad with pleasure, ' 
and recall such visits as among the highlights of our lives i 


from day to day. 


The Prospect is not dead until his heart stops beating 
Tl 


1e Wales Visible. 
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The 
Mita Handa 


represents the last word 


MITA HAN MTA HANDA 


A NEW TYPEWRITER CABINET in typewriter cabinet 


perfection and 1s sold 











Any Quantity 








MASTER GRADE 


Remanufactured Typewriters 


Our factory facilities make it possible for us to offer 
prompt and efficient service to dealers who require 
quantity shipments at regular intervals. 


WHOLESALE TYPEWRITER C0O., Inc. 
326-330 Broadway New York City, U. S. A. 


with our absolute guar- 
antee as to quality and 
satisfaction. 


We invite correspond- 
ence from reliable 
jobbers and retailers. 


The Celina Specialty Co. 
Celina, Ohio 








Immediate Delivery 


Underwoods our Specialiy 


Cable ‘‘Saletype”’ 
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O our regular customers the 

name YOUNG symbolizes 
all makes of Typewriters either 
in the rough or rebuilt. 








To those who have not placed their trial order with us the 
name stands for prompt shipments, substantial merchan- 
dise at the lowest market prices and satisfaction assured. 


While we specialize in rebuilt or rough L. C. Smith 
[ypewriters just now, we will be glad to 
submit prices on all other makes. 





a YOUNG 
(On the above standards, we solicit your TYPEWRITER 
patronage. ) COMPANY 


| 25 WEST LAKE ST. 


CHICAGO, ILL. 




















Announcing | 
Amplified Service | 


That better platen service may be yours, pleas¢ 
note below the Ames branch most easily | 
reached and address your wants there. A nev 
double wheeled platen grinding machine has 
been installed and you will find the one 
addressed fully prepared to render complet 

prompt service and to uphold the Ames stan 

ard of quality. 


Catalogue can now be supplied 


AMES SUPPLY COMPANY 


607 South Dearborn Street 





Typewriter Platens 
Parts—Tools CHICAGO 
Supplies 507 Mission Street, 65 Moorgate Street, 

San Francisco, Cal. London, E. ¢ Eng 

59 Lispenard Street, 305 George Street, 
New York, N. Y. Sydney, Australia 

1627 Champa Street, 50 O'Reilly Street, 
Denver, Colorado Havana, Cuba 

812 Main Street, l-a De Capuchinas, 52 


Houston, Texas Mexico, D. F., Mexico 






































Edison's Birthday a National Event. 


k ruary 11 or ea h year prompts a Q 
American newspapers to devote much space 
day Thomas A. Edison The keynote 
accounts published this year was Mr. Edison's statement 
that he is 120 ears old He made the point that since 
he was fifteen vears old—for sixty years he has 
wi g tw day. Queried as to how long he ex 
per » keey his close personal attention to bi 


the inventor reptied, “I'll kee 
] r ot oxygen 


New Faber Catalogue. 


| pencil hous Ot Eberhard Faber, 37 (,re¢ 
nue. Brooklyn ew York. recently issued an attractive 
catalogue showing the complete line of Faber products 
as they exist at the present tim« This catalogue is well 
don Some f the color plates reproduc« les 





represented 1 manner so realisti that \ 
almost to stand rth from the background of the | 
This catalogue has been sent to the trade and ec nts 
returned on the postal cards accompanying 1 t 
gratifying \ copy of this catalogue will be sent 
‘ ] t] trad ] app! - 4t 

thi le who applies for 


Drawing Instrument for the Blind 
Pictures drawn by a blind boy illustrated a lect 1 
ng at the Guildhall recently by Mr. T. R 
Ablett, who has invented a drawing instrument for ] 
| | { 14 


1 tn 
ust ( lind resembles a penci’, and is charged 
with liquid \s the strokes are made they are sprinkled 
with something resembling sand, leaving ridge which a 
blind person al feel ‘I he trac ks Cal ] isil\ rubbed 
mut if an alteration is desired after the sensitive fingers 
of the blind rtist have “inspected” | 
B Ss statio 

Richmond Stationers Dine. 

Richmond Stationers’ Association held its il 
dinner February 15 \ large attendance greeted the toast 
Master Samuel Iseman, president ot the Association 
D. H Archibald, Southern representative of Eberhard 
Faber, addressed tl meeting. He indicated that de 
cline in pencil prices may be looked f this time The 
price situatior as discussed by Samuel Rosendort nd 
othe 


President Bauer in California 
Ralph S. Bauer, president of the National Association ot 
Stationers and Manufacturers is et1 ying a vacat 


California Mrs. Bauer is with hin 
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Send us your requests for our 
Photogravure Bank and 
Courthouse Plates. We want 
to help you land that job. 


Send for Catalog No. 14; it 
has in it some new patterns 
that you ought to see. 


‘‘Sikes’’ quality and ‘‘Sikes’’ 
finish are on a “pre-war’’ 
basis. So are the prices. 


‘The Sikes Company 


23rd Street and Passyunk Avenue 


Philadelphia, Pa. 
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“Giftomania” Victim Spreads Joy. 




















Thorp & Martin Company, Boston, Mass., had an od 
experience in the sale,of pocket reminders and high-grade 
pencils. They had a run on these items. It was end 

p p e a I an ce when the “customer” was found to be a state ward, a 
probably temporarily deranged. 
: The episode began with the purchase of a number 
is an important feature in othce : nne pocket reminders and lead pencils by the young lady 
“h irs. | 7 pane ie Sees 1; Laie 3 as representative of a regular customer Repeated pur 
chairs, but appearance 1s secondary HE chases were made, and then the customer discovered 
to construction. H he had been billed for more than he had ordered. I 
: developed that the customer had ordered but one 
Specimens may look well in an illustra- — the _—e lady ne Senos giving away the 
. Tee . . ra : minders an encils to telegr: 1 messeng IOVS 
tion, the finished article itself may ap-_ § ieee teas ee 
pear to be well made, 4 Woe aap 
(7 a but if it is not manu- National Chamber Urges Budget Bill. 
Kar g factured on the basis Joseph H. Defrees, president of the Chamber of Co 
| of correct principles iB — ot oo St celina ag « ereeeate, the sentiment 
feat Ware. bet: | . ° . : - the major yo nat ody in flavoring the enactment ot 
F it of construction it will iB suitable budget bill by Congress. The budget propositio: 
Ural ure not stand the test of H3| Mr. Defrees says, is one of the most important of the 
CHICAG time. 18 legislative measures which came before the last Congress ' 
MICHI 17 IE Both parties are committed to the adoption of such } 
3 measure, and President Harding has publicly expressed 
HI desire to see this reform put into effect. The plan was 
is} almost universally endorsed by the members of the Chat 
le ber of Commerce in 1912, and has been urged a number ' 
HE times since by delegates from hundreds of commercial | 
ig organizations at annual meetings of the National Chamber | 
A Pacific Viewpoint. 

The Stationers Loose Leaf Company of Milwauk 
Wis., has sent us a cartoon made by some one in the 
employ of Alpe Brothers, sole agents for ‘Faultless 

3] Flexipost ledgers in Auckland Province, New Zealan 

=] his shows two weary wayfarers leaning against lam) 

: posts which apparently are made of rubber or some othet 
. I rs : 

Hexible substance, since they bend in conformity to th 

vaacks of the leaners. Between the two is a very liv 
energetic and curious dog, a ragged dog, such as might 
be the companion of ragged men. The cartoon illustrates 

flexible posts, and is said to be an “unsolicited testimonia 
: ce t 
: Trade Mark Case Now at Issue. 





Ofhce Appliances is informed that the suit in equity 
commenced last fall in the United States District Court 
at Chicago, by the United States Pencil Company of St. 









nee 


z Paul, Minn., against the Wahl Company of Chicago 
3 charging infringement of trade mark rights in the us¢ 

E of the name “Eversharp” for pencils, has come to the 

3 point where the issues are joined. The plaintiff is pr« 


VUUSEUDOORDAGBOGEAGLULAAGGUDSGUSERSGISOSUGDASTERDED SODEESATDEDEDATASSDEESSEODSDEDGOEEOEROGT 


paring to take testimony in the near future to substantiate 
his claim to the adoption and use of the word “Evershar 
since 1907. 


yasasseencens 


I 


I 
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Bauer Insures Against Price Declines. 


KARPEN CHAIRS | Customers of the Ralph S. Bauer Company, | 


Mass., have been guaranteed against price declines until 
the end of 1921 in case of merchandise bought at a: 
time during the year, due to possible reductions in market 
prices. Customers will be given a cash rebate for th 
difference, if a decline follows their purchases at a higher 
price.- The plan is advertised as a feature of the Bauer 

as cell : ¢ k Rates” seal method of conducting a square deal—a trait which Mr 
design, excellence Of workmanship and sauer has been advocating in his addresses before various 
technically correct finish, KARPEN stationers’ bodies in various parts of the country 

CHAIRS have the distinct advantage of -_ 

being constructed along the lines that 
assure greatest utility and service. 
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have many points of superiority not seen 
in superficial observation. 


TIO 








Besides possessing all the qualities that 
make chairs saleable, such as beauty of 
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Interstate Meeting at Cincinnati. 





















: : Plans are maturing for a meeting of stationers to be 
3} ‘ . 3 in Cincinnati within the next month. Stationers fron 
; Your copy of the Karpen : Ohio, Indiana, Southern Illinois, Kentucky and West Vi 
H Catalogue awaits your = ginia will assemble under the leadership of Fletcher 
| request. Write toda y. E Gibbs, general manager of the National Associatio1 
S. Karpen & Bros. | Polar Specialties in Far East. 
H Harold Eadie has sailed on another trip to tl r East 
Chicago Michigan City New York 2 He carried the office specialties of the Polar Manufactut 
He ing Company, Philadelphia, Penna. Robert Hare is now 
* the Polar representative on the Pacific Coast, succeeding 





9, John Shields. 
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GRAYWOOD 


The Mercury of Envelope Sealers 


In modern business when every successful organization requires a general acceleration in all de- 





partments, the proposition of efficient mailing becomes an important factor. To insure the rapid 


Price, $3 5-00 


Fully guaranteed for 
one year. 


Weight 10 lbs. 


handling of the great quantities of let- 










ters that congregate from all depart- 
ments of the establishment, necessi- 
tates the installation of light, . 
durable, simple, automatic and 


speedy machinery. 


The Graywood all-purpose en- 
velope sealer is designed ex- 
pressly to meet the requirements of the 
modern business establishment. Without 
springs or belts to break or stretch, all 
possible friction eliminated, assuring 
simple design and long-wearing parts, 
the automatically fed Graywood renders 
a speedy and reliable manipulation of 
letters. 

Specialty Men: We have an interesting 
proposition for your territory. Write us 


at once, 


GRAYWOOD MFG. COMPANY 
LYNN, MASS. 


NEW AND BETTER EXCELLO DESKS 


Quartered white oak drawer fronts and outside panels have With these new features, and our excellent quality, con- 
been added to all oak Excello Desks. Our birch mahogany struction and finish, we offer a line that represents the very 
desks are made with a clear birch base and genuine mahogany _ best in a medium grade. We have given quality upper- 
top. The pedestals are closed in at the bottom making them most thought, believing you prefer a line that [gives satis- 
dust proof as well as mouse proof. Other improvements are faction and will increase business rather than an inferior 


also embodied in the Excello line. grade with its attendant grief. 











= = mam EXCELLO 


SL ETT VE RD PT IE PRES 


DESKS 


Pee ily 9 
) AS ‘‘Made to Excel 


are popular and well worth 
your consideration. Why 
not try a few samples now 
at our new prices based on 
the present level of mate- 
rial costs? They will come 
up to your expectations. 


Our new catalogue and 
price list are ready and will 
be mailed promptly upon 
receipt of inquiry. 





EXCELLO PRODUCTS CORPORATION (&:5::*3) 4820 W. 16TH ST., CICERO, ILL. 


30 Minutes from (Downtown) Chicago 
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BUXTON KEY KASE 





Saves the Pockets 


LAT, smooth, neat—fits vest or 

hip pocket or ladies’ handbag 
without bulging. C mfortable to 
carry, saves clothes. Keys easy 
on, easy off, easy to find—even in 
the dark ! 


One of 


Each hook holds two 


keys. the most notable 


sellers of its kind in years. 


Whoever Carries Keys 
Needs a Key Kase 


and we are urging hundreds of 


thousands of men and women 
prospects to buy from their dealers 


through our advertising in 
LITERARY DIGEST, 
SYSTEM, COLLIER’S, 


AMERICAN, SUNSET 
And Other Like Magazines 






30c 
to 

$2.65 
All 

Leathers 


Western Canada Agents: 
Rowland & Campbell, Ltd., Winnipeg 


To Sell It, Show It! 


RETAIL PRICES 


Genuine Cowhide 
t hook 


Real Pigskin 
Goat Morocco 


Genuine Calf Skin 


Keal Seal 
tf hooks 
6 hooks 


i4 Kt. Gold Plated Hooks 
t hooks Oc ext 
ks 


Write for Dealer Offer 


BUXTON, 


Suc. to L. A. W. Novelty Co. 
Dept. P, 


Eastern Canada Agents 


Mexican Representatives: 
Ramon Pelayo y Cia., Mexico City 


INC. 


Springfield, Mass. 


Julian Sale Leather Goods Co., Toonte 
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e Old Faithful"Crayon 
Prang Crayons and Kroma Paste 
Selected School Supplies 


Preducts of the world’s most complete labor 


atories, and known in ever \ 
country for their purity, 
richness, and variety. 

Send for our new 
catalog of selected 
school products. 
It will make your 
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THE AMPRICAN CRAYON CC 
Sar Outer © ew vernm. 
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Sandusky, Ohio 


Prang ColeredPencil 









» 


The American Crayon Company 


“ESTABLISHED 1835" 
U.S.A. 


Sperkne Quali 


KROMACOLOR 
SANDU SHY, OFUO,USA 


oma Paste buying easier and 
assure better re- 
sults. 
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New York, N. Y. 
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Pennsylvania Executive Discusses Problems. 
On the o sion of a visit to Dayton, Ohio, Benj 
McKeen, vice-president of the Pennsylvania Railroad, in 


chars of operation of the Southwestern division, ad 
dressed the Dayton Chamber ot (_ommerce M1 M<« 
Keen was accompanied by a part of his executive staff, 
and the party made a tour of the factories of The National 
Cash Register Company. Mr. McKeen commented very 


favorably on the constructive management of the plant 
and indicated that he had learned much that can be appli 
to the Pennsylvania organization 


1 his address at the Chamber of Commerce, \ 
Keen included the following remarks 
We in charge of the railroads, hold no false hope that 


our present transportation facilities will permanently 
prove adequate, for we know that e past r tol 
l e has doubled itself about every ten years 
Since 1908 the tonnage of this country has increased 
y-eight per cent, while our capacity has increased 
but thirty-three per cent. The most imperative need of 
tl country at the present time is a revival of the , 
yansion of railroad facilities. 

[he increase in freight business for the ten-year period, 
June 30, 1905, to June 30, 1915, was sixty-one per cent, and 


in passenger business forty-five per cent In the meat 

e the investment made in new railroad facilities 
mcreas¢ of torty-tour per cent. 

Since June 30, 1915, the increase in business has been 
Imost as great as in the previous ten years> Had the 
new investment been as great in proportion to tl 
crease in the tr during the last four and a half years, 
is it was during the preceding ten years, it would have 
been about illion dollars As a matter of fact it 
has been less than two billion, and this notwithstanding 
he large advan in wages and the cost of material 


prensa: Not Equal With Production. 

te this briefly, for the last ten years or longer 
nt ot the unattractiveness of railroad securities, 
the available money for capital expenditure s has gone into 


a 
on a ou 


lustrials and other classes of business producing tonnag: 
The result is that today we have an overproduction of 
those things producing tonnage and an underproduction 
of the facilities required to move the tonnage t the 
narke 

It has been estimated that the last increase in wages 
ranted by the Labor Board would amount to one billion 

» hun dred million dollars per year 


Che penises Commerce Commission granted an in 
‘rease in rates which I assume it thought would give the 


railroads tive and one-half per cent on the value of their 
roperty lf it gives us a return to make our sect 
etable we can go ahead with improvements 
In the meantime let us be hopeful and review what 
has been accomplished with the facilities at hand \ 
epresentative of the Interstate Commerce Commission 


is authority tor the statement that although the car ca 


pacity has increased but thirty-three per cent, the tonnage 
has increased ninety-eight per cent in the last ten years 

(he railroads have transported during the last ten 
nths, notwithstanding strikes and labor troubles | 
nous coal sufficient to take care 
England and the Northwest, where it was feared there 
vould be a great deal of suffering, and there will | 
nlent of coal furnished this winter to take care f the 
needs of Ohio, Indiana, and Illinois 


the needs of New 


Steady Gain in Moving Freight. 


\laterial progress in the campaign to speed up _ the 

ovement of freight cars is shown by the a car 
Ne! ance statistics for August. The average mileage 
per freight car per day was 27.4 as compared ‘wah 242 
in 1919, and 26 in August, 1918. An increase of one mil 
in the average movement of each car per day is roughl 
equivalent to the addition of 100,000 cars per day 

or the week ending October 23, there were oaded 
1,010,961 cars, which was 5,298 more than were loaded di 


x the previous week, and 33,910 greater than the cor 
esponding week of 1919. 


On the Pennsylvania Railroad every effort has been 
le to put our locomotives and car equipment in first 
condition The number of locomotives undergoing 
vaiting repairs has been reduced from the daily 


erage of about 1,600 at the termination of federal con 


trol to 1,000 at the opening of Fall. and the proportion o 


locomotives available for service has been increased from 


- = Why You 
wr will find it easy and 
profitable to sell The 

Miller Line of Typewnter 

Ribbons and Carbon Papers. 


Experts like The Miller Line Typewriter 
Ribbons because they are made of specially 
tested fabrics thoroughly filled with fluid ink. 
They have marvelous wearing and renew- 
ing qualities, and make a sharp, clean-cut 
impression.. 


The Miller Line 
Typewriter Ribbons, 
Carbons 


Likewise The Miller Line Carbon Papers 
are evenly coated, have great wear-resist- 
ing properties, and make remarkably clear, 
sharp copies 

It’s the wonderful quality at the moderate 
price which makes The Miller Line so easy 
for you to sell. 


Write for samples, prices and terms. 


The Miller-Bryant-Pierce Co. 


General Offices and Factory 
231-241 River Street 

Aurora, Illinois, U. S. A. 
Cable Address: ‘‘Milpie’’ 

Branches: Chicago; New York; Boston; 

St. Louis; Detroit Comageee ( leve 

land: San Francis In 


Minneapolis Den' ver seg or. ' 


leans; Peoria; Springfield 
f 6 


Illinois === 


European Headquarters 
46 Avenue de Villas, 
Brussels, Belgium 


THE MILLER LINE 
IS SUPERFINE |] 
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seventy-eight per cent of the total in March to eight-six 
per cent for September 1. 

The bad order cars have been cut down in six months 
by nearly two-thirds, or from 26,000, when the railroads 
were returned on March 1, to 8,700 at the opening of Sep 
tember. The latter figure was three per cent of the total 
cars then on the line, and one per cent under the mark 
set by the Association of Railway Executives as the point 
to which bad order cars should be reduced 

Reasonable Earning Power Necessary to Progress. 

You want adequate and efficient transportation above 
everything else. You cannot get it unless you allow the 
railroads to earn a sufficient return on their investment 








to warrant the public in buying railroad securities ' 
Generally speaking, additional locomotives, cars, and 

facilities are not obtained through the earnings of th 

railroads, but on the contrary by the sale of its stocks 


and bonds to the public. 
Che investor in railroad securities has a right to expect 
a fair return, and the Interstate Commerce Commissio1 


s : an - : 
in the Transportation Act has said that this may be 
1 arrived at by allowing rates sufficient to earn not it 
excess of 5% per cent on the value of the property Phe 
Pennsylvania Railroad has 129,960 stockholders, of which 
number 62,297, or forty-eight per cent, are wome! 

Now that business is again a en 

oO g \ delegation from the Merchants’ Association of 
York appeared recently before the New York Assembl 
on the move, we must all Committee on Agriculture to argue in favor of the day 
k hi Th h d light saving law and against the request of the agricultural 
e€ep pus ing. e araer sections for the repeal of the law. The delegation favored 


an amendment shortening the daylight saving period from 


we push, the faster it will seven months to five months. The argument is advanced 


Ney 


+1 


that daylight saving has proved a distinct benefit to th 
move. majority of people in New York State, particularly t 

workers in cities. The total population of the state of 
New York is, in round figures, 10,385,000 Those living 
in cities number 8,590,000, and those in rural communities 


1,795,000. Thus it is seen that more than 72% of the 


Our business for January people of New York live in cities. The delegation in 
by d d f cluded in the urban population only those towns, cities, 

was not sO a an or etc., having a population in excess of 2,500. The popula 
tion of the City of New York is 5,621,150, or practically 

Febru ary, much better. 50% of the total. In twenty-two of the leading cities are 
‘ 72% of the urban population, the remaining urban pop 

March, we know, will ulation being divided among one hundred and seventy 
“ eight other cities, towns, etc. Of the persons employed 
brin us back to nearly in the state 9.3% are engaged in various agricultural pur 
g suits, while 90.7% are engaged in manufacturing, trading, 

| hi professional, clerical and domestic pursuits. The dele 
norMal s ipments. gation pointed out that daylight saving increases efficiency 
and promotes health. It relieves eye strain, because the 
benefit of one hour of daylight is of that much advantage 
to the worker. It reduces accidents, since the majority 


There are indications, not of industrial accidents occur during the closing hours of 


the day, when artificial light is required. It increases pro 


1 1 duction, because of the improved efficiency of the worker 

only that business (s movin cient 
fg ns It conserves coal and reduces the bills for electricity and 
gas, which increase the food supply because it permits the 

but that it S moving on our cultivation of home gardens. 

. - As a result of a poll conducted by the Merchants’ Asso 
line. If your business has ciation business concerns in New York City gave an 
h h overwhelming majority of workers in favor of daylight 
not snown enoug pep, try saving. Throughout the state as a result of referenda, 


individual inquiries and polls conducted by commercial and 


hooking up more strongly business organizations, the sentiment of a 


business men indicates that the majority favor daylig 





. . 
with Saving. ol a i 
The American Medical Association, the National Tuber 
culosis Association, and other medical organizations have 
adopted resolutions favoring daylight saving The dele 


gation did not favor local option in daylight saving, be 





/ Gaa~ 4 ° . rs 
lieving that it would lead to intolerable confusion and ' 
would inconvenience millions of persons. : 

—— ' 

4 4 Dominican Republic. 

° Imports of paper and manufactures—(1913) $125,683; 

The LINE With a Future (1918) $223,561; (1919) $382,768. 
In 1919 the United States furnished 82 per cent of the ' 


Dominican imports, and bought over 61 per cent of its 
exports. 


The Toledo Metal Furniture Co. a Me Willie Miatitien Gatien 
1244 Hastings Street TOLEDO, OHIO The team from the Moore Pen Company won the cham 


pionship of the bowling series of the Boston Stationers’ 
Association. The McAdams team took second place, and 
Ward’s pin busters came a close third. 
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8 og experience of 


years. has 
taught us what is best 
adapted to every pur- 
pose. 





EALERS are solicited to 
write for our proposition 
for exclusive territory or 
special imprint arrangement, 


THE BUCKEYE RIBBON & CARBON CO. 


FACTORY AND EXECUTIVE OFFICES 


1466-68 EAST 55th STREET 


CLEVELAND, OHIO 
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“The 
Binder 
That Grows 
with the Business” 


BOM 


FLEXIBLE LINK POST 
WITH SECTION ae pod 
FOR INCREASING C 


FAULTLESS 
Flexi-Post 


Exclusive link post construction 
permits a flexible capacity of 
from one sheet up to an unlimited 
number. 

There is always a two-inch expan- 
sion, permitting easy manipula- 
tion of sheets. 

Positive locking feature. 


HINGE. CASE CLOSING 


% OVER* POST, TOPS MAKING 
HEM NON PROTRUDING 


ho MECHANISM CASE INTO 

> WHICH. LINK POSTS ARE 
RAWN TO-COMPRESS 

SHEETS AND LOCK 


FLEXIBLE LINK POST 
FOR_EXPANSION WITH- 


Write for Catalog “W” 


STATIONERS LOOSE LEAF CO. 


MILWAUKEE NEW YORK 





iit 
HII 


Acknowledged the World’s = 
Best Binder = 
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No, 508 
COSTUMER 





ST. LOUIS, MO. 


ane 2305 to 2315 N. Broadway 


OFFICE TABLES COSTUMERS | 


An 


‘ Attractive 
Line of 
Office 

Furniture 
Specialties 








Write for Special 
Folder No. 1811 


TYPEWRITER STAND 



























JINVWONCIOBILLS 


SAIS DEPOSIT BOXES 
"The Lock Behind the Lock” 


Growing with the 
Bank sProspert ‘y 


One of the important features of Inv 
Safe Deposit Boxes is that additional section 
can be purchased as the safe deposit box depart 
ment of the bank grows. They can be “installed 
by installment.” Most banks are progressive 
Many outgrow their original safe deposit bo» 
installations in a short time. In such cases safe 
deposit boxes of the Invincible type 
necessity. 





Protection to Dealers 


Every Invincible installation is sold throug] local 
dealer. In every instance the dealer is absolute] 
tected. Definite sales assistance is rendered 
your advantage to know the Invincible sales-ma 
proposition. And you ought to know it 


Invincible Metal Furniture Co. 


Manitowoc Wisconsin 
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Manufacturers’ House Organs. 
ie N. C. R. announced a cash prize contest on the sale 
redit files, running until July 1 
~ 


The February issue of Monroe Results included an 
ffective article on salesmanship by J. L. Bacon 
. -. « 

[The February issue of The Burroughs Clearing House 
featured an extensive article on the new Foreign Trade 
Financing Corporation 

a 

[The February National printed an illuminating article 
mn “What is Dealer’s Profit?” It expressed the modern 
onception of the mark-up. 

* 

How Advertising Helps the Dealer” in the Iebruary 
issue of Dixon’s Graphite, told how it facilitates con 
necting the dealer’s stock with the consumer. 

Adventuring with Lady Corona” in the January issue 

the Corona Bulletin was an interesting narrative of 
how an author “arrived” in the literary market 

The Bircher Company’s Lightning made effective use 
yf a news clipping regarding the possibilities of infecting 
the tongue through moistening envelope flaps in the old 
j 


fashio1 eq Way 
a 


[he February issue of The Royal Standard printed a 


arge half tone of the factory at Hartford, Conn., with the 
new addition completed. The plant now affords a floor 
rea of 400,000 square feet. 

[The General Fireproofing Company will change the 


ume of its publication. for the architectural and contract 
ing trade, General Fireproofing, to one snappier and rich 
n suggestion Brass Tacks. 


* 


The cover of March Business showed an ice harvesting 


scene. This mild Winter will make icemen good pros 
pects for adding machines, as they will have some tall 


ts to figure next Summer. 


The January-February issue of The Standard showed 
number of views in the plant of the Boorum & Pease 
Company, accompanied by descriptive text which told 
ibout the manufacturing processes. 
x x ‘ 

‘Save Public Records” in the February issue of Selling 
‘acts was illustrated with views of several recent fires 
in public buildings which involved the destruction of im- 
portant public records, which cannot be replaced 

: x * 

How Do We Measure Up” in the February issue of 
The Sundstrand Keyboard, showed how the factory organi 
zation analyzes its relationship with the selling force 
It was written by Geo. Johnson, assistant superintendent 


The Evolution of Record Keeping and Office Equip 
nent’ was a feature of the January issue of The Office 
Economist. Che historian groped back to the record 
room of an Assyrian palace, and brought his subject down 
he days of metal office furniture 


+ 


he combined January-February issue of Demonstra 
on was largely devoted to the Pittsburgh organization 
the L. C. Smith & Bros. Typewriter Company Much 
the work of preparation was done in the Pittsburgh 


fice and it reflects credit on that staff 


he lLebruary issue ot Users News described how an 
portant detail of shipping contributes to the ability of 


Sears, Roebuck & Company to dispatch 125,000 orders 
laily \n odd use of the addressograph is reported by a 
restauranta@ which runs its “special” bill of fare on an 
ddressograph \ separate plate is used for each dish 

d price, and run through the sheet listing attachment 


Continued on Page 208 
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Hampshire 
Bond 


SEMI-BUSINESS OR IMPERIAL SIZE 


GRAY 


The demand for this size in 
Gray has decided us to put it 
into our Stationery line. Boxed 
2s follows: 


Two-quires—48 sheets and 48 
envelcpes. 


Quarter Reams — paper only 
(120 sheets) 


One Eighth M’s—envs. only 
125 envs.) 


Sheet measures 731x103. Envel- 
ope measures 33x73. 


Stock is ready to ship. 


Samples sent upon request. 


FINE STATIONERY DEPARTMERT 


Hampshire Paper Company 
MASSACHUSETTS 
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Speed up the Details 


If the Executives of a business must give 
attention to the routine of business, the pro- 
motional, creative work must suffer. They 
should be left free for bigger things. 


IGHTNING 


etter Openers Envelope Sealers 


reduce mail room duties to a few simple 
mechanical operations which can be en- 
trusted to the Executive’s assistant. They 
carry the load with ease and facility. 


LETTER OPENER 


Lightning Model A-5— Motor Driven 
(Lightning Model H— Hand Operated) 








ENVELOPE SEALER 


Lightning Model M—Motor Driven 
(Lightning Model K-—-Hand Operated) 


Office 


Bircher opportunities ‘for selling mail room 


Specialty Men: Get posted on 


equipment in your locality. We will help 
you to make the most of these opportunities 

-to turn them into sales—to make satisfied 
customers. 


Bircher service experts are at all times 
ready to help you or your customers to 
make efficient mail schedules. 


The Bircher Company 
(Inc. ) 


Rochester, N. Y. 
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PENS AND PENCILS 








Chicago, Ill—Chas. Borg, Waterman representat a 
Miiwaukee, St. Paul and Minneapolis, was at the Chicag 
office late in February. 

e £9 

Chicago, Ill—F. G. Montgomery, of Thos. d e & 
Company, visited the Chicago trade last th in th 
interests of the Onoto pencil. 

~ Kk * 

Chicago, Ill_—Ralph G. Henriques has joined the St 

ard Pencil Company, of St. Louis, Mo. Former! I 


sented the Blaisdell Pencil Company 
* *K *K 


—a 


Chicago, Ill.— The business offices of the Aut roint 
Sales Company, formerly in the First National Bat uild 
ing, have been moved to the factory on the North S 

k * « 


Chicago, IllL—H. A. Vernon, the new advertising mat } 
ager of The Wahl Company, was formerly engaged in 
the same capacity with the Cribben & Sexton Company 
of Chicago. . * 

Chicago, Ill—The Wahl Company attained renown 
through being the first of the exhibitors at the Pageant 
of Progress to make the initial payment for its display 
space. The pageant will be held on the Municipal Piet 
and has the backing of the Chicago Association of Co1 
merce and the Illinois Manufacturers’ Associatio1 | 

k k x 


Chicago, Ill.—A casual observer of the display vindows 
of the L. E. Waterman Company might have 
that a fashion show was on. Day and night there wert 
groups of women at one window, with a fringe of met 
on the outside trying to get a look. John N. Marley, the 
manager, had secured a number of photographs entered 
in the Chicago Tribune’s beauty contest for his windo 
display. They have made a sterling attractio1 

New York, N. Y.—The Master-Craft Fountain Pen Cor 
pany, 59-61 Park Place, has been incorporated wit ipl 
tal of $250,000. to manufacture a new fountain pen. Pr 
duction is to be under way shortly The incorporators 
are Monroe E. Heilbrun, I. S. Heilbrun and A. Al 
Fleischer. 

Philadelphia, Penna.—The Eversharp Compar has 
onened offices at 1029 Chestnut street. in chare f A. H 
Keeble. re 

Philadelphia, Penna.—An incipient fire Februa: 
the plant of the Blaisdell Pencil Company was extinguished 
without appreciable loss. 

San Francisco, Calif—H. F. Homer of the Esterbrool 
Steel Pen Manufacturing Company has been visiting Sai 
Francisco. << * * 

San Francisco, Calif.—L 





\. Wagner, Coast per I 
for the Dixon Crucible Company, is in Salt Lake and su j 
rounding territory, sending in orders to tke San Fra ' 
cisco otnce. 
x 
San Francisco, Calif—The Cardinell-Vincent Compa 
have secured the Pacific Coast agency for the Dollar ' 
point and Artpoint pencils. Samples are in transit an 
stocks will arrive in March 
. 2 


San Francisco, Calif—Angy B. Thomas, Coast 


sentative of Eberhard Faber, is now displaying all his 
former energy, having quite recovered from the attack 
pneumonia from which he suffered early in the year. T. W 
McElroy is on a trip to Los Angeles for Mr. Thomas 
x * x 
San Francisco, Calif.—The Conklin Pen Manufacturing 
Company of Toledo, Ohio, has sent Herbert Keeler, a re 


1 1 


pair expert, to join the staff of Walter Yeazell. the re 
cently appointed representative of the Conklin interests 
for this territory. The headquarters are in the Arcade 
of the Phelan building. 

Royal Standard Has a Real Reporter. 


The editor of The Royal Standard has a « 


the like of whom would gladden many a house organ ed 
itor. Harry D. Cashman, a special representative, was 
formerly a newspaper man, and as he covers the country 
uses his “nose for news” for the benefit of the company’s 
house organ. Not only does he find the news, but he 


writes it in characteristic newspaper style. 











| 
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FIRST LOS ANGELES BUSINESS SHOW 


WEEK OF APRIL 25 


Todate, February 22, 1921 
Space has been reserved for the following exhibits: 


Accurate M nz List Co. Henry Meyers Service (Advertising) 
Acme Visible Records Kalamazoo Loose Leaf Binder Cx 
Acme Glass & Display Case Co. Line-A-Time Mfg. Co 
American Kardex Co. Loopost Binder Co 
American Letter Company (Mailing Bureau) l.os Angeles Addressing & Mailing Co. 
American Multigraph Sales Co los Angeles Desk Co, 
Bentham Sign Co Los Angeles Stationery Co. (Globe Registers) 
Bittleson, H. G., Law & Collectio Agency Los Angeles Times. 
Buehrer, E. CC. Co. (Ideal Stencil Machine Barrett L. C. Smith Bres. Typewriter Co. 
Cravens Trucks) McKee & Wentworth (Library Bureau) 
Cash Register Exchange (Victor Adding Machine Agency) Monroe Calculating Machine Co. 
Comptometer Agency Neuner Corporation (Printing, Lithographing, Stationery 
Computing-Tabulating-Recording Co. (Intrenational Time Supplies) 
Recording Co., Tabulating Machine Co., Internationa Noiseless Typewriter Distributing Co 
Scale Co Moneyweight Scale Co.) Pacific Desk Co 
Corona Typewriter Co., Ine (Corona Typewriter Multi Putnam Studios (Commercial Photography) 
color Press Lightning Letter Opener and Mailing temington Company (Bank Equipment) 
Equipment, Re-built Typewriters) Remington Typewrier Co 
Costmeter Co Safe Guard Sales Co. (Check Writer) 
Duplicator Mfg. Co. (Ditto Duplicator) Smart Addressing Machine Co 
Egry Register Co Sundstrand Adding Machine Co 
Elliott Co. (Addresserpress) Sweetser & Baldwin Safe Co, (General Fireproofing Co., 
Findex Company All-Steel Office Furniture and Filing Cabinets) 
Graywood Envelope Sealer Todd Protectograph Co. (Check Writer) 
Grimes-Stassforth Stationery Co Rand Visible Index EK. F. Twomey Co. (Advertising Novelties) 
Mimeograph Engraving and Printing, Drafting Sup United Autographi« tegister Co. 
plies, Stationery Supplies) Inion Lithograph Co. 
Hammond Typewriter Co. Wholesale Typewriter Co 
The Hand Manufacturing Co. (Statione1 Supplies Wilso Co. (Typewriter Ribbons and Carbons) 
Hanson Desk Co Winston Furniture Mfg. Co. (Byron Typewriter Cabinet) 


Act immediately if you desire space. Send for floor plan and all particulars. 


BUSINESS EXPOSITION COMPANY 


Nathan W. Tupper, President Waldo T. Tupper, Secy.-Treas. 
522-524 American Bank Building, Los Angeles, California 


TT a 
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Integrity in the construction of office desks 
is insisted upon by the better informed 
business men. 


Meeting this demand with Englewood Desks 
ts unquestioned wisdom from every point 
of view. 


ENGLEWOOD DESK COMPANY 


5816 Lowe Avenue 


CHICAGO 
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Typewriter Men 


can add substantially to their 
profits by selling 


AZORA AIR CUSHIONS 


TYPEWRITER SUP- 
PLY AND REPAIR 
MEN, in their calls 
upon the trade or 
waiting upon custom- 
ers have many oppor- 
tunities of showing 
these cushions to 





Go after this business. 
Many of your customers 
are users of coin bags— 





men who are real PAT. DECEMBER 21, 1915 
prospects. - every bank, factory and 
You can attach Azoras in a few seconds, while theatre uses them in large 
asking the customer whether he has ever used . .* 
them. The beneficial effect is so immediately evi- quantities. 
ay eden ap eredbelienin ee Bemis Coin Bags are accu- 
Azora Air Cushions are built on the same success- p ° 
ful principle as the automobile tire, a combination rately sized—sturdily made 
of air chamber and rubber—of the _ greatest —_ 
resiliency. long wearing. 
Azora Air Cushions would work in with your busi- Write f tal 
ness excellently. We'll be glad to tell you more ae Sak dalenaiion 
about their sales possibilities—their nerve-saving, ” 
typewriter-saving, sanitary features. m 
Let Us Hear from You Bemis Bro. Bag. Co. 
AZORA RUBBER COMPANY Cupples Station iat 
S4th Avenue & 20th Street CICERO, ILL. ST. LOUIS , ' 























WASTE HE veal wort: of a stamp 
PAPER pad lies in the quality and 
BASKETS quantity of ink it contains. 


"Eadhtese Plentiful and even distri- 


SPACE BASKETS 


BUILD-UP TRAYS 
MAIL and TAPE 


bution of pure glycerine 
ink, bright and strong in 

BASKETS, etc. ae 
s ’4e saS ) : 
on ea color, is 1/2e reason for the 
ade to Order ever-increasing demand for 


UNIPORM MESHES, FULL GAUGE WIRE 
ON ALL BASKETS 








ULTON 
Se/f-Inking 


STAMP PADS 


We can fill your immediate demands 









Red 

Purple FULTON 

me SPECIALTY 
Co. 


PEERLESS WIRE GOODS CO. 


20 East Jackson Blyd., Chicage, [iL YS CZ Elizabeth, New Jersey 


Write for Catalegue O 
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Chicago, Ill. Local members of the Yawman and Erb« 


Manufacturing Company's 100% Plus Club were successful 


ul 
n the November period E. A. Dahl and A. F. Kramer 


secured the second bar to their diamond fobs; G. W Hill 
received his first bat 

Chicago, IIl. \. J Butler, manager of the Chicago 
branch of the Yawman and Erbe Manufacturing Cor 
pany, attended the convention of the Office Specialties 
Company, Toronto, Ontario, Canada Chis is the Canadiat 
Y and E” brancl Before returning to Chicago he will 
visit the factory at Rochester, N. Y., and also the New 
York office He will shortly be in charge of the Maz 
hattan business of the Yawman and Erbe Manufacturing 


Company 

Dallas, Texas.—\V. H. Lombard, manager here for the 
Art Metal Construction Company, was called to his hom«s 
in Jamestown because of the illness of his mother. Good 
improvement has been noted in her condition. 

Denver, Colo.—The Yawman and Erbe Manufacturing 
Company will open a store in Denver at 1700 Lawrence 
street [he premises are now occupied by the ( ls 
Hoeckel Blank Book & Litho. Company, which will move 
about June 1 to a building recently purchased at 1524-28 
Arapahoe street 

Los Angeles, Calif—H. R. Root was awarded a watch 
in the November contest of the Yawman and Erbe 100% 
Plus Club. 

Indianapolis, Ind.—The Art Metal Construction Com 
pany, Youngstown, Ohio, has opened a branch office here 
in charge of J. W. Calley. The office covers Southern 
Illinois and most of Indiana. 


Jonesboro, Ark.—The Sammons Printing Company has 
taken space in an adjoining building which will be used 
as a display room for all-steel office equipment. 

New York, N. Y.—The Savage Equipment Company has 
been organized by William P. Savage and George E 
Scheffler, specializing on locating, planning, supervising, 
moving and furnishing offices. Mr. Savage has been in 
the office equipment, real estate and construction business 
downtown for the past ten years. 

Oil City, Penna. George Zz Veach conducted a business 
show in his store the week of January 27 


Rochester, N. Y.—Extensive bookings have been at 


ranged for the film, “The Green Cabinet,” which the Yaw 
man and Erbe Manufacturing Company had made to aid 
branches and dealers throughout the country 
San Francisco, Calif—Dixon, Fish & Co. have enlarged 
and re-arranged their display of Berger steel cabinets 
. 


San Francisco, Calif.—Will T. Hughes, representative 
of the Weis Manufacturing Company with headquarters 
at Denver, visited the San Francisco trade in February 

* 

San Francisco, Calif—The Rucker-Fuller Desk Com 
pany has advertised that it will hold a meeting, during 
March, to consider increasing its capitalization from $100, 
000 to $300,000 

* 

San Francisco, Calif—The F. W. Wentworth Company, 
distributors for Library Bureau, are still receiving in 
quiries about their card house window display which ex 
cited much favorable comment and resulted in stimulat 


ing sales. The display represents an attractive bungalow, 
built entirely of filing cards. The Wentworth company 
have added to their line of oak and mahogany desks, some 
walnut desks. Their Seattle store, which recently moved 


to a more spacious building, has added to its filing cabi 
nets, a complete line of desks, tables and chairs. A photo 
graph of this window display is reproduced in one of the 
earlier pages of this issue. 


Typewritten Signature on Citizen Papers. 
Press dispatches recently reported from New York that 
the naturalization court there waived a hand written signa- 
ture to the first citizenship papers of Joseph McCready. 
The candidate is blind, and cannot sign his name with 
pen or pencil. He was permitted to sign on a typewriter. 
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Todd Two Colo. Patents 


Protectograph Check Writer 


(TRADEMARK REGISTERED) 


EXACTLY NINETY FIVE DOLLARS NO CENTS 


(Denominations in Black; Amounts in Red) 


PROTOD Chemical-Fibre Checks and Drafts 
—Registered like Bank Notes 
—Forgery-Proof 


Todd Protectograph Co. 


TRADE-MARK REGISTERED) 
(ESTABLISHED 1899) 


World's Largest Makers of Check-Protecting Devices and 
Forgery-Proof Checks 


1129 University Ave., Rechester, N. Y. 


Correspondence solicited from well established dealers in office 
appliances, (only), in a few countries where the 
Protectograph has not been introduced 
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Old Town 


Standards Assure 
Satisfactory Quality 


whatever the requirements 
for service or cost. The 
basic materials are selected 
as the result of extended 
experience in the develop- 
ment and manufacture of 
Typewriter Ribbons and 
Carbon Papers under our 
formula. 


Old Town Carbon Paper 
is made in twelve brands 
for typewriter, pen and pencil, in various weights, 
finishes, in the usual colors. 

Old Town Typewriter Ribbons are marketed un- 
der two brands and each is inked for light, me- 
dium or heavy duty. 

Performance and permanence guaranteed. Our 
Brands are packed in handsome lithographed boxes. 










Manufacturers of Carbon Paper and Typewriter Ribbons, 
Old Town and “Crowfoot” brands. 


Old Town 
Ribbon & Carbon Co. 


245-47-49 Centre Street 


TN etircomasomnn nail 
o\, me 
NEW YORK CITY, U. S. a. We Once 


Q val. 
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Quality Insures Prestige 





Your Name on the Box 


with the 100% quality of U. S. Typewriter 
ribbons or carbons in it insures your pres- 
tige. 

Your name and address on the box afford 
you a means of advertising with every sale. 
The good will and prestige, as well as the 
repeat orders, go to you. 


We make typewriter ribbons and carbons 
that satisfy the user—a weight and grade 
for every purpose. Try our goods and our 
merchandising. Samples for testing sent 
on request. 


U. S. Typewriter Ribbon Mfg. Co. 


Sansom and 8th Sts. 


Philadelphia, Pa. 
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Cutters 


For cutting Paper, Card 
Board, Veneer, Cloth, 
Rubber and Thin Leather 
etc., to a thickness up to 
3 inches. Witha 


Golding Cutter 
—Zip it is done in an in- 
stant and the edge is 
clean and straight. 





The Pearl Cutter 
Made of iron with steel knives. Very durable— 


easy to operate. Sizes 
are varied, 13 in. up to 
42 inches. 

These cutters in large 
use by printers, multi- 
graph users, bankers 
and offices of all kinds. 


We make also a line of 
Power Cutters, Small Table 
Card Cutters, Printing 
Presses, Tableting Presses 
and Printers’ Tools 


Dealers Wanted 


Golding Mfg. Co. 
Franklin, Mass. 





The Golding Cutter 
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TYPEWRITERS 





Billings, Mont.—The Consolidated Typewrit 
pany, C. W. Wallace, manager, is handling 
typewriters. 

Chicago, Ill—The Illinois corporatio1 
Typewriter Company has been dissolved 
the local corporation only 

* 

Chicago, Iil. . Stephenson, field m 

C. Smith & Bros. Typewriter Company 
Chicago office in February 


Chicago, Il1l—Simeon Kk. Markman has lb: ssigi 
local territory for the Remington-Wahl came 
from the Pittsburgh office. 


Chicago, Ill. -E. f Casson, of the New Yorl € 
the Remington Typewriter Company, spent days 
in Chicago the last week in February. 

Chicago, Ill—J. W. Kennedy, the new manager here 
for the Remington Typewriter Company, was ret 
at Pittsburgh before his appointment 

* il gage 


Chicago, Ill—R. L. Manning, who has bee 
line for two and one-half years, is back with the city 
sales force of the Remington Typewriter ( | \ 

x * 

Chicago, Ill—J. A. Neahr, general sales mana 
Underwood Typewriter Company, was _a Chicag sito! 
in February. He was on his way from the Pacific | 
to New York. 

Chicago, Ill—I*. E. VanBuskirk, vice presid 
rector of domestic sales of the Remington 1 vriter 
Company, was in Chicago February 28 on his frot 
San Francisco to New York. 

A ‘ 

Chicago, Ill—Andrew T. Berg has joined t gr 
sales force of the L. C. Smith & Bros. Typewriter | 
pany. He was formerly with the wholesal t 
of Carson, Pirie, Scott & Company. 

k x 


Chicago, IlL—W. H. Jerrett, of the Smit! 
Sales Company, will journey East early 
will visit Syracuse, N. Y., and New York \ 
Buffalo will enable him to participate in the na v 
ing tournament. 


Chicago, Ill—Mr. and Mrs. Clarence A. B 
the Chicago office of the Underwood Tyj 
pany in February. They were traveling from N 
to San Francisco, where Mr. Beemer tak 
Underwood office. 


Chicago, Ill. A. P. Brooks, general i ¢ 
Hammond Typewriter Company, visited the Cl 
in February. He commented very favorably 
cellent showing made by several branches 
cluding the Chicago branch 


* 

Chicago, Ill—R. D. Sisson has joined tl sing 

department of the Oliver Typewriter C mh le is 
assistant to William B. Stewart, Jr., vice 


charge of sales. Mr. Sisson had been with 


tional Correspondence Schools, and also th 
Company. 
. 

Chicago, Ill—W. L. Smith, president 
Smith & Bros. Typewriter Company, 

Mrs. Smith, passed through Chicago in Febrt 
way to California for a brief vacation Che 
Chicago between trains, connecting from Sy 
California. 

Danville, Ill.—R. D. V. Castle has joined the 
of the L. C. Smith & Bros. Typewriter Compan) hac 
been assistant purchasing agent of the U1 t 
lilinois for some time. 


Groton, N. Y.—Clarence W. Kip has resigned sist 
ant publicity manager of the Corona Typewriter ¢ pany 
Inc., to go into the hotel business here. Mr. K ' 
in the printing department has been transferred to Ernest 


R. West and John A. Hall 
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Modern Die Cutting 


as illustrated above is made both 
practical and profitable by an inex- 
pensive attachment on the regular. 


Nelson Heavy Duty 
Punching Machine 


Immediate Deliveries on Complete Equipment 
Full information and prices on request 


C.R. & W. A. NELSON, Inc. 


CENTRAL SALES DIVISION 
225 North Michigan Ave., Chicago, II. 


Any Climate | 





| Stand 











eet 


The Perfect Ink Tablets 


EGARDLESS of climate or 

temperature, even though ex- 

posed, INKLETS always pro- 
duce superb ink-—-REAL ink, fadeless 
and economical. One INKLET 
makes an inkwell full; a box (32) 
makes a whole quart. 


COLORS: Blue-Black, Red, Green, 
Violet. At your stationers. 


Samples free. Catalog of Eclipse 
line on request | 


DEALERS—Write today 


for our proposition. 


General Eclipse Co. Dept.A Danielson, Conn. 





— 

















Rebuilt Maltigraphs at '/, Cost 


Rebuilt-Like-New Guaranteed Two Years’ Real Bargains 








$520 Number Four - $250 
(new) (rebuilt) 
Includes the $500 current, No. 4 
Model and $20 Stand. Complete 
type equipment (brand new), 2 
segments,tools, supplies, ribbons. 








$865 Complete Unit - $405 
(new) (rebuilt) 
Includes the $520 No.4 outfit. 
and in addition the Automatic 
Feed, Power Drive (right motor 
for your current) and Printing 
Attachment. 





Guarantee 


Our Multigraphs guaranteed to produce finest quality 
work or money refunded. Guarantee to renew free 
any part that wears or breaks within 2 years (only ex- 
ception natural wear on type.) 


Rebuilt Multigraph Exchange 


33 So. Broad St., PHILADELPHIA 








It Removes 
Packing Marks 


Campbell’s Amber Glaze permanently re- 
moves packing marks, scratches, checks, 
craze and hot marks. Applied with a cloth 
pad. It enables you to sand paper a pol- 
ished, varnished surface and 
restore its original brilliancy. 
It finishes perfectly over holes 
filled with stick Shellac or Wood 
Cement without leaving laps 
when used in one spot. 


Prepared in concentrated form—to 
be diluted with denatured 


or wood alcohol. 32-ounce ‘4 75 
bottle ‘sufficient for 1 gal. e 
FREE BOOKLET 


Write for free booklet, “How to Repair Damage 
to Varnished Surfaces.” 


THE M. L. CAMPBELL CO. 


FINISHING PRODUCTS 
704 East 19th Street Kansas City, Mo. 





























186 OFFICE APPLIANCES 








The 

Standard 
Stamp | 
Affixer | 


The Standard Stamp Affixer. 
Known as the simplest, light- 
est and speediest on the market. Saves 
time and money. 

It is a portable safe for your postage 
stamps. 

Endorsed by thousands of well-known 
users, including: 


Standard Oil Co. 
Bell Telephone System 
United Shoe Machine Co. 
Western Electric Co. 





Ghe RUSH -FRASER 








aman 





De Luxe 
‘s the beqt ink and typewriter eraser. it oo delight Bauer and Black 
eeper or stenographer e Rus : 
Braser Sometes neatness, and ome the time needed Willard Storage Battery Co. 
for correcting errors. Eastman Kodak Co. 
Used just like a pencil—a stroke and the error is ‘ 
tly and completely removed—a single stroke, and other prominent houses. 


tstant 
and 16, Hy tiny pa shavings curl off for this fex- 
ible diamond bensh has over 10,000 diamond points 


Selis at Sight—Made in 14k gold plated. Sample pre- DEALERS—We have an interesting proposition to make you 
4, for 60c, money order or stamps. which does not involve any outlay. 


Rush Eraser Company 
820% Rush Building Syracuse, N. Y. STANDARD STAMP AFFIXER Co. 


Representatives for Holland and Dutch East Indies: 
Biikman & Sartorius, Amsterdam, and Sourabaia, Java EVERETT? MASS 
Australian and New Zealand R tives: F. R. Barlow & Sons, ’ . 
328 Flinders Street, Melbourne 





























Crane Ladies’ Stationery | 
Sold by all Stationers and Booksellers 


These goods are suited to the tastes Typewriter Supplies Men | 
of the most select trade. Their mer- Who Stock and Feature f 
its are known the world over, and | 


they yield a profit to the dealer. XTRAGOOD 


Once tried, the purchaser becomes 


a regular customer. SUMMIT | 





Presented in the following 
Styles and qualities: APEX I 
SUPERFINE QUALITY: In Light Blue 1 
a Seg yaaa YA aan of mee ae Brands Typewriter Ribbons and | 
each, and in separate boxes 44 thousan Carbon Paper know that users } | 


Envelopes corresponding. 
EXTRA SUPERFINE QUALITY: In 


Lavender Colored Boxes, containing % 
ream of Extra Fine Paper each; in like now face to face with Opportunity. 


boxes are Envelopes to match. 


Our papers are supplied in 
Bordered Goods and other 
specialties by EATON, 
CRANE & PIKE CO., Pitts- 
field, Mass., and 225 Fifth 
Ave. New York. whose 
boxes bear the word 
“CRANES” containing our 


appreciate their quality. Dealers I 
who do not know these brands are 


H 
Write for samples today— | 
a test will prove 
their excellence. 


Union Ribbon and Carbon Co. 


MAIN OFFICE and FACTORY 





oods. 
All this stationery can be re- This trade mark Front and Laurel Streets PHILADELPHIA, PA 
lied on as represented every box 


MANUFACTURED BY 


Z. & W. M. CRANE wis! 
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Helena, Mont.—The Montana Typewriter & Stationery 
Company, 33 West Sixth avenue, has been granted dis 
tribution of Woodstock typewriters. 

Los Angeles, Calif—The Los Angeles Desk Company 
has undertaken the distribution of Woodstock typewriters 

Newark, N. J.—Carroll MacWha has organized The 
Office Supply Company, operating at 207 Market street 
Typewriter supplies and commercial stationery are han 
dled. Mr. MacWha was formerly in charge of the Rem 
ington Typewriter Company’s stationery department 

New Orleans, La.—E. F. Paine has been appointed man 
ager here for the L. C. Smith & Bros. Typewriter Com 
pany. He was transferred from the office at Terre Haute, 
Ind 

New York, N. Y. James E. Steedman, of the Metro 
politan sales staff of the Royal Typewriter Company, 
Inc., was elected president of the New York Kiwanis club 

* *K 


New York, N. Y.—C. E. F. Russ has been assigned as 
aide to N. B. Mayo, dealer department of the Royal Type 
writer Company, In He has beer with the company 
nine years, much of the time as manager of the branch 
at Portland, Ore. 

Omaha, Nebr.—Weiss-Pinne, 106 North Eighteenth 
street, are now distributors here for the Woodstock type 
writer 

Pittsburgh, Penna.—C. B. Doyle, formerly manager at 
Milwaukee, Wis., for the Remington Typewriter Company, 
has been made manager here. He succeeds J. W. Ken 
nedy, who took charge of the Chicago Remington office 
March l. 

Richmond, Va.—Archie Bartlett has been transferred 
here from Omaha, Nebr. He is manager for the Royal 
Typewriter Company, Inc. This brings him near his old 
home in Maryland 

St. Louis, Mo.—Woodstock typewriters are now being 
sold here by the Typewriter Rental & Sales Company 

San Francisco, Calif—The Clarotype Company of 202 
204 Franklin street, New York, N. Y., has appointed John 
[. Shields as its representative in this territory 

* * 


San Francisco, Calif.—R. L. Stone, of the Stone Type 
writer Company, has completed his new house in the 
fashionable suburb of Burlingame and expects to occupy 
it early in March 

San Francisco, Calif—The San Francisco Typewriter 
Exchange has moved from Second street to a new location 
at 595 Market street. J. P. Wingo, manager of the Ex 
change, is optimistic as to the outlook for 1921. The firm 
specializes in all makes of rebuilt machines. 

San Francisco, Calif—F. F. Wright, district manager 
for the Elliott-Fisher Company for this territory, has 
been taking a three weeks’ business trip which included 
Vancouver, B. C., Denver, Salt Lake and Butte, Mont. He 
traveled over the Southern territory, as far as El Paso, 
earlier in the year 

2. / 

San Francisco, Calif.—H. i Closson, general sales man 
ager for the Royal Typewriter Company, is visiting San 
Francisco in the course of a coast trip to all the offices 
He finds business here to be very satisfactory. The San 
Francisco offices of the Royal are being remodeled, in 
order to afford more space. 

a 

San Francisco, Calif—Leo E. Alexander has been seri- 
ously ill, but is now reported out of danger. The firm of 
L. & M. Alexander is well-known in San Francisco type 
writing circles. For years, the Alexander brothers repr« 
sented, first the Smith-Premier and later the L. C. Smith 
typewriters. They now have a general typewriter ex- 
change. 

* * * 

San Francisco, Calif.—The building on Market street, 
part of which is occupied by the Oliver Typewriter Com- 
pany, was partially destroyed by fire which occurred at a 
very early hour in the morning, recently. While the dam- 
age to other tenants of the building was heavy, the Oliver 
Typewriter Company escaped with a small loss from 
smoke and water 

* * * 


San Francisco, Calif—J. R. Bierma, San Francisco man- 
ager for the Corona Typewriter Company, has obtained 
the Corona agency for Oakland, as well as the whole of 





We have in stock and 
ready for shipment a 

number of model A and B 
COMPTOMETERS 





These machines have been placed ‘n first 
class mechanical condition. Cases refin- 
ished, and each machine equipped with 
an entire new set of key tops. Our price 
will move them quickly. 


Calculating machines of all makes in 
stock—send for our confidential price list. 


Adding Machine Corporation 
323 South La Salle Street 
Chicago, Illinois 














HERE'S WHY! 


BIG ENOUGH to offer to the trade the 


long discounts and lowest prices on quality mer- 
chandise and yet an organization 


SMALL ENOUGH to give that very 


essential personal service and quick deliveries on 
special as well as stock sizes. 


LOOSE LEAF DEVICES 


You will be pleased with the high quality of ou 
product and the despatch with which your orders are 
handled—Catalogs and discounts upon request. 


“ASK ANY NELSON DEALER” 


C. R. & W. A. NELSON, Inc. 


----- Loose Leaf Manufacturers ----- 
227 NORTH MICHIGAN BOUL., CHICAGO, ILL. 
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THIS FELLOW— 





DOESN’T KNOW ABOUT THE 


Harmon Calculator 





He doesn’t realize that there is a little machine 


—small enough to put in his vest pocket—yet 
large enough to add a column of figures totaling 
9,999 999. 

Probably if you started to talk “adding” ma- 
chines to him he would throw up his hands and 
say that he “couldn’t afford it.” 

Yet if you offered him the 


Harmon Calculator 


he would grasp it as a drowning man grasps a 
life-belt, for, you know, it only costs $7.50 ($10.00 
with stand). Then—after he used it he would 
have plenty of time to sweep the cob-webs from 
the casing, clean the windows and develop his 
business. 


If YOU think YOU can’t afford a 
calculating machine—let us send you 
a Harmon. Or—if you are a progres- 
sive dealer—write for our meritorious 
proposition. 


Erie Calculator Company 
14 Scott Building, Erie, Penna. 


Alameda 


pany. 


and 


Contra ( 


ta counties. 


Os 


He is 


to open a store on Franklyn street, near Broadvy 
land, to be known as the Corona Typewriter Sa 
In addition to specializing in Coronas 


a general typewriter supply 


company 


Mr. Bier 


Irom 


the 


Eastern 


1 


cessor will be appointed 
As the present manager is very 


of the firm. 


San Francisco, Calif.- 


members of his staff, ther 
will succeed him. 


o 


e 


is 


much anxiety 


Local headquarters 





Mr 


one of 


ern 


Buskirk, 


mond Typewriter Company are being mo 
second floor of the Sheldon building to 51 S 
James H. Sait, manager, states that the busine 
more space, as well as a street location. The 
will be open about March Ist. A. P. Brooks, ge 
ager of the company, is taking a western trip 
known to include Kansas City. James H. Sait 
that Mr. Brooks can be induced to extend | 
San Francisco and to Los Angeles, where the 
sentatives, R. M. Pettes and S. E. Hall, report 
ness 

San Francisco, Calif— Charles S. Hefflon, 
the American Writing Machine Company, [1 
for Southern California, after visiting the Sai 
headquarters of the corporation, in the cours 
tour of inspection. C. E. Gleason, San Francis 
states that a complete re-organization of tl 
partment has just been effected. This has mater 
duced the time, as well as the price. A twenty 
service is now being given. Frank McBurney 
with the Ames Supply Company, is now 
department of the American Writing Machi 


Gleason reports that the first month ot 
the bes 


t the organization ever had 


of 


the | 
Francisco 


ington portable is expected soon. A 
managers 

was held in San 
present and participated in the conference we 
director of 


temington 
February 


and 


confere 


4 
at 


} 
a 


Typewrit 
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San Francisco, Calif—C. B. Waters, mai 
San Francisco office of the Remington Typew 
pany, says that the San Francisco sales for 
made happy by the advent of Model 10. The 


vice-president 


W. 


is 


Pickering, 


western 


division 


superintend 


Eccleston 
manager, 


office: N. 


Manager, 


e, mana 
Denver 


ger, 


Los 
office: 


( 


Angeles 


> 


oince; 


Mec Alister, 


\ 


Nal 


E. 


San 


Lake City office; George 


Hightowe 


Francisco 


R. 


r, manager, 


Forsyth, 


office. 
*x 


Se 
Mattice, manager Portland, Ore., office, and ( 


manage! 
attle ft 


San Francisco, Calif—An impressive meeti! 
ployees was h 


singer, 


director 


Elaine 


Pfarrer, 
cashier, with “five-year” gold service badges 
ladies were congratulated and thanked 


for ti 


] 


7 


bb 


leit 


eld in the office of the Oliver | 
Company on Wednesday, February 2nd, when ] 
of Pacific Coast sales, present 
cashier, and Miss Mary Joy 


efforts on 
carnations 


behalf 


and 


of the 


company. 
roses accompanied 


I 
the 


saree 


presentat 


has long been the practice of the Oliver Typew 
pany to emphasize its appreciation of 


faithful 


rads 


February 
cials 


San Francisco, Calif. 
Typewriter Distribution Company have beet 
Market street to 17 Second street. S. 
of the corporation and division superintendent 


trom 
at Chicago. 
expects a most prosperous year, 


affords u 
needed,” 


sonal 











remodeled, 


Balboa building to 


cisco manager, 
general direction of the 
Walsh, treasurer of the corporation, will give 
supervision. f i 


His 


attending the 
report S 


annual 


indicate 


terrupted service with a service badge. The 

arranged that an additional bar may be added 
ive years of service—J. E. Geissinger, of the | 
of the Oliver Typewriter Company returned, 


conferer 


Headquarters of 


Hooper 


that tl 


1S 


Mr. 


resigned 


and S. ] 
San Francisco 


Valsh is at 


teen Western states covered by the Noiseless 
Distributing Company, has moved his offices 
17 Second street. “The new 
s considerably more room, which w 
said Mr. Hooper. The new locatio1 
whilst business goes on as usual 
has also been enlarged. H. J. Hastings, former Sat 


Hoops r 


office. whil 


present 


(Continued on Page 199.) 
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For Simplicity in Filling 
-The SALBRO at $1.75 


Writes as easily as it fills; sells readily 
at an unapproachably low price. 





Made in a variety of styles and finishes, 
fitted with 14 kt. solid gold pens, 
iridium-tipped. 

You can make the SALBRO 
your leader, and appeal to 
the majority 
of pen users. 
It is the lead- 
ing high grade 
guaranteed 
fountain pen 
popularly 
priced. 












Send for printed mat- 
ter and trade terms. 


~ oe § Salz Brothers 


= 


ll High Grade Fountain Pens 


Mt 
! 71 West 35th Street 


i 
qt! Pl 
nt New York City 


SS 
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MILO i: 


Synonymous with 


SUPREMACY 


If you are looking for a finer typewriter 
ribbon at a lower cost you will write us for 
samples and prices. Raw materials selected 
with the greatest discrimination combined 
with the most improved methods of manu- 
facture enable us to produce a ribbon of 
extraordinary quality. 


Carbon Papers of every grade and for 
every purpose. 


Attractive territory awaiting re- 
sponsible and energetic agents. 


Small town overhead with large city facilities. 


MILO8898¢CaecRaTEN 


FACTORY AND HOME OFFICE: 


PENN YAN, N. Y. 

















You will be well repaid 
in extra sales if you will 
display 


It is a valuable book for 
every man with a reasonable 
income; not particularly for 
the wealthy man. Many men 
are careless about keeping a 
record of their personal af- 
fairs. My Finances makes it 
easy to do so. A few fig- 
ures and a few words of ex- 
planation in spaces provided 
for the purpose—that’s all. 


A larger size of My 
Finances has been published 
to meet many requests— 
wider columns and more 
writing spece, 

My Finances (ts already an 
established, s.eady selling 
stock item in most good sta- 
tionery stores; it is advertised; and profitable to sell. 





Quality Quality 

JF KF 
Size 6%x3%—No. 308.......... $3.75 $4.75 
Size 814x5%—No. 311.......... 4.75 5.75 


Both JF and KF are made with Trussell one-piece Covers; 


all leather, no lining, levant grain outside and fine grain 
inside. These covers are handsome and long lasting. 

Send for samples on approval. 

and dealers’ discount. Window 


cards and mail enclosures supplied. 


TRUSSELL MFG. CO., Publisher 


3 No. Cherry Street Poughkeepsie, N. Y. 











Windsor Locks 








Are all with 


1 familiar 
Dexter’s Star Manifold Linen, made espe- 


your customers 
cially for manifold work? This is no ordi- 
nary thin paper; it is a high grade linen 
writing paper in tissue weight, with firm- 
ness, remarkable durability and a splendid 
writing surface. 

Carbon copies on Star Manifold are always leg- 
ible, convenient to handle and satisfactory. Sell 
it to your most ‘critical customers. 

Send for Samples 


C. H. DEXTER & SONS, Inc. 








Connecticut 
I 











190 OFFICE 


APPLIANCES March, 1 





Price in U. S. A. 





New Era Visible Checkwriter 


**You See What You Write As You Write 
It’ 


A machine made to protect your checks and notes from 
every possibility of fraudulent alteration. Lowest in cost, 
sturdiest in construction, speediest in operation and hand 
somest and most compact in appearance. 

A few desirable territories still open in U. 8S. A. 
for particulars. 


We would like to hear from parties seeking repre- 
sentation abroad 


NEW ERA MFG. COMPANY, 2033 Fifth Av. 
New York, N. Y., U.S. A. 


Write 











sOF CITTTIIT TICEIIIENIITIIIIEAIEIII IY SOLE TTT II peees penaneseeeoenenseeenees I 


The Multicolor Way 
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MULTICOLOR PRESS 


High quality work on all kinds of stationery bi 
heads, statement blanks, credit memoranda, office and 
record forms, advertising folders, booklets, catalogs et 


Form letters—letter head, letter and signature at one 
impression, each in a different color, if desired 

Standard printer's equipment—all plates and type used 
are flat hbase and “type high’’. No curved or specia 
make of type, plates, ink, etc., required. 


SAVES 40°) TO 60‘, ON YOUR PRINTING BILLS 


LISENBY MANUFACTURING CO. 


General Sales Office, 225 N. Michigan Blvd. 
CHICAGO, ILL. 
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Say 
When 


The Economo Time Stamp 
says when correspondence, 
telegrams, orders, etc., are 
received, despatched, for- 
warded or entered. It keeps 
them in proper order in the 
routine of business. If 
time is lost on an or- 
der, Economo shows 
where and helps to 
guard against delay 
the next time. 


Economo is made for con- 
tinuous duty. It stands 
hard usage, having no 
delicate mechanism to get 
out of order. The rub- 
ber cushion and flexible 
handle insure a _ perfect, 
readable mark every time. 


Sample Impression of ECONOMO 
It Is low in cost so that 


one can be sold for each 
department of a business. 
Price including No. 42 
dates, die like sample, 


$4.00; with a special di 

Tuli, a } egg 7 oP \ ae name or 

DURABLE —_—- 
PRACT ICAL 


Louis Melind Co. 


Designers and Manufacturers 


362-364 West Chicago Ave., Chicago 
We carry in stock a complete line of 
Numbering Machines and Hand Stamps 





NOV 30 1920 












EXTENSIVE 


The 

MOST ADVERTISING, 
PRACTICAL, VAST SALES, 
INEXPENSIVE, ATTRACTIVE 
EFFICIENT PROFITS. 

AND ALL FOR YOU 
INDISPENSABLE ON A 
TYPEWRITER MINIMUM 
ATTACHMENTS INVESTMENT 


PERFECT ROLLER-GRIPS 


THE UNIVERSAL TYPEWRITER ATTACHMENTS 


More than a “Twirler.”” A real, live, reliable, doubleflange, ‘‘non™ 
skid’ grip that you can conscientiously recommend. 


“Perfect Roller-Grips’’ are being adoped by leading manufact 
wholesalérs and retailers as the superior attachment. 


50c on a $1.00 for you, Mr. DEALER! 


DO YOU WANT SAMPLE? 


WITHOUT COST OR OBLIGATION? 


Drop us a card or letter for prices, terms and cone tair 
you can afford a stamp for information on a proposition that w 
mean dollars to you. 


Write now! Direct to us. 


The American Roller-Grip 
Hornell, N. Y., U. S. A. 


Co. 
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CATALOGUES 





Manufacturers’ Printed Matter. 


he Security line of steel shelving is featured in a fly 
ssued by the Steel Equipment Corporatio1 Avenel, N. J 

s done in two lors 

The Yawman and Erbe Manufacturing Company has 
listributed an effective counter display ird featuring its 


metal indicators for index guides. 


' 
The Milwaukee Chair Company, Milwaukee, Wis., has 
issued a revised price list of February 1, No. 57. It covers 
the general line of Milwaukee chairs, and the office chai 
line 
* * 

Boorum & Pease Company, New York, N. Y., has is 
sued Price List No. 10, effective February 1, covering the 
blank book section of Reference Book No. 46. It super 
sedes List No. 9 

* + kK 

\ circular devoted to the Standard addressing machine 
and supplies has been received from the Smart Addressing 
Machine Corporation, Buffalo, N. Y.. The machine uses 
stencils cut on a standard typewriter 

K * « 

The American Writing Paper Company, Holyoke, Mass., 
has issued No. 9 of its Index Numbers of Paper Produc 
tion Costs, dated February 1, 1921. It shows five yearly 


periods of the important elements of costs 
* K +. 


\ series of nine envelope stuffers on loose leaf devices 
has been distributed to dealers by the Stationers’ Loose 


Leaf Company, Milwaukee, Wis. They are printed in 
colors, each devoted to a single device or specific feature 
. +s 


A folder in black and red is devoted to the new Reming 
ton portable typewriter. It emphasizes the standard key 
board, which has been transferred bodily to the petite 
model, and also its great compactness when collapsed 
for travel 


[The Aurora Metal Cabinet Works, Aurora, Ill., has 
issued a tasteful catalogue in colors showing its line of 
letter, cap, invoice and card cabinets, transfer cases, sta 


tionery cabinets and wardrobes. Details of construction 
are fully illustrated and described. 
* + ¥ 


The Plew & Motter Department of the Workman Man 
ufacturing Company, Chicago, Ill, has announced a re 
duction of ten per cent in prices effective February 20 
It covers all items listed in Catalogue No. 40 with the 
exception of seven classifications 

kx * 

The Monroe Calculating Machine Company has issued 

a booklet, “As the Crow Flies.” It is devoted to short 


cuts to simplify figuring with pencil and paper. A section 
features several fundamental machiue short cuts Che 
booklet is planned for restricted circulation 

x * 


‘The Miracle of the Multiplex” is an effective mailing 
folder issued by the Hammond Typewriter Company. 
With the exception of illustrations and a few large dis 
play lines, the folder was composed on the Multiplex and 
reproduced by callitypy. It illustrates about thirty of 
the type styles available to Hammond users 

_ a 

Retail Price list No. 7, dated February 1, cover the lines 
of the National Blank Book Company, Holyoke, Mass. It 
shows such reductions in prices as have been possibl 
since the list of September 15, 1920. Shipments of back 
orders after February 1 on goods ordered at prices higher 
than List No. 7 will be billed in accordance with the latest 
: x " * 

Simulating a book bound in moroco and corduroy, the 
current sample book of Empire ledger stocks is one of 


t} 


he most effective issues of the Empire Paper Company, 
725 South Wells street, Chicago, Ill. It shows Empire 
ledger in an extensive variety of sizes and weights, and 
white, blue and buff [The new hinged stock for loose leaf 
sheets is featured. Some excellent samples of lithography, 


Continued on Page 208.) 
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Long Wood Handled 


REPAIRERS’ 
CLEANING 
BRUSHES 


A daily necessity 
$1.00 per doz. $10.00 per gross 


Have You a Supply? 


79 Queen St. BOSTON 
LONDON, E. C. Mass., U.S. A. 














Kellogg Intercommunicating 
Telephone Systems 


ITH any business institution that is experi- 
encing healthy growth the problem of 
maintaining communication means money saved 
or lost. It is of the greatest importance. Good 
telephone service is a modern business necessity. 


What will we install ? 
How much will it cost ? 
Where will we buy it ? 


These are questions that govern the pur- 
chase, but the most important consideration is— 


Will it be dependable ? 


We need only point to the remarkable effi- 
ciency of Kellogg telephone equipment in opera- 
tion in many large cities to answer this question. 
Kellogg Intercommunicating saves money in fac- 
tories, business departments, warehouses. 


With Kellogg telephones, 


USE IS THE TEST. 
Write, Addressing Dept. 40. 


Kellogg Switchboard & Supply Company 
CHICAGO, ILL. 
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STEEL LIKE QUALITY AT 
TIN BOX PRICES 


Practical—Economical—Durable 


A More Than Usual Profit 
for the Dealer 


IMMEDIATE DELIVERY 


ART STEEL CO., Inc. 


313 E. 22nd STREET NEW YORK CITY 




































No. I—Buoy Ink 3” Round DEFIANCE MOISTENER 
No. 2—Buoy Ink 3” Square Pr. One in a box. Made of 
No, 3—Buoy Ink 3” Square Cut White and Opal Glass 


_— 


DESK MEMORANDUM TABLET 





Defiance Manufacturing Company 


384 Broadway, New York 
Manufacturers of STATIONERY SPECIALTIES 





























EWOSsE LEAF 





Berthierville, Canada.—The Dominion plant of the Na 
tional Blank Book Company, which was destroyed by fir 
in December, is to be rebuilt. The fire destroyed the 


manufacturing building, but spared a storage building 
This has been adapted for manufacturing, pending the re 
construction of the burned portion. Loose leaf goods art 
being produced. 


Chicago, Ill—Loose leaf representatives of various loca 
stores were entertained February 9 at a dinner given by 
the Wilson-Jones Loose-Leaf Company. 

« Kk * 

Chicago, Ill—Arthur Payne, of the Commercial St 
tionery & Loose Leaf Company, has returned from Hot 
Springs, Ark., where he spent a two-weeks’ vacatio1 


* * * 
Chicago, Ill—The National Blank Book Company has 
opened permanent Western headquarters at 1351 Otis 
building, in charge of Fred L. Coggin. 
a ” ~ 
Findlay, Ohio.—Blackford & Creighton, 108 South Mai 
street, has succeeded The Stationers’ Loose Leaf Printing 
Company. 


Holyoke, Mass.—The Baker-Vawter Company has added 
to its mechanical equipment. 
+ 


Holyoke, Mass.—Frank B. Towne, treasurer of the Na 
tional Blank Book Manufacturing Company, was recently 
elected president of the Holyoke City Hospital Association 

Kansas City, Mo.—The Baker-Vawter Company has 
moved into a new six-story building at 915-17 Wyandott« 
street. L. L. Slater is in charge of the Kansas City branch 

New York, N. Y.—C. Frederick Stopford has rejoined 
John Ward & Son, 115 Cedar street, after two years in 
Governmental work at Washington. He will specializ 
on loose leaf systems for mechanical bookkeeping 

Philadelphia, Penna.—The Accurate System & Mani 
folding Company, New York, N. Y., has opened a branch 
at 1233 Arch street, under the direction of E. G. Oxenhan 


Envelope Stuffers Helped Business. 
A series of nine envelope stuffers issued by the 
ers’ Loose Leaf Company, Milwaukee, Wis., is credited 
with having produced much business during the recent 
period of business lassitude. They were furnished in huge 
quantities, and used by dealers with telling effect. Three 
of the stuffers were four-page folders; the rest were leaf 
lets. All were done in colors, each bringing out specinc 
features regarding the line. The typographical arrang: 
ment was unusual and the method of using color com 
manded attention. 


Station 


Cassier Inaugurates “Sales Management.” 
The Louis Cassier»Company, Ltd., 34 Bedford street 
Strand, London, W. C., 2, England, has issued the first 


number of a new monthly—‘Sales Management and the 
Sales Manager.” The publication aims to satisfy the sam 
field in England that is covered by the several magazines 
devoted to distribution topics in the United States The 
first issue is fifty-six pages and cover, 8%x11, and contains 
a number of effective articles on selling from various 
angles. 


The Nimble Nickle. 


Twenty million dollars in nickels were dropped in the 
slots of pay station telephones throughout the United 
States during the first ten months of 1920, according to 
an estimate by A. E. Berry, president of the Chesapeake 
& Ohio Telephone Company. This, Mr. Berry said, was 
an increase of $2,700,000 over the corresponding period of 
the year before. To illustrate graphically the $20,000,000 
expenditure, he explained that the nickels, if placed edge 
to edge, would form a line from New York City to San 


Francisco and then extend a thousand miles into the 
Pacific Ocean.—Greater New York. 
Fancy skaters are seldom strong on enduranc The 


Wales Visible. 

















The New Sample Book 
of 
ONION SKIN 
MANIFOLD 


and 


THIN BOND 
PAPERS 


will be mailed to,you on request. 


Some of these papers are needed 
in every organized business office. 
y are sold by leading paper jobbers. 
Made by 
ESLEECK MFG. COMPANY 


Turners Falls, Mass 








THE ONLY ADJUSTABLE 
POST BINDER 
ON THE MARKET 


Here’s a simple device that enables the office 
boy to bind into book form “in a jiffy” any kind 
of loose leaf records. 


The “F-B” Loose Leaf Holder 














Pat. May 13, 1913 


is adjustable to any distances between runch 
holes and to any size of paper. 
Advantages acknowledged in numerous testimonials. 
The retail price is $3.50 a dozen with liberal 
discounts to dealers. 


F. B. MANUFACTURING CO. 


1228 Intervale Avenue NEW YORK, N. Y. 





(Chicago Office, Frank Z. Woods, M@r., 180 No. Market St.) 
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Why? 


are 400 Public Schools using 


“GLUEY PASTE” 


Because “‘Gluey”’ paste is a sub- 
stance having the clinging proper- 
ties of ordinary paste supple- 
mented by the tenacity of glue 
brands it the most popular 
adhesive for 


Office -- School -- Home 


“Gluey” paste is sold in containers of va- 
rious sizes, making it easily adaptable to 
every purpose. 

1 Gallon Stone Jars. .Per Doz. $14.00 

1 Gallon Tins........ Per Doz. $13.20 


1 Quart, Tin or Glass “ “ $ 4.50 
1 Pint, Tin or Glass “ “ §$ 2.75 
\ liberal discount afforded all jobbers. 


Write now for complete particulars 


The Commercial Paste Company 
504-20 Buttles Ave. Columbus, Ohio 
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Your 
Operations With 
Brude Maps, Tacks 
and Maprings 


Thin, celluloid discs of different colors 
slipped over map tacks keep you informed 


Visualize 































of all the facts about each town. Inval- 
uable for collections, selling campaigns, 
health surveys, prospect, dealer and job- 
ber locations, following of salesmen, re- 
sults of their calls, location of competitors, etc. 


Send $1 for Special Assortment 


of BRUDE MAPRINGS, map tacks and other 
map marking devices as illustrated. Suggests 
everything you need to work with. Pin a dollar 
bill to this ad with your address on the margin 
and mail it teday. Or, send 50c in postage for 
our <= NIOR ASSORTMENT, consisting, of 
15 colors standard map tacks and trial 
supply 100 BRUDE MAPRINGS, 3 colors. 
a little House 





Get “Mapwise Methods” 
| Organ of service, free. 
\}\ Retailers will find either assortment a big 
\4\ sales help and counter display feature. 
\ We also furnish, free with orders, a 
specially designed display carton in 
which to handle BRUDE MAP- 
RINGS, for use on counter or sheif. 
N Write for details of our proposition. 


\ Brude Mapring Company 
Dept. A, First National Bank Bldg 


—~" Virginia Minnesota 
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Kendall Envelope Sealer 


NEW MODEL NO. 3 





A Cure for the “Licker” Habit 


GREAT SAVER OF LABOR, TIME, MONEY 


One quick, straight motion across the flap moistens and seals the 
envelopes, leaving them flat, clean and free from moisiure. 


SEALES 50 ENVELOPES A MINUTE 


Feeds water as a fountain pen feeds ink never dries out so long 
as any water remains in the handle 


ALWAYS READY FOR USE 


The most efficient and economical Envelope Sealer devised—always 
ready for use, never out of order, because of simplicity in construc- 
tion. 


Made of brass, nickel-plated, a thoroughly satisfactory and 
practical device 


PRICE $3.50 POSTPAID 


KENDALL SALES COMPANY 


357 WESTMINSTER ST. PROVIDENCE, R. I. 


Sales Rights and Exclusive Territory available to capable men 
having their own sales force or who are able to create organization. 


WRITE FOR OUR PROPOSITION 


4D 


‘\ 














We WHISPERING 














A Self Selling Office Specialty 


The wonderful ‘‘Whispering Mouthpiece” literally sells 
on sight. It enables one to speak privately over his tel- 
ephone—is made of glass and is sanitary—easily i: 


One of the livest office specialties offered the trade 
This card 
Gat 2 “WHISPERING” 


placed ona 
e Mouthpiece for SECRECY 
counter or in & 22. 


(Telephone Privacy at Last!| 











yourshowwin- ~ an 
dowand prom- @ “e 
inently dis- al 
played will aa Ane @¢... <a 
earn profits for — [Sots ian 
you. ene. — ae 





Write us for full information and prices on | 


your letterhead. | 
| 
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4) j ELECTRICAL SPECIALTIES 
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MOUTHPIECE 
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Dept-H 


JUST WHISPER 
OONT SHOUT 

















ULTIMATE 
Ribbons and Carbons 


As the name implies Ultimate Rib- 
bons and Carbons represent the very 
highest possible product in their 
field. If you want to practically 
eliminate complaints in this line 
Ultimate brands will do it. 


RIBBON E CARBON 
PRODUCTS) CO 





Ribbon & Carbon Products Co. 


Manufacturers of 
ULTIMATE and AEROPLANE Brands 


35 Warren Street NEW YORK 




















565 W. WASHINGTON BLVD 
CHICAGO 
The Eureka Telephone 
Bracket 
Cannot Sag 





Three Vital Features Are Shown 
in the Illustration: 






(1) Swivel joint allows ‘phone to be 
swung to any position on the desk 
(2) Hinge joint allows ‘phone to be 
raised or lowered at will of operator 
(3) Hinge joint allows ‘phone to be 
turned in any direetion. 







T is constructed on an entirely new prin- 

ciple. Sag is eliminated through the rigid | 
support afforded by two metal strips sliding 
in a steel jacket. The failure of most brackets 
is the tendency to sag. All parts of the New 
Eureka Telephone Bracket are riveted and 
welded together, and finished in heavy nickel 
and japan, and the bracket will fit any desk 
telephone without adjustment. 


Write for particulars about the 
New Eureka Telephone Bracket. 


The Eureka Blotter Bath Company 
3732-34-36 S. Wallace St. - CHICAGO, U.S. A. 
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ADDING MACHINES 





Brantford, Ontario, Canada.—R. J. Frayne has been 
appointed representative of the Monroe Calculating Ma- 
chine Company He clears through ©. H. Pierce, the 
[Toronto representative. 

Chicago, Ill—The offices of the Monroe Calculating 
Machine Company have been moved from 537 South 
Dearborn street to 122 South Michigan avenue 

ae ~ * 

Chicago, Ill—The Robert F. Tarrant Publishing Com 
pany, 32 North Dearborn street, has joined the Chicago 
Association of Commerce. Mr. Tarrant is of the Felt & 
Tarrant Manufacturing Company. 

x & @& 

Chicago, Ill—E. W. Maloney, formerly connected with 
the Wales Adding Machine Company at Fort Wayne, Ind., 
and Chicago, has entered another field. He has joined the 
Cadillac Clay Company, at Detroit, Mich 

Chicago, Ill—W alter Shank has been appointed general 
manager of the Victor adding machine, concentrating on 
production. O. E. Cheeseman will devote all his atten 
tion to sales Mr. Shank returned in February from a 
trip East, which took in Pittsburgh, Philadelphla and New 
York 

Des Moines, Iowa.—G. A. Moe has been appointed to 
the local sub-agency of the Sundstrand Adding Machine 
Company. He had been-a service man at Hartford, Conn., 
ior two years. 

Hartford, Conn.—Roy D. Adams has joined the servics 
department of the Sundstrand Adding Machine Company 


Newark, N. J.—The Monroe Calculating Machine Com- 
pany is now located at 61 Washington street. More ample 
accommodations were made possible by the move. George 
L. Lindsley continues as local manager, assisted by How- 
ard J. Charles 

New York, N. Y.—John D. Haughy won the first prize, 
valued at $100, for the best individual showing in the 
division sales contest of the Monroe Calculating Machine 
Company covering the last quarter of 1920. 

Philadelphia, Penna.—Three adding machines’ were 
stolen from the school of the Burroughs Adding Machine 
Company, 831 Chestnut street, in February. 

Pittsburgh, Penna.—Shilling Brothers, who are handling 
the Victor adding machine, report that they are meeting 
with a fine demand 

e * 

Pittsburgh, Penna.—The Pittsburgh office of the Mon 
roe Calculating Machine Company won a_ handsome 
trophy cup in a district contest extending from October 
1 to December 31, 1920. The Pittsburgh force will have 
to defend the title to the cup in future contests. 

Rockford, Ill—The girls of the Sundstrand Adding Ma 
chine Company factory maintain both bowling and basket 
ball teams. 

. 

Rockford, Ill—A complete installation of sprinkler sys 
tems has been made in the plant of the Sundstrand Adding 
Machine Company and affiliated industries 

St. John, N. B. Burpee & Ingleton, Ltd., 69 Dock 
street, have been assigned the sale of Monroe adding and 
calculating machines for the provinces of New Brunswick, 
Nova Scotia and Prince Edward Island. They operate 
under G. H. Selwood, distributor for the province of 
Quebec. 

San Francisco, Calif—A number of important changes 
have recently taken place in the Coast office force of the 
Burroughs Adding Machine Company, with local head- 
quarters in the Phelan building —B. E. Jordan, formerly 
of the San Francisco force, has gone to Spokane, Wash., 


as manager for that agency.—!. L. Hay, formerly man- 
iger of the Salt Lake office, has gone to the factory at 
Detroit, as assistant sales manager.—E, S. Hughes, former- 
ly manager at Tacoma, has been transferred to Philadel- 
phia, where he will be manager.—H. ( saskett, formerly 
of the Salt Lake City office, has been made manager of 
the new Burroughs agency at Ogden.—George Wilson has 


been transferred from the Tacoma agency to be manager 
at Spokane.—A. Carlisle & Co. installed the Burroughs 
bookkeeping system in their large stationery establishment 


in February. 


(Continued on Page 208.) 





The Letter Scale 


you ve been looking for 


NO SPRING—JUST GRAVITY 






PRECISQ 


LETTER- SCALE 


PATENT APPLIED FOR 


A Beam Scale Permanently Accurate 
for five dollars 


If your jobber doesn’t handle it, write to us, 
giving his name 


THE SHUTTLE MACHINE CO. 


SCALE DEPARTMENT 


18 East 17th St. NEW YORK 













Distinctive Memo Pads 


ae —Really Useful 














A private secretary and office tickler—made from 
e e oO cold rolled steel, enameled black. Note these im- 
portant features. 


1. A phone directory, alpha- 4. Spindle in back, to file phone 
betically arranged, with cel- calls. 
luloid tips, closed by an 
invisible spring. 6. — s pencil holder, for 
2. Card calendar, in two colors, quick service, 
Rubber feet. 


for two years. 
8 Daily memo, calendar pad. Message and memo pad. 


2 


Weighs 1 ib.; 10 in. long and 4 in. wide. Packed in individual 
mailing cartons Sample sent postpaid on receipt of price, any- 
where in U. 8S. A. Prices—enamel, $5.00; nickel plate, $7.50; brass 
wliate, $7.50. 


Our Fool Proof 
e Ferfect Feerless =omo |, psa: 
simple, indestrue- 
tible—one piece of rolled steel: pads renewed quicker than with 
others; small, neat, compact, and economically mailed; cannot 
out of order; leaves finger easily—turned at a touch; less expe! 
than cheap cast iron stand or frame, which is breakable; our 
calendar pads fit and work perfectly in other frames; an A-1 ad- 
vertising novelty; used year after year without breakage; complete 
in every detail—The Perfect Peerless defies improvement. 


Prices—enamel, $1.25; nickel finish, 
91.60; brass finish, $1.50. Send today for 
eample and quantity prices for dealers 
and agents 








Telefo- Desk Company 
219 So. Dearborn St.,  Chicage 


The Perfect Peerless 
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Billing Machine Indexes 


Made in Celluloid 
and Leather — A- 
Z, Geographical, 
Numerical, Sub- 
divisions from 26, 
590, Months, Days. 
etc. 

Any size Lengths 
and _ Extensions. 
Can be used for 
1001 different pur- 
poses. Furnished 
attached to sheets 
or sent onthestrips 


§ “PATENT CUT.” 


We also make a 
complete line of 
index shields, cloth 
reinforcings, |a w, 
name and number 
labels. Also labels 
for your special 
and stock binders. 
Anything * compli- 
cated in the Index 
Line? 

“LET GEORGE DO IT” 


Our new catalog is ready; a copy will be yours for the asking. 


G. J. AIGNER @ CO. 


Index Dept. O. 
521-523 West Monroe St. 








CHICAGO, ILL. 
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Underwood’s “eine Ink 


“FAMOUS FOR QUALITY" 


Writes a beautiful 
brilliant blue, quick- 
ly turning to a 
permanent, intense 
black. 


Convenient pourout 
on each bottle. For 
sale by all reliable 


stationers. 





Manufactured by 


John Underwood & Co. 


New York 
Boston Toronto Paris 


TODUDEUECUUGESERRUREURDEEEGEES QUUGEEEDOREEEEDGCUUEEUEGUSOREGESSESESECRESESEOONNS 
~~ i Wi PUGUUIOSOOUCGCOUEUEEOUROREOOOOEE 


SOUUEEEARODEGEGEUEOREDUGEGEGEERGEOEOGERECUCUUEEREOUGEREORORSORSOUSECEORSEEEEEEEOEONE 





March, 1921. 


OTHER MACHINES 


ee 





Alliance, Ohio.—O. W. Albaugh has been appointed 
manager of sales in the commercial and professional di 
visions of The McCasky Register Company. He has 
been connected with the company in various capacities 
for ten years. 

Chicago, Ill.—The local branch of the Watters Corpora 
tion has made another large installation in a local bank 

* 

Chicago, Ill.—C. B. Hanson, educational director of Th 
Dictaphone Company, was a visitor at the local office in 
February. 

* 4 

Chicago, Ill—The Duplicator Manufacturing Company 
has moved its printing plant to the corner of La Salle and 
Kinzie streets. 

* * * 

Chicago, IIL—H. D. Traver, manager for the Inter 

national Time Recording Company, 337 West Madison 


Chicago, Ill—F. M. Whetstone, of the Addressograph 
Company, is a member of the Safety Council of the Chi 
cago Association of Commerce, railroads and _ public 
utilities division. 


4 * 


1 


Chicago, Ill—E. A. Kirkland has taken over the inte: 
ests of the late H. S. Janes in the. Office Equipment Com 
pany, 440 South Dearborn street. He represents The 
Bircher Company. 

Philadelphia, Penna.—G. H. Jackson, manager here for 
The American Multigraph Sales Company, is a member 
of the entertainment committee of the Chamber of Com 
merce. 

Reading, Penna.—Samvel A. Frommer has joined th 
plan department of the Direct Advertising Corporation 
He was recently with the International Money Machine 
Company here; previously he had been sales promotion 
manager of The McCasky Register Company, Alliance, 
Ohio. 

San Francisco, Calif—Wm. Hovis, manager of the El 
liott Addressing Machine for this territory and Nevada, is 
on a business trip to the South, from which he will return 
in March. 


* * 
San Francisco, Calif—Wilber & McKenzie, general 
agents tor ofhce appliances, have moved to 595 Market 
street, from 17 Second street. They are hoping to take 


on some new agencies shortly in addition to those they 
now represent. Their lines include the Mail-o-meter and 
the Beck duplicator, 

- - * 

San Francisco, Calif—A. C. McMahon, C. S. Fortune, 
E. N. Weston, G. H. Meyer, G. V. Dessett and Chas, W. 
Reyburn, members of the San Francisco office force who 
attended the convention of The National Cash Register 
Company at Dayton, Ohio, have all returned with the 
settled conviction that this will be a. banner year for busi 
ness on the Coast. They think the convention was “the 
best ever.” 

Seattle, Wash.—The F. & E. Checkwriter Company has 
moved to the Lyons block. The Boston block, which 
had housed the office heretofore, has been razed. Floyd 
Ellis is Seattle manager. 

Indexing By Photographs. 

A newspaper item states that more than 300 students 
in Princeton University, mostly juniors who have en 
rolled in the economic course, will have their photographs 
taken to be used in a card index by professors in the de 
partment of economics. To help identify the students, 
each instructor will bring to the recitation rooms a small 
box containing cards, on each of which will be the name, 
seat number and photograph of a student. 

Professor Frank A, Fetter, head of the department of 
economics, said the teacher had been handicapped by not 
knowing each pupil by name wherever he meets him, and 
that the proposed scheme should enable an instructor to 
get acquainted with all in his class within a few days. 

This plan was used in Washington with marked success 
in the student army training courses during the world 
war. Other colleges have been trying this scheme for 
some time and have found it practicable—The Finder 











OFF I ¢ 


Crane’s Papers 


on which more than One-half of the Paper Money of the World 
is printed, have been extensively advertised of late in newspapers 
and magazines. These advertisements have properly linked their 
mame with that of the highest grade of steel-engraved papers of 
value requiring permanence and security. They have attracted 
considerable attention and provoked a great deal of comment,but 
they have not overstated the case. 


UNITED STATES BANK NOTES 


printed on these papers, from steel plates whose production is sur 
rounded with all the safeguards of the engraver's skill and art, 


express the highest standard of securities the world over 


“K. B.” BLANKS 


for the preparation of bonds, stock certificates, and all papers of 
value combine all of these features. They are printed on Crane's 
Bonp Parers from steel plates engraved like Unitep States BANK 
Nores. They possess the same clear, clean, crisp currency feel, and 
have the same quality of permanence and security. That is why 
dealers and investors prefer them. 


KIHN BROTHERS BANK NOTE ENGRAVERS 
205-209 WEST NINETEENTH STREET 


NEW YORK CITY 
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CEASE 


DU( {RAD )BUL 


Sans 


Typewriter Ribbons 


and 


Carbon Papers 


Just as the name implies 
—really Durable! 


Clean, sharp writing rib- 
bons and carbon papers. 


Send for samples and 
compare. 


Du-Ra-Bul Carbon & Ribbon Co. 


Douglas Street and Third Avenue 
Brooklyn, New York 
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Mr. Okay 
Says: 


We are now rap- 
idly getting set- 
tled in our own 
new building, 
where produc- 
tion will be 
many times 
larger and 
prompter and 
still better in 
quality. 





Our thanks are due you for being so patient 
during the past few months but believe us 
we had our own troubles in moving and 
with labor. That is all past now and the 
coming year looms bright and clear. 


It is our sincere wish that 1921 will be your 
best year in health, happiness and business. 
“O K” Paper Fasteners 
“O R” Erasers 
“O K”’ Letter Openers 


THE O.K. MANUFACTURING CO. 
OSWEGO,N.Y.. U.S.A. 











The Tenacity Line 


Represents Known Values 


You can sell our loose leaf devices with full 
assurance that they will please the bookkeeper, 
and make the manager happy. The bookkeeper 
finds Tenacity Accounting Devices easy to 
handle through his day’s work. The manager 
takes satisfaction in knowing that his books are 
in good physical shape. 
One item in the Tenacity Line is 


THE C. L. 
STEEL BACK LEDGER 


Service durability is assured by electrica]ly welding the metal 
parts. Makes solid construction that stands up under severe 
usage. The C. L. is made in five capacities. Each is capable of 
100 per cent expansion. ; : 

Use our large capacity binder in connection with aledger rack and 
obtain an idea) combination for machine-posting. : 
‘Turn prospects into sales, and assure yourself of the supply busi- 
ness in the future. Our catalogue demonstrates Tenacity Quality. 
Write for the book. 


The TENACITY MFG. CO., Inc. 
Reading CINCINNATI, OHIO 
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Protect Your Health 


WITH 


SANITARY MOUTHPIECE 


Any menace to health and cleanliness soon evident. 





OIL SOLUBLE PENCIL CARBON 


As clean and free from smut as our Typewriter 
Carbons. 






$ 50 100 Brilliant, Clean, Clear, Perfect copies from 
every sheet. Blue and Purple only. 
™ ; For those who want better Pencil Carbons. 
Dealers—Give your trade the protection of these 
sanitary mouthpieces. Secure a stock supply now Ask for Samples. 
to fill the demands. Be a help to your community . _— _ es , 
by preventing the telephone being a source of in- AMPCO” Products means BETTER quality. 
fection. 
Liberal Trade Prices and Sale Heips American Manifold Products Corp’n. 
American Glectric (yimpany sae + nace gence 
2900 Darwin Terrace 
Chicago, Ill. 
State and 64th Sts., CHICAGO, U. S. A. 

























—“BUMP”— ag 


The “Bum 

Stand Paper : 
Fastener’ 
is a dual mechanism 
—one capable of 
fastening sheets of 
paper as well as 
punching a round 
hole to accommo- 
date a quarter inch 
binder post. The 
Handy Hand Fast- 
ener is particularly 
convenient in cases 
where the machine 
must come to the 








RECORDER 


KEEPS AN <2 p> S5un BALANCE 


a 








work. 
Dealers offering the “Bump” to their trade find it capable Every one having personal finances is in need of the 
also, of ready sale and healthy profit. HALLOMAX POCKET RECORDER. Housewives, 


as well as doctors, lawyers, salesmen and mer- 
chants, appreciate this handy little device, the price 
of which is within reach of all.............. $1.00 


HALLOMAX PAPER comes in strips, a dozen to 
the box, each box costing.................%. ss eae 








There’s a discount of 40% to the trade 
Order now and equip yourself to sell 
this self-advertiser and trade builder. 





350 Broadway, New York 








If you will give us your name and address we For $10 net, we will send one dozen of each prepaid 
will be able to offer you a high class proposition. to any part of the U. S. A. 
BUMP PAPER FASTENER COMPANY Send in your order now. | 
La Crosse, Wis. 
SEYMOUR CONOVER, Eastern Representative HALLOMAX CO., Inc. 7 Cee meet | 
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Chicago, Ill. The ¢ hicago office of the F. S. Webster 


Company hears from the South that Joseph S. White, the Sh 

local manager, is having a good time annon 
Los Angeles, Calif.—V. S. Jones has joined the Carbon ( 2 bi t 

Paper Sales Company, 224 South Spring street. He had ine 

been with the San Francisco branch of The Ault & Wiborg p f 

Company. The Carbon Paper Sales Company is composed er orator 


of Mr. Jones and Elmer D. Krug. Carbon paper and type 
writer ribbon are jobbed under the Mission brand. 


New York, N. Y.—The Manifold Supplies Company, 


(Style A) 


Brooklyn, has discontinued its New York office. Service 
’ ; : . ‘ . , > 7 “YW -« a? 
to customers is facilitated by dealing direct with the fa: Clean cut holes, made with “Y and E 
tory, to which future correspondence should be addressed Shannon perforators, do not tear out near 
St. Louis, Mo.—J. R. Sanders, a salesman of ability with ° z 
about fifteen years’ selling experience, has joined the staff so easily as holes with ragged edges. 
of the Wm. W. Phillips Supply Company, 408 Olive street, } : 
and will give his entire attention to the inked ribbons and A big point to help you in replacing old 
carbon paper line handled by this company. } Pst : “ > 
Pisharsh, Penne.—The Pittsburgh office of the Roval and worn out punches with “Y and E” Cab 
Typewriter Company, Inc., led the entire sales organiza inet Style Perforators. 
tion in its volume of December typewriter ribbon sales 
St. Paul, Minn.—The local office of the Royal Type Send fei catalog and peicetiee 


writer Company, Inc., led the entire selling organization 2 
in its volume of combined typewriter ribbon and coupon on file supplies for Shannon 


book sales in December. and Vertical methods of filing. 
Washington, D. C.—December ribbon coupon book sales 


in the selling organization of the Royal Typewriter Com 
pany, Inc., were led by the Washington office. YAWMAN 4»» FRBE Mre.(0. 
- Filing SystemnService, Equipment and Supplies 


(Typewriters—Continued from Page 188.) 155 ST. PAUL ST. ROCHESTER, N. Y. 


Mont., on business.—The annual meeting of the Noiseless ; 

Typewriter Distributing Company will be held in San Branches, Agents and Dealers in Prinsipal Cities 
Francisco during March. It is expected that the present 
officers will be re-elected. They are: S. L. Hooper, presi 
dent; R. A. Bronson, secretary, and A. G. Walsh, treas- 


























urer.—It is announced that the Field-Parker Company ——— _ 
of El Paso, Texas, have opened a Noiseless Typewriter PUTTITITI CAE EE 
distributing station, under the supervision of E. S. Bot : 

tomley. 


“> anue YOUR STOCK OF 
~~] YPEWRITER PAPER 


Terre Haute, Ind.—Samuel Miller, formerly repair man 
at Kokomo, Ind., is now manager here for the I Cc 
Smith & Bros. Typewriter Company. He succeeds E. F. 
Paine, who has been given charge of the office at New 
Orleans, La. 

Topeka, Kans.—P. S. Hubbard, formerly in the district 
service of the Woodstock Typewriter Company here, has 
been advanced to division superintendent of Woodstock 
sales for Nevada. 

Toronto, Ontario, Canada.—Len Hornby, display man- 
ager of the United Typewriter Company, Ltd., decorated 
a window with a profusion of kewpie dolls, with their 
hair done up in florid silk bows. He was asked how they 
related to the typewriter business, and replied, “Didn’t 
you notice the ‘ribbon’ in their hair?” 

Yadkin Valley, N. C.—W. L. Clinard, formerly with the 
Richmond office of the Elliott-Fisher Company, has moved 
here 
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Springfield Direct Mail Committees. 


The Publicity Club of Springfield has announced the 
appointment of J. A. Priest as general chairman of the 
local committees in charge of the 1921 Direct Mail Adver 
tising Association Convention. 

Mr. Priest is advertising and sales director of the J. 
H. Bordeaux Company, advertising and printing, Spring- 
field, Mass. He was formerly advertising manager of 
the Worcester Gazette and was recently director of adver- 
tising and publicity of the Hendee Manufacturing Com 
pany, Springfield. He was prominent in war time publicity 
work and is widely known as a result of his activity in 
this connection. 

The convention is to be held at the Springfield Audi- 
torium October 25-28, 1921. Friday, October 28th, will 
be set aside as educational and inspection day and auto- 
mobile trips are planned to the various paper mills and 
other industrial plants that are located in the vicinity 
of Springfield. 


SERVICE 


Out-of-town buyers of Typewriter 
paper will find, to their advantage to 
make use of our Service Department. 

This department has been especially 
created to give prompt and efficient 
service to all inquiries and orders re- 
ceived by mail. 

CATALOGUE AND DISCOUNTS ON REQUEST 


$4; Paper COMPANY, Inc, 


MARV FACTVGERS 


~~ 152-4-6 WOOSTER Sr., NEW YORK,M.Y- 


a —_ = 
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STATIONERY 














Boston, Mass.—Thorp & Martin have taken two floors 

64 Franklin street, adjoining the store, and ha moved 
stocks from the warehouse at 280 Franklin street to the 
new location. 





* 
Boston, Mass.—The Chipman Corporation has succeeded 
The Chipman Brothers Company, 19 High street \ 
complete line of modern office supplies is carried Che 
company was founded fourteen years ago at West New 
ton, a Boston suburb; later the store was moved to Bos 
ton to serve its customers better. A wholesome growth 
characterizes the enterprise. 
Cambridge, Mass.—The University Bookstore, which had 
been conducted by George H. Kent, will be continued by 
his widow, assisted by W. F. Carmichael, who had been 


associated with Mr. Kent for twenty-five years 

Chicago, Ill—L. T. Marshall, of the Marshall-Jackson 
Stationery Company, spent two weeks last month at Hot 
Springs, Ark. 





Chicago, IllL—S. D. Childs & Company have added a 











A Remarkable Automatic Copyholder department devoted to machine bookkeeping supplies 
cluding binders, 
IT CAN BE USED: x 
On either side of the typewriter or in back : . : . , . , 
With ail makes of machines including the Elliott-Fisher Chicago, Ill. Miss Strilkey, with the Educational Sta 
Hn dew from, bound books tionery Supply Company, is to be married in May. “Sid 
copy § inches wide—and up to 12 Inches in one model of the same concern, is the lucky individual 
IT WORKS: ; 
yee dn poy pe Bs ay Chicago, Ill.—Late in February Carrithers & Company 
For smail-or variable line eden heard from New York that L. A. Carrithers had sailed 
The price is only one of its advantages. from that port for Bermuda. He will spend month 
As a dealer who recognizes exceptional ther 
opportunities you will do well to see dees 
whether your territory is still open. Chicago, Ill—Warren W. Edwards, Inc., has moved 
DROP-A-LINE SALES CO. from 56 West Washington street to the tenth floor, 19 
313A E. 53rd: Street Chicago, Ill., U.S. A. South Wells street. There are 2,000 square feet in the 
new office. 
* 
summit MMMM Chicago, Ill—The Tablet & Ticket Company has pu 
= = chased a three-story building at 624 West Adams street 
SNAPS SNAPS from a confectioner, including a ninety-nine-year leas¢ 


hold. 


Chicago, Ill—L. V. Collins has succeeded J. J. Ejiler as 
advertising manager of A. C. McClurg & Company He 
came from New York, where he was manager of B low 
& Main Company. 












Chicago, Ill—The Dennison Manufacturing Company 
has renewed its lease at 62-64 East Randolph street for 
ten years. The establishment of this branch has beer 
magnet for several high class retail concerns, which will 
locate near the Dennison store within a few months he 
vicinity was formerly given over to wholesaling interests 

Indianapolis, Ind.—Ben A. Wieneke has opened the 
Bank & Office Stationery Company, 220 East Ohio street 

= Lhe a ae Office supplies and stationery will be handled 
aaa a Lake Crystal, Minn.—The Lake Crystal Unio = 
Qo TTT Set pny. Ellsworth, proprietor, has added stationery and kindre 
lines 


Los Angeles, Calif—Burton E. Young, 931 Alvarado 
street, is traveling the Western country for ! 
o i wood Glass Pin Company, Philadelphia, Penna 
Heavy a : New York, N. Y.—H. K. Brewer & Company, in Sta 

tioners at 58 Liberty street, have joined the Merchant 
is satisfactorily performed on any Underwood Association of New York 


machine equipped with * 
New York, N. Y.—John Ward & Son, Inc., stationers 


PIERCE CARBON COPY ATTACHMENT and printers, 115 Cedar street, have affiliated with the 





- It allows the user all the advantages of a soft platen. Merchants’ Association of New York. 
It increases the number of distinct carbon copies. It * ‘ , 
does the work of a hard platen—saves energy, ribbon, a 4 : 
carbon paper, type and platen. New York, N. Y.—The Fulton Specialty Company 
Delivered on a cash basis, charges prepaid, at prices Elizabeth, N. J., showed its line of rubber typ: 
ranging from 06.00 to 07.59, depending os the model of outfits and sign printers, together with a novel 
Papo game the Toy Fair, Hotel Imperial, in February 
A few exclusive territories open for live men. ne V) alr, . I al, | € aT’ 
* 4 * 


PIERCE SALES COMPANY New York, N. Y.—A. L. Salomon, of A. L. Salo: on & 


. : Company, is on a two-months’ tour of Europe, 
231 Fifth Ave. Pittsburgh, Pa. will include France, Germany, Czechoslovakia and Eng 


— —— land. He is on a business mission 
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Sentinel Check Writer 


So absolute is the protection of the New 
Rotary Motion, Springless Action Sentinel 
Check Writer, that the FIDELITY AND 
CASUALTY COMPANY gives free to 
every purchaser a $10,000.00 Insurance 
Policy guaranteeing against AMOUNT 
LINE ALTERATION, PAYEE NAME, 
DATE or NUMBER CHANGE. Here 
is combined, absolute protection with 
mechanical perfection. 


Hall-Welter Company 
Rochester, N. Y., U. S. A. 


Our Sales Manager has a valuable contract for specialty 
men of proven ability. Write him. 





—————————————————————————————————————————————————————————————————————————————————————— 
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Cook 
Quality Chairs 


The World’s Standard for 
Over a Quarter of a Century 


Write for Catalog 


G. A. Conk Company 


16-28 Osborne St. Cambridge 39, Mass. 























EXACT SIZE 


FULL SIZE 





‘he “Indispensable’’ 
ARGUS LINES 


PAPER FASTENERS 
PEN AND PENCIL CLASPS 
ENVELOPE MOISTENERS 

TYPEWRITER ERASERS 


Phone your jobber for samples and discounts, 
or write direct. 


SMITH & STEARNS ARGUS MFG. CO. 


202 S. State St. Chicago, Ill. 
Chicago, Ill. U.S. A. 


Sales 
Representatives 
for 











SEALOGRAPH 


The Sealer That Assures and 
Secures Results 





Sealograph does the 


Operator feeds envelopes 
rest. 


Anyone can operate the Sealograph without pre- 
vious experience. 


THE MODERN ENVELOPE SEALER. 
Hand power—Electric—Automatic feed Electric. 


BRASS gears, metal moistening disc, two sets 
sealing rolls, SECURE SEALING. 


WRITE FOR “DEMONSTRATION.” 
Sealograph Company 


1700 Brooklyn Ave. Kansas City, Mo. 
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FOR THE POCKET 
Holds 100 Sheets of Loose Leaf Memo Paper 


The ordinary Memo holds but 50 sheets: 
this one holds 100 sheets. 
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Send for discounts to the trade. 


McMillan Book Company 


509-511-513-515 E. Water St., Syracuse, N. Y., U.S.A. 


McM THIN BOOK 





Adding Machine Bells 
Oarbon OCcepy Binders 
Carbon Papers 


Citpbeards 
Ceunter Books 


Metal File Boxes 


Bibbea 
Vertical File Helders 
Waybill Beoks 


Your Stockroom Is Here 


Our line of specialties 
for Stationers represents 
many of the staples that 
enter into regular daily 
consumption in office 
and store. Note the 
list of Rockwell-Barnes 
Products and check it 
against your wants 


Write us for quotations 
and samples. We will 
give you 


Reasonable Prices 
Excellent Workmanship 
Prompt Service 


Rockwell-Barnes Co. 


Manufacturers of Stationerw’ 
Bpectal Moe 


706 Munn Building 








Chicago, Ill. 











Write for 
Wright Desks 


Desks designed for utility constitute the 
Wright Desk line. 


They are well made of excellent material 
and sell at moderate prices. 


Does your desk business need a stimulant? 


Try Wright Desks. 


Wright Desk Company 
Rockford, IIl. 








a 





Give a Thought 


QOVLALUOOATUUUOOOOOOOUUUUUUUUUUUAOONOOOOOGNOOOOGOOOAAAAUOEUUOE TEE 


to Pins 
THTTTTTTTTTT TT 


Pins are so commonplace that the 
average user gives no thought to 
them, so long as they're good. And 
there’s the point—on 


Those Good 
Crescent Pins 


Uniformly good—keen points, solid, 
with “comfortable” heads, that push 
the points through thick wads of 
paper, and “‘stay put.” Our pride 
in making good pins is your assur- 
ance of unvarying quality. 


Bank Pins—Pyramid Pins 


Crescent Brass & Pin Company 
Detroit, Michigan 


Southern Representatives: 


PHIL F. WEBSTER 
Bex 873 San Antonio, Texas 


Western Representatives: 


BERT M. MORRIS COMPANY 
444 Market St., San Francisco 


SUUUITAUUUUUULUUUUUUUNUUNUNUUNOUUEOOUGO00S00000000000008000000008000000000000 
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New York, N. Y.—The M. L. Jackson Company, 377-79 
Broadway, has been made Eastern representative of the 
‘lip and wire basket lines of the Midland Steel Products 
Company, Chicago, IIl., and the adding machine paper 
of the Central Paper Company, Menasha, Wis 

Philadelphia, Penna.—Otis R. Smith, manager of the 
Moore Push-Pin Company sales, made an extended trip, 
which took him to the Pacific Coast, early in the year. 

San Francisco, Calif—The Independent Paper Com 
pany of San Frarcisco is to build in Portland, Ore 

x * 

San Francisco, Calif.—Reid & Gilmartin have added to 
their wholesale lines the office wire goods of the Midland 
Steel Products Company. 

* * 

San Francisco, Calif.—The H. S. Crocker Company now 
has everything on hand for a new corporation, in the cor 
poration supply department, recently opened by the firm. 

* * * 

San Francisco, Calif.—A month’s vacation in San Fran 
cisco and California generally is being enjoyed by Charles 
Sampson, manager for Patten & Company, Ltd., of Hono- 
lulu, T. H 

* * m 

San Francisco, Calif—About thirteen hundred dollars’ 

worth of damage was done to the store of Hall & Smith 


by a recent fire. Business went on as usual, however, and 
the loss was almost covered by insurance 
x * * 


San Francisco, Calif.—Ernest Wallace, manufacturers’ 
representative, has taken on Van Valkenburg pen and pen- 
‘11 clips and the Visible numbering machine made by the 
American Numbering Machine Company. 

Sie 

San Francisco, Calif.— Will Ormiston, who has been on 
the road for Sanborn, Vail & Company for years, is now 
taking charge of the business of the Bert M. Morris Com- 
pany, in the Southwest, carrying Eversharp pencils, ete 

o “ 6 

San Francisco, Calif—Henry Bainbridge, vice-president 
of the Chas. T. Bainbridge Company, is here in the course 
of a pleasure trip. Harry A. Morgan, of the Stationers’ 
Corporation of Los Angeles, has returned home from a 
visit here. 


a te 


San Francisco, Calif.—The Kessler-Paul Company has 


opened sample rooms in the Hobart building. These fac- 
tory representatives are already established in Los An 
geles and Portland, Ore. Among other lines, they carry 


telephone accessories 
* * 

San Francisco, Calif.—E. S. Dearing, representing Car 
ter's ink and other Carter goods, has been visiting San 
Francisco, in the course of a Western tour. He stated 
that Carter’s inks are now coming through to San Fran- 
cisco by boat, direct from Boston, in a highly satisfactory 
Inanner. 

* + % 

San Francisco, Calif—A. Carlisle & Company have had 
such a big task in issuing their 1921 catalogue that it was 
found impossible to place it before the public till March 
Ist. This catalogue is intended primarily for out-of-town 
customers. It is printed, arranged and illustrated entirely 
by the firm and covers its various activities, including com 
mercial stationery, printing, lithographing, engraving, bank 
supplies, leather goods, legal equipment, an especially fine 
line of election supplies, steel and wood filing devices, 
etc. The catalogue is one of the largest ever issued on 
the Pacific Coast 

Toronto, Ont., Canada.—S. R. Hart & Company, Ltd., 
wholesale and manufacturing stationers, have moved to 
489-93 King street, West. 

Waycross, Ga.—Bennett Brothers will open a branch 


stationery store here shortly. A stationery and bookstore, 
with print shop, are now operated at Brunswick. Louis 
Bennett will manage the store here 


New York Campaigning for Daylight Saving. 

Agitation in New York state for the abolition of the 
daylight saving law has met with organized opposition 
from various commercial bodies. [The Stationers’ and 
Printers’ Board of Trade has aligned itself with the move- 
ment to continue daylight saving. It is possible that the 
state law, which provides for seven months of daylight 
saving, may be amended to five months—May to Sep- 


te mber inclusi 





Accurate Results Secured 
Users of the National Non-Slip Ruler 


The ruler is made from flexible steel accurately 
graduated, having a Red corrugated rubber base, 
prevents slipping, which is so essential to the user. 


The combination of steel and rubber used in our 
Non-Slip ruler makes our product unusually attract- 


ive and, above - 
all, it assures <7, 


Efficient > A mn 
Work : 


mae oF 
—. ROLMESTER my USA 
ra) ob 08 


National Rulers are modern 
in every respect. They rep- 
resent the greatest advance- 
ment in ruler manufacture. 
~ We make them to English 
and Metric standards. The edges are true and 
smooth. The rubber is undercut, which avoids 
danger of inky fingers and blurred lines in ruling. 


Catalog and Price-list mailed on request 


National Rule Company 


Manufacturers 


Rochester New York, U. S. A. 














Stop That Waste! 
Ye “ae 











("GET IN| 

















d°CIRCLE 
Pg d 


of CARRIB USERS 


Carbon paper is more than a mere regro- 
duction sheet 


IT IS A FIXED EXPENSE 
You quickly reduce this expense when using 


Carrib Brand 
Carbon Papers 


Clean, clear, color-ful copies—maximum of wear. 


A PAPER FOR EVERY PURPOSE 


Shipped direct from our factory—at a substantial 
saving. Samples and prices apse soqueet. Multi- 
Soe one atch Ribbons that satisfy the most 


Immediate delivery—any quantity. 


Carrib Mfg. Corporation 
46 Stone St., ROCHESTER, N. Y. 
‘“‘Carrib means quality”’ 
Nerthwestern Branch: Pittsburgh Branch: Philadelphia Branch: 


490 Flint Street. Fergusen Building, 1212-1214 Filbert St., 
Pertland, Oregon. Pittsburgh, Pa. Philadelphia, Penna. 
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Filing Supplies 


Our new catalog will be ready in about 
thirty days. 


It is profusely illustrated and very 
instructive. 


Dealers who are interested will receive 
a copy by applying to 


Orord. FILING SUPPLy Co; 


FORMERLY RECORD CARD CO. 


382 Jefferson Street 
BROOKLYN, NEW YORK 


PHILADELPHIA OFFICE 
939 Drexel Building 


NEW YORK OFFICE 
23 White Street 














No “Left Overs” 

No “Stickers” 

No “Odds and Ends” 
No Dead Stock’’ 








On Work-Organizers 





Your inventory did not 
show a ioss on Work-Or 
ganizers Any possible 
overstock of any number 
is exchangeable for styles 
you need. 

Every style we make and 
every line we make is sal 
able, and we stand ready at any time to supply any of our 
dealers, styles they want, for any they may not be pleased 
with, if such a thing can happen. 

















Our dealers can't lose, for if their particular selling method 
failed to move any style number, you can be sure other 
dealers are sclling just that style number 

Prices also are safe all last year Work-Organizers were 
on a pre-war basis 

The big point is that when you receive a shipment of any 
style of Work-Organizers, you can be sure your profit is 
there You are not gambling with your working capital. 

This has been the regular Work-Organizer policy for seven 
years, and it has proven good business, because making our 
dealers safe has given them confidence to PUSH our lines. 

We now have over 1200 dealers, and these dealers, except- 
ing the new ones, already have re-ordered more than ten 
times each—proof that they are selling Work-Organizers 

Orders are pouring in now, because hundreds of our dealers 
seem to have found, on taking inventory, that their stock of 
Work-Organizers had all been sold at the holidays. 


WORK - ORGANIZER COMPANY 
725 W. Grand Blvd. DETROIT 
Lendon Address—-Red Lion House, Red Lion Court, Fleet St., London, W. C. 
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NOTE.—Manufacturers should read this department, for 
here are announcements from firms at home and abroad 


regarding their requirements for goods. Many of these an- 
nouncements outline business opportunities of importance 
manufacturers in this field 


Brussels, Belgium.—Vanderborght Freres, 46-54 Rue 


l’Ecuyer, wishes to act as representatives for several 
American manufacturers of high grade office appliances 
Catalogues and terms under which an agency may be es 


tablished are requested 
Buenos Aires, Argentina—M. Rodriquez Estevez, R¢ 
conquista 183, wishes to act as agent for American mat 
utacturers of office furniture, fixtures and paper 
Calcutta, India—E. P. Malhotra & Compa Chat 
Road, wish to become representatives or agents of Amet 
ican manufacturers of office equipment and _ stationery 
articles. Wholesale price lists, catalogues ane t 


with terms and discounts are requested Samples are 
asked for where feasible. 

_ Colchester, England.—E. N. Mason & Sons, Ltd., Ar« 

ght Works, wish to represent American manufacture 
in England. They have specialized for many years 
office equipment and supplies. and have a selling g 
zation which covers practically the whole of the United 
Kingdom. A number of important American houses art 
now represented. Manufacturers are requested to send 
catalogues and price lists 

The Hague, Holland.—The Smith Premier Typewriter 
Company desires the agency for calculating machines 
copying machines, rotary duplicators, office furniture, et 
American manufacturers are invited to send catalogues 
and price lists. 

Houston, Texas.—The C. D. Reimers Company, 117 


Main street, wishes to represent manufacturers of me 
office specialties. The company now represent nut 
ber of important office appliance concerns 

London, England.—The Karibco Company, 6, Guildhall 


Chambers, E. C. 2, wish to establish an agency for Amer 
ican office supplies, typewriter ribbons, et Catalogues 
and price lists are on 

Los Angeles, Calif.—The Herbert Green Compar mal 
ufacturers’ agents, 825 South Hill street, wishes to rey 
resent manufacturers of stationery specialties whose tet 


ritory in this vicinity is open 
Memphis, Tenn.—A. V. Wehrheim, 1117 U. & P. Bar 
Building, wishes to become representative in Memphis 
of manufacturers of bond paper and office supplies 
Mexico City, Mexico.—The Commerci: ttache of the 


United States, P. O. Box 59097, yn trang entaine es fron 
manufacturers of all lines of manufactur: These ar 
filed for reference by business men of Mexico 

New York, N. Y.—Janovici & Company, Inc., 109 Broad 


street, wish to receive catalogues and price lists 
cate from manufacturers of envelope loy 
openers, coinometers and calculating machines [his 
matter should be addressed to the Export Department 
F-8. 


Rome, Italy.—Ugo de Angelis & Mario Campagnano, 
Via Arco Ciambella, 17-B., whose principal offices are i 
Rome, with an agency in Malta, desires to correspond witl 
American manufacturers who wish to establish an outlet 
for their products in Italy. Time will be saved if such 
manufacturers will include with their first letter their 
catalogues, prices, terms, etc., prepaying sufficient postage 
so as to ensure prompt delivery. The house is well estab 


lished and enjoys a high reputation 


Terre Haute, Ind—E. J. Yansky, 201 Odd Fellows 
Temple, requests catalogues of all kinds of office appli 
ances. He contemplates a small initial line, an s cont 
dent that he will find a good market, calling for increased 


stocks. 

Zanzibar, East Africa.—M. A. Jeraj, 993 Malindi street 
wishes to get in touch with manufacturers of all lit yf 
stationery. He is a general import and export agent 
the whole of Fast Africa 


s 
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IDEAL TUBULAR STANDS | 
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“WESTERN QUALITY DESKS” 4 
. . Bh 

hould be given a prominent place on your sales floor " 
Desks that are built right—attractive—moderatel a 
priced. H; 
It will be to your interest to investigate and familiar ‘ 
ize yourself with a product we have given our exclu tg 
sive attention for over a quarter of a century. * re 
A catalog with present day prices ‘a 
awaits your inquiry r 
Line shown 3d Floor Manufacturers’ Bldg., GRAND Made in a wide variety of styles, for supporting practically any kind ! 
Rapips.—Also 1718 Washington Ave., St. Lous of office machine. A crank raises the castors off the floor, : 
se savahieneuiliil permits the rigid legs to take the load. Mount a typewriter, a : 

duplicating machine, a roller copier, an envelope sealer, an addin ; 

° ae : P Tl 1g ! 
Western Furniture C ompany machine or a card index cabinet on an Ideal Tubular Stand, and it ; 
can be rolled to any position, lowered to operating pcsition and used. . 

Blair Ave. and Palm St. i 
ras Fowler-Manson-Sherman Cycle Mfg. Co. i 

. 4 , 1445-1455 W. AUSTIN AVE., CHICAGO i 

if 

th 
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INDIAN Gesssssss 


earn by 


BUSINESS. A 






moticce aT mepuye Xperience | 


It’s more profitable to learn by 


; . r iF 

| the experience of others. Then you | 

= get all of its advantages and none of { 

| . ° - ° Af 

ae its grief. Stationers all over the coun- i) 

bs 5 { 

i try tell us they have developed an ex- i 

tS cellent market for ‘Widney’ seat pads. Hi 

is Their experience shows not only on the it 

aN credit side of the ledger, but in adding 

a “ ») ; 

Is steady customers. ‘Widney Felt Seat i 

‘£ Pads’ established for them a valuable >, 

K prestige. i 

Miss Comfort Widney says, “‘Ask ii 

A Great Campaign to Push American Office Appliances in India about our unique guarantee proposi- i. 
INDIAN BUSINESS” is a magazine that is read throughout every office A re 

inIndia. A great campaign is about to be started to popularize American tion 

Labor Saving Devices by publishing aspecial Office Appliance number about ° eg 

ofa Exhibition of Labor Saving Machines. American. mabutacvurers can i 

For eee ene nee tadltor ot “Odiee ADpiances THE WIDNEY COMPANY 


We want photographs from every manufacturer for illustrating a special 
article dealing with thissubject. Photograpbsshould be forwarded to The 310K South Jefferson Street : 
British and Colonial Press. The future for this business in India, Burma CHICAGO f 
and Ceylon is tremendous and “BUSINESS” is out to secure the business | 
for you. ‘‘BUSINiSSS” COSTS FIVE DOLLARS A YEAR. Thiscom- 
i 
‘3 
’ 








pany have been appointed Sole Representatives in India. Burma and Cey- 
lon for “Thomas’ Register.” 


T. H. CAMPBELL-HOWES PUB. CO., 167-8 Grand Hotel Bidg., CALCUTTA WWWWWwwWWa 
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Tell City Desks 





We solicit the patronage of dealers 
who emphasize quality, economy and 


service in their campaign—and who 
are prepared to meet every reasonable 
requirement. 
Prepare yourself 
today by writing 
for a catalogue. 


TELL: CITY : DESK : CO.:: 


TELL CITY, INDIANA 


XX 


i) 

NY RAYA OA MY 
SNwe CUOO 004 OOL7 
Tonight, if the Janitor] 
Pokes a Broom Handle 


into the waste basket, you do 
your cust mer to call you up the nex: 
morning and say the baske 
him was no good. 
Make sure of satisfied custome 
selling them the 


SVemco 


Metal Basket built for hard use. The 
Nemco won't rust or bend—is strong, 
substantial and attractive. Comes in 
three convenient sizes and in three 





colors—olive green, maroon and white. 
Send for sales proposition and catalog 


North Western Expanded Metal Co. 
983 Old Colony Building 
Chicago 
Manufacturer's Representatives 
H. E. HOOKER ERNEST WALLACE 
186 N. La Salle St. 444 Market St. 
Chicage, Illinois San Francisco, Cal. 











MM 








The “SATELLITE” 


Typewriter Stand 
In Demand Wherever Typewriters Are Used 


Every business man 
who has a typewriter 
in his office is a pros- 
pective buyer of the 
“Satellite”. Every 
large corporation of- 
fers an opportunity 
for the sale of thes 
stands by thedozen. 


One secret of the growing pop- 
ularity of the “Satellite” is its 
preference by typewriter oper- 
ators. It saves them fatigue and 
increases their efficiency. The 
“Satellite” can be quickly ele- 
vated or lowered, it eliminates 
vibration, has a jointless wood 
top, and can easily be moved from 
place to place on noiseless casters. 
It is all metal except the 


top and is, therefore, a 
fireproof stand. 

EASY TO SELL 
Here is a piece of office 
equipment that moves 
fast. Its outstanding fea- 
tures sell it. The price is 
reasonable and the deal- 
er’s margin of profit war- 
rants his best sales efforts 
Write for Dealer’s Proposition. 


ADJUSTABLE TABLE COMPANY 
GRAND RAPIDS, MICHIGAN 





















rf 


Felis 





This is Model 2X 








OFFIC Tes TABLES 


TRADE MARK “, REGISTERED 
MUTSCHLER BROTHERS CO.NAPPAMEE.IND..U.5 A 






Nationally Advertised 
and in strong demand 
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Opportunities for Foreign Trade. 


The business tips which follow are collected from the 
various points where the United States has consular 
officers and commercial attaches. If the reader wishes to 
follow any of the prospects, he can obtain the name and 
address by requesting the information from the Depart- 
ment of Commerce, Bureau of Foreign and Domestic 
Commerce, Washington, D. C., mentioning the number 
which identifies each item. This information can also be 
obtained from the district and co-operative offices of the 
department 

District Offices: New York, 734 Customhouse; Boston, 
1801 Customhouse; Chicago, 1424 First National Bank 
building: St. Louis, 402 Third National Bank building; 
New Orleans, 120 Hibernia Bank building; San Francisco, 
307 Customhouse; Seattle, 848 Henry building. 

Co-operative Offices: Cleveland, Chamber of Commerce; 
Cincinnati, Chamber of Commerce; Cincinnati, General 
Freight Agent, Southern railway, 96 Ingalls building; Los 
Angeles, Chamber of Commerce; Philadelphia, Chamber 
of Commerce; Portland, Ore., Chamber of Commerce; 
Dayton, Dayton Chamber of Commerce; Pittsburgh, 
Chamber of Commerce; Baltimore, Export and Import 
Board of Trade; Newark, N. J., Newark Chamber of Com- 
merce; Norfolk, Va., Norfolk Maritime Exchange: In- 
lianapolis, Ind., Indianapolis Chamber of Commerce 

Most of these items are quoted in full, as reported by 
the Bureau of Foreign and Domestic Commerce, in the 
thought that where a miscellaneous list of requirements is 
stated, the character of the inquirer’s business will be 
revealed. 

These items are given identifying numbers, to avoid 
promiscuous publication of the names connected with 
Foreign Trade Opportunities developed by the Depart- 
ment of Commerce. The names and addresses must not 
be published by their recipients. 


Furniture. 

34,445.—A firm of commission merchants in Cuba de 
sires to secure the sole representation of exporting firms 
for the sale of flour, codfish, rice, canned fish and pre 
serves, canned fruits, dry goods, novelties, iron and steel 


products of all kinds, and office furniture. No reference 
offered. 
See also No. 34,472 under Other Machines 
General. 
34,432.—A manufacturer’s export agent with offices in 


Cuba is desirous of securing exclusive representation for 
American manufacturers throughout the Island of Cuba 
and Mexico. Keference. 
Other Machines. 
34,472.—A commercial agent in Syria desires to secure 
the representation of firms for the sale of dictaphones, 
automobiles, sugar, coffee, pepper, tea, flour, cotton and 


woolen goods, hardware, ready-made clothes, glass and 
glassware, oftice supplies and filing cases, and fire, life, 
and marine insurance. Quotations should be given c.i.f. 
Beirut or Alexandretta. Terms: Twenty-five per cent 
in advance and balance against documents. Reference. 
Paper. 
34.439.—A mercantile company in Italy desires to secure 


an agency for the sale of flour and farina, wheats, paper, 
and fire and life insurance. Quotations should be given 
c. i. f. Genoa. References. 

34,456.—A firm of importers in South Africa desires to 
secure agencies for the sale of paper, novelties, confec- 
tionery, including cheap chocolates, and carnival articles. 
Reference. 

34,459.—A commercial agent from the Canary Islands 
is in the United States for a short time and desires to 
secure an agency for the sale of fertilizers, sulphate of 
ammonia of twenty-five per cent; nitrate of potash, corn, 
wheat, construction material, dry goods, automobiles, 
paper, and leather. References. 

Pens and Pencils. 

34,471.—The office in the United States of a publishing 
house in Spain, which plans to increase its circulation by 
giving of premiums, desires to be placed in touch with 
manufacturers of goods suitable for this purpose, such 
as phonographs, watches, fountain pens, penknives, office 
appliances, cameras, and advertising novelties. Purchases 
to be made on a cash basis. References. 

Stationery. 

34,389.—The representative in the United States of a 
trading company in New Zealand desires to purchase 
agricultural implements, machinery, hardware, dairy ma- 
chinery, wire and fencing goods, seeds, fertilizers, dry 


CUSPIDORS 


that meet the prac- 
ticable demands of 
practicable business. 


that match, if de- 
“ sired, the finest office 
setting. 

that offer 86 de- 

lightful styles to 
choose yours from. 

are made by ALD- 

RICH Mfg. Co., Inc. 

57 Illinois Street, 

Buffalo, N.Y. Write 


“ALDRICH” 
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“The chief secret of comfort 
lies on not suffering trifles to 
vex us, and in prudently culti- 
vating an undergrowth of 
small pleasures, since very few 
great ones are let on long 
leases,”’ —Aughey. 


ILWAUKEE 
CHAIRS 


embody the entire secret. Not only 
are they famous for comfort, for 
beauty, for style, but the organization 
backing them eliminates, to a great 
degree, the “trifles” of merchandising 
that usually assail dealers. MIL- 
WAUKEE CHAIRS also identify 
themselves with the “very few” who 
give comfort and pleasure “on long 


” 


leases. 


You'll) find our dealer's 
prospectus highly profitable 
Write us 


Milwaukee Chair Company 
Milwaukee Chicago New York = Seattle 
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Cuspidor Character 


Why not? Autil- 
ity can harmon- 
ize or contrast 
with its sur- 
roundings. It 
need not be ob- 
trusive. We 
make 






Ireland & Matthews Cuspidors 
in brass and steel (olive green finish). 
There is a wide variety 
of designs for discriminat- 


ing purchasers. 


Let us send you our book of 
Ireland & Matthews Designs 
Ireland & Matthews 
DETROIT 


“GRAND RAPIDS QUALITY” 
OFFICE CHAIRS 


The same class of 
skilled workers that 
make the famous 
Grand Rapids fur- 
niture build these 
chairs. For design, 
workmanship and 
finish you cannot 
find chairs that will 
give you better sat- 
isfaction. 





















































No. 327% 


Our prices and 
illustrations will be 
sent on request. 





No. 421% 


Grand Rapids Office Chair Co. 


37-45 Prescott Street Grand Rapids, Mich. 
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goods, canned goods, stationery, furniture, shoe and leather 
findings, carpets, linoleums, wearing apparel, and all othe: 
merchandise which would be used by farmers of a co 
operative association. Quotations should be given f.o. b. 
American ports. Terms to be cash. Reference 
34,392.—-A commercial agent in Spain desires to s¢ 
the representation of firms for the sale of hand and hors: 
drawn cultivators, corn shellers, small corn grinders, ele« 
tric machines f planing and polishing waxed fl 


cure 


tor 
sewing machines for shoes, grinding and sharpening ma 
chines, cutlery, printing-office equipment, electric and gas 
stoves, coffee-making machines for restaurants, autom 
bile supplies, paints and varnishes, clothes-pressing ma 
chines for tailor shops, kitchen utensils, piano pl 
and stationery supplies. References. 

See also No. 34,471 under Pens and Pencils 

See also No. 34,472 under Other Machines 


(House Organs—Continued from Page 179 
Dealers’ House Organs. 


A very fair policy on prices was announced in the Feb 
ruary issue of Ward’s Service. 
x * * 


in published 


Fetter Clippings is an effective house org: 
by the Geo. G. Fetter Company, Louisville, Ky 
x * 


* 
The February issue of Hub’s Guide Post contained a 
dissertation on effective typographic compositio1 
* 


roan 


would 


Redroh Chat for February thanked the hous: 
editors for sending copies, and stated that excerpts 
appear in Chat when found of general interest to the 
readers of Horder’s Inc., house organ. 


* * 

The Farnham Printing & Stationery Company, Minne 
apolis, Minn., publishes Farnham’s Red Book \ recent 
issue was a “junior catalogue,” as.prices were so unsettled 
that a new catalogue was impracticable. 


Internal House Organs. 


An editorial in the January-February issue « he Art 
Metal Welder preached industrial security, under the cap- 
tion, “Let’s Make 1921 a Year of Safety.” 

s ¢ & 


The Woodstock Keyboard parodies a featurt Chi 
cago daily, “The Inquiring Reporter.” In the original he 
accosts folks on the street, and asks opinions on topics of 
the day. The Keyboard man asked factory folks about 
their pet peeves. 


(Adding Machines—Continued from Page 195 
Seattle, Wash.—R. E. Mowery has 


here from the Chicago office of the Sundstrand Adding 
Machine Company. 

Syracuse, N. Y.—F. took third prize, wort} 
$50.00, in a sales contest for the last quarter of 1920, win 
ning his position against the entire district organization 
of the Monroe Calculating Machine Company 


been transferred 


R. Cross 


Wheeling, W. Va.—The second prize, valued at $75.00, 
in a recent division sales contest of the Monroe Calculat 
ing Machine Company, was won by A. A. Lathan 

Winnipeg, Manitoba, Canada.—The E. J. Nelson Com 
pany has opened at 204 Curry building, to distribute Mot 
roe adding and calculating machines. E. J. Nelson, of 
the company, was in charge of the Monroe office at Du 
luth, Minn., in the past. 

(Catalogues—Continued from Page 191 
die stamping and machine ruling show how this stock 
looks when worked up by the skilled stationer Ledger 
stocks are generally buried in accounting systems, and get 
little opportunity to show the advertising values inherent 
The samples include jobs made to circulate ith cus 
tomers—and to carry an air of substance and reliability 


for the user. 
Dealer’s Printed Matter. 
The Sykora Stationery & Supply Company, 733 South 
Dearborn street, Chicago, Ill. issued 
special price list in February. 


a omprenensive 


Chicago Waterman Handles all State Trade. 


The L. E. Waterman Company’s Chicago branch at 129 
South State street is now handling all business from Illi 
nois customers. 
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Four Reasons Why There Are Big Profits 
in Selling Barshal Safe Deposit Boxes 


No stock investment to carry—turn over 30 to 60 
days — Barshal carries account if desired and a 
good sized discount makes this business stand out 
head and shoulders above many other lines in the 
net profits it earns. 
Backed by an intensive nation wide advertising 
campaign they sell. And today every bank in the 
country is a likely prospect for Barshal Boxes 
Then take the first step ahead and get the details , 
of this proposition. It's the right thing to do for 
more business and for more profits. 

The Barshal Line includes Metal Furniture, 

Steel Filing Equipment, Banking Room Fix- 

tures, Ornamental Iron and Bronze Work. 
































No. 1860 F 


is the factor that eventually sweeps 
aside the most intense competition. 
Price may appeal toa man’s pocket- 
book, but quality invariably wins 
his confidence and _ long-lived 
patronage. 


Many hundreds of merchants who have 
established their business on the prestige 


STOW & DAVIS 
MATCHED SUITES 


have seen their sales double and triple. 


YOU can depend on Stow and Davis in 

critical times with critical customers and 

when critical examination is insisted upon 
even after years of service. 


Write for dealer’s prospectus. 


STOW & DAVIS FURNITURE CO. 


Grand Rapids, Mich. 




















Stationers’ 


Advance Paper Box Co. 


2727 Franklin Ave. 


Tarboard 
Goods 


An established line of filing boxes, trans- 
fer cases and stock boxes assures you of 
a steady income and regular turnover. 
Your customers know these goods—they 
are in demand. 


If you now handle these goods, get our 
proposition and see how it compares. 
If not, write for information about our 
sample assortment which provides a small 
stock and a sample of each number. 


Manufacturers of Plain and Fancy Paper 
Boxes, Filing Cases and Stock Boxes. 





St. Louis, Mo. 








SIMPLEX TUBULAR STANDS 


“Conventence in Applicat 






F tion” adds 50%to the meri 
oO of any office appliance. 
R 


Adding Machines 
Billing Machines 
Copy Machines 


Typewriters 
Etc. 


Equipped with 
oO! without 
raising and 
lowering de 
vice as de- 
sired 








WIDE BASES 


that rest firmly 
at all times 






Model 8-3 
Adding machine stand 
equipped with raising 
and lowering device 
which operates with 
' base casting naving easy roll- 
any direction ing casters within. The stand 
an be made up is raised or lowered at will by 
‘ad handsome fin means of the hand lever. 
ishes, of any col " 

or, to match the Simplex Tubular Stands have the big 
machine it suP- adwantage of H H ; ; 
ports Any mod B being light = Ss ht, 


el or design made though extremely rigid and durable 
to order on spec- under heavy stress or constant use. 


ee Easy to Handle and the Best in Its Class 


SIMPLEX STEEL STAMPING & MFG. CO. 
1928 Gravois—Saint Louis 


The easy adjust 
ment of the hand 
lever lifts or low 
ers the stand at 
will It may be 
rolled about in 






















ee 
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PHON-ARM 


TELEPHONE HOLDERS 


Millions of telephones must 
pass each other on 

Double flat-top desks and on 
combinations of desks 


THE GRAVITY PHON-ARM ALLOWS THIS FEATURE 
WITH PHONES USED DOUBLE OR TRIPLE 


The Goodyear Tire & Rubber Co. 
use over 200 Gravity Phon-Arms 


Your ousteuners: anced this service 
WRITE 
THE CLEVELAND PHON-ARM CO. 


1265 West Second Street 
Cleveland, Ohio 


We Manufacture You Seil 




















The “SIMPLEX”’ Hexagon Pencil Press 


READY FOR IMMEDIATE SHIPMENT 


STATIONERS 


PRINTERS Stamp Your Own Pencils 


The SIMPLEX HEXAGON PENCIL PRESS is the simplest, fastest and 
best hand machine ever built. Fully guaranteed in every respect. 


The SIMPLEX, operated by hand, heated by electricity, equipped with 
automatic roll gold feeder and quick, detachable chase, will turn out from 
five to ten gross pencils per hour at a cost of five to seven cents per gross 


The SIMPLEX quick, detachable chase adapted fcr ordinary lead type 
linotype, brass type or stee! dies—changeable in a few seconds. 


WRITE TODAY 


comtetinect earn resin tee THE UNITED PENCIL CO., Inc., 2072982 28% 


Samples on Request. 











WIRE WASTE BASKETS SPACE BASKETS 
LETTER TRAYS PAPER CLIPS 


GEM CLIPS “CYCLONE” 


Nos. 1, 2 and 3 
Special Prices on 
Gem Clips 
Extra Fine Quality Guaranteed 


No. 1201 Write Today for Samples and Quotations 


MIDLAND STEEL PRODUCTS COMPANY 
3132-36 South Canal Street, CHICAGO 













me,'\) Ths 
. Ky 2e,~ % 
a WL 








Pacific Coast Representatives Southern Representative 
REID & GILMARTIN EDWARD V. BOGART 
No. 639 1-2 444 Market St., San Francisco, Cal. 1218 Fourth Nat’l Bank Bidg., Atlanta, Ga 














MORDEN SWIVEL RINGS 


MADE ON SCIENTIFIC PRINCIPLES 


The vital point to determine in selecting a loose leaf ring is its dependability to remain 
closed. Loose leaf sheets exert a certain amount of strain, tending to force rings open unex- 
pectedly, especially when leaves are crowded, or are turned in punches. Morden Swivel Rings 
are scientifically constructed to counteract this strain. Instead of opening by a pull in the same 
direction as the strain exerted by the contents, they open by a sidewise push at right angles te 
this strain. In addition, Morden Rings have no enlarged, clumsy joints to mar furniture, ner 
sharp projections to mutilate sheets. 


THE PERFECT SCHOOL NOTE BOOK RING 

Used for student note books, stenographers’ note books, eyeletted covers, metre reader books, 
band books, catalogs, swatch books, every conceivable variety of loose leaf books; and all loose 
sheets, charts, drawings, blue prints, maps, fashion plates, clippings, pictures, postcards, fabrics, 
in fact for any classified matter in loose leaf form. 

Loose leaf sheets need not be held in expensive binders) Heavy manila, or other matertal, 
cut to proper size to form outside protection covers, with Morden Swivel Rings inserted through 
such covers and sheets make a flat-opening book, costing but a few cents, yet as durable and 
convenient as the most expensively bound book. 

Supplied in ten sizes: % in. to 2 in. Liberal discount to the trade. Samples free. Cuts for 
catalogs furnished. 


THE MORDEN MANUFACTURING CORPORATION 
WATERBURY, CONNECTICUT 
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Riv The Master Craftsman Fountain Pen A triumph of thirt y-eight years’ experience in 
i al the manufacture ot Fountain Pens. Wemanu- 


facture fountain pens for the trade, and specialize on imprints for the jobbing, reteil and mail 
order trade. Prompt service in repairs, All work is done in our own shops. 


The export trade is skilfully handled. A host of busi- We make all modern designs in Lever Self-Filling, 
ness friends abroad testifies to our close study of their Screw Cap, Non Leakable and Slip Cap Fountain Pens; 
y requirements. also Stylos—Fully Guaranteed. 


Get in touch with us at once. Our prices assure you good profits; Beaumel quality pleases users. 


D. W. Beaumel & Co., Inc., Office and Factory: 17-27 Vandewater Street, New York, N. Y. 


Pacific Coast Branch: Manufacturers’ Sales Company Canadian Branch: Pa Distributing Sistine 
247 California Street, San Francisco, Calif. Guy Block, Montreal, Canada 











PELOUZE “STANDARD” POSTAL “SCALE | 


WITH ADJUSTABLE BEAM and INTERCHANGEABLE DIAL 


FINE wire on the sliding poise indicates the cost 
A* cents on the different classes of mail matter. 


The beam can be instantly turned by the hand 


to any angle, so that the dial can be easily read 
from any position. 


In case the postal laws should change at an 
time, a new enameled dial can be ii i This 

insures a perpetual scale. Beautifully enameled 
in Gold Bronze. 


PELOUZE MANUFACTURING COMPANY 









MADE. IN TWO SIZES 























No. 2 “Standard.” 232-242 East Ohio Street CHICAGO 
No 4 “Standard.” med r ee SEND FOR POSTAL SCALE CATALOG 
R) 9 TRANSFER CASES 
Up —— a 
ARCHES AND FILES 


MANUFACTURED 


J. F. HUNT 


Rochester N.Y. 


WHOLESALE ONLY 
WE OPERATE NO RETAIL STORES 











YOUR DESK ATTRACTIVELY EQUIPPED 


Desk auxiliaries must maintain a definite high standard to achieve the approval and support of the modern business man. 


The New Martinsville Line offers a 
complete assortment of inkwells, sponge 
cups, pen trays, paper weights, ash trays, 
and match holders fashioned in various 
shapes and sizes to meet every demand 
of the user. 


The New Martinsville Line presents 
to the trade better office glassware 
that recognizes the desirability of an 
individualism that is in accordance with 
present day demands. 





Your desk equipped with the clear, flawless, crystal glassware of the New Martinsville Line guarantees a good appearance and prestige 
that is satisfaction personified. 
We have an interesting catalogue that we are anxious for you to acquire. Send us your name today. 


The New Martinsville Glass Manufacturing Company 
New Martinsville West Virginia 











vw nee 


eae ese ee 








March, 1921. 


212 OFFICE APPLIANCES 











| ae | STANDARD ENVELOPE SEALERS 


Most widely distributed machines of their kind in the world. 6 Models, hand 
and electric, suitable for the largest or smallest mail. 


Standard Envelope Sealers are guaranteed to give a lifetime of good service at insignificant upkeep cost. 





Send for literature and free trial offer. 


STATIONERS AND OFFICE SPECIALTY SALESMEN—We have an interesting proposition to make you 
if we are not already represented in your district. 


The STANDARD ENVELOPE SEALER MFG. COMPANY 


EVERETT, MASS. 


Write for details, stating territory covered. 

















LIBERTY 


POSTAL SCALES 


CONVERTED 





Now computing FOREIGN 
POSTAGE instead of 3c rates. 

Made in three sizes—1-lb., 
2-lb., 4-lb. capacity. 

Also equipped with up-to- 
date charts, showing the 
amount of postage on all 
classes of U. S. A. mail 
matter. 


Order through your Jobber 
TRINER SCALE & MFG. CO. 


2714 W. 21st St. Chicago, Il. 








\ CLIMAX 


Pat. Dec. 12, 16 


SQUARE TOP 
PAPER CLIPS 


THE BEST AND 
MOST ECONOMICAL 
PAPER FASTENER 


MADE BY 


Buffalo Automatic Mfg. Co. 


457 Washington St. BUFFALO, N. Y. 














si NOTARY 


4 SE A L Ss 





RUBBER 9 STEEL STAMPS 


a 
SEALS, 
STENCILS, 


BADGES, 


= Rubber « Stee! 
> STAMPS, 


METAL CHECKS cen 
Reap, POCKET COINS fiir 
eS BRASS SIGNS ele 


BADGES 














KEY CHECKS 











STENCILS 


FOR SALE 
MEYER & WENTHE 


106 &. DLARBORE ST. 


Pwned AAsMoire 2626 


MEYER & WENTHE 


ieltek wn Soureseest, CHIGAGO 


TRADE CHECKS 























_ILLERTE{RAND 




















The Original Bow! Pointed Pens. 


MILLER BROS. 


Meriden, Conn. 





“ tn al \P2MILLER BRO'S 
Sad Bowl POINTED 








Styles to Please All Hands 


305 Broadway, N. Y. 





MILLER {RAND 
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WELDONROBERTS 


Rubber Erasers 


When the stationer carries in stock a line of erasers such as | 
our ‘‘World’s Quality Standard’’ he can confidently bank on | 
and commend them without reservation to his patrons. 


Weldon Roberts Rubber Co. Newark, N.J. U.S.A. 





AMan is Judged 
LE By the Card 
He Presents 











Almost any card will 
do, of course, to con- 

vey your name to the 
man you wish to see—but 
a poor card, or one that may be 
slightly soiled, will carry with 
it a poor impression of your 
sense of fitness. 


WIGGINS 


Peerless Patent 
Book Form Cards 


give a dignity to your introduction 
that will gain an audience every time. 
First impressions are lasting. 

Send for tab of specimens and note 
the general excellence of engraving, 
and the clean-cut ap- 
pearance of these 
cards encased in 
convenient 
book form, 






The John B. Wiggins Co. 
Established 1857 
Engravers, Plate Makers, Die Embossers 


1s PeoricGa ba, CHICAGO 
















Claes hes incoming 
il so that papers 
can be located at 
once. Separates 
urgent from 
routine work, and 
insures the orderly 
dispatch of the day's 
mail. Keeps confidential 
letters under cover, and 
disappoints “‘snoopers.” 
The Elsane Work Distributor 
is made in two grades, with six 
and twelve pockets. Will not bulge 
—has plenty of expansion — pockets are reinforced at 
the hinges. Label holders are of metal, covered with 
transparent celluloid. 


SAINBERG & COMPANY, Inc. 
65-67 W. Houston Street NEW YORK 


GOODLINE 


“METAL TIP” 
GUIDES 


The extra metal 
below the printed 
tab provides strength 
where needed. Good- 
line “Metal Tip” 
Guides outlast all 
other press board 
guides on the mar- 
ket. They with- 
stand hard usage 
and do not become 
dog eared. 

The tips cannot 
tear off. The metal 
is japanned after 
forming, thus pro- 
viding a firm coat- 
ing which will not 
flake off or rub off. 


GOODLINE MANUFACTURING CO., MEAT, OHIO 
New York Office: 368 Broadway 


SANE) 


<2 same oF 


Work 
Distributor 










































Eventually, 


Chicago Sales Office 


C. E. Barrett & CO. 
Rand McNally Bidg. 





Mr. Stationer, you will have calls for the Paramount Ink Pencil. 





If your dealer cannot supply you, send us $1.25 for sample of slip cap, $1.50 for safety 
cap, or $2.50 for the lever self filler. Also send your Stationer’s name. 


Chicago, Ill. Western Union Code “‘Paramount’’ ad 


Thoroughly reliable and unconditionally guaranteed. 


FARRELL & HOSINGER CO. 
63-65 Irving St., Jersey City, N. J. 








ee 
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Panama 
Improved Eye Shade 









ENGRAVING & 
EMBOSSING 
from Steel Dies 


and Copper 


Please Your 
Customers 


BY SENDING US 
THEIR ORDERS FOR 


Engraved and Embossed 
STATIONERY 
ANNOUNCEMENTS 
INVITATIONS 
PROGRAMS—CARDS 












Protects your eyes from those side lights. 


Made in Transparent and Opaque green 
celluloid. 





Sold by every leading Stationery store. 





North 


Wells St., 
Manufactured by BECAUSE WE CAN GI\ 
Chicago, Ill. You CORRECT “AND PE it 
FECT WORK — INTELLI 
GENT AND 


Chicago Eye Shield Co. 


2300 Warren Ave. CHICAGO, ILL. 
POU oe 


STAUDER 


ENGRAVING Co. PROMPT SERVICE 


(1346 





















HicH GRADE Zz LEON ISAAC 
EXCLUSIVELY co INFORMATION 







paves Liles a Book — pce 


— GLU INUM 





pommrmemeee THE SLICKEST PEN EVER MADE eres 
ondeaacy GLUCINUM 
pdsanegyf PENS 
Samples and Catalogue to Dealers 


The Turner & Harrison Pen Mfg. Co. !¢- 


Falcon Pen Works -’+ Philadelphia, Pa. 
Established 1876 
Seem THE ENGLISH SILVER-ALLOY LINE ————— 








HARRISON 


707 





The Elsane Glass Desk Pad is a most convenient aid to the office 
worker. The plate, heavy v4” glass with polished edges, is supported 
on a semi-flexible green felt base the metal corners of which hold it 
easily in place—Positively no sticking nor binding. It opens and 
closes like a book. Three sizes: 18x24, 20x34, 24x36. 
Send us a sample crder or write for circular. 











THe Factory 
OF Quatity 








SAINBERG & CO., Inc., 65-67 W. Houston St., NEW YORK IMPRINT PENS 


For THe TRADE 




















PEET'S GUMMED TAPE £2735 re 


IMPROVED TRIANGLE cup tis ne ellie 


aI hea? = | for The Stationer 


HOLDS PAPERS | SECURELY and Blank Book Maker 
PAT. MAY 22.1917. 
PLAIN OR PRINTED—VARIED COLORS. 


Only after trying this new paper clip can you appreciate 


its superiority. It is so easy cok, 3W A _ THE GUMMED PRODUCTS CO. 


papers, etc., absolutely firm. 
work. It will be worth your while to send for samples and 


prices. 4204- 6 W. Lake Street CHICAGO, ILL. 


Jf your stationer does not carry them, write us direct, 


a ener st FEET BROS. aunaain em | SEALING NG MACHINES 3 3 MODELS 























Card Index Cabinets | | The Automatic aiiions 
oeniin aon. reise Book Holder 





block, on flat rod. Will not 

tear cards. Sizes 1 to SOLVES THE PROBLEM 

6 drawers for 3x5, 4x6 S a 

and 5x8 cards. Wood- We have a proposition of inter- 

en frames covered est to all stationers and office 

with black cloth. supply houses. 

L. Hoffman Write today 

45 Lafayette Street MACDONALD-JENSEN MANUFACTURING CO. 
Established 1888 New York City 300 Douglass St. Brooklyn, N. Y. 
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NEW MODEL 


BRISTOW 
RADIAL DISTRIBUTOR 


CLEARS THE DESK OF 
BASKETS AND TRAYS. Desk 
space occupied:—12x 6} inches, 
one-third less than occupied by 
a single desk tray. Maximum 
number of compartments: — 4. 
Compartments:—14 inches wide 
at base, flaring at top to allow 
ease of access. 

This Model is constructed Model 4 - = Price $5.00 
on the same lines as our 

larger Models and is built with the same high standards in 
mind. The few compartments make it of use to clerks as well 
as executives, sO everyone in an office needs one and is, there- 
fore, a good prospect. The result is many and large sales 





This Model and larger sizes illustrated in our circular which will be sent upon request’ 


STANLEY R. BRISTOW, 171 Washington St., Newark, N. J. 


» SIMONSON 


Patented Metal Tip Guides 










For Vertical Letter Files, Card 
Systems and Check Files, Are 
Indestructible 








None Genuine un- 

less stamped U. S. 

Patent No. 794,749 
on Metal Tip. 





FREE Samples Sent on Request. 
Discounts to Dealers. 


R. A. SIMONSON & CO. 
122 S. Michigan Ave. CHICAGO 











Typewriter Dealers 
Attention! 





ess Automatics fasten the typewriter: ecurel without 
rmanently attaching it. They eliminate the racket and 
ease the operator The machine can be removed o1 
placed instant] Install one in an office and you can come 
ick later and equip every typewriter in us¢ 
Write xiay for our high class, money-making proposition 


Speed Key Manufacturing Co., Inc. 


Sole Manufacturers 











KIPCO BRAND 


DUPLICATOR INK 
FOR ROTARY STENCIL MACHINES 


The quality of this inkis 
guaranteed by nearly half 
a century of practical ink 
manufacturing experience. 








Samples and Prices Sent on Request. 


KRUSE PRINTING INK COMPANY 
437 Pearl Street, - - - NEW YORK 

















Burroughs—Wales—Daltons 


CALCULATING MACHINES 


Comptometers—Burroughs 


BOUGHT — SOLD — REBUILT 
ALL MACHINES GUARANTEED ONE YEAR 


Wholesale — Retail 
NEW ENGLAND ADDING MACHINE CO. 
7 Water Street BOSTON, MASS. 





ADDING MACHINES TYPEWRITERS 
ALL MAKES 


rough or rebuilt, of all makes, are ready for ship- 
: ment to our customers, 
both in the United States 
and abroad. We have a 
large stock on hand for 
immediate needs. 


Our quality is first, our prices 
are right. 





Dealers abroad should send for 
our Export price list 932. 





REGISTERED 


National Typewriter Exchange Co. 
Cable Address, NATYPEXC 110 Broad St., Boston, Mass, U. S. A. 














Drawing Inks, Blacks and Colors 
Eternal Writing Ink 


Engrossing Ink 

Taurine Muclage 

Photo Mounter Paste 
Drawing Board and Library 


Office Paste Mucilage 
Liquid Paste 
Vegetable Giue, etc., ete. 


Strictly Original Goods of the Highest Grade Only. 
Show Cards, Color Cards and Imprinted Matter Sup- 
plied to the Trade. Discounts and Trade Pricesgive 
good profits. 

Consumers, emancipate yourselves from the use of 
corrosive and ill-smelling inks and adhesives and 
a adopt the Higgins’ Inks and Adhesives. They will 
be a revelation to you. 


We protect the trade by referring 
all orders and inquiries thereto, 


CHAS. M. HIGGINS & CO., efnea’ intr’ aud aanesiees 


Main Office and Factery, Brooklyn, N. Y., U. S. A, New York-Chicago-Londen 


































Don’t Miss Any of the MOORE 
PUSH-PIN Business This Spring 


In every part of the country the demand for our products 
has wonderfully increased this year. With better facilities, 
improved machinery and augmented forces, we now fill 


all orders promptly. 
PUSH-PINS 


PUSH-LESS HANGERS 
Moore fiss-rnuustacns 
PUSH-MAPTACKS 
Devices for Hanging up Things Without Marring 
One of our improved Counter Displays will attract trade to your 
store and sell itself many times over without effort cn your part. 
WRITE AT ONCE FOR DEALERS’ DISCOUNTS AND GET YOUR 
SHARE OF THIS BIG SPRING BUSINESS 
MOORE PUSH-PIN CO. 
33-2 Berkley Street Philadelphia, Pa. 
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% CARBON 
¢, PAPER .« 


ow 
Standard Carbon & Ribbon Co. 


& 114 Liberty Street > 
NEW YORK, N. Y. 


& 
- TYPEWRITER % e,, 
s RIBBONS 











= Tape | ‘TYPEWRITERS 





ALL MAKES 
All sizes All styles : 
Flexible and stiff with leather and + a EXPORT DOMESTIC 
metal corners. ; 
Also Stationery Specialties. 4 ROUGH REBUILT 
A trial order is more satisfactory If those who read this advertisement knew 
than description. , us as those who have bought from us, we 
., are certain we could have many more satisfied custom- 
| # HOFFMAN = ers. Write us for prices. Ask others about our quality. 
45 Lafayette Street ‘ a 
New York City we GUARANTEE TYPEWRITER CoO., Inc. 


TTT / 39 South 10th Street 
| PHILADELPHIA, PENNA., U. S. A. 
Cable Code: BOYERTYPE, A. B. C., 5th Edition 














EXTRA DOLLARS 


are added to te rofits ot ne Aoolet oe 
io aes Ie ting Sakecumagh gone ont aaa 
use ektogra: pans 
1 makes. 





ad 


LATENS 


FOR PARTICULAR PEOPLE 
The Heyer Duplicater Company 


Mektographe, Gelatine Duplicators, A new process of grinding insures accurate 
trade with Hektograph, garben ye - measurement the entire length of the platen. The 


bens at lowest Srices. vee recovered article is just as fine as any customer 


Write for literature. Domestic aad 
fereign inquiries given prompt at- 
teation. 


The Heyer Duplicator Co. 
160 N. Wells St., Chicago, Ill. 








can desire. There is nothing better on the market. 


IMMEDIATE Combined with our accuracy, we have 
SERVICE speed. Goods are returned the same day 
received. Send for price list. 


THE PLATEN SHOP 


34 Glenwood Road SOMERVILLE 45, MASS. 


























Trademarks 2 
and Copyrights 
Difficult and rejected cases specially solicited. No 
misleading induceme nts made to secure business. 


| Over 30 years’ active practice. Experienced, personal, - HUNT'S No. 24 Ledger Pen 


conscientious service. Write for terms. Book free. 
Famous for its Round Point, its Large Ink-holding 





— 9 - ° | Capacity, its Durability, its Grace and Beauty, its 
E. G. SIGGERS — ss > Suaiies i} Fine Pomt and Easy Action. | 

















| 
————— oo 
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“‘When the roller loses its grip, the paper is bound to slip” 


OSs OL The up-to-date stenographer uses— 
NGS RY “ROS ROL NON SKID” 






An International Typist’s Need 
Restores the Original “GRIP” to the 


7 
WN kcmennscis SERESS Platen. Dries instantly. 
Akins oe 
“S ROLLERS NO™ 
TRADE MARK “Just like a new Roller every Week" 
Prevents Slip-Ups 
Stops Skidding 
Stationers and Dealers! Be the first in your locality to intro- 


duce this live seller. Display and sales helps. 
Retails for fifty cents per bottle. 
THE ROS ROL COMPANY 


1367 Broadway New York City 





TRADE MARE 


PERFECTION 


REG. U. 8. PATENT OFFICE 
The largest and most complete assortment 


This line is superior in quality 
and covers everything that is 
practical in such devices. 
PERFECTION stands are made of 
Cast Iron, Wood and Steel. Cat- 
alogue and descriptive matter fur- 
nished upon application. 

The date leaves are printed in 
both ENGLISH and SPANISH. 


HALE SPECIALTY CO., Inc. 





This form illustrates No. 30 
Sole Manufacturers 
oar er Snags 128 N. JEFFERSON 8T., 
3 Sizes 
eae Qulches CHICAGO, ILL. 











THE STANDARD ee 
POST OFFICE SCALE (eee 

SYMBOLIZES SPEED 
Dial and platform conveniently 


in front of operator. Indicator 
does not oscillate. 


96,000 Triner All-Steel Parcel 
Post Scales used by 
Government. 


Write for Booklet No. 8 


Triner Sales Co. 


190 N. State St. 
CHICAGO, ILL. 













SIGN PRINTING OUTFITS 


ano SHOW CARD PRINTER | 


al Ven Tae —— 


i : : 
eT Se ee ee le) 
aE eK \ 





For printing signs, show cards, price tickets, etc. 


HANS H. HELLESOE thitcao * intinois 





LONG SERVICE WITHOUT COST 


No supplies needed, and practically no repairs 


REYNOLDS ENVELOPE SEALER 


Thousands of users have testified to the reliability of the 

REYNOLDS 
during the 
past nine 
years. Some 
of the first 
machines are 
still in use. 
What it has 
done for 
others it 
will do 
for YOU. 












Simple 
Sure to 
Seal 





Reynolds Envelope Sealer Co. 
121 N. Market Street, Chicago 








Every Typewriter Dealer 


fs earnestly urged to learn just what our service means to 
his busiriess. Our representatives are constantly combing 
the country for used machines to supply dealers. 


We furnish “select rough” typewriters which can be put in 
salable condition with very little adjusting, or which may 
be used for rentals without adjustments. 


We also supply guaranteed “rebuilt” machines—the kind 
that leok like new and ACT like new. 


Nd You can depend upon UTECO typewriters for 
satisfaction and UTECO prices for big profits. 
Every time! Send for price list. 


UNITED TYPEWRITER EXCHANGE CO. 


(Wholesalers) 


Boston, Mass. 





Sgn of Quality 137 High St., 








“BUCKEYE 
STATE” 
FILE Made in Letter and Cap Sizes. 


Distinctive in appearance with paneled 
drawer fronts and long side panels. Roller- 
bearing hardwood slides assure quiet, easy 
operation and great durability. The fol- 
lower blocks are positive. Characterized 


by a dull rubbed varnish finish. 


Write for Descriptive Matter and Prices 


THE MANUAL ARTS 


FURNITURE COMPANY 
2211-17 Eastern Avenue, Cincinnati, Ohio 


Typewriter Tables and Desks 

















“ONE ON EVERY DESK”. 


Eveready Paper Fasteners 
are rapidly replacing pins, 
clips and old style stapling 
machines. Representative 
Business Houses and In- 
dustrial Establishments in 
all parts of the world, after 
careful tests, have added 
an “Eveready” to the equip- 
ment of every desk where 
a stapling machine is re- 
quired. 


MODEL D 


PAPER FASTENER 


EVEREADY MFG. CO. OF BOSTON, BOSTON, MASS. 


NO DESK COMPLETE WITHOUT AN EVEREADY 











SPO EP Rd I alle yen nes «64 or 


Catia Bde ook 8c 
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THE NEW 
CLOCK-SPRING 
RUBBER STAMP HOLDER 









Round Style for 8 Stamps . . $1.25 

Long Style for 4 Stamps... .35 

Dealers and Agents Wanted 
Glad Tidings Publishing Co. 


202 S. Clark Street Chicago, Ill. 








The Slickest Pencil Points 


You Ever Saw! 


are made by the Graffco Pencil Sharp- 
ener. They are better points—smooth- 
er, easier-writing, longer-lasting. 


the Gr raf fco Pencil Sharpener 


is designed for business men, architects, draftsmen, engineers, clerks 
stenographers, schools, and all others who want better writing 
points and a sharpener built for life-service. Write today f-r 
illustrated folder. 

Dealers: Here's a good point for you—write today for our propositior 


GEORGE B. GRAFF CoO. 
18 Beacon Street Somerville, Boston 42, Mass. 























WT HT Sell More Waste Baskets 


\ to more customers. That creates more 

satisfaction than to sell frequently toa 
few, who must replace frail baskets that 
do not last. 


Daisy Baskets 


are sturdy, of sufficient capacity and 
last long. Madeof coppered wire witha 
solid bottom. This construction assures 
strength and prevents fine trash from 
falling to the floor. 



































Write for particulars. 


The Massillon Wire Basket Company 
Massillon, Ohio 








TRACE MARK 




















THIS TRADE MARK IS A 
POSITIVE GUARANTEE 
OF THE 
GREATEST POSSIBLE VALUES 
IN 


HARMLESS PIN TICKETS 
STRING AND BUTTON TAGS 
POPULAR PAPER CLIPS 
QUALITY THUMB TACKS 


Noesting Pin Ticket Co., Inc. 


Mount Vernon, N. Y. 























The “SCATTERGGOD” 
Mucilage Pot 


Can be used with any liquid adhesive. 
It is made with a purpose; to insure 
non-evaporation, cleanliness, conven- 
ience and economy. We also manu- 
facture moisteners and ink wells made 
on the same principles. 





a 


Write for particulars, prices and dealers discounts 


H. W. SCATTERGOOD CO. 


1722-28 W. Venango St. Philadelphia, Pa. 





IF YOU SELL 
CARBON PAPER 


TYPEWRITER RIBBONS 


Send us your name and address and 
we will see that you get acquainted 
with an up-to-date line of a quality and 
price that will interest you. 


PHILLIPS RIBBON & CARBON CO. 
Rochester, N. Y. 








TYPEWRITERS 


‘‘Smithtype Rebuilts” 


The highest development of typewriter re-construction 
QUOTATIONS ON REQUEST 


TYPEWRITER COVERS 


‘“*Smithtype Leatherette Covers’’ 





What (‘Finest cover I ever saw—send me 100 additional.” 
dealers “Best value I ever saw—make rubber covers look like joke.”’ 

“Sample better than expected—quote us on 5000 and how 
say:— soon we could expect deliveries. 


Send 60c for sample—Spectal quotation on quanttly orders 


SMITH TYPEWRITER SALES CO. 


(Successors TO HARRY A. SMITH) 


218 N. Wells St. CHICAGO, ILL. 











“Steel-Strong” Coin Bags 


WITH T4E TAPES 


These bags are made from the best 
quality drilling with double lock stitch. 


ALL DENOMINATIONS .ARE 
PRINTED IN BOLD 
RED FIGURES 


User’s name imprinted in bright blue 
ink where so ordered—a pleasing 
contrast. 


Send for Price List and Samples 
SOLD BY LEADING STATIONERS 


The C. L. Downey Company 
941-943 Clark St. Cincinnati, O. 
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The Modern Salesman 


demands a good quality portfclio 
which permits the arrangement 
of his samples in a definite, neat 
and orderly manner. 


The Handy Portfolio 


is of a better quality line designed to meet 
these demands, fashioned from genuine 
cowhide leather, guaranteeing its !ong 


life, serviceableness and durability 
A catalogue awaits the receipl o 
your request. 


The 
Cleveland Leather Goods Co. 
26-28 Noble Court, N. W. 
Cleveland, Ohio, U.S. A. 
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This “Dagclip” Memo 
Just What You’ve Wanted 


Handier than a note-book, far more attractive, 
this “Dagelip” Memo keeps paper always 
clean, always in place whether there's one or 
a score sheets left, no expensive perforated, 
punched or bound fillers necessary. 
spring holds them in place and makes refilling 
easy. It's a case you'll be proud to carry. 
You can use it for cards, too, your own or 
others you want to keep. 

} \ Fabricoid case. nickel clon.3 75 Extra sheets sec pen 08 
; Seal grain or Morocco. . . 2.25 Name in gold . 

National advertising is Fy or» a large denard fr 


m the “Dagclip” Memo and dealers are requested te send 
Pat. Dec. 24, 1912— 107929 for our liberal proposition. 


D. A. GALANTIERE & CO., 732 Federal St., Chicago 

















YOUR OPERATING EXPENSES 


Send for may be materially reduced through the use of 








sample ° ° 

cost The Automatic Time Stamp 

tickets 

and pinian 
: to time and record varlous transac- 

ae — tions, the receipt and sending of 


letters, telegrams, bills, invoices, 

sopeeres etc.; timing help on different jobs: 

Started and in other ways getting into closer 

Finished touch with your business. Loafing, 

Shipped misunderst an ding, and faulty time 

records are eliminated through the 

use of this helpful device. Built for long ser- 

vice, guaranteed accurate and dustproof, and 
used from coast to coast for many years. 


Write for folder 


The Automatic Time Stamp Co. 
159 Congress St., Boston, Mass. 
“Originators of the Art of Printing Time Automatically” 














A Bigger 
PROFIT 
on Ink- 





Show these.wooden bases and you'll sell them along with 
the order for inkstands. Made in two grades, both oak 
ind mahogany, for square or round inkwells. Many large 
institutions have them everywhere a pen and ink are 
used Write for catalog and prices. 


Knickerbocker Inkstand Co., Inc. 
Lyndhurst, N. J. 








F 
“BETTER VALUES” 
Assure you MR. DEALER 


" . The Good Will of those 
CUSHIONS = P. DS to whom you cater. 


TYPEWRITER “FEL-PRO”’ Felt Office 
CUSHIONS Specialties in your stock 

aes anc cati > sto rs 

DESK PROTECTOR means satisfied customers. 
PADS 


Ave]) SE/ 


CHAIR 


LET US GET ACQUAINTED 


THE LINE OF 
‘“‘BETTER VALUES”’ 


Write for our 1921 Folder and Prices 


FELT PRODUCTS MANUFACTURING CO. 











2419 W. 14th St. Chicago, Illinois 
ct | DR De 





TYPEWRITERS 


We Have a Large Stock of All Make 
Machines At Reasonable Prices in 


Rough and Rebuilt 


Send for Special Price List Immediately 


Morse Typewriter Ex. Co. 
319 Canal Street 
New York City 


Cable “‘Morsetypco”’ 











ANALYSIS PAPER 


Buff and White—Four Grades— 
4 to 28 columns wide, in variety 
of styles, always carried in stock, 
padded or loose. 


Send for price list and samples 


L. H. BIGLOW & COMPANY, Inc. 
24 BEAVER STREET NEW YORK 














Noth ng will 
hold your cus- 
tomers like good 
merchandise. 


Carry “‘Staco”’ 
Desk Pads— 
each one is 
guaranteed. 
Sixty-one numbers in three sizes. Write today for price list. 
STATIONERS SPECIALTY CORPORATION 


25 BEEKMAN STREET 
NEW YORK 














ection 


edad: See Suh Sine 
es < 


ee aan eam 


a 
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You CAN’T forget with a HANDIPAD before you! 
The WEINMAN dees! HANDIPAD 


- Only LIVE NOTES 
before you. 

. Always room for new 
notes. 

. Carried-over memos 
need not be re-written. 

. PERPETUAL CAL- 
ENDAR, always up- 
to-date. 


STATIONERS — Write 
for liberal trade dis- 
counts and particulars. 


Model S-5, illustrated, 
$1.50 each. 
Model W-1, Mahogany, S 
W-2, Oak, without cal- 
endar, $1.25 each. Model S-5, $1.50 


WEINMAN BROTHERS, Mfrs., ™*° Fexi,t2e¢St'*** 








Tear of 
when 

N disposed 

‘ of. 


> @ N = 






FOR RUBBER STAMPS 


SAVE MONEY by requesting our prices 


Quality Stamp Co., Manufacturers 


East Liverpool, Ohio 
ATTRACTIVE PROPOSITION TO DEALERS 











Sell Diamond Point Pens 


Five year guarantee and over five mil- 
lion in daily use. Catalog on request. 


New Diamond Point Pen Co., Inc. 


Manufacturers of “Diamond Potnt Pens’* and “Auto Sharp Pencils" 
135 Lafayette Street - - New York City 











EMI-HEX 
PENCIL 


has won popularity through quality alone. Sold 
from coast to coast by the best stationers. 


Made By 
PENCIL EXCHANGE, JERSEY CITY, N.J., U.S. A. 


THE 





ADDING MACHINE ROLLS 


For all makes of machines 
THE | meg “hel ROLL—guaranteed to com 
tain 250 linear Edges free from lint or dust. 
jw oy he white i shanties Writing 18 pound 


We make all size rolls. 
Write for prices, giving detailed specifications. 


GEORGE IRISH PAPER CO., Manufacturers 
BUFFALO, N. Y. 











The ‘‘Anco” Pen and Pencil Clip 


Clips are now supplied, } 
gross mounted on dispiay 
card, 9 e-pen, 9 jum 
pen and 1 cll. Dis ~ 4 





High qu Lire pee sd price. Made in one piece of spring steel, ball al point, heavily 


The Ansonie Novelty GOo., Ansonta, Conn. 














Retails 
35c 


The only brush that will clean all parts of machines. Smal! end cleans type. 

large end cleans in between keys, under carriage, the type rods, and all hard-to- 

get-at place.. Total length l4inches. Ali bristles. 

Adopted by Busineé» and Public Schools, Public Institutions, Hospitals, U. S. 
Government and City Departments and the Largest Concerns in the Country 


OLEANALL TYPEWRITER BRUSH CO., Mfr. of Wire Twisted Brushes, 7 DOMINICK ST., NEW YORK 












CERTIFIED—GUARANTEED 


¢, RUBBER BANDS 


Pure in Fact — Not in Name Only 


Clear, Pure Rubber Is Very Light in Weight 
Mere Bands in a Pound — Less Cost — More Durable 


| to 10,000 Pounds—All Standard Sizes 


VULCO RUBBER FABRICS CO. 
Dept. 0, 51 E. 8th Street NEW YORK CITY 




















Spot Cash Paid 


We buy job lots, close-outs, discontinued stock, 
etc., of all kinds. No quantity toolarge. Quick cash 
for bargains. Send samples or full particulars. 
A. H. KRAUS 
407-409 Chestnut St., Milwaukee, Wis. 












OFFICE PUNCHES 


Beclet Poach Ne's 
Cutter er Knife Punch No. 12 
Price $2.50 . 
Unusual Dealer's Profit 
RIVET-O MFG. CO. 
Dept. P ORANGE, MASS. 


M) RIVET-O 














CHANDLER SERVICE CORPORATION 


(iNeRSAL 


PRODUCTS 


BROOKLYN 
STEEL OFFICE EQUIPMENT OFFICE EQUIPMENT 











SPEED Writer 
Positive CHECK Protection 


Models adapted to Regular Commercial, 
Dividend, Pay Roll & Special Requirements 


Dealers: Write for our agency proposition 





Dertance CHECK Writer Corp. Rochester, N.Y. | 











GOLD PEN S- =. All Shapes and Styles 


Imprint Prompt 
Work a Repair 
Specialty Service 





All makes Gold, Fountain, Stylographic Pens. Pencil Cases perfe~tly 
repaired and returned day received. Satisfaction guaranteed. 


GAYDOUL GOLD PEN CO., Inc., 64-68 Fulton St., New York 








Bither Agency or Price Protection Proposition 


KEYSTONE CARBONS 


AMITY RIBBONS 
For All Purposes. 
R.A. BECK, GENERAL SALES AGENT 
727 South Dearborn Street, CHICAGO 
New Orleans, 


New York, Los Angeles 














GE ngraved 
Wedding 
GE tations 

ard AB- 

pouncements, 

JING and Business 

Cards, Steel Die Business 

and Social Stationery. High grade 

stock and work. Buy direct from makers. 

ples and prices gladly furnished. State kind 

of ancuiael The American Embossing Co., Buffalo, W. Y. 
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Transparent Varnish 


DRIES IN 5 MINUTES 
Makes old enamel look new. 


For Refinishing Typewriters, “oan Machines, Check Protec- 
tors, Multigraphs, etc rice $4.25 quart. 


TYPEWRITER SPECIALTIES COMPANY 
107 Westminster Street Providence, R. I. 








Gold Pens for Fountain Pens 


Repairs on Gold Pens and Fountain 
Pens Attended to Promptly. 
EXPORT TRADE SOLICITED 
| Acme Gold Pen Co., 17-27 VandewaterSt., New York 


Manufacturers of Fine Gold Pens Established 1884 














Representatives Wanted 


Would you consider exclusive agency on com- 
p'ete line of leather goods? Progressive dealers 
and live salesmen will find the solution to 
recent business depression in our liberal distrib- 
utors offer. Addre s CZ-10 care Office Appliances, Chicago 





YPEWRITER RIBBONS 
CARBON PAPER——— 


made in our own well-equipped plant. We 
produce a line of ribbons and carbons on Apter Bros. Mfg. Co. 
which dealers can make handsome profits. 552 W. Harrison St 


Let us lay our proposition before you. CHICAGO, ILL 








ZELLERS-STEVENS 


126 Liberty Street INCORPORATED New York, U. S. A. 
Cable Address: Zellisteven, New York Depositery: Atlantic National Bank 


Foreign Trade Kepresentatives for Manu- 
factures of Office Equipment and Supplies 


Importers, Exporters and Specialists in Office Equipment 
Also act as Purchasing Agents for Dealers Abroad 
Quotations cheerfully furnished on any goods obtainable. Correspondence Invited 





A popular staple at 
a popular price 













A CLEAR GLASS 
SPONGE-CUP with 
well finished edges, 
complete with a 
sanitary 3-inch red 


rubber cup sponge. 
ATTRACTIVELY 
PACKED in _ individ- 
ual maroon-colored 
cardboard boxes. 
A usefyl accessory for 
all office workers. 
bank-tellers, etc. 
Send for SAMPLE and PRICE LIST 


WEINMAN BROTHERS 749 E. 42nd St. CHICAGO 








STEEL FURNITURE 


. Sheet Metal Specialties 
| “STEEL AGE” Me@icine and Bathreem 
Cabinets 


Corry-Jamestown Mig. Corporation 


Corry, Pennsylvania 











HEADQUARTERS FOR ALL STANDARD MAKES OF 


CHECK WRITERS 


NEW AND REBUILT 
Send for Catalogue and Discounts to the Trade 


CHECK WRITER MFRS., Inc. 


Suite 46 111 Nassau Street, New York, N. Y. 








BARKER-PAGE COMPANY 


678 Massachusetts Ave., Cambridge, Mass. 


TYPEWRITERS 


Wholesale and Retail 
Rebuilding and Supplies 











FEATHERWEIGHT EYESHADE 
The shade that takes Fg eye 
and keeps it in geod health. 
idehs “Weight, Majustable, urable, Hyzienic. 
ealthful. No metal or elastic band to press or 
bind the head. Opaque for artificial light. Trans- 
parent for natural light. Lies flat when not in 
use, thus preventing or crushed out 01 shape by 
accident: can be carried in hat or rolled up in a 
small package to carry in the pocket. Visor wider 
than other shades. e recommend the opaque for 
those wearitg glasses 


The Featherweight Syechade Ce., Merchantville, N. J. 
























‘Stayon’’ Rubber Platen Twirler 
For All Typewriters 


4 A new invention with a double . Guaran- 
*§ teed not to come off knob. A big and big 
profits. Buy the Nielson cushion foot shock ab- 
sorber; typewriter felts; and Rubber Key Caps 


Nielson Supply Company 
810 FIRST NATIONAL BANK BLDG., CHICAGO 








READY FOR DELIVERY 
& The Original Tim Calculating Machine 


Representatives now wanted for Can- 
ada and Cuba, and the principal cities 
of the U. S 


THE TIMES-INTO CO. 


Sole Agents North America 


General Offices. 5 N. Wabash Ave., Chicago 





Typewriter Ribbons and Carbon Paper 


For the Typewriter, Adding Machines, 
Time Clocks. Put up for the trade. 
Offcial and a ee eee 


SNELLING & SON M=ufecturers, Bush Tominal 


Exclusive Territory Rights Not Entertained 








WRITE US FOR PRICES 


On adding, listing and calculating machines, typewriters, multigraphs, 
dictaphones, checkwriters, duplicating machines, mail-om-eters, time 
clocks, safes and steel lockers, new and second-hand office furniture, and 
all office devices. 

We are the largest dealers of the kind east of the Rocky Mountains 
and will save you half on your office needs. Everything first-class; noth- 
ing cheap but the price. rite Today and Save Money. 


Chicago Safe & Merchandise Co. Citi Zor icitiNois 











—— — — — — eee eee ee 
hey » Teper Brush Sells Rapidly Because 


made right and the price is it. The bristles are non-breakable. 
met ond parents the brash to bo in the smallest openings 


Retail Price per doz. $3.00 











ORTON'’S Washable Bristle 
TYPEWRITER CLEANING BRUSH. 


Send 20c for sample postpatd and ask for dealer's terms. 
MORTON MANUFACTURING CO, Leulsville, Kentucky 
—— EO Gatti ~~ 
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It d 

T oesn Tt 

have to be 

made up 

mecial ::: 
Many business offices in 

go without equipment they shoul 

just because they think it must 


to order and that the cost would 
of proper proportion. 


THE 2 























is made up of carefully selected and 
signed specialties such as accounting ma 
chine desks, telephone tables, imbr a 
stands, waste baskets, costumers and the 
like. It enables the office furniturs sale! 
to equip an office complete wit} the 
expense and delay of special cabi1 k. 
It is just as useful and convenient é 
table or bookcase and just as salable 
Read up on this subject: get ou italog 
and figure it out. 
STYLE No. 280—Combination Wardrobe F Offi F it C 
é y 
and Stationery Supply Cabinet finished urnas ice urniture ompany 
. ~ 
in quartered oak and mahogany. INDIANAPOLIS 





THE CLIMAX LINE DATER and CLIMAX NAME PLATE DATER A SERIES of CLIMAXES 
NAME PLATE DATER can also be fur- 0 eemehstit® = The Greatest TIME SAVERS on the MARKET 
nished with Wheels for all languages. 
THE TRAUT & HINE M’F’G CO. also 
make thumb tacks, pencil clips and the 
well-known “Kon Kave Kut” Pencil 


These Machines are ALL MHTAL (with the ex- 
ception of the Rosewood handle) with metai 
type and figures, giving neat, clear-cut impres- 
sions. They are self-inking, dust and rust 
proof, absolutely accurate, compact, neat and 
of exceptional appearance. The Climax ma- 
chines do identically the same work and in 
just as satisfactory a manner as the highest 
priced. Our guarantee is given with every 


























Sharpener. machine. Prompt deliveries. 
CLIMAX LINE DATER 
Patented. other Patents Pendine ——_Pataatedether Patents Pending 
Six Wheels e Our proposition for 
I to 999,999 dealers and agents in 
Three all countries of the 
| zo a world is an attractive 
| Capentes ANSWERED — one. Wate for our 
| Duplicate. JUL 1 5 20 illustrated catalog. 
Facsimile of Jmprint : 
! 
| ee 9 


LIMAX 





THE TRAUT & HINE M’F’G. CO. 


1 UNION SQUARE, NEW YORK CITY, U.S.A. 
123456 FACTORY, NEW BRITAIN, CONN., U.S.A. JUL 15°20 
Fovetaile of Lraprint 


Focsimile of Imprint Expert Department fer Earepe and the British Empire, 9 and 10 Cheapside, Lenden, E. C. 
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2 Avoid the old method of 
Gi Ws Lc “hunting” through desks, 
| a and files—take 

‘‘short cut” with a 
UNIVERSAL DISPLAYOR 
and keep important imforma- 
tion at your finger tips. 














Soot 





UNIVERSAL DISPLAYORS are 
ideal for visualizing maps, charts, 
graphs, posters, surveys, pictures, 
etc. 


UNIVERSAL DISPLAYORS with 
leaves turning like the pages o a 
large book give executives and all 
others the means of securing the 
efficiency in visualization that 
centralized control demands. 


UNIVERSAL DISPLAYORS are 


manufactured in over 400 different 


UNIVERSAL WALL PIVOT DISPLAYOR complete models. 
with 10 wings, 24x36” fillers of asphaltum board. Made of 

steel throughout and guaranteed for ten years against 

factory imperfections. 


Universal Fixture Corporation 


133 WEST 23rd STREET NEW YORK CITY 




















Send for Information. 











How Long do 
you expect to 
be in Business 


? 





If you are in business for a 
permanent profit—to 
handle and sell the type of 
merchandise that makes 
customers and an ever in- 
creasing trade, then— 


Imperial Desks 
spell opportunity for you. 


May we send you a catalogue 
of our complete line? 


IMPERIAL DESK COMPANY 

















Headquarters Export Dept. 
Florida and Devon Sts. 25 Whitehall Street 
Evansville, Ind. New York, U.S.A. 
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WASTE PAPER BASKET 






WIRE LETTER TRAY 4 
10’x14"x3” —— ee or 
uble ires 
member Foss Solid Tin Plate Bottoms 
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) - | Os Wet 
‘ ip wD Wy wore 
PORK et ae KOO OOK ERAS 


Wire and Iron Products 


are merchandise for which there is constant demand. 

And it is the constancy of demand—the rapidity of turn-over—that 
builds bank accounts and prestige in preference to the occasional 
sale of large proportions. 


If you will let the Bar Bee buzz around your waste basket and corre- 
spondence tray customers, you'll find your patrons not only increasing in 
number but returning to you for quality merchandise of other lines. 


/ \/ YVVYY / O , os 
ROSAS DW ie ms 








We should enjoy telling you more about these live wires—may we? 


BARBEE WIRE & IRON WORKS 


Conway Building 














CHICAGO 
EXTRA LARGE WASTE “ACME” RAILROAD 
B. PAPER BASKETS AND COMMERCIAL 
1693} Solid Tin Plate Bottoms LETTER TRAY 
STILL Ln oN F 









JASPER MANUFACTURING COMPANY 


“Every Inch Sanitary Office Desks” 


TULL 





A560 





They sell well because they satisfy perma- 
nently, possessing inherent quality, com- 
mensurate with the cost. 

If it’s quality at a reasonable price that 


Now is the time to select office desks of 
quality at the right price. The “Every 
Inch Sanitary” Desk Line has solved the 
problem for many dealers. 

















= Careful choice of materials, simplicity of you are looking for—investigate the “Every 

= design, and skilled workmanship guar- Inch Sanitary” Line. = 

= antee the quality. : Finished in both Oak and Mahogany. 

= Send for Catalog and Price List showing complete line 

: JASPER MANUFACTURING COMPANY 7 

; JASPER, INDIANA : 
IOOTENYOOUYG TUATHA TUT 





eee iin 
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ROBINSON 


Each memo goes on a separate perforated coupon Wher 

ittended to it is torn out. This Leaves Live Notes On 

for instant reference, removing the last r for 
tti y pocket in cover. 


How It Does Sell! 


Over a million in use already and the demand increases 
daily M ons yet to be sold, and will be, by the hun 
dreds of far-sighted dealers who are out for this business 


Best National Magazines in the country are used to speed 
up “turnover,” and we supply dealers with high-class 
colored window cards, brilliant translucent counter signs, 
and other advertising helps to enable them to connect up 
vith this powerful publicity. 


Write for Dealers’ Discounts 


Reminder with Extra Size B Size A pen nd 
Filler 8x5 in. 3%x7in. extra filler 
Robinscn Leather ...... . -$1.00 $1.75 $1.25 
ross Grair 1.50 2.50 1.50 
whide 2. .00 1.75 
f Skin 2.50 25 .00 
nuine Moros 2.75 3.75 25 
nuine Seal 4.00 6.00 
Patent I ther . l 
th (1 extra filler . 080 50 . 
Imitation Leather ...... . 75 1.00 1.00 
Size 3x5 in. (4 coupons to page), $.75 per do 
EXTRA Size 3144x7 in. (6 coupons to page), $1.00 per doz 
FILLERS ( Size 2%x3% in. (3 coupons to page), $.70 per doz 
Name in gold leaf on cover, 25 cents extra 
Robinson Desk Pads—Imitation Leather Cover, 4x6 in., 


$1.00; 5x8 in., $1.50. 
ROBINSON MFG. CO., 73 Elm Street, Westfield, Mass. 
New York City Office. 377 Broadway. Phone 1048 Franklin 


Lindon, Eng Red Lion House, Red Lion Court, Fleet St. 





REMINDER 


Nationally Advertised in 
SATURDAY EVENING POST 
LITERARY DIGEST 
AMERICAN, SUNSET 
METROPOLITAN, and elsewhere 


Accept No Imitation 












When 
Attended To 


Perforated 
Coupon 
Pages ee. 




















“The Ajax Eyelet Fastener” 


A Necessity for Every Office 


SAVES TIME 
| CREATES EFFICIENCY 
ASSURES SECURITY 


Handles Three 
Sizes of Ajax 
Eyelets with- 
out any Ad- 
justment 








Use AJAX 


Eyelets 
They Are Rust-Proof 


Order eyelets by num- 
ber: No. 1 long; No. 2, 
medium; No. 3, short. 
Packed 500 to a box 
(10 boxes to a carton). 


The AJAX is auto- 

52 £. matic—always ready 

No 2 Mas No. 3 for immediate use. 

Long Med. Short With one stroke of the 

lever it punches the hole, inserts and clinches the 

eyelets in one operation. ‘It binds securely all cor- 

respondence, legal records, estimates, plans, agree- 
ments, etc. 





“SAMSON PUNCHES” 


“SAMSON “SAMSON 
No. 1 HAND EYELET 
PUNCH” TOOL” 


Handles 7 sizes of A Combination 
punches and dies Pynch and Eyelet 
1/16 to 1/4 inch in Set. 
diameter, easily in- 
terchanged. 

Will punch thru 
14, inch of paper 
or cardboard or thru 
soft metal up to 20 
gaure. 














Only device on the 
market that has the 
patent spring collet 
feature for holding 
the eyelet in place. 
Strong and Hand- 
somely Nickeled 








No. 1 
Punch 
For 






Hole Sizes 
1/16 in. to & in. 
in Sheet Metal, 
Paper or Leather. 





WRITE FOR CATALOGUE AND PRICE LIST AT ONCE 


MACHINE APPLIANCE CORP., 


351-353 Jay Street, 


BROOKLYN, N. Y. 
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BOSTON INDEX CARD COMPANY 


WISHES TO ASSURE THE TRADE 


IT IS THEIR SINCERE PURPOSE AND INTENTION 


TO GIVE THEIR CUSTOMERS AT ALL TIMES 
THE BENEFIT OF ANY PRICE REDUCTION 
THE MARKET MAY AFFORD 


PRICES OF RAW MATERIAL REMAIN AT HIGH LEVEL 


AND MAY ADVANCE AT ANY TIME BUT THE 
SAME RELIABLE — DEPENDABLE AND TRUSTWORTHY QUALITY OF 


AMERICA’S BEST 


Reg. U. S. Pat 


SUPPLIES WILL BE MAINTAINED 
BY PLACING YOUR ORDERS WITH BICCO YOU ARE ASSURED OF 


BETTER PRICES, QUALITY AND SERVICE 


BOSTON INDEX CARD COMPANY 
113-115 PURCHASE STREET, BOSTON, MASSACHUSETTS 
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—for all Loose Leaf Binding 






LooseLeat 
Devices 

lis difficult to identify Proudfit binders by 

casual inspection, because they have the 
appearance of bound books. It is easy to 
identify Proudfits by greater serviceability, 
because they provide quickest and easiest 
leaf insertion and removal, and because they 
can accommodate from 1 to 1,000 sheets without adjustment. 





Transparent Leaf Body, show- 
ing Proudfit leaf body locked 
and ready for use 


Proudfits have no rings or posts to distort their covers or scratch office furniture. They present 
a flat writing surface at all times and require less than one-half of the sheet edge for binding 
They hold the sheets along the entire binding edge and prevent tearing; are adaptable for al! loose 
leaf binding purposes; and are used to preserve the appearance as well as usefulness of printed or 
written loose leaf matter that must be kept constantly up-to-date, such as salesmen’s port- 
folios, price lists, catalogues, photos, biue-prints, ledgers, accounting books, city, county or 
state records. 

Provw idfit Loose Leaf Binders are sold direct or through factory 

branches in all large cities—they are supplied in a wide variety 

of sizes in four standard lines as well as made to specifications. 










Proudfit Loose Leaf Co. mes 
Grand Rapids — 
Michigan eee ioe 


Proudfit Catalogue Binder 
and Salesman’s Portfolio 
combined 







anaes Bod 


Proudfit Loose Leaf 
Blue-Print and Catalog Binder Transparent Leaf Body, showing Proudfit mechanism unlocked. 
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THE NEW GUNN DESKS 


WITH INLAID “LINO” GREEN TOPS 


PATENT PENDING 








Write for ex- 
clusive agency 
terms and plan 
for national 
and local ad- 
vertising 


The Best 
Specialty in 
Office 
Equipment 





The New Gunn Desks and Tables are Superior in Style and Service because they 
are equipped with inlaid ‘Lino’? Green Tops. No Glare—restful to the eye— 


impervious to wear. Write for Particulars. 


The Gunn Furniture Company, ““micucan 





























| Building Good-Will— 


Each day more of your prospective purchasers 
are becoming better educated in the matter of 
good office utilities. With the increasing adop- 
tion of intensive advertising the average office 
utility buyer is able to discern between the de- 
sirable and the undesirable 








when you show 


_} POLAR SPECIALTIES 





f n 7 Oo ri e'ectione 
{ Polar Catalogue is a Because of the durability, the high grade ma- 
guide to spectalties that terials, the exclusive features embodied in this 
represent quick turn-over line, every article makes additional bids for their 
Write for your copy toda approval. 





POLAR MANUFACTURING COMPANY 


101-107 North Marshall Street 
Philadelphia, Penna. 
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Boosting Your 
Customer’s 
Bank Balance 


The Arrow Comptometer Desk has proved 
by practical tests in every day use, sub- 
stantially and permanently to increase the 
operator's output. The manufacturers of 
the machine has made it error-proof—we 
have put it in such contact with the work 
to be done that distractions nor errors can 
get between. Note the easy position for 
operation, the ledger, bank deposits, etc., 
on the same level with the keyboard. 


Note that cover folds perfectly flat, 
and that machine fits flush with the 
top of the desk—nio annoying differ- 
ence of height to tire the arm. 





When you sell the Arrow Desk you reduce Patent applied for 


your customer's overhead expense; you 
make money for him and profits plus for yourself. Write now for full particulars: this very day may bring you an opportunity for the service. 


O.C. S.OLSEN COMPANY, = 2527 Moffat St. Chicago 


Manufacturers of Roll Top Desks, Flat Top Desks, Typewriter Cabinets, Bookkeepers’ Desks and Office Tables 


< 














Desks for the Comptometer 

















Impressions 


A Magazine for Progressive People 


RE is no magazine in the world just like Impressions. It treats business as the most 
important thing in material life and shows in a fascinating manner how easy it is to get pleas- 
ure and a living atthesametime. There are notechnical articlesinImpressions. The great 

subject of business is handled in a way which provides inspiration for all, whatever their profession 
or trade or calling. Impressions stands for better business and better living in the highest sense 
of the term. It is the monthly mentor of our biggest business men, and in its own circle, carries 
an influence more powerful than outsiders can understand. It is 
edited by G. E. Whicehouse, who, in a remarkably short time, has 
earned for himself an international reputation for being the most 
interesting, yet fearless, writer on business subjects. He writes a 

large part of the magazine each month; says what he thinks, and Two Dollars 
thinks so nearly right that big men believe in him and applaud his 

views. Impressions is a big magazine, 11x9} in., with 96 A Year 
pages, full of sound editorials and high grade advertising. If you 
believe in progress, you will like this magazine, though you may 
not agree with everything it prints. 





Send a two dollar bill 


—you will get it back 


right away if the first 


Impressions Publishing Co., Ltd. | sunbertaitstosasy 


36 King St., Covent Garden, London, W. C. 2., England 
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tried —tested — approved 


The greater part of a business 
man’s time is spent in his office and 
next to his desk and the telephone, 
the most important things in it are 
the chairs. 

Some chairs are nice to look at 
but uncomfortable to sit in. Often 
the arms extend too far or the seat 
is cut too deep, causing the occu- 
pant to assume an unnatural and 
tiresome position. 

The comfort of every Murphy 
Chair is tested in model forms be- 
fore the patterns are submitted to 
the factory. ; 

Mr. Dealer: Samples of our new office 
chair line on the floor of your salesroom 
means increased business. We make 
complete sets. 


Murphy Gair @mpavy 





Incorporated No. 8266 
Oak—Light Dull Finish 
Owensboro, Kentucky Birch—Mahogany Dull Finisl 











MEILINK “MASTER MODEL” SAFES 


IN SMALL BUSINESS SIZES 


Inside Sizes 
No. 88—17” High, 133” Wide, 22%” Deep 
No. 90—20” High, 15" Wide, 14” Deep 
No. 92—24” High, 18” Wide, 14” Deep 





May be used with Cabinet as shown, and 
as many adjustable shelves as desired, 
or with full size adjustable shelves with- 
out Cabinet. 


Small Safes for BUSINESS or HOME 
USE have always been sold on price. 


With the enormous need of better Fire and Thief Protection, 
we have designed three sizes to meet these requirements. 


A Fire Resistance Laboratory test of 11/2 hours at 1800° F. proves its efficiency. 


THE MEILINK STEEL SAFE CO. 


TOLEDO, OHIO 
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We Specialize on Steel Transfer Cases PRS Fane. polit 

you en you stock these 

Your Order Shipped within Three to Five Days Bentson Steel Transfer Cases with Full 

Steel Sides. Note the channel frame which makes drawers operate no matter how high the sections are stacked. 

The locking device is secure: yet it enables the stacks to be dismantled readily for moving or rearrangement. 
Write for Prices and Discounts 


General Offices The Bentson Mfg.Company Aurora, Illinois 


Chicago Representatives and Show Rooms: Associated Stationers’ Supply Company, E. E. Blankemeyer, Gen’! Mgr., 201-15 North Franklin Stree 


MMAR HNNNNHNNTTHNTNNHHTTHTE 


MINING 


ae 99 To us “M.B.” stands for “MON BUREAU” 
. To you “M. B.” stands for “MORE BUSINES” 


HYYUYHINAUINLLUL LODO SLL 


This magazine has been in France the pioneer of modern business methods; 
it is the reason why it has gained so high a reputation among the most pro- 
gressive business men of this country. 












If you advertise your goods in M. B. you are sure to 
reach the very public that is interested in your goods: 
office furniture and general modern office equipment 
of every description. Not only will your ads be rea 

by a large and sympathetic public but your copy 


stands every chance of being believed, as M. B. 
in its capacity of an expert in sound business methods 
has won the confidence and affection of its readers. 


{MMUU/VVGA LAVALLE OLLLUNADOLAY AVAL LAU 


If you want to appeal to the most progressive French 
firms, M. B. is the very medium for your advertising. 
You need not apply to any other. Just concentrate in 
M. B. Remember that its initials stand for “MORE 
BUSINESS” for you and write today for a free copy of 


this live wire publication. 


THE ADVERTISING “MON BUREAU, ”” 52, rue des Saints-Péres, Paris 7. re rance 


MANAGER 


MBUOUUUVOUVUULUALU ELL 


TL HT 


=| 


MT 
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Competent judges say: “It’s the last word in Desk Building” 


New Catalog 


We build desks in six different grades 


<2 , 


NATIONAL DESK COMPANY, Herkimer, N. Y. 

















Chairs of Quality 


A complete line of chairs suitable for Office, Bank 
and Courthouse, with a wide range in prices to 
suit every requirement. The distinctive feature 
of our “Chairs of Quality,” which we use on all 
except our cheaper patterns, and which has met 
with universal approval, is the iron. Simple 
and durable in construction, it represents the first 
real innovation in office chair irons in many years. 
It is the only iron in practical use that is adjust- 
able to any desired height by a simple pressure 
on the foot lever which raises or lowers the seat 
without the least inconvenience. If quality 
would not, this iron would commend Chairs of 
Quality to the most discriminating buyer. 


CROCKER CHAIR COMPANY 
SHEBOYGAN, WIS. 


- BRANCHES 
Chicago New York Minneapolis Oakland 


No. 


26-5 


Quartered Oak or Solid Mahog- 


any. 





Code Word, Abbot. 
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T-e-n-S-:1-0-D 
Mail Containers 


The 


Bush Terminal—33 to 87 34th St., Brooklyn, New York 
Telephone Sunset 6000 











are used in every line of business and they 
cover the mailing needs of any and all of 
your customers. 


The TENSION line includes open-end 
tension envelopes, double metal - clasp 
envelopes, single metal-clasp envelopes, 
metal-flap clasp envelopes, document 
envelopes, photo-mailing envelopes, filing 
envelopes, folders, mailing boxes, etc., etc. 


You will be especially interested, perhaps, 
in the Open-End Tension Envelope you’ve 
seen everywhere and the Metal - Clasp 
Envelopes, one type of which is illustrated. 


Our book, “Envelope Specialties,” is in itself 
an education in mail containers. Send 
for a copy. It’s yours for the asking. 


Tension Envelope Co. Inc. 
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Rest assured— 








That business men know the im- 
portance of making the appear- 
































) ance of their letters convey the 

— quality of their organization. A 
| What some users say clean Typewriter is a _ business 
| pH . rye . . 
—_—_ — aa — asset. Every Typewriter owner 1s 


a potential customer. Talk to him 
about clean-looking letters and 











Displa ( Actual Size x25 Four Colors . 
es | Imprinted Return in Postcard Folder notice how interested he'll become 
when you suggest “Type-o-lene.” 
| a ¥ ¥ ¥ 
s b x 
f ryy 
© 7 onsnpoumn 
; To help you sell 
; 2 é 
' : i 
t E lype-o-lene has prepared striking 
© ; counter and window displays; im- 
t os i printed dealer helps; electros; re- 
2) turn postal cards; window strips. 
= Just indicate what you want on 
oO the coupon. 
— P e 
oF And—watch our forthcoming ad- 
inn tieite Gnee e vertising campaign to the con- 
ew Type. Instantly sumer ! 
ae wraetes all dust and oil from 
| Ft We weweee. > brat Act Now!—Send the attached coupon at 
; non-inflammable— oncel 
Will not, stain. 
PECO MFG. co. a : 
41 PEARY SKY, Retail price, fifty cents, ; 








| 
| 


memes ae . — PECO MANUFACTURING CO., Ine. 
































—_ ee: : ‘ 
ce | 3 +7 WEST 42ND STREET 
ae g aa orien 
e NEW YORK 
| | - < 
| S| 5 Distributors for U. S. A. 
| 5 | 8 DEFIANCE MANUFACTURING CO. 
Sul $3 384 Broadway New York 
| °8 
7 | S| Ee 
7 . : | 4 | . > ee ee 
is 5 y | w | ; 2’ : ° 
g 3 ecial ag , | Ss} 3 - j Check the Ou'fit You Want and Mail the Coupon 
= ei 
es , a 
rout ee ; $10.80 $21.60 $36.00 | 
+ - « | Dos. “TYP! 6 Doz. “TYPE- 1 Gross “TYPE- 
8 O-LENI O-LENE” O-LENE” | 
. 3 | 1 Window Trim 1 Window Trim 2 Window Trims 
fin a ~ “a | Window Strip 3 WindowStrips 4 Window Strips 
g i} | 250 Blotter 350 Blotters 500 Blotters 
—E be 150 Imprinted 350 Imprinted 500 Imprinted 
m | Return Postal Return Postal Return Postal 
| Card Cards Carus 
meee ail 
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Quality Filing Equip ment 
and Card Index Supplies 


N 


Browne-Morse Products 


Always SELL! 


( As one Browne-Morse Dealer writes, “There are two reaso 
{\ why our salesmen are producing day after day. First—they 
Send for | \ are all working harder. Second—because this is the time 
¢ / \ when Highest Quality Products are positively essential.” 
new upp y Another Browne-Morse Dealer in middle territory opened 
Cata log i | 356 new accounts during the month of January. It is a strik 
| ing example of salesmanship versus order-taking. Not only 
/ because of increased volume, but because they have rendered 


to their customers a genuine service. A service that means 
/ additional reorder business in years to come. 


} This accumulative reorder business has been growing 1 

/ years with constant acceleration and is largely responsible 

/ for the 100% production basis that the Browne-Mor 
factories have maintained right through adverse busine 
conditions. 


Browne-Morse Company 
f Builders of Quality Filing Equipment 


16 McKinney Avenue Muskegon, Michigan 








BRANCHES: 
343 Broadway, New York City 905 Liberty Avenue, Pittsburgh 
16-18 So. Twenty-first St., Philadelphia 
109 N. Frederick St. 193 E. Jefferson Ave., Detroit 





, Baltimore 





UAQNQQUUUUOOUNGNUUUOUOGONOUOUUOOOGOOGNGUUUOAEOOGOUOUUOOOOOOOOOUUOOOOGGOUOUOOOGOOOUOUOOOOEAOOU UT AAAAUAO UAE 


wuesla, 

















* Quality Built for 


SAUVTNNNNUUUUUNNOOOUUANALEOUUUAUEUUOAAEOUUAAAOEUAUAAEEAA AEA 
SII LLLLLLLLLLLLLLLLLLLLLLLLLLLLLL 
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First Peace Conference ; 
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One of the most popular numbers in office chairs is 
the “Peace Conference Design” here shown. rhe 
original design was so 
named because of its use 
during the First Peace Con- 
ference held in Paris in 1889. 


From time to time the 
original design has been 
changed and brought down 
to date—resulting in the 
numbers here shown. These 
high grade chairs are not 
only popular and pleasing 
they are also decidedly 
practical. 


? 

The Master's 
Line 

includes every good design possible—the “Peace 


Conference” numbers being noteworthy examples of 
how carefully Taylor Chairs 


are designed and built. lef) 
This particular number in- lal 
cludes a variety of struc- 19] 
tural combinations. For in- jet 
stance: Spring or cushion 
seats with side chairs and lia! 
settee to match. Loose iui 
cushion seats may also be ie 
had. 


We make these chairs in 19) 
Louis XVI or any period de- Je] 
sign to match desks or the 


architecture of the building. 
Finishes are mahogany or 
American walnut. 


The Taylor Chair Company 


BYrib terns ME Odatte 
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Her Fingers Find Answers /nstantly 
To All Pay Roll and Cost Accounting Problems 


Pay Roll and Cost Accounting has been reduced to easy, quick 
and practically automatic routine work by 


wiv 
Sates Th -1; 
Sent e MEL aiculator 
10 owe . ee 
‘ys 82 wi No longer is it necessary to waste the time of highly paid, trained employees on 
such detail. Overhead expense can be cut down very materially. The Meilicke saves 
by preventing errors—by speeding up the work—t Yy using low priced help on routine 
work. 
The visible Indexing System of Rate Tabs guides the inexperienced clerk instantly 
to correct answers. And—all answers are correct. They are pre-calculated and 
verified. To operate, it is merely necessary to touch a Tab—drop a card—read 
off the answer. Cards are loose-leaf, lined with linen and hinged; all tabs re- 
inforced with celluloid. 


Saves Up To 70% Over Old Methods 


No matter what system you now employ, The Meilicke will demonstrate 
that you are losing money by following makeshift, inefficient means for 


















Computing Pay Rolls Checking Extensions 
Piece Work Calculations Cost Estimating 
Discounts and Commissions 


The Meilicke. is Different 


The evidence of literally hundreds of customers in all lines of business 
proves our statements. The savings effected by the American Express 
Company led to the purchase of $75,000 worth of Meilicke Devices. 


my ‘ ‘ ’ 
wt ss ae 5) OR, Ome at W . - 
=, Sat Se See Ss Hourly eekly Piece Basis 
S32 
: Special style devices are now available for any standard basis of com- 
puting wages. Readjustment of working hours need noi slow up the 
work of the pay roll department. With MEILICKE Calculators 


your pay roll will be ready on the dot—and it will be handled 
correctly and in the most economical manner. Let us have 
your problems. Complete information at your request— 
you are under no obligation. 


A MEILICKE Pays for Itself or 
Your Money Refunded 


Pay Roll and 
Unit 
Calculators 
Reasonable Prices— 

gloss Meilicke Calculator Company 


Makers of Time and Money-Saving Efficiency Devices 


Detaits at Your REQUEST 
: . iain C-340 No. Clark Street Chicago, Illinois 
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UBUONN A TALT ipa 
ALIANT 


Here they are! 





~ You Sell Them—She'l Bay Tame 


Ask any dealer who carries Peerless Keys whether they sell and he'll tell you “They’re a 
winner.” Why? Because they are a necessity to everyone who uses a typewriter and are 
sold entirely on their merit. Every stenographer is a potential customer and you need only 
display a few sets in your window or on your counter to be convinced that they mean Big 


Profits and Steady Sales. 
























And when you order Peerless Keys you get 
Peerless Keys—not some inferior article 
that is represented as a first grade product. 
Some competitors practice that method, as 
you may know. Peerless Keys are made in 
but one grade—the best possible—and be- 
cause they are guaranteed they are sold 
without effort. 


There are so many reasons why progressive 
stenographers need rubber typewriter keys 
that it is unnecessary to repeat them. And 
we are educating them to ask for Peerless 
Keys and insist on getting them. That’s 
why all you need to do is get in line with 
the other Peerless boosters, stock a few 
sets and watch them go. They will go—and 
you'll come back for more. Try it today 
and see. Our liberal offer will please you. 


The PEERLESS KEY COMPANY , Inc. 
176C Fulton Street New York City 











Chicago Philadelphia Seattle 
Pittsburgh Boston Minneapolis 
Clevelana London, England Toronto 
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Empire Ledger for Legal Work 


ONTRACTS, agreements, wills, legal documents and most of the 
work performed in a law office must be done on an especially good 
grade of paper. The paper must take typewriting and ink perfectly 

and should not turn yellow with age. For 25 years Empire Ledger has 
been recognized as the lawyer’s standard. 


Sesides being especially adapted for all kinds of legal forms, Empire Ledger is 
universally used for letterheads, bills, statements and all forms of office stationery. 


And Empire HINGE Ledger 1s a time-saver for bookkee pers. 


Stationers are urged to recommend Empire Ledger to their lawyer customers. 
It will build business for you. 


EMPIRE PAPER CO. | 
725 S. Wells St. Chicago IILlinois 


EMPIRE | 
LEDGER 
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TY PENE 
HE Non-spaTTer 
TYPE CLEANER 
Requires No BYUSM 
Saas STAFFORD 
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a New Field for Sales 


YPENE—the handy, effective new STAFFORD product for 
cleaning typewriter type is selling—we knew it would, but it is 
going even faster and stronger than we expected. 
And the best thing about it for you is that it lets you in on a lot of business 
vou never used te get. Typists used to buy wood alcohol and other inflammable 


liquids from the druggist. Now ycu can have your fair share of these prof- 


- $taffords 
TY PENE 


as many advantages to account for the readiness with which it sells. It is 
convenient. No messy brush to spatter ink. No pin-picking. All that is 


needed is to dip the handy swab, apply, rub off, and the job is done. Shiny 


type in a jiffy. 
It is safe. Won’t eat enamel. No disagreeable odor. No typist is afraid tc 


s¢+a},] 
cAlsit 


have it in her desk drawer, for it will not explode. 
Advertised to retail for 50c. Write fora sample and discounts. Selling helps— 


signs, posters, etc.—furnished free with your order. 


S. S. STAFFORD, Inc. 


603-609 Washington St., New York 
Established 1858 


Chicago: 62 W. Kinzie Street 
Canadian Factory: 9 Davenport Road, Toronto 


brite mith PASTA tr paxb with  RIBBOMS “pont wih 
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Peerless Sectional Post Binders 
do insure re-orders because, they are the best 
wearing ond finest appearing binders of their class 


This Peerless Toplock Binder 
WILL NEVER Look LIKE THIS 


Bound in heavy-weight army duck— 


Will wear a business life-time. 

























Corners of heavy, 
genuine cross-grain 
cowhide. 









Heavy well-seasoned 
boards, rounded edges— 
Will not warp 











Light-weight single- 
filled canvas — Will 
Th not stand 

MRM, — the test of 


service. 













Light-weight, poorly 





















seasoned boards— 

i Soon warp 

and break. 

| 

i a ~ Corners cheap split : 

soon wear through— or imitation leather — 

} Will mar desks. Soon scuff and wear 

i through. ; 

Hinge not reinforced— Depends entirely on 
glue to hold. Sags and separates, causing 

metal to loosen. : 


The Secret of Peerless Durability 
1. Acetylene welded steel tubes—No overlaping seam to cut the canvas. 
2. Extra ply of heavy canvas around metal—Reinforces hinge and gives stability 
to entire binder. 
3. Binding material turned into.ends of tubes and held securely by tight fitting 
aluminum plugs. This prevents canvas separating from metal. Also prevents 
separation of canvas hinge strips 


Sail Binders Th oT ll hd Ua 
| a lista : d/Up} \ 4) D) } 





| ili 
SUC) it ii 


‘ Js ell Binders 


WILSON-JONES LOOSE LEAF CO. 


3300 FRANKLIN BLVD. 316 HUDSON ST. 
NEW YORK 


CHICAGO 
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It required this girl’s entire time every day to hand- 
address 800 envelopes in which a Boston broker 
mailed his daily market letter. 


2 


Last week she stenciled the 800 addresses into Ad- 
dresserpress address cards. She did this with her 
regular typewriter in less than six hours. 
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She filed the 800 address cards in alphabetical order 
in this special cabinet—filed them just like index 
cards. 


4 


And now each day when the market letter is ready 
to be mailed— 
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she puts the address cards into the hopper of the 
Addresserpress— 





and as fast as she can turn the hand crank the ad- 
dresses are printed on the envelopes at a speed of 800 


addresses in 30 minutes. 





AGENTS WANTED in Cities of 
from 25,000 to 125,000 population. 


SEND FOR OUR 
SPECIAL PROPOSITION 


STREET, CAMBRIDGE, MASS. 
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Telling the story of 


CARTER’S 


Carbons and 
Typewriter Ribbons 


for you to profit by it 


ARTER Carbon papers and 
typewriter ribbons have 
never been widely advertised or 
exploited. And yet the de- 
mand has steadily grown. 


Year after year a constantly in- 
creasing number of users have 
found that these Carter products 
meet their need better than any- 
thing else. 


Carter Carbons 
are bought—not sold 


We are sure that you are inter- 
ested in that fact. Any product 
that can make a market for it- 
self through sheer performance, 
is bound to interest a dealer. 


And Carter is now branding that per- 
formance—adding to it our sixty year 
reputation as leading ink-makers—and 
advertising Carbon papers and ribbons in 
commanding space and attractive color 
in the leading magazines. 


You can make Carter’s carbons profitable 


APPLIANCES Va 


HERE are business houses whose typewrit- 
ten matter is a point of personal pride 
Those are the houses to whom Carter Laborato- 
ries extend their services in prescribing correct 
CARTER 
Carbon Papers 
and Typewriter Ribbons 
That service is given, not bartered. And 
Carter Carbons and Typewriter Rib- 
bons are bought, not sold. Tell your 
requirements to 
THE CARTER’S INK COMPANY 
Manufacturing Chemists 
Cambridge 41, 


Boston 
New York Cberege Momtreet 





This advertisement appears March 18th in full 
color in System Magazine. Watc1 for 11 


and make your windows talk Carter’s that day. 


by tying up with our advertising. Call on 
us for advertising material to link your 
store with this campaign. Or if a cus- 
tomer is in doubt as to what carbon he 
should use, let our experts recommend 
the proper grade. Address all inquiries 
to the Advertising Department, Cam- 
bridge 41, Boston, Mass. 











THE CARTER’S INK COMPANY 


Manufacturing Chemists 


BOSTON 
CHICAGO 


NEW YORK 
MONTREAL 
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Dividing with equal facility? 


Evidently Nestle’s Food Company, 
think so, for when 


York City, 
figuring their “‘milk pay-rolls”’ 
ing all around service 

was chosen for the work. 


Speaking of their experience with the 
Comptometer, Assistant Treasurer Mr. E. T. 


Barron, says: 


**To our mind these machines, for quick calcula- 
Without them we would need F 


tion, are unequaled. 


it came to 
a job requir- 
the Comptometer 





Handling a 27-clerk job with 9 Comptometers 


HOULDN’T a machine be just as capable 
of rendering all around service 
of Adding, Subtracting, Multiplying and 


capable 


New 


conservatively 27 people to turn out the work; and 


at that, 


small factor.’’ 


we would not get the almost certain 
accuracy we secure with the Comptometer an 
accuracy in which the controlled-key, by locking 
the machine against fumbled key-strokes, is no 


If not made by 
Felt & Tarrant, 


A Comptometer man is at your service in any one of 


over 100 different cities. 


FELT & TARRANT MEG. CO., 1713-35 N. Paulina St., 





CONTROLLED KEY 


ADDING 





DISTRIBUTERS ABROAD 


Algeria and Tunis—H. J. Kuylen, 
Boite Postale No, 3, Algiers, Algeria. 
Argentine, Uruguay and Paraguay— 
H. E. Watkins & Co., 
Calle Tucuman 773, 
Argentina 


Buenos Aijires, 


Belgium—H. E. Longini, 
31 rue des Croisades, Brussels, Belgium 
Bolivia—Anglo American Supply Co 
Callie Lanza 2, La Paz, Bolivia. 
Brazil, Denmark, Egypt, Norway, Poland, 
Russia, Siberia, Soudan and Sweden— 
Bech, van Siclen & Co., 45 East 17th 
Street, New York City, New York. 


British South and East Africa—Parsons 
& Whittemore, 
299 Broadway, New York City, N. Y 
British East India, British West Indies. 
Dutch Guiana, Palestine, Porto Rico. 
Syria and Virgin Islands— 
William Schall & Co., 45 William St., 
New York City. 
Canada (N. W.)—The Lion Office Sup 
plies, Ltd., 
P. O. Box 1595, Winnipeg, Canada 
Chile—Casa Mackenzie, 
Casilla 58, Santiago de Chile 
Cuba—Gramatges, Roca & Company 
Jose A, Saco Alta 21, Santiago de Cuba 
Dominican Republic and Haiti—Julia & 
Julia, 
Santiago, Dominican Republic 
Dutch East Indies—L. Zecha, 
Soekaboemi, Batavia, Java. 





Ecuador—tuis Biaggi & Company 
Casilla 813, Guayaquil, Ecuador. 
France and Mmverocco—M. L. Demarest, 
15 rue Drouot, Paris, France. 
Gibraltar—A. S. Marrache, 
Gibraltar, Gibraitar. 
Greece—Ap. Apostolides & Son, 
Stoa Orfanidou No, 8, Athens, Greece 


Guatemala—Pan American Exporter Inc., 
Godchaux Bldg., New Orleans, La. 
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Look in your phone book. 


CHICAGO 
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AND CALCULATING 





Spelled 


YOODSTOGK 


But Pronounced 


THE NEW LEADER 
The record of the Woodstock 
Typewriter stands out conspicu- 
ously as one of the great achieve- 
ments in Typewriter history. 


Probably no writing machine 
has stepped into prominence with 
less ado or been received with 
such universal favor as the Wood- 
stock 


‘omptometer Department 


it’s not a Comptometer 


MACHINE 












































AT HOME AND ABROAD 


We want selling connections in 
every land and every place. If you 
are located outside the U.S. A., 
write to the nearest Woodstock 
distributer shown in list. Or write 
to our home office for attractive 
dealer’s plan. 


WOODSTOCK TYPEWRITER COMPANY 
Chicago. U. 8. A. 


AROUND THE WORLD 


ilawaii—Honoluiu Typewriter Company, 
40 N, King Street, Honolulu, Hawail. 


llolland—Algemeene Handel & 

I. Maatschappij, 

Oude Vest 33, Leiden, Holland. 
Indo-China—Imprimerie d’Extr.me. 

Orient, 

Paul-Bert 28, Hanoi, Indo-China. 
Italy—A. Capra & Company, 

Corso Vitt, Em 95, Palermo, Sicily. 
Japan—J, Osawa & Company, 

Sanjo Kobashi, Kyoto, Japan. 
Malta—Joseph Eminyan & Company, 

Malta, Malta. 


Mexico (N. E.)—A. E. Vidaurri Sons, 
Drawer 400, Laredo, Texas. 


Newfoundland—D. Butler, 
Renouf Bidg., St. Johns, Newfoundland, 
New Zealand—Osmond & Cavaye, 
Safe Deposit Bldg., Auckland, New 
Zealand 
Vhilippine Islands—Frank & Company, 
137 Escolta, Manila, P. I. 
Vortugal—Soc. Portuguesa I. & E. Ltd., 
Rua dos Douradores 83, Lisbon, 
Portugal. 
salvador—Carlos L. Curtis, 
San Salvador, Salvador. 
Siam—Berli & Co., Ltd., 
Bankok, Siam. 
Spain—tInurrieta y Cia., 
Avy. de la Libertad 27, San Sebastian, 
Spain. 
Switzerland—American Typewriter Im- 
port Co., 
Restelbergstr 6, Zurich, Switzerland, 
Turkey—Ap. Apostolides & Son, 
26 Alexiadi Han-Galata, Constantinople 


United Kingdom—The Woodstock Type- 
writer Company, Ltd., 
9 Newgate Street, London E. C. 1, 
England, 
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A FINER TYPEWRITER AT A FAIR PRICE 
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24 Years a Leader 


HE Oliver was the first type- 
writer to introduce visible 
writing and visible reading. 


And since the very first model, 
the Oliver has held leadership for 
typewriter improvement. 


Never was this leadership more 
snarpiy defined than it is today. 
The Oliver present model includes 
betterments unattained in any 
other typewriter. 


But it is interesting to note that 


in the 24 years’ progress trom 
Oliver No. 1 to the Oliver of today 
there has been no departure from 
the mechanical principle which 
made the Oliver famous—namely, 
the arch-shaped type-bar, with 
natural easy downward stroke 


This principle of construction— 
an exclusive Oliver feature—from 
the beginning—has been adhered 
to because it has never been 
equaled. 


24 vears’ use proves its value 


The OLIVER Typewriter G. 


1523 Oliver Typewriter Building, Chicago, Illinois 
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